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~ Disclaimer ~
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SUMMARY

The aim of Managing Business Development for Nursery Industry 08-09 is to facilitate the ongoing
development of industry skills in the areas of business management, HR management, marketing
and retailing. It provides funding to each NGI State Association as service providers to extend
national business improvement initiatives to the whole industry and is a continuation of the
Business Skills projects NY068015 and NY07016. This project is linked into other Nursery Industry
programs including Awards and Accreditation, Industry and Stakeholder Marketing as well as
general extension activities for Training and Environmental issues.

The provision of business skills is of vital importance to the nursery and garden industry as many
nursery and garden centre owners are passionate and skilled horticulturalists but lack the business
skills and knowledge necessary to run a successful business. By providing training, local advice
and business performance measurement tools we help to ensure a more sustainable and
profitable industry.

To develop the necessary business skills to ensure the sustainable growth of industry, the service
providers (State Associations) to the program were required to:

e Actively promote business improvement and accreditation locally and through industry
events

» OQrganise networking and special interest group events to provide a platform for peer-to-
peer learning, information exchange and input into industry programs.

o Deliver local advice (phone, media) - where to go for business assistance and advice,
information about accreditation and industry programs

e Assist with extension activities for national projects such as accreditation recruitment,
KidsGrow, CNP, Wise About Water, World Environment Day etc.

o Conduct accreditation audits

e Ensure a strong uptake of business improvement tools such as AGCAS manuals

e Encourage industry adoption of legislation requirements — environmental modules —
especially weeds, OH&S modules.

To assist in the management of and reporting on this project new contracting obligations were
implemented with activities and the outcomes required clearly defined. For the duration of the
project the states who were delivering the extension activities provided their reports in line with the
new requirements including a summary of the activities undertaken, the audience reached plus
samples of materials produced. For the last quarter reports were not received from Tasmania as
they did not have the resources to deliver on the project.

In all areas of measurement for this program growth and outcomes were achieved except for the
Australian Garden Centre Accreditation Program (AGCAS). The decision not to provide any
further levy funds for this project had already been made by the 1AC in March 2009. However
industry is keen to find a way to maintain this program within the business improvement portfolio of
services. As many businesses within the nursery and garden industry employ less than five people
and tend to be family owned and managed the provision of business skills and support is of vital
importance for both the professionalism of the industry and it is future growth and profitability.

The results of the Industry Needs Assessment conducted in July /August 2009 showed that 16%
of industry believe levy funds should be used to provide business skills training for staff and 16%
wanted access to extension officers to assist with business advice/questions (advice relevant to
horticultural information was covered under a separate question).  Interestingly the main sources
of financial/business information are external consultants — accountants, workshops and training
plus magazines and nursery papers.
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The current extension activities provided through the state associations is an important and valued
component of servicing the levy payers. The key to ongoing provision of this service while
achieving greater penetration of industry is finding more cost-effective, yet accountable and
measurable, ways of providing this service. Greater focus on dissemination of information from
NGIA through training programs, e-learning and publications can address a large component.
However the challenge is getting industry to buy-in to these programs.

INTRODUCTION

This project is a continuation of the Business Skills projects NY06015 and NY07016. This project
is linked into other Nursery Industry programs including Awards and Accreditation, Industry and
Stakeholder Marketing as well as general extension activities for Training and Environmental
issues.

The aim of this project was to develop industry skills in the areas of business management, HR
management and marketing skills. [t provided funding to each NGl State Association to extend
national business improvement initiatives to the whole industry. Without local or regional attention
to the specific needs of business and on-ground support to reinforce communications, many
worthwhile national initiatives would not be successful. This service also demonstrated to industry
operators the support that the levy provides.

The strategy and rationale behind this project was twofold:

1. To provide more specialised and productive advice to all businesses across Australia. In
the past this service was provided by allocating funding to State Associations to employ a
single Businesses Development Officer (BSDO's) on a full or part time basis to provide
more specialised skills in the highly competitive areas of business planning, project
management and retail marketing. This year the project incorporated a subtle change of
focus from funding linked to the employment of one person to funding derived from specific
outcomes. It was anticipated services relating to generic businesses skills would also have
a role in supporting all industry sectors; including production, landscapers and big boxes.

2. The state NG associations would further engage all retailers with the industry’s national
accreditation, training programs and environmental marketing. The national programs
offered by NGIA are not just about accreditation, but also about integration with the
industry’s strategic plan and growth in market opportunities for quality plants. The result
would be better industry communication, knowledge and co-operation. Some examples of
these initiatives include:

CNP

KidsGrow

World Environment Day

Grow Me Instead — Invasive Plants Program
ACGAS — Industry Accreditation

NG! Awards

NGI Young Leaders Program

Industry Training Modules

Industry Special Interest Groups.

® © © & o © & © °
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As the spread of business skills competencies and the need for these skills across the country is
so broad, viewing the ongoing delivery of the service by a single defined role (as was the case with
GCDO role) was problematic. It was proposed that the solution to delivering business skills to the
industry focus on the services and how those services could be funded, as opposed to a specific
person or role.

It is the decision of the state association to determine how they deliver the funded services,
whether it is a person or people in their office or an outsourced resource. NY06014 and NY07017
provided the springboard for the expansion of this project to include a greater range of
stakeholders, including landscapers and big boxes, to engage with the industry and from a
strategic alliance with NGIA developed programs — whether through accreditation or the take up of
the AGCAS manual and/or modules of the manual.

METHODS AND ACTIVITIES

METHOD:

All State Associations have entered into Extension Services Contracts with NGIA to ensure
delivery of these activities; this included all the aspects of this contract. (Copy attached)

Each state was provided with a menu of projects and services which had funding linked to the
achievement of agreed outcomes to encourage and facilitate business development in all areas
{i.e. production, retail, allied, landscapers) of industry in the categories of:

1. Business Development — Measures will be:

The level of engagement with industry issues,

Number of participants at training programs,

Development of special interest groups

Number of business involved with Industry continuous improvement programs
via attaining accreditations or purchasing manuals

o Number of audits completed for both business and environmental programs.

2. HR Management — Measures will be:
e Number of participants at Industry Training Programs,
Development of NextGen Program,
Number of Participants in CNP program.
Numbers involved with specific training programs for OH & S issues.
Promotion of Industry Career Paths to secure staff for the future.

3. Industry Development — Measures will be:

Engagement in supporting industry programs

Extension activities to support the Awards program

Involvement with Grow Me Instead program

Undertaking linked Government Programs - water, environment efc.

Managing Business Development for Nursery Industry 08-09
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ACTIVITIES:

Business Improvement:

The Business Development Officers have been engaged with key stakeholders (retail,
production, allied, students) through their activities. The new reporting format shows
that engagement with production and retail sectors is far higher than just focussed on
the independent garden centre sector.

The Industry Retail Accreditation program AGCAS underwent a review and new
support material was provided to support industry acceptance. Despite the Business
Skilis Development Officers continued liaison with non-accredited businesses the
industry has not embraced the revised program. The IAC indicated they would not
support the program for 2009-2010 if the number of accredited businesses did not
increase. The state NG| associations believe the program is needed and worthwhile
and are currently working on a revised program which they will present to the IAC next
year. The main difference will be they have greater ownership of the program.

Auditing and sale of manuals has been limited. This is also due to the supply of old
manuals ‘gratis” as an attempt to get more businesses and the reduced number of
Garden Centres interested in the program.

NSW and Victoria have used their monthly magazine to promote the benefits of
accreditation and why it is important to be involved.

Business Skills Communications

Training

e National initiatives have been extended through the State NGI Association
newsletters and/or magazines. This includes initiatives such as KidsGrow, CNP,
World Environment Day, Industry Awards and more.

e State NGI Association newsletters and/or magazines are also utilised to
communicate general business improvements/skills advice in relation to planning
and marketing etc. These also include promotion of the programs and training
activities the industry has to assist them.

» Training workshops have been scheduled targeting retail, production and allied
sectors to improve business skills.

o Summary figures are reported in the Appendix but full details of the training
undertaken by Industry is detailed in the final report NY08001 National Training &
Recognition program which was submitted on September 30, 2009

Nursery & Garden Industry Awards

The awards program has been promoted through state industry publications

Managing Business Development for Nursery Industry 08-09
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NextGen

all industry participants as it is considered to be too onerous on some business sectors.
The 2010 Awards saw a 170% increase in overall entrants into the process from 2009.
The BSDO’s were provided with more information about entrants so they could assist
those who wanted to enter the awards and encourage those who were not involved.
Closer liaison between NGIA and the BSDO's, a simplified entry process and more
winner-benefits contributed to greater uptake by industry.

Based on the review of the 2009 awards two new categories were added — Best
Propagation Nursery and Best Government Nursery. This opened the field for more
businesses to be recognised for their achievements as well as provided greater parity
between production businesses within each category.

The Awards process will be reviewed for 2011 based on the feedback from

Each state association has facilitated, NextGen Committee meeting with most states
conducting workshops or networking evenings for NextGen participants.

NextGen encourages collaboration by the future of the industry and is an effective
avenue to communicate many national initiatives.

Certified Nursery Professional

CNP was offered as an incentive to independent retail businesses to facilitate
recognition of the need for expertise when dealing with the consumer.

CNP has been promoted directly in advertisements through state publications and more
subtly with the use of the CNP post-nominal after the name of anyone with CNP status
published in the magazines.

The number of people with CNP has increased by 109% from 114 in 07/08 to 230 in
08/09. Full figures have also been reported in the final report for NY08001 Growing
Training and Recognition programs. This has been a result of constant awareness
about the program and reinforcing the need for industry to provide recognition of the
experience and qualifications of industry members.

Environmental Extension

A training module — Environmental Management for Retailers has been developed and
was successfully run in some States.

Each State secured a very respectable number of participants in the Grow Me Instead
campaign.

Grow Me Instead was launched at MIFGS in April with each state also receiving a
number of booklets for distribution. All states have made a concerted effort to circulate
the brochures amongst retailers and growers.

Managing Business Development for Nursery Industry 08-09
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o NGINT has been proactive in representation with the NT government in areas of
weeds, water and biosecurity. They have a strong relationship with Power and Water
cooperatively delivering “wise about Water” messages tailored to the diverse regions of
NT.

e Flora for Fauna, Our Environment, Your Backyard and Wise about Water are
promoted on an ongoing basis through industry banners and displays, and promotional
materials distributed through retail garden centres.

e NGINT has developed and launched an Environmental Sustainability Position
document to key stakeholders and pariners.

Other Extension Activities

o Most States reported additional contacts with all industry sectors. These contacts were
made in a number of ways including onsite visits, telephone advice, and invitations to
workshops and/or conferences.

o NGINT has encouraged a group of enthusiastic Landscape Designers and Contractors
to from a special interest group.

o The NGINT has worked with Charles Darwin University to facilitate a study tour to
Singapore Set/Oct. to offer inspiration to landscapers, students and industry in general.

e NGIQ have held special interest group meetings for Tree & Shrub and Retail Group.

e NGINA have utilised their monthly state magazine to cover issues of water, Our
Environment, Your Backyard, Grow Me Instead and Life si a Garden. They also use
the magazine to provide regular input and feedback from the BSDO on industry issues.

e NGIV have held meetings for Women in Hort, Retail Special Interest Group, Schools
Garden Awards and Tree & Shrub Growers’ meetings.

e NGINA held a Green Trade Expo for the first time in August this year which was very
successful in connecting with industry and showcasing NSW growers and allied
businesses. NGIQ have a similar expo in July which ahs been well received by all
involved.

-EVALUATION

The aim of this project was to develop industry skills in the areas of business management, HR
management, marketing and retailing skills.

The areas of measurement

Area "~ Measurement Criteria " Results

Business Development The level of engagement with Strong across all states

industry issues,

Number of participants at Increase in 8.4% over
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training programs,

Development of special
interest groups

Number of business involved
with Industry continuous
improvement programs via
attaining accreditations or
purchasing manuals
Number of audits completed
for both business and

environmental programs.

previous year's project
Meetings held and 2
new groups formed

Increase in manuals

HR Management

Number of participants at
industry Training Programs,
Development of NextGen
Program,

Number of Participants in
CNP program.

Numbers involved with
specific training programs for
OH & S issues.

Promotion of Industry Career
Paths to secure staff for the

future

2322 industry participants an
8.4 % increase on 07/08

Active NextGen programs in all
States

237 CNP members, 109%
growth

19 training programs were held
with 125 participants

| Promoted in state publications

1 Referral to careers website

www.greenlifecareers.com.au

Industry Development

Engagement in supporting
industry programs

Extension activities to support
the Awards program
Involvement with Grow Me
Instead program

Undertaking linked
Government Programs —
water, environment etc.

Objective achieved
70% growth in entrants

Distribution of brochures

State involvement with local
government bodies
Representation on NGO
appropriate bodies.

Improvements have been made with the collection of data in relation to allocation of funds for the
extension of activities. This is being refined and the new programs proposed for 2009/2010 will
have greater emphasis on outcomes.
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NGIA has full supportive material for each State and those files are available for inspection if
required. They are reviewed by all Program Managers affected by these extension activities prior
to funding being allocated.

RECOMMENDATIONS

Moving in to the next project time frame of 2009- 2010, NGIA recommend the following for the
provision of business skills to industry:

o Maintain an extension network for business skills as outlined in the project for whole of
industry.

e Continue to manage the service providers (state associations through outcomes driven
KPl's.

e Continue to refine and develop the outcomes required of the service providers to
ensure the needs of the levy payers are being met

¢ Investigate cost-effective programs to provide extension activities to support the face-
to-face activities.

o |dentify other means of providing face-to-face extension to ensure long term
sustainability of the service.

o Ensure all activities are liked to the new industry strategic plan to be developed
2009/10

Managing Business Development for Nursery Industry 08-09 9
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State Association Levy Funds Reporting
Introduction

This document is to provide State Associations with an explanation of what is required for
purposes of reporting on levy funded national initiatives.

What should the report include?

Completion of this report must be achieved in accordance with the explanation notes provided
here., The report should contain the following:

» The spreadsheet template containing all requested figures.

= A brief summary (300 words) of activities using the headings provided below. The
summary should reference your State targets/figures, justification for why they have/have
not been met including what activities worked well and what could be done better. Using
the table provided in the template, detail the promotional activities conducted, the audience
and reach of each activity.

The summary template forms part of this document. Wherever possible, examples and
reporting considerations have been provided in blue to aid in the completion of the report.

s Attached material supporting the activities detailed in point 2 above.
= Invoice, inclusive of GST, for the completed activities performed in that quarter.
What should we consider when completing the report?

State Quarterly Reporting Document

Supporting this template is an excel document titled ‘State Quarterly Reporting’. This document
contains three worksheets as follows:

Fee scheduled and Targets ~ for your reference
State Quarterly Reporting Template — for completion by the State Association
National Quarterly Report Template — for completion by NGIA and forwarding to HAL

Agreements between NGIA & State Associations

Reports should have consideration for:

Conditions pursuant to contracts set between the State Associations and NGIA
NIASA Heads of Agreement
AGCAS Heads of Agreement
Training Funding Guidelines

Nursery & Garden Industry
Austrilia




Utilising suitably skifled persons

NGIA is responsible for ensuring the transparency and credibility of the industry's business
improvement programs (including accreditation and certification programs),

The suitable skills required to perform the auditing are detailed in Appendix 1 of both the NIASA
Heads of Agreement and AGCAS Heads of Agreement.

NGIA reserves the right to request information, from time to time, on the person named as
performing the auditing including resumes and copies of qualifications. NGIA may withhold
allocated funding until such time as the 'suitable skills' of that person can be confirmed.

Communications acknowledgement

It is necessary to ensure the following elements are included in your communications to the
industry of national levy initiatives:

= HAL and NGIA are acknowledged in all communications for national levy funded
programs

= It is evident that these programs are available to non-members and members of the
industry.

Definitions

Audience:

Expenditure
Formula:

Industry
Engagement

Promotional
_"_Activities

Program
Support

Reach:

Targets:

'.\e.ﬂ

T

Audience referred to in this report refers to the group of individuals/businesses that were
targeted for the promotion. Eg All members, non-member retail, non-member allied, Tree
& Shrub Group, NextGen, ANTS

The allocation of funds for program support and industry engagement have been
determined by the ‘expenditure formula’. At the CEQ Meeting in January 2008 the group
agreed that the fairest way to allocate funds was to use the most current Market Monitor.
The most current market monitor at the time of preparation of this contact is December
2007.

Relates to the communication and promotion of national levy initiatives to the wider
industry which encourage development of industry business improvement.

Promotional Activities for the purposes of this report means any activity communicating a
national levy initiative and demonstrating State support. The activities could range from -
logos in email signatures, though to double page spreads in publications, The report will
need to detail a variety of activities on different scales.

Relfates to the promotion and extension of national levy Initiatives in that they provide the
tools of industry business improvement.

Reach for the purposes of this report refers ko the number of individuals/businesses that
were targeted for the promotion.

NGIA have set ‘national targets’ for these pragrams. Each State Association has been
allocated a portion of these targets for 08/09 and these are detailed in the spreadsheet
titled ‘Fee Schedule & Annual Targets’.

Nursery & Garden Industry
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Report delivery

The State CEQ is required send a ‘soft’ copy of the spreadsheet and summary to the CEQ of
NGIA.

An original hard copy of the report including supporting material should also be sent to the CEQ
of NGIA for inclusion into the nationally collated milestone/final report for Horticulture Australia
Limited (HAL).

Due dates

Reporting is quarterly and due dates are detailed below:

17 October 2008 reporting for the period 1 July — 30 September

31 January 2009 reporting for the period 1 October - 31 December

17 Aprif 2009 reporting for the period 1 January — 31 March

19 July 2009 reporting for the period 1 April — 30 June

Payment dates

Payment of funds will be made in accordance with the invoice provided with the report. This
invoice should reflect calculations based on the activities performed during that quarter.

Payment will be made within 21 days from acceptance of the report.

T
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State Association Quarterly Report Summary
<<insert State and Quarter here>>

I, <<insert State CEQ name here>>, confirm that the detail contained within this report
and the hments is true and Th ort nsideration for the

Heads of Agreement, AGCAS Heads of Agreement and National Trml-ng Funding
Guidelines

Signed: Date:

Accreditation & Certification

'NIASA ~ Production Nursery & Growing Media Accreditation .

. Name the person conducting accreditation audits.

’ State Associations confirm that this person is suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement

. Provide an overview of the activities held for NIASA and the benefits observed.

u Minutes of the SNAC meetings, a list of accredited businesses including audit date according to your
records at the reporting date, as well as copies promotional activities detailed in the table befow.
This includes copies of articles, emails, faxes, photos of events, invoices etc,

NIASA Promotional Activity Audience Reach

EcoHort Certification = -

" Name the person conducting certification audits.
. State Associations confirm that this person is suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement and the certifier has undertaken the EcoHort workshop.
. Provide an overview of the activities held for EcoHort and the benefits observed.
. A list of certified businesses including audit date according to your records at the reporting date, as
welt as coples promotional activities detailed in the table below. This includes copies of articles,
emails, faxes, photos of events, invoices etc.

EcoHort Promotional Activity Audience Reach

Nursery & Garden Industry
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BioSecure HACCP Certification’

s Name the person conducting certification audits.

" State Associations confirm that this person is suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement and the certifier has undertaken the BioSecure HACCP warkshop.

. Provide an overview of the activities held for BioSecure HACCP and the benefits chserved,

. A list of certified businesses including audit date according to your records at the reporting date, as
well as copies promotional activities detailed in the table below. This includes copies of articles,
emails, faxes, photos of events, invoices etc,

BioSecure HACCP Promotional Activity Audience Reach

| AGCAS - Retail Accreditation.

8 Name the person conducting accreditation audits,

s State Associations confirm that this person is suitably skilled as specified in Appendix 1, AGCAS
Heads of Agreement

" Provide an overview of the activities held for AGCAS and the benefits observed.

- Minutes of the SAAC meetings, a list of accredited businesses including audit date according to your
records at the reporting date, as well as copies promaotional activities detailed in the table below
should be provided here. This includes copies of articles, emails, faxes, photos of events, invaices
atc.

AGCAS Promotional Activity Audience Reach

2
|
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| Training & Recognition

| Training

s Provide an overview of the training activities and the benefits observed.

. In order to avoid duplication, figures provided to the Training Coordinator in their regular contact
with you, will be forwarded to HAL. State Associations are required to advise of all workshops in
accordance with the Training Plan submitted.

u Funding for training will be allocated in accordance with the Trainfng Funding Guidelines as

amended from time to time,

" In the table below, please list ALL workshops delivered by the State Association in the quarter.

Also, please list details of other training activities such as field days, seminars etc.

Training Workshop/Activity

Audience

Dates

Attendees

" CNP Extension -

- Provide an overview of the activities held for CNP and the benefits observed.
. Prometional activities should relate to the benefits of being a CNP and encourage participation in
the program. Promotional activities in this section do not relate to the inclusion of CNP points on

workshop materials.

. Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

CNP Promoticnal Activity

Audience

Reach

Career Pathways"

u Provide an overview of the activities held to promote the Nursery & Garden Industry as a career
option and the reaction to this activity eg, phone enquiries, industry businesses allowing work

experience for students etc

. Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

Career Pathways Promotional Activity

Audience

Reach

4}
T
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Program Support

Nursery & Garden Industry Awards:

. Provide an overview of the activities held for the Nursery & Garden Industry Awards and the
benefits observed.

= Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

Awards Promotional Activity Audience Reach

National Conference & Exhibition” =~ .= =

. Provide an overview of the activities held for the National Conference & Exhibition and the benefits
observed.

u Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

Conference Promotional Activity Audience Reach

| Special Interest Group (SIG) Facilitation =

o Provide an overview of the Special Interest Group (SIG) meetings/workshops facilitated by the State
Assaciation including: Tree & Shrub, Retall Groups, Allied Trade, Women in Horticufture, NextGen,
efcand the benefits observed. You should include the number of attendees, speakers, venues,
details on how the success of these functions was promoted and any cross promotion of naticnal
industry initiatives.

. Provide a table for each meeting facilitated and the promotional activity conducted. This includes
copies of articles, emails, faxes, photos of events, invoices elc.

Special Interest Group: <<list group here>> Audience Reach

<<Detail event type and date here>>
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Environmental Extension . |

" Provide an overview of the activities held for CNP and the benefits observed. This could include
initiatives such as:
o Grow me Instead
o Qur Environment Your Backyard
: Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc,

Environmental Promotional Activity | Audience Reach

| Life is a Garden promotion -

n Provide an averview of the activities held for Life is a Garden and the benefits observed. This could
include initiatives such as Newspoll research promotion, support of seasonal campaigns such as
Christmas, Mother’s Day and Spring.

" Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

Life is a Garden Promotional Activity Audience Reach

0
N2

Nursery & Garden indust
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Industry Engagement

BSDO & IDO Accessibility . =

= Please detail how the State Association communicated the availability of support from Business
Skills Development Officers and Industry Development Officers for the whole industry — members
and non-members,

= App 2 — State Quarterly Reporting Template requires the State Association to report on the
number of individual contacts made with businesses to support their development. This type of
contact is this regard is personalised and could include: phone calls, face to face meetings, onsite
visits, letter, email or fax communications. It does not include broadcast emails or maifing list
communications,

= Summary Record Sheets of each ‘contact’ should be provided in support of your figures. This
sheet should identify member and non-member contacts.

Promotional Activity Audience ' Reach

IDO National Policy Role’

v« Detail the National Policy Role and name the person who is the State representative for this role.

» In your summary detail how industry, nationally, has benefited from the participation of this
person in the relevant policy meetings.

= Using the table below provide details of meetings, conferences and workshops attended and
attach copies of the IDO meeting reports and minutes.

= Using the table below provide details of communication activities undertaken to inform and
benefit the industry nationally in relation to your national policy role.

National Policy Activity Date

National Promotional Activity for Policy Role Audience Reach

| other national levy initiatives

= Please detail here any other activities undertaken by the State Association to promote other
national levy initiatives not specifically mentioned in the above section.

=T

Nursery & Garden Industry
Australia
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Numbér of Participants in Training workshops
2008-2009

The following table show the number of workshops /field days scheduled by
the state associations.

Number of Number of .
Workshop . Difference to
Information Workshops workshops in 08/09 to date

in 07/08 08/09

Northern
Territory

10 14 -4

| Australia _ 3 _
Tasmania 1
Vicﬁqri_a 3

 Wester
‘Australia

This chart shows and increase of 5.89% in workshops held nationally from previous project
year.

The following table show the number of participants who attended
workshops/field days scheduled by the state associations.



No. of
Participants in
07/08

Workshop
Information

No of participants Difference to 08/09
in 08/09 to date

| South Australia
Tasmania

2142 2322 80

This chart shows an increase of 8,40% in workshops participants nationally from previous
project year.
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National Quateriy Report
Quarter 12008 ( July-Sept)

Nol Incraase/decrease

Fausinesses enganed with NIASA not vel accradiled
Number of audits conducted

Manuats Sold

Number of SNAC Meelings

Audits conducied by: {Ingeart Inltials)

4 NIASA EcaHoert Certified (start of quarier)

i NIASA EcoHert Certified (end of guarter)

Net increase/decraase

[Buslnesses ergaged with EcoHort nct yat cerified but are NIASA

:|Businesses el ed wilh EcoMort not cerlifiable (ie not NIASA)

Number of certification audits conducied

: Manuals Su!d
- i HACCH: CettiEation
udits eonducted by: {insert Inlinls)

slolciafalw{:n|O

0

# NIASA Businesses Biesecure HACCP Cerified (start of quarer} [1] 0
# NIASA Buslnesses Biosecure HACCP Cenified (end of quarter] 0 0] 0
Nel increasefdecrease 0 1] 0
Businesses engaged wilh BloSecure HACCP nol yat cenified by are NIASA 2 1] 0
Businesses engaged with BioSecure HACCP not certifiabile (ie not NIASA} [] 4]
Number of certification audits j [1] [i] [+]
0 [1] [

Mantals Sold

[Audits conducled hy' fingert inlﬂals]

# AGCAS Businesses (star} of quarier)

11

1%

# AGCAS Businesses {end of quarter)
Net intrease/decrease

Businesses anpaped with AGCAS not ye! accredited

Number of audils conducird

Manuals Sold

f=] B B L8] L=F [8] L]

ojo{wla|mio{s]Q

'\lurnber of SAAC Meetings

o HAL

requierly seaking the figlres below. These figures will be usad for re,

# of Wurl.&sh‘:-_lps cnn&ué!e

in an effort to avold doubling up of Information, the Training Coordinator will contact eack State

otal workshop attendance

# planned for next reporilng parlod

# planned workshops where funding wiil be requesied

# of workshops whare CNP points were allocated

# of olher {ralning activities

.
|
o] bafmfuwl

Training pian provided

in an effor! o avaid
ing fo HAL

g Up of inf fon, the CNP Coortdi will provida these ﬁgurns for

# of CNP's In Stats (slan of quarter)

of CNP's In Stata (end of quarier)

of CNP's due for renewal this quarier

of CNP's renewsd this quarier
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# of promotional activities conducled

Su nrzi documents ided
ik e
BOS0O contact with e ed ratailer

5050 contacl with non-engagqed relailer

23050 eontatt with engaged production or growing media business

A0S0 contact with non-engagad production or prowing media business

DO cantact with engaged retailer
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DO contsct with engaged production or growing media b

IDO contect with non-engaged predyction or growing media business

These aclivilies are contractad for 0800, In 05/10 these sctivilies will ba vulcoms finded

 of meetings attended and Meeting Reports submitied
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National Quaterly Report
Quarter 2 2008 { Oct _Dec)

[Accreditation: & Certificatio
(ASAS Production & Growing Kadis
H NIASA Bysinesses (start of quartar)

4 NIASA Businesses (end of quarer)

Nat increase/decrease

Buslnesses engaged with NIASA not yel accredited

Number of audits conducled

JManuals Sold

Iumber of SNAC Meelings
saHor Corttteation
Audits conducted by: {lnsert nltials,

4 NIASA Businesses EcoHart Cerdified (starl of quarler)

# NIASA Businasses EzoHort Cestified (end-of quarter}

Net increase/decraass

Businesses angagad with EcoHorl not yet sedifiad but ara NIASA

Businesses engaged wilh EcoHort not certifiable (ie not NIASA)

Numbar of cerification audits condueied

Manua!s Sold
' HACCP: CertAcas) 2
Audits conducled by: finsert Inltlals)

# NIASA Businesses Biosecure HACCP Centifiad (5tart of quarler)

# NIASA Businesses Biosature HACCP Certified (end of quartar)

Nel Increasefdacrease

Audiis cnndu:ted by: {insart Inluuls)

{=] [=] (=] (=] [w] [=F[=F =]

olofojoioololo

3 AGCAS Businesses {start of quarier) 1
# AGCAS Busl {end of quarter) 22
Net increase/decraasa 1
Businesses engaged with AGCAS nol yet acerediled 10|

Number of audits conducted

Manuals Sold

= (=8 [=X M =0 L L =

‘INumber of SAAC Meeljn H

in an effort 1o avoid doubling up of information, the Training Coordinator will contact each Siafe
requinrly seeking tho fgires balow. Thesa Figuras wil bo tzed for rp ta HAL

# of Werlshops conducted

Total workshop altsndance

lanned for nexi reporting perlod

# planned werkshops whera funding will be requested

1 of workshops where CNP peints were allocaled

# of clher training activilies

Tralning plan provided

Irt an affort (o aveid doubling up of information, the CNP Coardinator will provide Hhese Fgures for
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B of CNP's in Stale (starl of quarer)

Eﬂ of CNP's in Stale (end of quader)

4 of CNP's dua for renewal this quarler i

# of CNP's renewed this guarier

i l:ﬂ mmullonal aclivilies conducted

# of pmmnuunal acuvlijes conducted

# n‘I amelnment oEEorh.lni es on National Carear Pathways webslla

of pmmoUunaI activities conducied

# of Et!endees Slale Awams Ni m

ETi TR
# of premolional activities conducted
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1 e
1 of promalicnal aclivilies conducted

Supperting documenls provided

BDSO contacl with engaged retaiter

BOSO contacl with hor-engaged retallar

[BOSO contact with enyzged productlon ur growing media business




|120 contact wilh engaged retailer
100 contact with.ngn-engaged retaller
|00 contact with ergaged production or growing media business
IDG contact with nen-engaged production or growing media businass
05 Natlionel Polity Roles .
Thess acliviligs oro contractod for 68/08. In D/1G thess oclivities will bs
# of meetings attended and Mealing Reports submiited )




National Quaterly Report
Quarter 3 2008!9 ( Jan _March)

# NIASA Buslnasses (slart of quarier}
# MIASA Businassas (end of guartar)
Nat inerease/decrnase
Husinesses engaged wilh NIASA nol yel accredited
Number of audils conducled
Manuals Sold
Numhar of SNAC Maatings

HorH G g
Audits conduciad by: {insarl initlols|
# NIASA Bushesses EcoHort Certified {start of guaner)'
# NIASA Businesses EcoHort Cartfied {end of guarter}
Nbt increase/decrease
ed with EcoHert not yet cedified but are NIASA

oiocjsiojofs b ]-

Y

0 0

[ NIASA Businasses Biosecure HACCP Cerlified (end of guartar) 0 0
Net increase/decrease 1} 0
HBusingssas engaged with BioSecure HACCE not yet cenifiad by are NIASA &l 0
{Businesses engaged with BioSecure HACCP not certifiabile {le not NIASA) 2 [
-INumber of certification audits ol o
[

Businesses engaged with AGGAS not yet accredited
Number of audits conducied
Menuals Sold

Number of SMC MeaUngs

et el el L0 L= {50 {5
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National Quarterly Report
Quarter 4 2008/3 ( April - Juns)
céreditation & Cerlificailon :
Bl - Prosiciisn & Groshng Badla’ Asesodtiztion
# NJASA Businossaa {giarl of quarter}
# NIASA Busihasses {srd of quarter)

Mgt increnseldecrease

Buzinasses engoged with NIASA nol vet acoredited
Nurmbar of audils conducted

Manuats Said
Nurnbar af SNAC Mesli

Audile condueloed by: (Insart initfals
# NIASA Businesses EcoHort Cerlified {star of quarter)
[ NIASA Buzinescea EcoHart Carlified {and of quarter)
Not incroasa/docrense
Ausinosses angaged wilh EcoHor not yot cerified tut are NIASA
Businesses engaged with EcoHort not cortifisble (ie not NIASA]
Numibar of cortilicnlion pudits conducied
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Nursery & Garden Industry
Australia

State Association Quarterly Report Summary
Queensland July - September 2009

I, Donald Scotts Executive Officer Nursery & Garden Industry Queensland confirm that
the detail contained within this report and the attachments is true and correct. The
report has consideration for the Conditions pursuant to contracts set between the State
Associations and NGIA, NIASA Heads of Agreement, AGCAS Heads of Agreement and
National Training Funding Guidelines

A\ Ar ) e
Signed: g)e\/\o@d \jﬁjq : Date: 13 October 2009

_Accreditation & Certification =~

| NXASA — Production Nursery & Growing Media Accreditation

e Name the person conducting accreditation audits. Audits in Qld are conducted by John McDonald
Statewide, Lex McMullin SEQ/Central Qld, Steve Hart SEQ and Ryan Taylor in North Qld. NGIQ has
completed 10 NIASA audits in this reporting periad.

B State Associations confirm that these people are suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement. I Donald Scotts certify that all officers auditing NIASA meet the requirements
of the NIASA Heads of Agreement, Appendix 1.

" Provide an overview of the activities held for NIASA and the outcomes and benefits to industry
accruing and measured, General industry contact through on-farm visits (263) across the state to
NIASA (84) and non-NIASA businesses (179} promoting the Nursery Production Farm Management
System. These activities are aligning on-farm technical adaptation/adoption and productivity gains
to the industry programs of NIASA, EcoHort and BioSecure H4cce.

. Promoted NIASA at the NGIQ Spring Green Expo 28/29 July 2009

" Completed NIASA audits in the Northern Territory during September 2009 with 8 audits undertaken.

2 Minutes of the SNAC meetings, a list of accredited businesses including audit date according to your
records at the reporting date, as well as copies promotional activities detailed in the table below,
This includes copies of articles, emails, faxes, photos of events, invoices etc. There has beesn no
SNAC meeting in this reporting period.

NIASA Promotional Activity | Audience Reach

"Leaflet” Advertising August — page 4 Production & retail 550

Brisbane Trade Day 23 September Production & retail 316

NGIQ Spring Green.Expo28/29 July Production & retail 1500

QFF Farmers Federation Conference Satche! 9 July Horticulture & Government 1 350
[EcoHort Certification =

" Name the people conducting certification audits. Audits in Qld are conducted by John McDonald
statewide, Lex McMullin SEQ/Central QId, Steve Hart SEQ and Ryan Tayior in North Qld. There
have been 3 EcoHort audits conducted in this quarter. Complaeted EcoHort audits in the Northern
Territory during September 2009 with 5 audits undertaken.

= State Associations confirm that these people are suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement and the certifier has undertaken the EcoHort workshop. I Donald Scotts
certify that all officers undertaking EcoHort auditing meet the requirements of the NIASA Heads of
Agreement, Appendix 1.



Nursery & Garden Industry
| Australia

s Provide an overview of the activities held for EcoHort and the outcomes and benefits fo industry
accruing and measured.

2 Delivered 2 Iirigation Auditing presentations at NTHA run workshops (Darwin & Katherine) aligning
irrigation best practice and the on-farm auditing program under EcoHort.

J A list of certified businesses inciuding audit date according to your records at the reporting date, as
well as copies promotional activities detailed in the table below. This includes copies of articles,
emails, faxes, photos of events, invoices etc.

EcoHort Promotional Activity Audience Reach
NGIQ Spring Green Expo 28/29 July Production & retail | 1500
Landscape Queensiand Inc Conference 7 August Landscapers & producers 40
Brisbane Trade Day 23 September Production & retail | 316
Qld Farmers Federation Conference Satchel 9 July Horticulture & Government 350

[ BioSecure HACCP Certification

" Name the person conducting certification audits. No activity undertaken -~ program rollout
postponed until electronic audit tool is operational.

o State Associations confirm that this person is suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement and the certifier has undertaken the BioSecure HACCP workshop.

. Provide an overview of the activities held for BioSecure HACCP and the outcomes and benefits to
industry accruing and measured.

. A list of certified businesses including audit date according to your records at the reporting date, as
well as copies promotional activities detailed in the fable below. This includes copies of articles,
emails, faxes, photos of events, invoices etc.

BioSecure HACCP Promotional Activity Audience Reach

[ AGCAS - Retail Accreditation

" Name the person conducting accreditation audits. All AGCAS audits are conducted by the Business
Skills Development Officer Sharon Ible.

s State Associations confirm that this person is suitably skilled as specified in Appendix 1, AGCAS
Heads of Agresment. Donald Scotts confirms that Sharon Ible is suitably skilled to conduct AGCAS
audits,

. Provide an overview of the activities held for AGCAS and the outcomes and benefits to industry
accruing and measured. 9 Audits were completed for accredited businesses and those working
towards accoreditation. The audits and discussions have encouraged retailers to build on their
strengths and eliminate weaknesses,

v Minutes of the SAAC meetings, a list of accredited businesses including audit date according to your
records at the reporting date, as well as copies promotional activities detailed in the table below
should be provided here. This includes copies of articles, emails, faxes, photos of events, invoices

etc.
AGCAS Promotional Activity Audience Reach
™ eaflet” advertising September ~ page 14 Nursery Owners and Managers | 550
One-on-one presentations to businesses Nursery Owners and Managers | 3
New member kit - flyer Non-accredited and Non- 19




Nursery & Garden Industry
Australia

: members
NGIQ Trade Days — August & September Members and non-members 85

' Training & Recognition

ﬁ’rai I'Ii]'lg ; : : :EI;':_ s ':_ b j.:.- : E '::;j

= Provide an overview of the training activities and the outcornes and benefits to industry accruing
and measured.

s In order to avoid duplication, figures provided to the Training Coordinator in their regular contact
with you, will be forwarded to HAL. State Associations are required to advise of all workshops in
accordance with the Training Plan submitted.

8 Funding for training will be allocated in accordance with the Training Funding Guideiines as
amended from time to fime,

" In the table below, please list ALL workshops delivered by the State Association in the quarter.
Also, please list details of other training activities such as field days, seminars efc.

Training Workshop/Activity Audience Dates Attendees
Manual Handing 21 July Members and non-members 20
ChemCert Members and non-members 15
Waterworks Members and non-members 12

_CNP Extension:

o Provide an overview of the activities held for CNP and the outcomes and benefits to industry
. accruing and measured. CNP was discussed at both SIG Meetings.

o Promotional activities should relate to the benefits of being a CNP and encourage participation in
the program. Promotional activities in this section do not refate to the inciusion of CNP points on
workshop materials.

. Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

CNP Promotional Activity Audience Reach
Tree & Shrub Meeting 14 August Nursery Owners and Managers | 14
Presentation & distribution of CNP literature at workshops | Nursery Owners, Managers 123

| and Staff
Face-to-face & Telephone enquiries Nursery Owners and Managers | 5




Australia

- Provide an overview of the activities held to promote the Nursery & Garden Industry as a career
option and the reaction to this activity eg, phone enquiries, industry businesses allowing work
experience for students ete

. Provide support material for promotional activities detailed in the fable below. This includes copies
of articles, emails, faxes, photos of events, invoicas ete.

Nursery & Garden Industry

Career Pathways Promotional Activity | Audience Reach

NGIQ Website — positions vacant section Nursery Owners, Managers 300
and Staff

"Leaflet” July — page 16 Article on Green Life Careers Nursery Owners and Managers | 550

Program

~ProgamsSuppet.

[ ursary & Garden Tndustry Awards

v Provide an overview of the activities held for the Nursery & Garden Industry Awards and the
outcomes and benefits to industry accruing and measured.

" Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, involces etc. Also selected and maintained contact with
the Award judges. See attachment #1 as examples,

Awards Promotional Activity Audience Reach
Leaflet magazine article — July — Page 1 & 8 ] Nursery Owners and Managers | 550
Leaflet magazine article — August — Page 1 & 15 Nursery Owners and Managers | 550
Leaflet magazine article — September — Page 1 & 4 Nursery Owners and Managers | 550
NGIQ Website Members and non-members 300
Contact with previous award entrants Members and non-members 16

' National Conference & Exhibition

s - Provide an overview of the activities held for the National Conference & Exhibition and the
" outcomes and benefits to industry accruing and measured.
u Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices ete.

Conference Promotional Activity Audience Reach

NGIQ Website Members and non-members 300

| special Interest Group (SIG) Facilitation = =
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» Provide an overview of the Special Interest Group (SIG) meetings/workshops facilitated by the State
Association including: Tree & Shrub, Retail Groups, Alfied Trade, Women in Horticulture, NextGen,
efc and the outcomes and benefits to industry accruing and measured.. You should inciude the
number of attendees, speakers, venues, details on how the success of these functions was
promoted and any crass promotion of national indusiry initiatives.

" Provide a table for each meeting facilitated and the promotional activity conducted. This inciudes
copies of articles, emalls, faxes, photos of events, invoices etc.

Special Interest Group: Retail Group Audience _ Reach
20 August 2009 - See Attachment #2 Retail members and non- 21
members

Special Interest Group: Tree & Shrub
4 August 2009 — See Attachment #3 Members and non-members 14

| Environmental & Technical Extension (Production)

The NGIQ Nursery Industry Development Manager (NIDM) has leveraged from alternative (state &
federal) sources funding to support a number of projects operating across Queensland inciuding on-farm
technical assistance and R&D activities. The NIDM is the Project Manager for the items listed below
(Supporting documentation available from NGIQ upon request).

Projects currently active include:

1. South East Queensland —Irrigation Futures2 (SEQ-IF2) - the project employs a Farmm Management
Systems Officer (FMSO) to roll out to the entire industry in south East Queenstand the Nursery
Production Farm Management System. The project is funded via the Queensland Department of
Environment & Resource Management (DERM). This project officially started on the 1% July 2009
with 2 4 year operational timeline. This project is a continuation of the pravious 3 year SEQ-IF.

2. Rural Water Use Efficiency4 (RWUE4) - the project employs a Farm Management Systems Officer
(FMSOQ) to roll out to the entire industry in south/central Queensland the Nursery Production Farm
Management System. The project is funded via the Queensland Department of Environment &
Resource Management (DERM), This project officially started on the 1% July 2009 with a 4 year
operational timeline. This project is a continuation of the previous 3 year RWUE3

3. Property Management System Initiative - the project employs a Farm Management Systems Officer
(FMS0) to roll out to the entire industry in northern Queensiand the MNursery Production Farm
Management System, The project is funded via the Queensland Depariment of Primary Industries &
Fisheries, HAL/NGIA and the Queensland Department of Environment & Resource Management
(DERM).

4,” Queensland Grow Me Instead (GMI) - NGIQ has been successful in gaining funding under the
Federal Government ‘Caring for our Country {National Landcare)' program to develop 3 distinct GMI
booklets for the coastal region of Queensland (Wet Tropics, Dry Tropics and Sub-Tropics). The
project employs a GMI coordinator who oversees the GMI Reference Groups, Printing,
Education/Communication and Website development. The project has developed draft GMI guides
for the 3 bioregions and the GMI Website is almost completed. NGIQ expects to be capable of
providing a national GMI website. Project completion November 2009,

Note: The Nursery Production Farm Management System is the combination of NIASA, EcoHort and
BioSecure #4cce under a single title and implementation strategy across Queensland.

R&D Activities current and active in this quarter:



Pocket Diagnastics Project — NGIQ/NGIA (On-going)
NIASA Audit Portal ~ NGIA (On-going)
Industry Minor Use Program — NGIA (On-going)

0N DU W N

Queensland Grow Me Instead — Caring for our Country (on-going)
Literature Review and Grower Assessment of Plant Water Use Efficiency ~ QDPI&F (On-going)
Weight Based Irrigation Scheduling Tool — NCEA/QDPI&F (On-going)

Biosecurity Pest Cantingency Plans — NGIA/Plant Health Australia (On-going)
Nursery Production Carbon Footprint Assessment — NGIA & Growcom (On-going)

Nursery & Garden Industry
Australia

R&D Activities initiated in this quarter (project applications drafted/submitted, etc):

1. Welght Based Irrigation Scheduling (WBIS) Toal (Stage 3) — project initiated to underiake fieid
trials of a WBIS tool through QPI&F and NCEA. The project will dtilise information established
under the Stage 2 ‘Proof of Concept’ project and build 9 WBIS platforms, develop irrigation

controller interface software and conduct growth trials during 2009/2010.

R&D Activities completed in this quarter;

Final Reports have been written and submitted to NGIA. Copies of these reports are held by NGIQ.

Further Queensland specific projects completed include the foliowing:

1. Insects, Beneficials, Diseases, Disorders and Weeds of Nursery Production — an electronic program

that operates on a handheld platform such as PDA's was launched in July 2009 at NGIQ Spring Green
Expo. This project will continue to add new insects, beneficials, diseases, disorders and weeds to the

database for updating by industry. (Information brochure — See attachment #4).
2. Pocket Diagnostics — United Kingdom Study Tour to engage with Forsite Diagnostics in the

application of the Pocket Diagnostics Test Kits. The Lateral Flow Device technology underpinning the

test kits offers disease diagnostic capabilities to support service providers, growers on-farm and
pathology laboratories. (Study Tour Report — See attachment #5).

and Weeds eiectronic ID Tool

Environmental & Technical Activity | Audience Reach
SEQ-IF Farm Management Systems Officer Production Nursery visits 110
'RWUE Farm Management Systems Officer Production Nursery visits 89
PMSI Farm Management Systems Officer Production Nursery visits 60
Nursery Industry Development Manager Production Nursery Visits 4

NGIQ Spring Green Expo (Insects, Beneficials, etc launch | Production & retail 1500

@ Spring Green Expo)

UK Study Tour (Pocket Diagnostics) Leaflet Article Production & horticulture 550
Nursery Paper — Insects, Beneficials, Diseases, Disorders | Production & retail National

| Life is a Garden promotion -

. Provide an overview of the activities held for Life is a Garden and the outcomes and benefits to
industry accruing and measured.. This could inciude initiatives such as Newspoll research

promotion, support of seasonal campaigns such as Christmas, Mother’s Day and Spring.

s Provide support material for promotional activities detailed in the table below. This includes copies

of articles, emails, faxes, photos of events, invoices etc.

Life is a Garden Promotional Activity Audience Reach
Promotion of Spring campaign -~ one-on-one & emall Nursery Owners, Managers 22

and Staff
Leaflet Article September P18-19 Nursery Owners and Managers | 550
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~ . Industry Engagement

| BSDO & IDO Accessibility - e i —[

s Please detail how the State Association communicated the availability of support from Business
Skills Development Officers and Industry Development Officers for the whole industry — members
and non-members.

»  App 2 - State Quarterly Reporting Template requires the State Association to report an the
number of individual contacts made with businesses to support their development. This type of
contact is this regard is personalised and could indude: phone calls, face to face meetings, onsite
visits, letter, email or fax communications. It does not include broadcast emails or mailing list
communications.

= Summary Record Sheets of each ‘contact’ should be provided in support of your figures. This
sheet should identify member and non-member contacts.

Promotional Activity Audience Reach
NIDM plus 3 FMSO
On-farm visits Production nurseries 263
Telephone contact Retail nurseries 5
Daily telephone and email contact with growers is Production & Retail nurseries | All of industry
constant and currently difficult to measure '
BSDO
Training Bulletin - Electronic newsletter Members and non-members 1 350
Garden Centre & Production Nursery visits — See Members and non-members 20
attachment #6
Telephone & email contact ~ enquiry from business — See | Retail, Production Members 17
attachment #7 and non-members

| Telephone & email contact initiated by BSDO ~ See Retail, Production Members 28
Attachment #7 and non-members

[ 1DO National Policy Role

-»  Detail the National Policy Role and name the person who is the State representative for this role.
Biasecurity & Pesticide Minor Use Program — John McDonald Industry Development Manager
= In your summary detail how industry, nationally, has benefited from the participation of this
person in the relevant policy meetings.
o Biesecurity - The industry has benefited from this position in the on-going development
of the industry Biosecurity Plan, pest contingsncy plans, feedback to Plant Health
Australia on relevant issues and representation at various national meetings, The position
has provided national committee’s with relevant industry information and the current
position on emergency plant pests likely to impact adversely upon the industry., The
positton also fulfills the national industry obligation under the Emergancy Plant Pest
Response Deed.
o Pesticide Minor Use Program — the Minor Usa Program (MUP) is progressing well with
the first permit issued in five years being granted in late September 2009 (Acrobat). A
further 3 products are currently before the APVMA for approval (Applaud, Amistar &
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SuSCon Maxi) with the preparation of applications being undertaken for six new pesticides
(Chess, Pegasus, Avatar, Acramite, Coragen & Ridomil Gold) that will be considered by
tha APVMA during 2009/2010.
o Drafted the national response to the Product Safety & Integrity Committee (PSIC)
National Framework of Regulation of Agvet Chemicals. (See attached)
v Using the table below provide details of mestings, conferences and workshops attended and
attach copies of the IDO meeting reparts and minutes.
v Using the table below provide details of communication activities undertaken to inform and
benefit the industry nationally in relation o your national policy role.

National Policy Activity ' Date
Development of pesticide list for Minor Use Permit applications 2009/2010 { July 2009

| NIASA Audit Portal Trial and feedback to NGIA Aug/Sept 2009
NIASA Audit Portal Off-line functionality development ~ coordinating with NCEA July — Sept 2009

PSIC National Framework of Regulation of Agvet Chemicals — NGIA preliminary response | July 2009
— Sea attachment #8 :

NGIA Industry Needs Analysis document review ' Aug 2009
CCEPP Teleconference ~ notification of various EPP detections (Confidential) July 2009
CCEPP Teleconference - notification of various EPP detections (Confidential) Sept 2009

Identification and commission of 4 EPP Contingency Plans (PHA) under Natioanl R&D July 2009
plan

NIASA Greenlife Market — evaluation of NIASA for market inclusion July 2009
National Promotional Activity for Policy Role Audience | Reach
Relevant notification to NGIA of the pest status of various | NGIA - for distribution to National
EPP as per CCEPP guidelines IDO’s nationally

See above activities for promotion and benefit to industry |

[ Other national levy initiatives

« Please detail here any other activities undertaken by the State Association to promote other
national Jevy initiatives not specifically mentioned in the above section,
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Accredifalion & Cerification

|NIASA - Eraduciion & Growing Medis At:creditauon

‘¥ NIASA Businesses (siart-of guarler)
# NIASA Businesses (end of guarier)

Net Increase/dacrease

Businesses enpaged with NIASA nol yel accredited 150
Numbar of gudits eenducied 10
Manuals Sold 4
Number of SNA )

Audiis conducled by: (JM and othors) E]
# NIASA Businessas EcoHont Cerified (sfart af quarter} B3
[# NIASA Businesses EcoHori Cerlified (end of quarter) &5
Net Increase/decrease 2
Businesses engaged wilh EcoHert nat yel cerlified bul are NIASA 15
Businesses enpaged wilh EcoHort not cariifiable (le nol NIASA) 150
iNumbar of carlification audits conducted Y

Manuals Sold

BloSetiire HACCP Cartification
Audits conducted by. (JM and others)

# NIASA Businesses Blosecure HACCP Certified (start of quarter)

# NIASA Businesses Biosecure HACCP Certified (end of guarisr)

Nal int /dacrease

Businesses engaged with BioSecure HACCP not yet cerlified by are NIASA

Businessas angaged with BioSecure HAGCP nat cerifiabile (ia not NJASA}

Number of cerdificalion audils

olojo]o|oio|ola

Manusats Sold

ABCAS: Retall Accreditation

Audits conducied by: (51}

# AGGCAS Businesses (siart of guarler)

14

# AGCAS Businesses (end of guarer)

12

Net increase/decrease

-2

Businesses engaged with AGCAS not !el'ax_:c:radiled

Number of audils conducted

‘Manuals Sold
Number of SAAC Maatings

O || h

Training & Recodnition

-}in an effort to avold doubling up of inforrnation, the Trainiﬂw Coordinatar will contact sach Stats
megulary .wsidng the figures below. These ﬁgums wifl be used ror mpartmg rc HAL

Tralnit
# of Workshops conducied
iTotal workshap attendance

# planned for next eporting period

# planned warkshops where funding will be requesied

# of workshops where CNP poinis were allocatad

# of othar imining eclivities

in an effort fo avoid doubling up of information, the Ci
fgures for reporting to HAL i

# of CNP's In State {stan of quarier)

# of CNP's In State (end of quarler)

# af CNP's dua for renewal this quarier

#af CNP's T d this quarler

# of promotional actwﬁms conducted

BDSQO contact with engaged retailer

A0S0 contac with non-enpaged retsiler 17
BD Q contacl with engaged production or growing media business 2
&

DSO contacl with non-engaged production or growing media business
| ‘accossibill

DO coniect with engaged retaller

DO contact with nor-engaped retailer

DO conlact with engaged produclion or growing medla business

1DO cenlact with non-anga) edjrndudlon ar g g media business
DG~ NationaiPollcy Rotes ;

These ocliviies ere contracted for 08709, In 08/10 these acliviies will be outcome funded

# of maelings atlended
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Queensland:
PO Box 345 Salisbury, Qld 4107

FPhone (07} 3277 7800 Fax (07) 3277 7102

Idstrml Relatmns

Spemal
Briefings on the changes toIndustrial
Relations have already been held in
‘nost Branch areas.

Two  further  briefings  are
scheduled for North Brisbane and
Rockhampton.

* 6.00pm Thursday 18 June 2009
Kallangur Memorial Bowls Club
1351 Anzac Avenue, Kallangur

* This coincides with the regular
North Brisbane Branch Meeting

* 7.00pm Thursday 25 Junc 2009
Metro Mote! - Conference Room
110 - 116 George Street,
Rockhampton

* Please register with NGIQ.

For further details please contact
Sarah on 07 3277 7500
E e T

e

PROPOSED WEED
DECLARATION

Biosecurity Queensland part of
Queensland Primary Industries and
Fisherics is proposing to declare
three species of Hedychium as weeds
in Queensland, They are:

» Kabhili ginger - H. gardnerianum
« White ginger - H. coronarium
= Yellow ginger - . flavescens

For more details see Page 15,

Q0 0QO0C0QCQOQ@R QOO

o NEWSFLASH!!! ?
ZToowoomba Spring Tradez
eDay will be held a weekg
eearlier on ®
®
@ Tuesday the 11" August. @
o
@Please note this new date®
©in your diaries. For further®
@detmls phone Meredithon  ©
07 4659 0311.

@@@@@@@@@@@@

o

' ANNUAL DINNER AND

AWARDS PRESENTATION

The Sumrmt Resmumnl Mt. Coot-
tha is the venue for NGIQ's Annual
Dinner and Awards Presentation
to be held on Friday 20 November
2009.

The Summit provides spectacular
views of Brisbane especially .at
night.

Thanks to the gencrous support
of our Sponsors, the cvening is
particularly economical and a great
way for members to catch up with
collcagues and friends.

The evening starts at 6.30pm and
tickets include canapes, three course
meal and drinks.

Tha dJ;‘m g distibcfion of 'Leate) Maguzsa' by beea
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Tu.'a_'r:jm veriretd s rretchng frads b ot I8
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WHAT’S INSIDE
Page 2 President's Report Page 10 Evapotranspiration Page 22 New Members
Page 3 YourAssociation at Work  Page 11 Have You See This Tree? Trade Register Changes
Page 4 Superior Listening Mexican Bean Tree Classifieds
Page 8 Relailing Comer Page 12 Grow Me Instead Vale - Graham Snell
Page 7 Retailers Losing Out Page 14 NIASA Businesses Page 23 Diary/Classifieds
Page 8 Nursery & Garden Induslry Page 15 Proposed Weed Declarations
Awards Page 17 News In Brief
| Page 9 Irrigation Water Tests Page 18 Vale - Suzanne Daniel
\ Interpretation Page 20 Branch News




i PO Box 345 Salisbury, Qld 4107
.= Phone {07) 3277 7900 Fax (07) 3277 7109

SPRING GREEN EXPO 2009
28th & 29th July 2009

PRESENTATEON el

. Exhibitors and buyers alike had
/. been requesting a return to the Gold
" Coast for some time and in response
2w did return last year and it was a
+_ .at success, so much so we have
v decided to continue Expo on the
7 Gold Coast.

. @ VENUE - Gold Coast Convention
: & Exhibition Centre, Gold Coast
Highway, Broadbeach {next to
Conrad Jupiters Casino)

DATES - Tuesday 28th and
Wednesday 29th July.

OPENING HOURS - from
2.00am to 8.00pm Tuesday
and 9.00am to 12.00 rnoon on
Wednesday.

- Like all previous Expos you can pre
+ »~mister your attendance or sirnply
~ister at the door,

" Some tickets are also available for
the Expo Dinner on Monday 27th
July at the Surf Club Kurrawa - call
Penny on 07 3277 7900 for details.

Don’t miss this great event.

The Summit Restaurant Mt. Coot—tha is again Lhe venue for NGIQ sAnnual
Dinner and Awards Presentation to be held on Friday 20 November 2009.

State winpers in the 2010 Nursery & Garden Industry Awards will be
presented with their Certificates and then go on to compete at the National
Finals to be held in conjunction with NGIA Conference in Darwin from 19
- 22 April 2010. Nomination forms are available from NGIA or www.ngia.
com.au and follow the links. a

NGIQ’s Nurseryperson of the Year will also be announced. If you know
someone who you feel would be deserving of this honour then please see
August ‘Leaflet’ for nomination forms.

The Surmnmit Restaurant provides spectacular views of Brisbane especially
at night. The evening starts at 6.30pm and tickels include canapes, three

course meal and drinks.

The evening is a great way for members to catch up with colleagues and
friends,

Special thanks also to our generous Sponsors for their support.

A Tha pradodion sad ditibaton of Faafel Y azee’ 1 Lexn
L:‘-ﬁk&b{ltkn Fiitemh wih HGU, 46 Rndad by tha
| ey mylkwam welinbsry riindeds fom fisty.
Ee Ababn Greavesd ot metchng b byl RAL
EDediing,
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Page 3 Your Association at Wark Awards Page 18 GES 09 |
Paged NGIQ Management Page9 The BestNursery Sprinkler Page 19 Branch News 1

Committee Members Page 10 Scheduling Irrigation using an Page 22 New Members ‘.
Page 6 Business Corner Evaporation Pan Trade Register Changes
Page7 National Invasive Plants Page 11 Pilant Diseases, The Basics Page 23 Diary/Classifieds
] Survey Page 12 Grow Me Instead
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PO Box 345 Salisbury, Qld 4107

Phone (07) 3277 7900 Fax (07) 3277 7109

August 2009

vl

 Annual Dinner
& Awards

The 2009 NGIQ Annual Dinner &
Avwards Presentation will be held
o1. . riday 20th November 2009 at
the Summit Restaurant, Sir Samual
Griffith Drive, Mt. Coot-tha.

A registration form with further
details will be sent with the next
edition of ‘Leaflet’. This is a great
opportunity to involve your staff in
what could be your own Christmas
activity. You can also reserve your
own table.

Apart from the State] Nursery Award
Winners who go on to compete at
the national level there will also
be NGIQ’s own Nurseryperson
o1 .ne Year and Certificates of
Recognition.

We do hope you will be able to attend
this most important event. Mark the
Date in your Diaries. 3

The Australian Fair Pay Commission
has determined in the 2009 general
Wage-Setting Decision that wages
for employees of Pty Ltd companics
incorporated under the Corporations
Act 2001 will remain the same with
no general increase. The decision
also applies to juniors, trainees and
casual employees.

This decision does not apply to
unincorporated businesses such
as sole traders, partnerships etc.
An application has been lodged
for a’ pay increase with the
Queensiand Industrial Relations
Commission (QIRC) and is still
being considered.

In the past the QIRC has closely
followed the National decision.

NGIQ will advise further when a
decision is announced.

-H‘eh.;‘.rabn BogmTaR .rden- Lk b al HAL hl
£ D afiies. o et

CHEMCERT
TRAINING
AVAILABLE NOW

All nurseries regardless of whether
retail or production who use or
apply agrochemicals should have at
least one ChemCert Certified staff
member. Itis preferable that anyone
handling such chemicals complete a
ChemCert Certificate course.

NGIQ runs several of these courses
throughout the year at various
locations depending on demand.

To minimise costs courses are planned
on 15 attendees. The next course will
be held at the Redlands Research
Station on Thursday 17 September.

To register for this or future courses
contact Sarah at NGIQ on 07 3277
7900,

The producton 2ef dalion of e Uz’ hag basn
Faciztad by HAL & pasieership wéh BGLA N's drdad by bhe
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o WHAT’S INSIDE )
Page 2 President's Report Page 10 Chlorine for Irrigation Water Page 20 Branch News
Page 3 YourAssociation at Work Disinfestation Page 21 Vales
Page4 NIASABusinessas Page 11 |IPM Reduces Crop losses in Page 22 New Members
Page 6 Business Corner Production Nursery Trade Register Changes
Page 8 Nurserylndustry Development Page 12 Grow Me Instead Page 23 Diary/Classifieds
Manager Page 15 NGIQ Annual Award
Page 9 Selecting the Right Page 16 News In Brief
Sprinkler Page 17 Spring Green Expo 2009




PO Box 345 Salisbury, Qid 4107
Phone (07) 3277 7900 Fax (07) 3277 7109

September 2009

Enclosed with thts edltton of "Leaﬂet" is Indus’mal Update #38 whlch
provides details on a number of significant industrial relation changes.
These include:

» Details on the recent State Wage Case increase for employees of
unincorporated businesses such as sole traders, partnerships, etc from
1 September 2008,

s A comparison of the new national Nursery Award 2010 and National
Employment Standards to the Nursery Award — State 2003 and the
Nursery Award (NAPSA).

» A comparison of the costs of a permanent versus a casual employee

With substantial changes to oceur on the 1 January 2010 it provides a real
opportunity far all businesses to look closely at their existing employee
structure.

Itis expected that most State Governments will give up their IR rights and
then all retail garden centre and production nursery staff will be covered
by the Nursery Award 2010.

At this stage the Nursery Award 2010 will apply to all Pty Ltd companies
in Australia as well as all other employees in Victoria and South Australia
{these States have aiready given up their IR rights).

Copies of the new national Nursery Award 2010 and National Employment
Standards are being sent to members on renewal of their 2009/10

o NGI
S%"Ammal Dgner &
Awards

The 2009 NGIQ Annual Dinner &
Awards Presentation will be held
on friday 20th November 2009 at
the Summit Restaurant, Sir Samual
Griffith Drive, Mt. Coot-tha.

A registration form for this event is
enclosed on Page 4 of ‘Leaflet’. This
is a great opportunity to involve
yvour staff in what could be your
own Christmas activity. You can also
reserve your own table.

Apart from the Statel Nursery Award
Winners who go onto compete at the
natianal levelthere will also be NGIQ's
own Nurseryperson of the Year and
Certificates of Recognition.

We do hope you will be able to
attend this most important event.
Mark the Date inyour Diaries.
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| WHAT’S INSIDE )
Page 2 Presidents Report Page 10 Testing Chlorine Levels in Page 18 Qld’s Passion for Plants
Page 3 Your Association at Wark Irigation Water Page 20 Branch News
Page 4 Annual Dinner Invite Page 11 Leachate Nutrient Charting  Page 22 New Members
Page 6 Business Corner Page 12 Grow Me Instead Trade Register Changes
Pagea 7 Invasive Plants Page 15 NGIQ Annual Award Page 23 Diary/Classifieds
Questicnnaire Page 16 News [n Brief
|Page 9 10 Ways to Save Waler Page 17 Nafional Review CHS Laws




id you KNow..........

The Certified Nursery Program}-
allows industry personnel to}
| accumulate CNP points BEFORE }
| they are a reglstered CNP?.

So, |f you ‘are not yet a CNP, you |
can still use any industry related |
learning you have undertaken |
in the 24 months prior fo your}
application towards your CNP |}
renewal »

It's tlme you mvestlgated the
| benefits of becoming a Certified §j
| Industry Professional! Your|
!ndustry, your Program, your |

! Call the CNP Co ordmator on (02) |
1 9876 5200 or cnp@ngia.com.au




Nursery & Garden Industry Queensland

2009 Annual Awards

'_':_'.".Nursery & Garden Industry
T Oueensland

NURSERYPERSON OF THE YEAR - This prestigious award is intended for a member who has made a
significant cantribution to the nursery industry through their involvement with the Industry over several years.
The member will also have participated in NGIQ or industry affairs at the Branch, State or National level. All
financial members of NGIQ are eligible.

CERTIFICATE OF RECOGNITION - This award is intended for individuals or organisations who have
contributed ouistanding service to the industry as a whole, above the requirements of duty. The nominee need
not be a member of NGIQ.

NOMINATIONS ARE TO BE RECEIVED BY THE NGIQ EXECUTIVE OFFICER
BY FRIDAY 2™ OCTOBER 2009.

2009 NGIQ ANNUAL AWARDS
NOMINATION FORM

Nursery & Garden Industry
Queensiand

TITLE OF AWARD _

FULL NAME OF NOMINEE

BUSINESS NAME (Where applicable)

ADDRESS OF NOMINEE

' As a guide the following achievement headings should be used. Please bear in mind these are a guide only
~as not all headings apply to all categories. Maximum 5 page submission including photographs.

Personal Particulars
* Qualifications
*  Resume of Career
*  Special achievements
Business History

*

General company size and staff numbers (office information onlfy - not part of judging)
Business growth and development strategies
NGIQ Involvement
© ' Years as a member _
Details of active committee work, if applicable

-

*

_ Nominated by: # Nominated by: #

Susiness: Business:
:_N_'ame: : Name:
'.éignature: Signature: |

# Neminator and Seconder must be the Principal representative of different NGIQ Members
(the Nominator and Seconder can sign and send separate forms).




Setting tha A " ~ Sotting the
Siandards AustSate |l , o Standards

VHEN: 7.00pm for a 7.30pm start
Friday 20 November 2009

ICKETS: 593 per person including GST

...Pre dinner canapés.....Three course meal...Beer/Wine/Soft Drink
'RESS: Suit-Shirt-Tie/After Five
SVP: 10 November 2009 | ““"””é‘uiii:ifa“"““w
'ﬂ REGISTTRATION - TAX INVOICE ABN 92 914 028 B35
ritamy This document will be a Tax Invoice for GST when you make the payment

PLEASE REGISTER THE FOLLOWING TO ATTEND THE ANNUAL DINNER ~ FRIDAY 20 NOVEMBER 2009

6.
9.
iness Name:
Iress:

losed is payment of 5 gposit O MasterCard 8 Visa

dholder:

Signature;

d No:

; Eﬁf&‘iry Date:

Return to: NGIQ - PO Box 345, Salisbury Qld 4107 Ph: Q7 32777900  Fax: 073277 7109




'Be a part of the 2010
" Nursery & Garden
Industry Awards

Entries close
July 26th 2009

Garden
Industry

Award Categories -, o S :
Best Small, Medium and Large Garden Centre Award.
Best Small, Medium and Large Production Nursery Award
Best Government Nursery Award (NEW FOR 2010)

Best Propagation Nursery Award (NEW FOR 2010)
Young Leader Award '

NGI Community Award

NGI Environment Award

NGI Training Award

NGI Export Award o

NGI Supplier Award (Changed entry conditions for 2010)




Farm Management Syismmsg(‘FMS)
— NIASA + EcoHort + BioSecure HACCP

Selecting the Right Sprinkler.

There are a number of practical considerations to be
taken into account when selecting the right sprinkler
for your nursery. .

Spacing

The spacing requnred is determined by the dimensions
of the area. For an existing area, the spacing should
be made to fit the area to ensure that sprinklers are
positioned to the outside of the growing area. For
example, if the area was 42 m long and 25m wide the
distance between sprinklers would be either 4.2m x
4.12m (closest to a 4m grid), or 5.25m x 5m (closest to
a 5m grid).When calculating the spacing, the location
of structural supports, paths and beds also needs to be
considered.

Sprinkler orlentatlon :

supporting the sprinkiers above the growmg area gives
flexibility in the location of growing areas and may be
desirable in situations with high plants in high structures.
The cost of installation may also need to be considered
as additional support may be needed for the inverted
sprinklers.

Mean application rate

The application rate of the irmigation system needs to be
matched to the absorption rate of the potting media. This
in turm is determined by the jet size and spacing of the
selected sprinkler. For bark mixes, the MAR should be
between 10-15mm/hr, but for growing media containing
coir this can be as high as 25mm/hr,

Pressure
The operating pressure available is a major factor
in determining the correct sprinkler. This can be

conditions don't suit high trajectory sprinklers.

Specific crop requirements

The ability to penetrate thick foliage and the effects of
droplet size on small pfants may need to be considered.
This in tumn is influenced by the jet size and conseguently
droplet size.

Water quality and filtration

Sprinklers with complicated mechanisms may not
operate reliably if there is a buildup of deposits from salts
in the water. If the water is not filtered, sprinklers with
small jet sizes or integrated filters may hlock quickly.

Availability

The availability of a particular sprinkler may also be
a consideration for ease of replacement and trialing
pUrposes.

Overall efficiency of sprinkler and layout
combination

When the above decisions have been made, the final
choice is dependant on the efficiency of each sprinkler. .
and layout. This can be determined by sefting up a trial
area and running a test to determine which sprinkler has
the best uniformity, and whether they meet minimum
BMP guidelines.

Below is an example of the decision making process for
selecting a sprinkier.

Lex McMullin
Farm Mana D%ement Sﬁystem Qfficer
Mobile: 04

Email: fmso3@ngig.asn.au

determined from a pressure
test at the sprinkler head.
If a new system is to be
installed this information
can be obtained from the
irrigation supplier. Parameter
Wind . l.
If theé amount of wind is |
a consideration, a single
stream sprinkler ‘should be
selected. Wind effects will -
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Farm Mémagéméem Systems (FMS)
— NIASA + EcoHort + BioSecure HACCP

10 Ways to Save Water

There are many ways that water can be saved in
the nursery. Here are 10 tips.

Measure water use =

The first step in saving water is to measure how much
you are using. This allows informed management
and costing decisions to be made based on facts,
not assumptions, and allows cost savings to be
quantified. The easiest way measure your water
use is by using a water meter, but, if a water meter
isn't available, water use for each growing area can
be caiculated from the measured fiow rate of the
sprinklers. Rainfall and evaporation should also be
recorded, as these have a major influence on water
use, and this information is useful when comparing
water use from year to year.

Assess irrigation layout efficiency

Assessing the efficiency of the existing irrigation
layout will show how the system performs against
best management practice. If also gives information
on mean application rates and uniformity, which can
then be used to fine tune irrigation scheduling.

Check operating pressures
Operating pressures are critical to the efficient

performance of any irrigation system. Don't rely
solely on the pressure gauge at the pump as
this doesn’t indicate what the pressure is at the
emitter. :

Maintain filters

Regular filter cleaning helps to ensure that the
system is working at the correct operating pressure.
Automated filtering systemns should also be checked
to ensure they are back flushing correctly.

Fix leaks

Regularly checking for, and repairing leaks can have
a significant effect on the amount of water used.
Losses not only come from the loss of water through
the leak, but also from the reduction in pressure
affecting the efficiency of the system.

Check emitters

Daily observation of emitters helps to identify Fam Management System Officer
blockages and any significant changes in operating Mobile; 0400 005 236
pressure before major crop damage occurs. Email: fmso3@ngig.asn.au

Consideration should also be given to installing
more efficient sprinklers where appropriate.

Adjust irrigation schedules _

Ideally, for the most efficient use of water, adjusting
irrigation scheduling should be a daily task, as
irrigation times need to be adjusted to match the
daily water requirements of the plants. This can be
done by feel, but a more accurate way is by either
relating the evaporation rate to plant water use, or
by weighing containers to determine how much
water has been used. This allows the length of
irrigation time required to bring the containers back
to full capacity to be calculated.

Group plants by water requirements:

Grouping plants according to water requirement
allows scheduling to match the plants water
requirements more accurately. This may be difficult
to achieve easily, but can have a significant effectin
reducing water use and improving plant quality

Develop a system maintenance programme
Check operating pressures, emitter operation, pump
operation and filtration and clean, repair or replace
items as they become apparent or are identified
during the regular monitoring checks.

Monitor system performance.
Monitoring system performance allows the early

detection of problems before they cause significant
crop losses. Each block should have its pressure
measured and recorded monthly. A regular
efficiency test on each section of the nursery should
be done every 8 months to see if the performance
is declining, or if there has been a major change in
the performance due to other factors e.g. leaking
pipes. Regular monitoring of overall water use will
give information on how much water is being used
within the nursery and how the overall performance
compares to Best Management Practice and water
use in previous years.

Lex McMullin




Farm Management Systems (FMS)
o
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Parameter Unit Low Medium | High . Comments
) : Parficularly impariant in recycling systems. High fevels need lo betaken into account

Nitrate {(NO3) mgfL 10 100 in fetiiser programmes
Potassium (K) mgfl. ; Adjus! polassium if recycling. Potassium shouid be 2-5% of calians.
?@T?nium nirogen mg/L | 0 Highi levels can lead lo direct toxicity and contribute 1o downward pH drili.
Phosphorous (P) mg/l 145 | 40 1 for phosphoraus sensitive plants, 15 for other creps
Chinride {Cl) mag/L. 70-90 200 | Tipand marginal burns in low leaching silualions at higher levels.

. ; EC is the overall level of salls. If a high EC Is from plant nulriznis & higher result
Salinity , Electrical S/ 0.3 0.6 10 | may be acceptable, but if the high result is from a non nulrient source it Isn't. Results
Conducivity (EC) ' ’ ’ above 0.6 will see reduced growth andfor marginal teal bums In sub- infgaiion, low

leaching siluallons and on sensitive species. .
. ' Increasing probiems wilh plant growth, and plant and container staining. Al levels
Bicarbonale moll &0 20 between 80 and 200 liming malerials need 1o be adjusled accardingly,
- : Alkafinity indicales the hardness of the waler. As levels increase, the ability {o change
Alkalinity (C2CO3) mgfl. 40 60 250 the pH of the growing medium increases
H 5 70 pH resulls need o be considered aleng with alkalinily to delermine the abllily of waler
P ~ [ lochange growing media pH. _ _
Calcium (Ca mall :—rliiggl Ié:?rl\:‘sgc?;iglgfere wilh magnesium, and calcium carbonale may form scale.
Beran (B) magil. 03 Plants vary greally in (heir {olerance to This nuinent.
_ 15 is the upper limit for plants supplied wilh P &l moderale levels. Concenlrations as
Manganese {Nin) mall. 02 low as 0.05 mg/l can lead lo bacterial slime growlh in pipes.
y Levels may rise where copper compounds are used for sierilisation or alga! controf in
Copper (Cu) mag/L. 0.02 0.05 0.2 recycled syslams.
. Level of magnesium needs to be considered in conjunclion with calcium and sodium.
Magnesium (Mg) mail tdeal Ca:Mggrallo 21 !
Sulphale {SO4) . mo/l | 250 | Sulphur levels will be increased by the use of alum.
Zinc {Zn) mgfL 0.2* 2 _

1 Sodium (Na) mgll 50 100 E:algg::l' Magnesium and Potassium need Increasing if high amounis of sodivm are

_ o From an acidified sample, Increased problems wilh staiting of plants and cloging of
fran {Fg) mgil 03 1 pipes at lavels above 9.3, panticulady In Irickle irrgation systems. Polyphosphale can

be injecled lo form a soluble eompound that allows iron lo pass through the irigation.

. Sodium Adsorplicn mall. 3 This measure indicates the abilily of the waler to reduce caldem, magnesium and
Ralio (SAR) g polassium availabilily.

Auainiurm {A) mgll 5 | [r\;lomlnr if using alum for floccutation, High concentrations may induce phosphorous
- _ eficiency. _ .

Fluoride {Fl) mgfl 1 High levels will damage sensitive planis

Molybdenum (Mo} mgfL : 0.0

H]asl;) Issolved Sofds mall | 500 | Ameasure of the combined conlenl of argaric and Inorganic substances.

Suspanded Solids mgiL o0

Note: mag/L is milligrams/litre. This alsa equals parts per million (ppm)
Not all of the above parameters will appear in all tests. _ _
* In sub-iirigation and trickle imigation systems the low [evel is the appropriate level.

The laboratory will usually give an interpretation

of how suitable the watfer is for the intended use | ex McMullin
and general guidelines of how acceptable the
results are. The table gives additional information Farm N_IaTgeme"t System Officer
on different parameters that will be useful jn Mobile: 0400 005 236 ; :
interpreting the results of the tests. Email: fmso3@ngig.asn.au Imstmit izt e
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AITKEN AND NEWMAN TUBEGROWERS
ALEXANDERS NURSERY

#DPI&Ez REDLANDS R:&D:NURSERY,
DUGINE NATIVE PLANT NURSERY
EPA - LAKE EACHAM

FAIRHILL NATIVE PLANTS

FITZROY NURSERIES PTY LTD
FLORABUNDANCE

FORTUNE - B NURSERIES PTY LTD
FORESTRY PLANTATIONS QLD - BEERBURRUM
FORESTRY PLANTATIONS QLD - GYMPIE
FORESTRY PLANTATIONS QLD - INGHAM
FORESTRY PLANTATIONS QLD - TOOLARA
GLASSHOUSE MOUNTAINS NURSERY

GOLDEN GROVE PTY LTD

GREENING AUSTRALIA/BARRIER REEF TAFE
GREENING AUSTRALIA - THE GAP
GREENTHUMB NURSERY

HARTS NURSERY - FORD RD

B o ¥ i o ¥ o W 4 ot W 0 d W B B o o B o3 o W o o W i o8 B B B o # o o # % @ B B

HARTS NURSERY - ROCHEDALE RD

HEATONS NURSERY

HIGH WOOD NURSERY

HIGHSUN EXPRESS PLUGS PTY LTD

HIGHSUN CABARLAH

HILLIERS HORTICULTURE

IQ PLANTS _ _
JACKIES WHOLESALE NURSERIES - GLEESON ROAD
JACKIES WHOLESALE NURSERIES - COUTTS DRIVE
JACKSONS NURSERY

J & VMCLEOD

KERADA TUBESTOCK NURSERY

MARLBOROUGH NURSERY - REDLAND BAY
NORTHSIDE NATIVES

PALMWOOD TROPICALS

POHLMANS NURSERY

POWERBLEND®
PRINGVIEW NURSERY - PALM DIVISION
QUEENSLAND IN FOLIAGE:

YURUGA NURSERY
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Firstly, to obtain meaningful
results, samples should be

~ taken so that they represent
the quallty of the water actually being used. Water
quality at the edge of a dam can vary significantly
to that at the foot valve 60cm under the surface of
the water, in the middle of a dam.

The point at which the water is sampled from

depends on what information is required. If the
quality of water prior to treatment needs to be
known, so that treatments can be determined, the
sample needs to be taken directly from the water
source, and the best place to take it from is the
pump. Any hose that the water is collected from
should be run for a couple of minutes before the
sample is taken, as the quality of the water can
change if it has been held within the reticulation
system for any length of time. If the sample can't
be taken from the pump, then a sample may be
taken from the edge of the water source, clear of

any vegetation and as close to the pump intake as .

possible, but this may not be representative of the
v 2r at the inlet. If water quality after treatment
needs to be known, the sample would be taken in
the growing area. The sample should be taken from
the same point each time so that comparisons can
be made between samples. .

A plastic, bottled water container, with a screw top

lid, of approximately 600ml capacity is an ideal .

container to collect and send the sample in, Avoid
using soft drink and juice botiles, as the acids and
phosphates from the original contents may have

impregnated the p!astlc and may aﬁect the test__

result.

To take the sample, the container should be rinsed
3 times with the water to be sampled to make sure
any residues are removed. The sample is then
collected, taking care to minimise the aeration of the

Collecting Water Samples for Testing

sample, as the carbon dioxide in the air will acidify
it. The bottle should be filled to the top to prevent
any air being left in the bottle. The sample should
be tested as soon as possible after collection; not
be exposed to sunlight and, |f necessary, stored in
a refngerator o .

Ifthe amount of iron in the water needs to be tested,
a second sample that is acidified should also be .
sent. Acidification of the sample prevents the iron -
from becoming insoluble and allows the amount
of soluble iron in the water to be fested. Add 6ml
of 10% hydrochloric acid/100m] of sample (or 2ml
concentrated acid/100ml) to the botile after taklng
the water sample.

Once the sample is collected, the submission sheet -
is filled out and the sample sent to the lab as soon
as possible using Express Post or a courier. Some
labs have a range of different tests that they use, -
so be sure to specify the most complete analysis,
particularly Bicarbonate, HCO3 or total alkalinity
(these are a measure of the waters ability fo change
the pH of your growing media). My next Leaflet
article will look at what the results mean in more
detail.

Local laboratories that do water tests are Phosyn
(Gold Coast 07.5568 8700), Crop Tech (Bundaberg 07
4155 6344), CASCO Australia Pty Ltd (Toowoomba
07 4633 0599) etc. Before collecting and sending

“the sample, contact the laboratory for any special

instructions. Turn around for samples should be
about 7 days and tests cost approximately $80-
90.

If you have any questions on water testing contact
your Farm Management Systems Officer

Lex McMu]!m :
Farm Management System Oﬁ' icer
‘Mobile: 04080 005 236

Email: fmso3@ngig.asn.au
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: Nursery & Garden Industry
l Australia

State Association Quarterly Report Summary
NSW and ACT
July-September, 2009
I, Mike Skegg, confirm that the detail contained within this report and the attachments
is true and correct. The report has consideration for the Conditions pursuant to
contracts set between the State Associations and NGIA, NIASA Heads of Agreement,
AGCAS Heads of Agreement and National Training Funding Guidelines

Date: 12 October, 2009

.. Accreditation & Certification

edlaAccredltatmn T

" Name the person conductlng accredltatlon audlts
o M Danelon
" State Associations confirm that this person is suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement
o Refer to hard copy attachment to review this
= Provide an overview of the activities held for NIASA and the outcomes and benefits to industry
accruing and measured,

o Nil formal promotional activities occurred during the reporting period apart from articles
within the NGINA Nursery News Magazine (see below) and presentation of NIASA BMP
guidelines at NGINA Sydney Trade Day

o NIASA onsite audits continue being conducted without use of electronic auditing toal.
Typical data entry for a new business seeking NIASA and existing businesses which
require electronic data entry is taking around 1.5-2.5 hrs to complete — a very slow
process.

o There are some 6 business overdue for NIASA auditing in the period with this to be
addressed by end December 2009.

= NGINA SNAC have been informed of this with committee including NGINA CEO
o Visits to businesses expressing interast in NIASA (net increase in the period) strongly
linked to the perceived changes in plant entry conditions by PIRSA and inference NIASA
- and BioSecure businesses receiving recognition as lower risk.
" Minutes of the SNAC meetings, a list of accredited businesses including audit date according to your
recards at the reporting date, as well as copies promotional activities detailed in the table below.
This includes copies of articles, emails, faxes, photos of events, invoices etc.
o No NGENA SNAC meeting in the period — next meeting scheduled for 30" October 2009
o Accreditation list and re-inspections included as attachment in this folder

o Promotlonal materlal - refer to Nursery News (Ju!y 09 p31 Aug 09 p22 Sept 09 p2

f_'._NIASAjPROMOTIONAL_ACTIVITY-;.__ Gl

Aumence T .__Réa_Ch..

Articles in Nursery and Garden News Grower_s/Retailers/landsca-pers/suppfiers 1,250

State Reporting requirements version2: October 2008



Nursery & Garden Industry
Australia

| EcoHort Certification

Name the person conducting accredltatlon aud:ts

Name the person conducting accreditation audits.
o M Danelon
State Associations confirm that this person is suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement and the certifier has undertaken the EcoHort® workshop
o No change to nominated person nor issues raised In previous reporting period
Provide an overview of the activities held for EcoHort® and the outcomes and benefits to industry
accruing and measured
o Refer to Nursery News — under this section, (July 09 p2, Sept 09, p22)
o Display and BMP manuals at NGINA Sydney trade day
o Site visits — discussion of BMP and profile manuals
= OQutcomes — raising awareness of EcoHort® and environmental practices by
industry and why the program is important.
v  Benefits — increased aware of BMP, consumers focusing on quality accredited
suppliers and environmental sustainable practices.
= Site visits to NIASA businesses and promotion of enviranmental stewardship with
a high profile nursery gaining certification to drive excellence in environmental
stewardship for compliance.
A list of certified businesses including audit date according to your records at the reporting date, as
well as copies promotional activities detailed in the table below. This includes copies of articles,
emails, faxes, photos of events, invoices etc.
o Five businesses now accredited and hoping to achieve 10 businesses by end of calendar
year
o Accreditation list and re-inspections included as attachment in the NIASA folder
o Promotional material — refer to Nursery News notes on this section within hard copy

folders.
EcoHort Promotional Activity ' Audience | Reach
Nursery and Garden News _ Industry growers - 1,250

Growing media

Buyers

State Reporting requirements version2: October 2008



1 Nursery & Garden Industry
4 Australia

I_BloSecure HACCP Certification

a Name the person conductlng accredltatuon audlts

o M Danelon is the nominated person for BioSecure HACCP

*  Working with key NIASA business involved in interstate plant movements to
develop the records and assess time required to demonstrate certification.

o BioSecure HACCP manuals were issued in March 2008, National Training resource issued
in Aug 2008

» Intent is to deliver V. day BioSecure awareness workshop and supported by
Industry and Investment NSW (formerly NSW DPI} and Plant Health Australia
{PHA).

o Have liaised with Industry & Investment and PHA to consider an “awareness of
Biosecurity” 2 day workshop session to generate interest in Biosecurity and then drive
the program on farm/nursery,

" State Associations confirm that this person is suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement and the certifier has underteken the NGIA BioSecure HACCP workshop Qld

o Refer to hard copy NIASA attachment to review this

o Noissues raised in last reporting period.

u Provide an overview of the activities held for BIOSECURE and the outcomes and benefits to industry
accruing and measured

o Refer to Nursery News — under this section

= Gary Eyles — Biosecurity awareness July 09, p8

= Discussions with PIRSA regarding NIASA and BioSecure HACCP recognition for
plant quarantine movements — no official agreement.

= Meeting with Industry and Investment to encourage BioSecure HACCP
recegnition.

" A list of certified businesses including audit date according to your records at the reporting date, as
well as coples promotional activities detailed in the table below. This includes copies of articles,
emalils, faxes, photos of events, invoices etc.

o Accreditation list and re-inspections included as attachment in the NIASA folder

= 0~ No BIOSECURE businesses certified — 2 have shown interested and
working with them in Q2 to explore requirements

o Promotional material — refer to Nursery News notes on this section within hard copy
folders

Audience and reach — industry growers, growing media (risk management and market

access), NSW DPI (Regulatory) local councit govt, buyers
BioSecure HACCP Promotlonal Activity _ | Audience Reach

Refer to Nursery News notes on this section within hard o 1,250
copy folders.

" Accreditation audits,
o Bob Wynvyard

° Bob Wynvyard is suitably skilled as specified in Appendix 1, AGCAS Heads of Agreement:
o See attached Industry Profile CV Bob Wynyard submitted previously
o See attached Heads of Agreement submitted previously

State Reporting requirements version2: October 2008
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Nursery & Garden Industry
Australia

See attached Terms & Conditions submitted previously

v Overview of the activities held for AGCAS and the outcomes and benefits to industry accruing and

measured
o 5 Re-audits and 1 New audit were conducted during this period — all entered to
date
o 1 Business has dropped out due to cash flow problems this quarter.
o Audits on new businesses have been suspended pending the outcome of the
latest accreditation proposal to the NGIA board.
o 31 Accredited businesses are listed on the AGCAS 2009 NSW/ACT spreadsheet
(attached in RMW folder Q1).
o 10 Prospective Businesses are listed on the AGCAS Prospects NSW/ACT
spreadsheet {attached in RMW folder Q1).
o Copies of promotional activities are attached (in Mon's folder).
o MNo SAAC meeting was held this quarter.
AGCAS Promotional Activity ' Audience _ Reach
| Stand at Trade Day monthly Industry-wide 270
retailers/landscapers/suppliers |
Monthly contributions to Nursery & Garden News Industry 1250
retailers/growers/allied/govt
departments
Promotions at workshops | Retail/wholesale 30

State Reporting requirements version2: October 2008




Training & Recognition
[Traiping -~ .o oT ]

" Provide an overview of the training activities and the outcomes and benefits to industry accruing
and measured
o All this information has been submitted to the National Training Coordinator in
specific reports. Further details on publicity, promotional activities and general
comment are attached (Fliers and promotional details are in Mon's folder).

] In order to avoid duplication, figures provided to the Training Coordinator in their regular contact
with you, will be forwarded to HAL, State Associations are required to advise of all workshops in
accordance with the Training Plan submitted,

= Funding for training will be allocated in accordance with the Training Funding Guidelines as
amended from time to time.

o Funding Requests have all been submitted as required.

" In the table below, please list ALL workshops delivered by the State Association in the quarter.
Also, please list details of other training activities such as field days, seminars etc.

o See spreadsheet NGINA Quarterly Training Summary of all workshops held this
period (attached in RMW folder Q1).

Training Workshop/Activity Audience Dates_ Attendees

e A Workshop ca!endar is attached for the remamder of the year (attached in RMW folder Q1)
“CNP. Extens:on R e R e e e l

) Provide an overview of the activities held for CNP and the outcomes and benefits to industry
accruing and measured,
o Advertising in N&G News
o Promotion at all workshops
o Promotion at Trade Day
o Promotion to consumers at the Sydney Royal Easter Show(all above in Mon's
folder).

o Promotional activities should relate to the benefits of being a CNP and encourage participation in
the program. Promotional activities in this section do not relate to the inclusion of CNP points on
warkshop materials.

) Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

o See attached (in Mon’s folder).

CNP Promotional Activity ) Audience ' Reach

Stand at Trade Day monthly Industry-wide 270
retailers/landscapers/suppliers |

Monthly contributions to Nursery & Garden News Industry 1,250
retallers/growers/allied/govt
departments _

Promotions at workshops Retail/wholesale 56

Trade promotion at GES ' Growers, Wholesalers, Allied 1.200

State Reporting requirements version2: Qctober 2008



] Nursery & Garden Industry
2d Australia

= Provide an overview of the activities held to promote the Nursery & Garden Industry as a career
option and the reaction to this activity eg, phone enquiries, industry businesses allowing work
experience for students etc
o Provide input on the industry training package revision.
o Promote Careers brochure at all workshops and Trade Days
o Promotion Greenlife Careers website at all Trade Days & workshops
] Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc (in Mon’s folder).

Career Pathways Promotional Activity | Audience Reach
Stand at Trade Day monthly | Industry-wide 270
retailers/landscapers/suppliers
Promotions at workshops Retail/wholesale 30
Promotion of Greenlife Careers Website in magazine Industry 1250
retailers/growers/allied/govt
_ departments
Trade promotion at GES Growers, Wholesalers, Allied, 1.200
students
Program Support -

[Nursery & Garden Industry Awards

" Provide an overview of the activities held for the Nursery & Garden Industry Awards and the
outcomes and benefits to industry accruing and measured.
o Primary Contact for NSW/ACT on national and state awards which ensures
publicity and promotion of awards.
o Targetted potential entrants with Awards 2010 brochures and encouragement
to enter as below: Prepared support material went out in July and results will
be reported in Q2).

Awards Promotional Activity Audience Reach
“Stand at Trade Day monthly | Industry-wide 270
_ retsilers/landscapers/suppliers
Promotions at workshops Retail/wholesale 30

a Provide an overview of the activities held for the National Conference & Exhibition and the
outcomes and benefits to industry accruing and measured.
" Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices
o To date only preliminary notice in Nursery & Garden News (in Mon’s felder),

State Reporting requirements versionz: October 2008



Nursery & Garden Industry

—idl Australia
Conference Promotional Activity Audience Reach
Minimal promotion in magazine ' ' Industry - 1,250
retailers/growers/allied/govt
departments
[ Special Interest Group (SIG) Facilitation ~~~~~~~~ © T

8 Provide an overview of the Special Interest Group (SIG) meetings/workshops facilitated by the State
Association including: 7ree & Shrub, Retail Groups, Allied Trade, Women in Horticulture, NexttGen,
etcand the outcomes and benefits to industry accruing and measured. You should include the
number of attendees, speakers, venues, details an how the success of these functions was
promoted and any cross promotion of national industry initiatives.

" Shrub and Tree Group merged with the Allied NurseryTraders [ANTS] during the
quarter. The new group is called the Growers and Suppliers Group.

n A quarterly meeting of the Tubestock Group was also held.

s Provide a table for each meeting facilitated and the promotional activity conducted. This includes
copies of articles, emails, faxes, photos of events, invoices.

Special Interest Group: Business Benchmarking | Audience Reach

This is an outcome of Taking Control of your | Mainly growers some retailers | 17

| Finances Workshop — it is ongoing

" Provide an overview of the activities held for Environmental extension and the ocutcomes and
benefits to industry accruing and measured.. This could include initiatives such as:
o Grow me Instead
o Our Environment Your Backyard
] Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices (in Mon's folder).

Environmental Promotional Activity ' Audience Reach
Stand at Trade Day monthly Industry-wide 270
: retailers/landscapers/suppliers

Monthly contributions to Nursery & Garden News Industry 1,250
retailers/growers/allied/govt
departments _

Trade promotion at GES Growers, Wholesalers, Allied, 1,200

| students '

[Lifeis a Garden promotion

State Reporting requirements version2: October 2008



ursery & Garden Industry
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= Provide an overview of the activities held for Life is a Garden and the outcomes and benefits to

industry accruing and measured.. This could include initiatives such as Newspoll research

promotion, support of seasonal campaigns such as Christmas, Mother's Day and Spring.
s Provide support material for promotional activities detailed in the table below. This includes copies

of articles, emails, faxes, photos of events, invoices

o Coverage of Newspoll results in magazine {in Mon's folder).

| Life is a Garden Promotional Activity Audience | Reach
Stand at Trade Day monthly Industry-wide ' 270
| retailers/landscapers/suppliers
Monthly contributions to Nursery & Garden News | Industry 1,250
retailers/growers/allied/govt
_ departrments
Trade promotion at GES Growers, Wholesalers, Allied, 1,200
students
.= .. Industry Engagement
| BSDO&IDO Accessibility: . - oo o e

r  Please detail how the State Association communicated the availability of support from Business
Skills Development Officers and Industry Development Officers for the whole industry — members
and non-members.

Communication with wider industry through Trade Days, workshops, Trade Events .
(GES, ABC, Cental Coast Springtime Flora).

¢« App 2 - State Quarterly Reporting Template requires the State Association to report on the
number of individual contacts made with businesses to support their development, This type of
contact is this regard is personalised and could include: phone calls, face to face meetings, onsite
visits, letter, email or fax communications. It does not include broadcast emails or mailing list
communijcations.

o Summary Record Sheets of each ‘contact’ including member and non-member
contacts and other statistical data are provided in State monthly reports:

BSDO Activity Reports, Key Project Reports for June, July, August 2009
(attached in RMW folder Qt).

Promotional Activity . Audience _ Reach
Stand at Trade Day monthly Industry-wide 270
_ retailers/landscapers/suppliers

Monthly contributions to Nursery & Garden News Industry | 1,250

| retailers/growers/allied/govt |

| departments
Promotions at workshops § Retail/wholesale 78
Onsite visits | Retail/Wholesale

= Detail the National Policy Role and name the person who is the State representative for this role.

= Michael Danelon, Water

v In your summary detail how industry, nationally, has benefited from the participation of this
person in the relevant policy meetings.
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There were no formal meetings under the NGIA Water Policy during this quarter.
Liaising with:

CRC Irrigation Futures
= Key opportunities are to work on urban water road show in 2010 and link possible speakers with
NGIA conference in Darwin. Zone leader in this area to apply some of the research work and
commercial activities in urban water monitoring, sms evaporation levels, pond covers and smart
metering.

HAL Harticulture Water Initiative
o After several years the HAL HWI group is looking at developing a water policy for levied urban
industry representatives.
o Will be coordinated by program leader and support from NGI representatives as key
industry impacted.

= Using the fable below provide details of meetings, conferences and workshops attended and
attach copies of the IDO meeting reports and minutes,

= Using the table below provide details of communication activities undertaken to inform and
benefit the industry nationally in relation to your national policy role.

National Policy Activity _ ' ' ' Date
National Promotiona’l Activity for Policy Role Audience Reach

» Please detail here any other activities undertaken by the State Association to promote other
national levy initiatives not specifically mentioned in the above section.
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Training & Recognition’

Provide an overview of the training activities and the cuicomes and benefits to industry accruing
and measured.

o All this information has been submitted to the National Training Co-ordinator in
specific reports. Further details on publicity, promotional activities and general
comment are in the folder.

In order to avoid duplication, figures provided to the Training Coordinator in their regular contact
with you, will be forwarded to HAL. State Associations are reguired to advise of all workshops in
accordance with the Training Plan submitted,

o Funding for training will be allocated in accordance with the Training Funding Guidelines as
amended from time ta time.

o Funding requests have been submitted as required.

o

In the table below, please list ALL workshops delivered by the State Association in the quarter.
Also, please list detalls of other training activities such as field days, seminars etc.

o See spreadsheet NGINA Quarterly Training Summary April to June 2009 for summary

of all workshops held during this period.

Training Workshop/Activity Audience o Dates | Attendees

Provide an overview of the activities held for CNP and the outcomes and benefits to industry
accruing and measured,

" Advertising in N&G News
. Prometion at all warkshops
= Promotion at Trade Day
» Promotion to consumers at the Sydney Royal Easter Show [all in folder]
" Promotional activities should relate to the benefits of being a CNP and encourage participation in
the program. Promotional activities in this section do not relate to the inclusion of CNP polnts on
"~ workshop materials.
o Provide support materlal for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.
= All in folder.
CNP Promotional Activity Audience __| Reach
Stand at Trade Day monthiy Industry-wide 1270
retailers/landscapers/suppliers
Monthly contributions to nursery and Garden News Industry 1,250
| Retailers/growers/allied/govt.
departments. _
“Promotions at workshops Retail/wholesale 78
Consumer promotion at Royal Easter Show Consumers 1 15,000

State Reporting requirements version2: October 2008
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dd Australia

o Provide an overview of the activities held to promote the Nursery & Garden Industry as a career
option and the reaction to this activity eg, phone enquiries, industry businesses allowing work
experience for students etc

c Provided input to the industry training package revision
o Promote Careers brochure at all workshops and Trade Days
o Promotion of careers brochure at Trade Day.

b Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

J Material in folder.

Career Pathways Promotional Activity Audience | Reach

Stand at Trade Day monthly Industry wide. 270
Retailers/landscapers/suppliers

Promotions at workshops | Retail/wholesale 178

State Reporting requirements version2: October 2008
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| Nursery & Garden Industry
| Austratia

Program Support

_Nursery & Garden Industry Awards =~

= Provide an overview of the activities held for the Nursery & Garden Industry Awards and the
outcomes and benefits to industry accruing and measured.

u Participated on Awards committee to formulate 2010 Awards package.

. Primary contact for NSW/ACT on national and state awards which ensures publicity and
promotion of awards.

. Provide suppart material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc,

= Targeted potential entrants with Awards 2010 brochures and encouragement to enter
as below. Prepared support material to go out in July. [report next quarter].

o See attached

Awards Promotional Activity ' Audience Reach
| Stand at Trade Day monthly Industry wide 270
Reatiers/landscapers/suppliers
Promotions at workshops Retail/wholesale 78

[National Conference & Exhibition =

. Provide an overview of the activities held for the National Conference & Exhibition and the
outcomes and benefits to industry accruing and measured.. .
o Limited activity in this period
b Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.
= Comprehensive coverage of entire conference in April Nursery and Garden News, copies
of which are in the folder.

Conference Promotional Activity ' Audience ' Reach
Comprehensive coverage in editorial and pictorial section | Industry '
in April Nursery and Garden News. Retailers/growers/allied/govt.
departments,
[ Special Interest Group (SIG) Facilitation = - 0

= Provide an overview of the Special Interest Group (SIG) meetings/workshops facilitated by the State
Association including: Tree & Shrub, Retail Groups, Alfied Trade, Women in Horticulture, NexiGen,
efcand the outcomes and benefits to industry accruing and measured.. You should include the
number of attendees, speakers, venues, details on how the success of these functions was
promoted and any cross prorotion of national industry initiatives.

o Minutes for these minutes attached

" Provide a table for each meeting facilitated and the promotional activity conducted. This includes
copies of articles, emails, faxes, photos of events, invoices etc.

State Reporting requirements version2: October 2008
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Special Interest Group: Business Benchmarking Audience Reach
This is an outcome of Taking Control! of your | Mainly growers, some retailers | 17
Finances Workshop — it is ongoing. |
Meetings have taken place for Shrub and Tree Group, Minutes in hard copy

_ANTS and Nextgen

State Reporting requirements version2: October 2008
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[Environmental Extension

& Provide an overview of the activities held for CNP and the outcomes and benefits to industry
accruing and measured.. This could include initiatives such as:
u Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc,
8 Provide an overview of the activities held for EEXT and the outcomes and benefits to industry
accruing and measured. This could indude initiatives such as:

u Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc. [In folder]

Retailers/ growers/ allied/govt.
departments

Environmental Promotional Activity Audience Reach
Stand at trade Day monthly Industry — wide 270
| Retailers, lanscapers and
suppliers r
| Monthly contributions to Nursery & Garden News Industry 1,250

[Life is a Garden promotion . 0

a Provide an overview of the activities held for Life is a Garden and the outcomes and benefits to

industry accruing and measured.. This could include initiatives such as Newspaoll research
promotion, support of seasonal campaigns such as Christmas, Mother's Day and Spring,

= Provide support material for promotional activities detaited in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices atc.

« Major extension of Life is a Garden Centre at the Sydney Royal Easter Show [in

folder].
Life is a Garden Promotional Activity Audience Reach
Stand at Trade Day monthly Industry wide 270
. Retailers/landscapers/suppliers

Monthly contributions to Nursery And Garden News Industry 1,250
Retailers/growers/allied/govt,
departments.

Promotion at workshops Retail/wholesale 78

Onsite visits

Retail/wholesale

State Reporting requirements version2: October 2008
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_ Industry Engagement

Please detail how the State Assoctation communicated the availability of support from Business
Skills Development Officers and Industry Development Officers for the whole industry — members
and non-members.

Communication with wider industry through Trade Day and workshops

Communication with wider industry through Trade Days and workshops

App 2 - State Quarterly Reporting Template requires the State Association to report on the
number of individual contacts made with businesses to support their development. This type of
contact is this regard is personalised and could include: phone calls, face to face meetings, onsite
visits, letter, email or fax communications. It does not include broadcast emails or mailing list
communications.

Summary Record Sheets of each ‘contact’ should be provided in support of your figures. This
sheet should identify member and non-member contacts.

Summary Record Sheets of each ‘contact’ including member and non member contacts and other
statistical data are provided in state Monthly Reports; BSDO activity reports, key Project Reports
for April, May and June, 2009 [attached ]

Promotional Activity Audience . Reach
Stand at Trade Day monthly Industry -wide 270
Retailers/landscapers/suppliers
Monthly contribukions to Nursery and Garden News | Industry 1,250
Retaiters/growers/allied/government
| departments
Promations at workshops | Retail/wholesale 78
Onsite visits Retail/wholesale

Detail the National Policy Role and name the persan who is the State representative for this role,
In your summary detall how industry, nationally, has benefited from the participation of this
person in the relevant policy meetings.

There were two formal meetings under the NGIA water Policy during this quarter.

ﬁeeting for:
CRC Irrigation Futures Planning Meeting 6/7 April, 2009,

Refer to meeting agenda

Key opportunities are to work an urban Water road show in 2010, Zone leader in this
area to apply some of the research work and commercial activities in urban water
moenitoring, sms evaporation levels, pond covers and smart metering.

HAL horticulture water Initiative meeting during 17-18 June, 2009

Refer to minutes. Agenda sent via hard copy only and to Robert Pince.

After several years the HAL HWi group is looking at developing a water policy for
levied urban industry representatives.

Will be coordinated by program leader and support from NGI representatives as key
industry impacted.

State Reporting requirements version2: October 2008
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Using the table below provide details of meetings, conferences and workshops attended and
attach copies of the IDO meeting reports and minutes.

= Using the table below provide details of communication activities undertaken to inform and
benefit the industry nationally in relation to your national policy rofe.

National Policy Activity ' _ _ _ | Date
National Promotional Activity for Policy Role Audience ' Reach
Other national levy initiatives -~ =0 0 o ]

= Please detail here any other activities undertaken by the State Association to promote other
national levy initiatives not specifically mentioned in the above section.

State Reporting requirements version2: October 2008
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otate Association Guarterly Report
Q1 2009-10

Accreditation & Cerdification

INIASA'* Braddction & Growing Medla: Accradlta.uon

AMJID

# NIASA Businesses (start of guarler)

# NIASA Busi {end of quarer)

Nel increase/decrease

Businesses engaged with NIASA not et accrediled

Number of audits conducied

Manuals Sold

Number of SNAC Meetings

|EcoHert Cortincatio

Audits conducted by: (Insert Inltials)

: M.JI.:.)_. HE

# MIASA Businesses EcoHori Cerlified (starl of quarler}

A NIASA Busi EcoHor Cerlified (end of quarler)

Nel increase/decrease

Businesses engaged with EcoHert nol yel cerlified but are NIASA

Businesses engaged with EcoHort not cedifiable (ie nol NIASA)

Number of cerificalivn audils conducled

Manuals Sold

Holwwle|-{nla

BiuSeture HACGP, Cartilicalion:

Audits conducted by: {Insert [nitials}

[# NIASA Businesses Biosecure HACCP Certified {start of quarter)

# NIASA Businesses Biosecure HACGP Cerlified {end of quarter)

{Nelincreasel/decrease

]Businesses enpaged with BioSecure HACCP not yel cerlified by are NIASA
Businesses engaged wilh BioSecure HACCP nol certifiabile {ie not NIASA)

Number of cenlification audits

Manuals Sold

==l =l =2 =]

AGTAS: Rotall Accraditatic

Sudils canducled by: RMW RMW
18 AGCAS Businesses {start of quaner) 3t
[# AGCAS Businesses {end of quarter) 3t

Nel increase/decrease 4

Businesses engaged with AGCAS nol yet accredited 16

Number of audits conducled ]

Manuals Sold 2

Number of SAAC Meelings 0

Training & Recognition’ -

in an efforl to avmd doubling up of Infarmalion, the Training Cacrdinator w1.’f contact each Sfale
tha i bef Thi il ba ysed fo

I# of Worksheps conducted

Tolal workshop atlendance

# planned for next reporfing period

# planned warkshops where funding will be requesied

# of workshops where CNP points were allocaled

# of ather lraining activilies

Training p_lan p wd

CNE Externsio:

In an effort fo avoid doubiing up of information, the CNP Coordinator will provide fhese
figures for reporting to HAL

12 of CNP's in Stale {slart of quarer)

14 of CNP's in Stale {end of quarter) 102
# of CNP's due far renewal this quarier ]
J#.of CNE's renewed this quarter i 6

ies conducted

# of promoticnal aclivities conducied

Suggu{ting documents provided

BDSO contact with engaged retailer

BDSO contaci wilh non-engaged retailer 36
H0S0 contac! wilh engaged praduclion or growing media business 47
BDSO contact with non-engaged production or growing media business

IIDO contact wilh engaged Teiater

IDO contact wilh non-engaged retalier

IDO contact wilh engaged praduction or growing media business

IDO contact wilh non-engaged produclion ar growmg medla husiness
IB0 National Polléy: Rolas: i SRR

These aclivities ame conlracied for 06/09. In 09/14 these aclivilies will be culzome fundad

|# of meetings attended
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Samples of NGINA 4™ Quarter Activities
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improving
customer
relations a hot
topic for growers

By Bob Wynyard, CNP BSDO, NGINA

of custemer service for relailers and building custamer

1etatlonships far growers. For what on the surfoce appeared
o be a relal foplc, the {5t strange iwlst occuned when
iegistrotion favoured growers ovet telollers by thiee to oneli
The presenier was popular sales consulant Roger Simpson from
Productivlly increase Group - Roger had spoken with much
enthusiaosm ot last yeor's natloral conference.,

Two workshops held In Sydney recenlly oddressed the Issues

The workshops were lallored to suit each group and the setall
streom which was held fiisi wos a geeat success, Covering the
intlcacles of speach, observation and listening, the group were
reminded what & big role the latter plays In our communlcailon
in alf walks of lite. The Mystery Shop of Westfleld Hornsby at the
and of the sesslon gave everyone o chance fo sxperlence fisl
hand the sort of service on offer. Bosicolly cnly 20% of shops
surveyed came even close to meeting all the ctiterial

The grower gloﬁp was an entlirely different event, bult around
a lot of group discussion looking af:

»  Folnts of difference

+ Jacreosing soles {0 exising customers

*  Helping your customers o be mog successiul

+  Pitching for new business

+ Acilon plans

These hove dall been collated and pul Into 4 chacklist which
has been cliculated to all particlpants. Hele are a selection of
the highlighis.

Checklist to help your customers
succeed

Finching new customears

»  AHend Industry events and network

+  Develop website - moke sure Google works for you

+  Hold open days

Prepatalion

« Davelop your ‘brand’ ot business phllosophy and clearly
defline your peints of differanca.

+  Determine cllent's needs - start building a relallonship by
vislling and taiking to gather informatian, share ideas and
Improve communlcation.

« Invesfigote whot's missing In current product ranges — can
we Ix[1?

Communicalion

»  Kay stoll must hava good communlcolion skills 1o build
relatlonships and close saies.

+  Provide fact-bosed Incenilves as molivations o buy,
Inctuding stafislics on soles rends, how o product can
Improve sales and GP as well as endorsements from non-
competing buyers,

> Whan making clalms on service do what you say you are
galng ta do.

410 2 June 2009

Prociuct

= Deflne feotures and benefits of your ptants aond explaln
why your praduct Is superlor, diflerant, 2te.

«  Develop difierent varielles, grodes, pols 1o ovoid price
compailsans

* Undermstand supply choln Issues and provide evidence that
you can supply on time and In full - of the some Hme show
llexibility In meeting cllent needs.

Prasantation

+ Lobels must be eye caiching and promotloncl material
mus! have excellent graphics.

»  Use the oppartunity 1o strengthen the relatlonship by
offering to demonstrate and educate stalfl on any new
praducis.

+ Supply polnt of sole metfeniol and be prepored to put It up
yourself

Markeling Supporn

«  Provide display plonis ~ ii's greal support, especially for
smaller piants

+  Help with odvertlsing, especially by making preduct
avallable fof magazines or on TV

+ Assist ofient lo understand, promote ond merchandise your
products with Informallon stands, displays, demonstration
gardens, signage, workshops and ialks 1o end users.

Technical Supporl
Frovide technical and cullural suppart materlal with
producls,

+  Ofler to provide iechnlco! after-sales supgport on ofl
products

+ Offer to educate cllant, including stalf members and *end
user’ groups.

This workshop wilt ba un again In July, taklng on boord sorme
of the excellent feedback which hos been recelved fo take If
lo greoter heighls. Flease keep a look aut for it if you wish 1o
aitend.




Occupational
Health and
safety Update

By Ron Widman, ORS Coordinater NGINA

Myth:" Working on ladders is safe

below a certain helght”

hete Is no safe heigh! Io wark from on a lodder. Ladders
Tshuuld molly only be used for access purposes of figh!

malnignance ond consituchion woik. Prlor to any waork
cammeancing an emplayer must idently, casess ond epntiol any
1lsks ossocialed wilh work belng caniad oul.

In some Instonces it moy not be appropllaie 1o use o loddes,
tolher such things os scollolding, work platfomm, sclssor It of
elavoled work platiom will naed to be considared,

Whare theta ls o 1lsk of s clouse 546 of {hg OHS Regulailon 2001
- also provides Informailon relaling to monagement of falls.

All Teiraln Vehicles (also known Qs @uad bilkes)
Employers ond fhose who operate ATV's should:

+  ensure employees ae frained In the sofe use ol ATV's

+  supevlse new operotora unil they ate competent as ATV's
requlie different skiils 10 motorblkas

«  ansure appraved salely helmet, bools and piolective
clolhing ore woin

»  nof use ATV'sin dangerous uleas such os sleep of Iough
temraln

* not cony passengers unless the ATV s spacifically designed
far Ihis

«  beover 14 year ol age

Fraud Dossn‘t Pay

In cne of Jhe larges! workers” compensation fraud coses lo be
jnvesligoled In NSW, o Weslain Sydney man who delicuded the
NSW Workars Compensalion Scheme of §343,542 over a lour
vear perdod was convicted and Joltad with a non parle peilod
of thiee years and three months.

Fraud impacts unfally on bath employears and workers by plocing
an unnecesscry burden an the NSW Workers Compensailon
System.

If you or anyone you know s aware of acls of workens
compensollon ieud don’l hesllote 1o contoct WarkCovar NSW
Figud Hotline on 4321 5755,

Asbestos Removal Regulafions

A remindar ol trom 1 Jonuory 2008 {he ihreshold for the
temoval, 1epall ond dislubonce of bonded asbestos wos
raduced 1o 10 square melres.

dndar the changes, work |hat Invpives 1ha remaval of 10 squas
metres or mote of bonded astiesios moteral wil need to be
parfaimed by appropictely lcensed operalors,

| wouldn't be dead for quids!

Changes Jo the Slole's wotkels compensalion lows racently
possed through Padlament! wii Inciecse The compensollon pald
where a paison dles becousa of thel work ond provide greater
Hnanclol secuilly {or affeciad familles,

4Jdune . . | OH5 Seminar

. L Hozardols Subsiances - _
| © september | OHS Seminar { Canbeta
Manual Hendling
Hozardous Substonces
8 October | OHS Seminai™. " | Rouse Hif- (A

10 Nev. | OHS Serningr - - | Hexharn
S Monuel Hondling: L
SOl | Kozordous Substances |
2 Decamber | CHS Semincir Raouse HEl

Under the chonges, fumliias of workers who dle as g resul of
u warkploce Injury or liness wil now be ellgible for lump sum
paoymenis ol up 1o $§425,000 — an Increase of 23%. in eddition, Il o
dececsed workat has no dependenls. he lurmp sum will row ba
pald ta the waorker's eslate,

Commonweaith Govemnment and
WorkCover sharing information

Under new amongemenis WoaikCgvaer wili use [nfomolien
provided by Ihe Commonwealth on lhe number of viso warkass,
fhe nature of ihelr woik and any workploce incldenis to ensuie
that all forelgn workers ale awara of thelr dghis, responsibiliiles
ond eniitlamenls under NSW wolkploce solely ond woikers
compensalion laws,

Upcoming training courses

e 53
| Rouse Hii - (A
Manual Handling physlatheraplst wil be

. ,Huzgrdou_s Substancas | condicling fhe Menual

. iRl Hondlng sestlan)
10dune - OHS Seminar Botemon's Bay
Manual Hondling
r Hozardous SUbsioncas
12dune | OHSSeminor.. . Tathro

‘Manual Hondling
Hazardous Subslances

24 June Senlor Fiist Ald -

| Mitcgong
25 June- QHS Setrlfice - | 8alling '
‘MonuglHondling : . R
Hozordous Substancas .
14 July OHS Seminor Tamwaorlh

Manual Handling
Hozordous Subsicnees

16 July OHS Seminar
‘Monual Hondiing
Hazordous Subsiances

21 July Manual Hondling

OHS Sermingr -

Manuo! Horidling. -

; - | Huzordous Subslonces

‘12 August - | OHS Semingr:
.. | Monual Hondiing -

Port Macquare

Rockhamplon

6 Augus! Rause Hil

Tweed Heods

‘Manual Hendling.- physiolheraplst wii be
Hozardols Substonces | conduciing The Monual
e [ e Hending session}

14 Ocicber | QHS Serninor Tarae

Manual Handling
Hazardous Subsiances

| Manual Hondling
Hozardous Substonces

The OHS Warkshops are lree 1o all members and thelr stafl, There
Is a chaige of §170.00 for non members.

Give Nudine a call on 8679 1472 ond negollale how fo pul off
your employees {hough this fralning. Speclsl sessions can be
ananged on sile or In your reglon,

June 2009 5 21
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"-'Crectmg Excellent Customer. Serwce '

Rngar Simpsan; Pmducllwliy ln:recsn Gmup

.SQIE:S nle Jhe. tundumenlcl e tﬂucd al. cny buslness In
" lact nnlhing huppen.. untl o sale’ is- made. The: SUCCESs.
- alihis Irnnsuchuﬂ and-any: rapeuls of: i "dapand: uimusI
: enhrelv on the way: It s comed. aut by, miESpeuple. Ihls
~ waorkshop wii rin In 1w 4 hour sesslons; ana for wholesales™
’ which Tocuses an telelicnship bullding with cuslomars at .’
g buslnass Io busmeds lavel (giowess, proprgalors; bleedEfs}
Ihe Dlhel s fcu raiailets whora shop. lloarservice tachniques
" owil Implo e sa!es fevels ond buud consumer. Inyntiv.

: Iuasduv und wgdncsduy Zﬂlh H 2‘71!1 Julv 2009

- Succeecllng In ludn 5 gurden relailing envunnmenl hlnges
: on! seling:not ust’ o Tpmoductt: but- o whele: pockags: al,
Aelotad: nems This: wurkshcp explclns fhe-bosfc: glemenis:
ol 'gorden. deslgn cnd how: plopj cumbfnullnns should be:

- harmany wiih, aach oltgi andhe’ overall sfwe ‘olithe
- garden, The ucﬂullles cnvenad sui:part retofl gaiden cenlies
“lo-betlter: discuss and gavise. customens . on- bosic: garden

design. - Attendses should walk Swdy betler equlpped te
- sell e “whala gordan ., fot Iust a ptuml

-B aﬂum {0 2,30pm Tuesdc:v :ler Junn 2(3D9 -
Hmnshy RSL-.

: Fudhor Daiu}ls 10 !cllnw
& CHF palnis’ o

Dwindung mnrglns ondmorkat. pressuies’; e
groweis ond relaliars 1o look closelv ot iheit thancial offaks.
ieaimn. how - or- unda:slund ihe [undnmsntcﬂs ol: pralit:and
' linanclai cpercling cycles; imelplm slclemenls al gcenunts;
culculule bdsle business tatlos: undalslund budgsllng ond
cash uncgemen] minirnise seasendl impocls on cash flow:
and usa benchmurks Cls mmncgemem ool lm:!uda_s cose

Julv. Dclull: In be udvlsed.

436 pp lm NGINA Nsleen & CNP mem!:ﬂrs {524 PP
for 4nc peson).. $52 PP for non-membets (inciudas GsJ.
xalreshrnanls and wnlkshcp meieﬂa!s) T

ncuP_pulms' SR

Costing’ __or Profn*

Andy Ccrmamn Nu.r:ery Munugemenf Syslams

ieurn Iha hue cns!s cf the products you 5&1! You wlll Ieurn
how o ::ulculma the cosls formalelats,” equtpmeant cmd
" lobaurused in producllon cndelail nuisettes, Using the r:osl
iformation. essessed:In the workshop you will be. obla o
- detpmming: a pilelhg policy for the scle of. pmnls Finaliy vau
‘can allocate ofl doltass Invested In the nuisery lo tts products
io determine If; thera | has bean an occeptabte reium on
e[fotl snd Inuastmem

ﬂlﬂum 1 uupm Thursday 1t June

HCIII"E!bV
JEDIN,

Hamsbv RSL

34 T .June 200%

4ENEpﬂinls--_'_. R

Vi
.vnur buslness. Technigues: jo: impiove Monunl Handﬁng lhui_

Fult Day Thursdoy aitv .lun - Rause HIE:
Full Day Wednesday. ’lu!h June Bulemcms Bay..
Full Day.Friday.32h June’ C i alha
Fult Day Thursday. 25th- Jun " Bolkag
‘Full Day Tuosddy 141h July “Tamworh
Pm‘t Munquuﬂe

implamenl isk mancgameni ond: consunnnun 0
wil ieduca: your_risk ot fosly WmKCnvet claims, A proclicol
upp[oc}ch to: ‘Dangerocus Goods that &5 nok covesed in oiher
Porficipanls wii do a dsk assessment on- dongenous
gnnds ond wrile” the? sala’: ‘Work " Method anlemem r_mc!
a cumperency usssssmenl will-be’ canlad nul on: al me

Full Day, Thuraduv' iélh July

[} CNP pnlnts

Envaronmenfal Manqgemenf for

Garden Centres -
Dr Anthoay Kacfienkﬂ. NGIA-

This workshop provides ztal garder\ cenne ownars and
managsrs with Ihe skills, knowledge ond prachical 1ool Io
implement an Envionmeniol Menogement Systam {EMS)
In their business. tl s Industyspectiic loat to’ assist awners In
Ideniitying. lisks ond creoling an aclion plan 1o Implemen)
an EMS. As a voluoble makaiing 1ogi with refol cuslomers.
Feolures o mix nl Ihenlv ond praelical cnse sludlas.

July, io be udvliad

Nuuerv lndusw House Rause Hill
$60pp NGINA, NexiSan & CNP membels ]

$4opp far nddllional ajtendeas and 'ludenfs

$9Gpp for non memnars :

Incudes GST .'-gm wnch, re.'resﬂmenrs
and waork book..

& CHP polnts. - i

Senior Fn‘s? Aid

Med{x (o.! arappmuedpmvidﬂu marbu uscd)

This cauxs- wil! ansure your watkploce s equlpped io hcndle
EImEngnCIES needlng ghesk Did frratment, 1t Iy @lavontita
nuisedes,” WleCovar upproved and: volld for' 3 years:upon
successiul’ complalion:of assesments. It deals with: scene
cpproach end salaty; stlendord ocilons [ar-all patlents CPR;
care of ihe-uncanscious casually; shock ond blsedlng plus
mnny omermedlcul emergencles. L

Mlnngang RSL

570 pp-for. NGINA rnernhsts
4140 pp fornan emners {lncludes GSI telleshrnenls En
hundbook]

4 CNP puTnIs- E

Mlh‘agong

wondellng haw ecnh yauy’ cun et Imoug
lron? of vou-lf nJy there. 95 more |l

The good) news Is VI
mor2 aflecﬂvEIy Not

Bv mm Enlng ma qdes
eﬂe:hvelv CIEuIB mcue hnurs inye
und more Hme la p|uy

4 cr'a_h palnts pe_r.:dg_;"

waich lor prometionat fiyais on these ond other
coulses coming up.

For further Informaolion phone NGINA on D2 9479 1472
aor Bob Wynyard on 04G0 112 934,

Mursery & Garden Industry

Know-how for Horficultura '™ NSW B ACT

June 2009 & 35
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Uniform OHS
LOWS QCross
Australio

By Ron Widman, OHS €o-ordinalor, NGINA

ach state will il adminlisier the Acl but il wiil be unlfarm
Eucruss Australla. Il will icllow Ihe Viclorlon model. On 18
— Moy 2009 lhe Woinkploce Reloilons Minlsters' Councll
(WRMC) cgreed 1o o framework for unlfoim OHS laws which
wl addiess |he disparale ond Inconsistent QHS laws across
jutlsdictions.

Qverall, the provisions thal wil be Includad In the model OHS
Act will lead fo enhanced salely protecilons for Auslralign
employeas and giecier ceralnty for employers.

The model OHS Act wil Include enhanced duly of coe
piovisions 50 tho! oll pemisons who conduct o business or
underaking wil owe a duty of caoie fo ol watkers ond other
peions. This wll enswre “that OHS legislolion opples 1o all
hozards and risks arslng fiom ths conduct of work,

The Act wll maintaln that breoches of dulles of come ars
criminal offences to 1eliect the serousness ol non-compllance
with o duly of care and wlll piovide [o1 significant penollies In
OHS leglsiation.

it will tacognise Ihe Imporonce of consultation in securing saie
‘workploces and provide for consullalion oblligotlons on {he
peson conducting 1he business or undertoking,

The Act wlll provide protections [rom diserdiménation, viclimisallon
and coerclon over OHS molters which will go beyond what Is
curanily avaioble 1hiough anli-discriminalion ond olher laws.

WREAC acknowledged that each Juiisdiclion will face changes
in cureni OHS anangements [n cidet fo achleve the goat of
unifarm OHS lows,

Power Take-off Guard Rebate
Program

The power Toke-oll Guard Fiogram was lounched In August
2005. I provides for vp 1o one million dollars In ebales 1o
NSW fommers, oiglnally an o dollor for dollor bosls (50%)
but exponded to o full cost rebiale, of up to $200 per farm.,
Enfanglement with power take olf dilve shalls (PTOs) resulis in
severs (njutles of deatn. Fitfing o guard eliminales this risk,

As of 30 June, 2,355 ehales have been aopproved (or a {olol
expenditure of 5322326 wilh o tolol of 3,844 PTO guards
purchosed under the rebote schame.

3% Dlscount

Are you aware of 1he 3 percent dlscounl for full paymani
of workers campensation premlums in advance ond an
apprentice Incenilve schernsl

1 e e lole
14 July OHS Saminar Tamwoith
Meanual Handling
Hozordous Subslaonces
| 1é July OHS Seminar Port Macquare
Monua! Handling
Hozardous Substances
& Augus! OH5 Seminar Rouse Hill (A
. Monual Handling physlotherapls) whi
be canducling the

{ Hozardous Subisiances
. oo Manuat Hondling
‘sesilon).

Tweed Heads

12 August - .| OHS Seminar.’ - -
o ‘Manual Handling. .
Hozardous Substances

9 Seplembar | OHS Serminar

Canpeiio

Manuol Handling
Hazardous Subslances
8 Gclober | OHS Seminar Rouse Hil -(A
© | Monual Handling physotharaplsl wil be
Hozardous Suhstonces | conduciing the Manual
e . I . Hondling sesslon)
14 Ocleber | OHS Seminar Tares
Monual Handfing
| Hozardous Subslances
10 Nov OHS Seminor Hexhom
Manual Handling . : ’
Hazordous Substances | -
2 December | OHS Seminar Rouse Hlk

Mantzal Handling
Harardous Substances

The OHS Workshops aie liea to al members and thelr stall. Theie
Is a chaige of $170.00 for non membets,

Give Nodine g call on 9679 1472 ond negollcle how fo pul all
youwr empioyases {fhiough thls tralning, Speclal sesslons cen be
anonged on slte or tn your ieglon,

Keep sofe
Ron Widmon

July 2009 2 21




Costing Still
a Timely
lopic

By Bob Wynyard, CNE BSDO, NGINA

he latest Cosling For Prollt workshop,

presented by Andy Cameron (Nusery

Management Systems), again proved
to be a winnel. As margins continue 0 be
squeezed, it s clearly evident from ihose
atiending fhat here (s 0 subject many people
genulnely want to come fo grips with. it is
of course of vital Interest to the Industy's
wellbelng teol

The boHom lne revelolon lrom allendaes
Is ihot grose profit levels across most of the
indusfry are unable 1o cover cosls and ihat
temedial actlon needs to be taken.

Typically ot the workshop's complelion there
vas a unanimous call for all businasses In the
Industry to learn the truih about costing. 1
onlyl Il

Iraining? Forget it-
no time, no money!

Excetpl from NGIA Clippings

uccess In business means providing quallty werk and greal

custorner sarvice af a good piice. it means keeping up

with technology and staying ahead of the competlijon. To
do that, you need skiled staff who as full of Ideas, know Hhe
job and undearstand business prioritles.

A skilled, trained workioice con dramatically Improva botiorn
ine perfarmance, adding value to products and services and
moking it 2asler 1o compele within the market. Satisfied and
mollvated warkers mean higher levels of staft relentlon, lowering
the cosis of recrulimeant.

veryone needs fo Imptove thelr skills - whelher IF's o young
Jerson |ust starting out or an old hand with many years'
experence.

Research -shows haining ploys a key tole In increased Job
satisfactlon. Two-thirds ol employees soy they work harder as a
result of lecining new skils,

Talk to your Nursery & Garden
Industry State Association

They hove access o NGIA deveioped naolional workshops
covelng a multtude of fopics, sullable for varlous [evels of
exparience whelther 1! be pest & dieoss; envionmentaly
fiendly pracilces; giowing medla or business planning. I
lhe toples you ore lnoking {or are not advertised on the stote
training calendar - then ask for thernl These workshops should
be affordably piiced, utilise the small group philosophy and be
scheduled to cllow {or stoff fo altend without Impacling too
much on the day-to-day functions of your buslness,

Il you need furthet Information on NGI fraining contact your
siote associafion or the Naofional Talning & Recognition

Manoger at NGIA on (02) 9876 5200 or {long kellv@ngig.com.ay

34 g July 2009
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Cosfing Still
o Timely
Topic

By 8ob Wynyard, CNR, BSDO, NGINA

he lalest Cosling For Protii wortkshop,
=I‘ﬂ"plasenlaci by Andy Cometon (Nursery

Monageman! Syslerns), agaln proved
10 be o winne. As morgins confinue lo be
squeezed, It 15 clearly evident iem (hose
attending tha! here Is o sublect mony people
ganuinely wan! o come 1o ailps with, 1 s
of course of vilial Interest 10 the Indusiry's
wellbelng fooi

The botiom Ine revelatien ltom allendess
Is thal gross profit lavels gcioss most of the
industry gre unable 1o cover casls and that
remedlol acllon nesds o be laken,

Typicolly o} the workshop's complation thera
was a unanlmous coll.for all buslnessas In the
indushiy o ledm the huth about casiing. 1f
-onlylll N

q i [ ]
e
Training? Forget it-
no time, Ao monayl
Exeerp! fram NGIA Clippings
cuslamer sanvice ol a good price. I¥ means keeping up
whh fechnology and staying cheod of the campatilion. To

do thot, you need skiled stoll who are tull of Ideos, know the
Job ond undersiond business piloiltles,

Success In business means providing qualily work and gieal

A sklied, trained workforce con dromplically Improve botlom
IIne pertormaones, adding value {o products and services and
moking it easier o compete within the markel. Salistied and
motivaled workars meon higher leve!ls of stall ietentlon, lowering
the cosls of recnditrnent.

Everyona needs 1o improve lhalr skils - whalhar t's o young
peron Jusl statding oul or an oid hond with mony years’
aspellence.

Research shows lraining ploys o key role In Increased [ob

- solistoclion. Two-thirds of ermployeess soy they work haider os

result of lagrning new skils,

Talk to your Nursery & Garden
Industry State Assoclation

They have occess 1o NGIA developed nallonal woikshops
coverlng o mulillude of 1oplcs, sultable {or vorious levels ol
aexperlence whelher It be pest & disgase; envionmenlolly
lendiy praclices; growing medic or busihess planning. It
ihe toplcs you are looking for ore nol odvertlsed on the sicte
ligining cdlendar - then ask for themn! These woiksheps should
bye alfordably pricad. wiise the small group phiosophy ond be
scheduled fo dallow for stall 1o altend wilhoul impocting oo
much an the day-lo-day funcllons of your buslngss,

It you need lunher nformallon on NGI fioinlng confact your
stote ossocloflon or the Nallonal Tralning & Recognilion

Manager al NGIA on (2) 9876 5200 or flono.kelv@naglo.cam,qu

34 3 July 2009
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¢ Fo_furfherlnformaﬂon phone NG]NA on 02 9679 1472
:{or Bob Wynyard on 0400 112 936 AN
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Stop Press

_at the recent Cosling for Profll Wotkshop In Sydney, -

More workshops,
wider skills,
greater learning

By Bob Wynyard, CNR, BSDO, NGINA

olg people atianded mora woikshops on a bioader
M range of businass skils dullng the last 12 months.
Measured in "Allendea Hours' (Ihe number of atiendees
x-number of warkshop hours) the folal of 1445 was 48% chead
of lost year and 17% up on tha previous year (see full iesulls In
iable below). From g slightly dilferent angle the 1445 hows Is
equlvalent to the same omount of CNP polnle allocaled lor he
year for workshops.

Bui.lﬁe encouraging end is the diversity of skllls being deliveted,
especlally in lhe Human Resources oiea. Although Tachnlcal
ond Business Managamen! foplcs have proven ¢hallenging to
alirac! large numbers, Thase who ofland are wlling lsamners
and gst on enarmous amount oul of them. This Is pardiculaily
twe for Ihe Enviconmeniol Managemen! for Gardenr Cantres
workshop where allendees werg easlly able fo set up shategles
which would tead to o commercial benefit whan rmplemanted,

Wilhou! a doubt the most popular serles of workshops (ond
Incidentally 1he most sollslying to be ossoclated with) weie
those on Gowden Deslgn ond Hurmon Resource foplcs. 8olh
hod paossionote presenters (Judith Stelpen and Geoft Willams
respeclively) with sublect maotler which provided tanghble
benafils and cbove oll they were attended by wlling, shaoilng
leomers.

©n ihe opposile poge are delalls of some workshops coming
up In the next couple of months, Nole 1hal some are reglonal
speciiic. — this Is a result of Inleres! In ha toplc coming dieclly
fiom fhat reglon, If you ar any of yous regiono! colleagues feel
there Is o nead or inferest In a speciic subjecl pltease conlact
me and 'l be only oo happy lo make [t happan.

NGINA Workshop Attendee Hours
over last 3 Years*

Hurnan Resouices - 135
Sales & Markeling 1056 | 13
Technlcal

51

“[Does not Include Grow Me Ihslead, OHS o
workshops]

Winner
ftatuialions to- Jerny Jewell from Grasnparies Gaiden
Cenire for winning Ihe [ucky drav for $100 worth of workshops

34 2 August 2009
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Garden Design Insight group with Judith Slelipen af

Bob Wynyard CNP
BSDO

Eden Gordens




Creating Excellenf Customer Service

Raoger Simpson, Produclivity Increase Group

Sales are the tundamental fife blood of any business. In fact
nothing hoppens unill o sale Is made. The success of this
fransaction and any repeats of it, depend almesi entirely on
the way It I5 canled out by salespeople. This workshop will run
In twa 4 hour sesslons: one for wholesalers which focuses on
relallonshlp building with custormnets at g business to business
level (growers, propogators, breedars); the other Is 1or telaliers
whare shop lioar service technlquas will iImprove sales (evels

ond bulld consumer loyalty.
.&\‘“"‘%
g 4 B
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Tuesday and Wednesday 10th & 11th Novembaer,
Sydney (locotlon 1bc)

4CNP polnis for each sesslon

Garden Design Insights
Judlih Slelipen, Gardens, Balconles and Beyond

Succeeding In today's garden retaillng envilonment hinges
on seling not just a *product” bul o whole package of related
lterms, This workshop exploins lhe baslc elemenls of gaiden
design and how plant comblnatlons should be In harmany with
each ather and ihe overall style of the garden. The activiiles
coverad support retall garden cenlres fo better discuss and
advlse cuslomers on basic gaorden design. Altendees should
walk away beller equipped o sell a whole garden .... not just

o plant, geumy*%
6 v

-~ catoir R
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Thursday 29th October, Port Macquarie

4CNP polnls jar each session

Garden Cenires
Dr Anlthony Kachenko, NGIA

This workshop provides retall garden centre-owners and
managais with Ihe skilis, knowledge and praciical fools to
implement on Environmental Management Systemn (EMS)
In thelr business. The workshop features a mix of theoy
and pracifcal exomples and case studies

‘mursdcv 20th August, Rouse HlE  ACNP polnts

Negohaﬂng for a W:nlwl‘n Oufcome

Geoff Willioms, Manager Performance Systems

We negofiate much more than we realise ~ both at work and
away from work: In fact, negofiotion is a Jfe skl which can
not only save you money but build posliive elationships. This
tnhoductory workshop covers key practicot skllls and technlques
necessary for particlpants 1o achleve win/win iesults om thelr
negotiations wiih othets - be they customers, suppllers, staff or

away from work. I
5 & B
15] ot
CRE
! r-nmnll.‘}?

61/2 Hour workshop: Thursday 5th Novembesy,
Sydney (lecoflon ibe) 6 CNP poinls

Effeci:ve Tlme Managemenf -
- Achieving more by doing less
Geoff Willlams, Monager Performance Sysiems

From lime io time we af feel thele's too much e do, notencugh
time to do it In, or both, You may lle owake at nightwondering
how on earth you can gel thiough all the 1asks Infiont of you - If
cnly there was more time 1o fit It atlin! The good news Is you can
fake contiol of your 1ime and use 1 mare effectively, Nol anly
can you become more producilive wiih less stiess, often so can
your whole team, By mastering the techniques In Jhis warkshop
you will eHectively crecle more hours In your day - more ilma

for work and rore fime to play. o Nq‘,

Q'

i
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41/2 Hours: Wednesday 121h August Albury
4 CNP polnts

Occupahonu Hecaifrh & Scxfeﬁ'y
Ron Widman, OHS Officer NGINA

How to Implemen risk manaoygemsnt and consultation In
your business, Techniques to Improve Manual Hondling thai
will reciuce your fsk of castly WorkCaover claims, A praclical
approach fo Dangerous Goods that §s not covered in oiher
training. Participanis whl do a sk ossessment on dangerous
goods and wirlte the Safe Work Melhod Statement and

a compelency assassmen! will be carled aut on alt the
porticlpanis,

Full day workshops:

Thursday &th August Rouse Hill; Wednesday 9th September
Canberra; Thursday 8lh October Rouse Hill;

Wednesday 14ih Oclober Taree; 5*“‘“”""%
Tuesday 10ih November Hexhom; %
Tuesday 2nd December, Rouse Hill
6 CNP points ;

Dr Helen Bowers & John Bowers FCPA (Bowers Bryden & Associales)

Dwindling tmargins and markel pressures are forelng grawers
and tetallers to look more closely al thelr finances. This
workshop uses case sfudles and you learn how to:

« Understaend the fundomantals of proflf and finoacial
cperating cycles

> Interpre! statements of accounts and calculale baslc
buslness ratlos

« Understand budgetlng and cash managemernd

«  Minimise seasonal Impacits on cash fiow and use
benchmaorks os management tools

3 Hour workishap: Tuesday 24ih November Rouse Hilt
3 CNP polnts

k«\ﬂ"ﬂt}
v -lc‘UalHt]&
Watch for piomotional flyers on these and ofher courses
caming up. For further Infoimatlon phang NGINA on.
0294679 1472 or Bob Wynyard on 0400 112 936, - :

{"
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Prepare Now
Against Fire
Hozords

By Ron Widman, OHb Co-ordinator, NGINA

or the peilad 1 June 1o 31 July there hove been 576 house flies In
NSW. Some small; some causing deadh, Start prepaiing now far
next winler and dan't became o siatlsile.

« Install the oppropilofe number of smoke deteclomns

+  Replaca balteles on curent smoke deleclios
Remave any insulailon, wbblsh or dusl rom around down lighls

+ Remova Insulotlon from lop of electizal wiing

+  Couy oul malntenonce cleaning of chimnays

+  Think cbout the wosl scenaila whah using condles

»  Never deadlock your house when you are home

+  Always deadlock your house when you are out

+ Check ihal the siove [s off before 1elling far the nighl

+  Cany ouf malntenance cleoning on olr candilloning verts

+  Enswie oll open [zes are exiinguished befote ralliing lor the night

+ Nevar diy clolhing on heolers or wiihin 0 mehe ol o healey

« [t youlall asdeepIn tron) of o healer you moy sustaln (hird degtae
buns, Always locale a minfmum af 1.5 me/{res fom heat souice.

+  Never sioke In bed

+  Neve: smokelll

Following tha dlsastrous bush fires In Victorlo, have you reviewed your

evatuation plons? Do you have a plon for work and ane for hoime?

*  Nowheiessolelnafig
Canduz! o hio evacuallon annually at work ond @t home
+  Salacl woidens af work-ond at home and {rain them
+ Removefubhish and flofmmoblas fom perimeler of bulding
»  Conyoul mulnlgnunca cleoning of all guliarng
+ g bush tlie Is Immanent and you declde lostay, biing Ihe hoses
Indoass so Ihal you moy use them when Ihe flie posses. Otherwlse
lhey will meltin the fire and then small smbers can deslioy yaur
home.
+ Block downplpes and [il gullerlng with water
«  Always ensura you propeity and evacuole In o limeiy mannet lo
u pre aronged slle
» I coughtin a vehicle In o bush tira It Is generally saler to stay
In vahicle, Polnt vehicle ot oncoming fire as the windscieenls
lougher thon side windows, Cover yoursall with os many pleces
of cinihing, blankets eic os posible. The petiol fank exploding
Is not the top pdoilly. The heat of the e wii Kl you befare Ihe
.explosion, Whan fhe fire hos possed and 1 s sofe lo do so leave
the vehicle I It s burning. Always siay logelher and never panic,
- WorkCover hos begun o progrom to address [he 15k irorm emply 44
galien and 200 ke -drums, Emply diums con moke great banches,
greol woiking plattonms, siorage contalnes, ree guaids, leed froughs
ond even see-sow hases, Aut I you cut them the wiong way, orlf you
cul the wiong lype of dium, there s Ihe polantial for dlsaster

One of Iha mos] dangerous ways jo cut o dium is wilh.an oxy larch,
if the acetyleng stops burning for o momen), the gaoses wii buld up
Inside {he dium. As soon o3 the Hame reignites, Ine contolner full of
hozaidaus -goses could explode wih enough force o leor aport a
smallshed.

the 1lsk1sn*l only In lhe cutting melhod, however, Any drum thal once
conlalned molerdol such as petrol, fuel, oll or polnl ihinners s o licking
bomb. Any small spark can Ignila lhe esidual moterlol or lurnszs, wih
serlous Consequences,

Olhet motsilol - seemingly sole = can glve of! flommoble goses of
joxlc fumes when heoled. Agaln, Iry to open the drum and you could
be Inblg lauble.

26 $September 2009

The only sofe oplion Is to leave drum disposal aor eeyeling jo the
experts,

Uncontolned splloges may couse ffie or exploslons, serlousty Infure
persons and damage properly ond the environmenl.

Which lanks raguire spliloge conlalament?

«  Allllcensed lanks (excep! #quefied o1 walilgemled gos lonks)

+  Combustlble liqulds such os diesel, healing o lubricaling ol

- i kept outdoors Gl tactorles and waorkshops, over 2,500 lhes

- oblarge conslivciion slies, aver 5,000 Ilies

+  Qlher tanks such as far hydrogen peroxide; check wilh
WarkCover

The bund must be able to contaln ot leasl 100% of 1he cogocily of the

joige tank, An addlfienal ollpwance for iainwaler should be made,

Mentor Program

Cangralulationa to ihe followlng nurserles for jointng the WeikCaver
Mentar Pregram for 2009/10. They will bacorme allgitle for 1be $500
gran! flom WorkCovar and hopefully achleve aff ihe oulcomes
highlighted on the Acllon Plan

* Total Gordens

« New England Garden Waild

+ ENison Hoiliculluwal PAL

+ Colour Opllons Nursery

Any olher business Inlsiested In this program shauld glve me o calt
(9679 1472).

Manual Handling Workshops
Queensland

I have Jusl compleled o prolec! for NGIA whera 15 Manual Handing
Workshops wete held over nine locallons halng:

+ Brsbone -+ Toowoomba  « Gold Coast + Sunshina Coosl

+ Bundabetg - Townsvilla + Calins  « Walkarnln « Rockhamplon

Al Ihrae of these locatlons lhe workshaps were held on locallon
In o nursery. 110 nuisety pessonnel -olfended over Ihe course of this
piclect.

Il anyone would ke o speclilc wotkshop at thelr nuisety or oiea glve
me a call The OHS Woikshops ale free to ol members ond thelr stafl.
Thete s a chaige of $170.00 for non membess,

Give Nadine o colt an 9479 1472 and negolicle how fo pul all your
smployees through 1his fralning.  Speclal sesslons can be aranged on
ste or In your reglon.

Upcoming training courses

9 Sapl | OHS Seminar Conkena
L0 | Monudd Hondling

s Horordous Subsionces
B0ct | OHS Semingr Rouse Hil

Monua! Handling
Hozardous Subsionces

(A physiotheraplil wil be conducting the Manual Honlling sesslon)

14 0¢! 1 OHS Seminar Toree
. Monual Handling
| Hozardous Subsionces

10 Nav | OHS Seminot Hexhom
. Maonual Hondling

) Hozordous Subsionces

2Dec | OHS Seminoy Rouse Hi

Maonual Handling
Hozardous Subslonces
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Creating Excellent Customer Service

Roger Simpsan, Productlvity increase Group

Joles are the fundamental Ife blood of ony business. in foct
nothing hoppens untl a sole is made, The success of this
transaclicn and any repeats of it, depend almost enlirely on
the way i Is canied out by solespaople. This workshop wlill run
for 4 howss and Is specifizally for retallerswhere shop floor service
lechniques wil improve sales levels and bulld consumer loyalty.

Tuesday 10ih Novembaer,
Sydney {locatllon ibc)

& CNP points for each sesslon

Garden Design Insights
Judith Sleljpen, Gardens, Balconias and Beyond

Succeeding in foday’s garden retaling enviranmen! hinges
on selling not Just a “produci® buf o whele package of elated
Hems. This warkshop explalns the baslc elemenis of garden
design ond how plant comblnations should be In hammony with
each olher and the overall style of the gatden. The actlvitlles
covered support eloll gorden centres to better discuss and
advise custamss on boslc gorden design, Aftendees should
walk away beller equipped to sell a whole gaiden ... not just
a plant.

R et
&7 & }
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Thursday 291h October, Port Macquarle

6CNP points for each session

Drawing Pro
Garden Designs
Geoff Williams, Manager Performance Systems

Garden Centre operotois and thal statl know plant malerlals.
This workshop will encourage particlpants to adopt ihe key
theoretlcal princlples of composiilon thaol combines thosa plant
skllls with the glemants ol design. Key iheoreilcol principles of
deslan and accepled graphic styles wlll enable ottendees ta
ciaate a scaled plon which can be installed by piofassional
fandscapers or harme gardeneisa /2 Hour workshop:
Thursdoy 5th Navembe,

Tuesday 17th November, Homsby 6 CNP poinis

Negotiating for a Win/Win Ouicome
Judith Sieilpen, Gardens, Balconies and Beyond

We negoliale much more than we realise — both ot wark and
away from work. In fact, negeotlalion Is a lile skl which can
noi only sove you meney but bulld posliive relalionships. This
Introductory warkshop covels key praciical skills and techniques
necessary for padleipants 1o achieve win/win resulls frorm thelr
negoetlations with others - be they customers, supplers, stalfl or
away fom work.

41/2 Hour workshop: Thursday 3rd December,
Sydney (locallon tbe) 6 CNF polnts

,as““‘;m oL ;‘%
e Managemeni -
— Achieving more by doing less
Geoff Williams, Maonager Performance Systems

From fime 10 time we alt feel there's too much to do, nolenough
lime to do I in. ot both, You may lie awake at nightwoncdering
how on earih you can get through all the tosks Infront of you -
only there was more fime to fit it all inl The good news Is you can
foka control of your lime and use I} moie effeciively. Mot only
con you become mora productve with less stress, often so can
your whole tecm. By mastering the techniques in this workshop
you wiit sifectvely creals mate hours in your day - more Hme
far work and mara time o play.

~&\euw¢,
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Thursday, 5th November, Bailina
4 CNP poinis

Occupational Health & Safety
Raon Widmon, OHS Officer NGINA

How lo implement risk monagement and consuliatlon in
yout businass. Jechniques to iImprove Manual Hondling that
wlll reduce your risk of costly WorkCover clairms. A practical
approoch 10 Dongetous Goods that Is nol covered in other
tralning. Parflcipants wil do @ risk assessmant an dangerous
goods and wiite the Safe Work Melhod Stoterment ond

a competency assessment will be caried out on all the
parlicipants.

Full day workshops:

Thursday &ih August Rouse Hill; Wednesday 9th Seplember
Canberra; Thutsday 8ih October Rouse HI;
Wednesday 14th Oclober Taree;

Tuesday 10lh Novamber Hexham;

Tuescay 2nd December, Rouse Hill

& CNP poinis

nessM

Take Control of your Finances

Dr Helen Bowers & John Bowers FCPA (Bowers Bryden & Associofes)

Dwindling marglns and mariet pressures ore forcing growers
and relailers 1o look more clossely at thelr finances, This
workshop usas case studies and you leain how o

« Undesstand the lundomanials of piofit and financicl
opetoting cycles

+ Inlerpret siaotements of accounts and calculate baslc
business ratlos

+  Undeistand budgeting and cash management

+  Minitnige seosonal Impacts on-cash tlow and tse
benchmarks as managemant tools

3 Hour worltshop: Tuesday 24th November Balling

3 CNP polnls

Watch for promoiional flyers on these and other colrses
coming up. For further information phone NGINA on
02 2679 1472 or Bob Wynyard on 0400 112 934,

September 2009 5 35
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icls you sen You wIlI Ieorn
nuierlsls, equlpment ‘and
all nursesies, Usmg the cost
:shop- you will- be able’ to
2 sale of plants. Finally you
1 tha nlrsang i its menclneds

’ Assoclcfes)

'growers cnd refallers to look ciose]y at their fi ncnclu[ ‘affalrs,

and: use benchmarks as mcnagement too]s Includes cose

refreshmenls cmd warkshop mm‘enals)

Dr Helen Bowers & John Bowers FCPA (r emBryden&

D\Mndllng murgins clnd_ market:: pressures Care forclng

Leam how! for undersiond’ the- fundcmenia]s of profli and
financlal operm{ng chles. nnterprei stalements of occounts;
calculofe basic businéss iatios; understand-bidgeting and
cash m1::nc:gerneniL mlnlmrse seasonal impacis on cash flow;

3.00pm-6.0 pi’rﬁThuisdcyi 215t Ma :
Nurserv indushy Huuse ‘ ; Rouse Hill

$36 pp for NGINA, Nexteen & CNP'members (524 PP’
for 2nd persan).’ $52 pp for non-members (Inc[udes G5

: _Ma! e your Webs:i‘e Work for you o 3"

CThis woskshop Is [dedl for anvone who' has'a webslte and
“ ‘'wants to make It more elieciive. learn stra’regles to Improve

“visitors {0’ 1halr websile and convert them info cusiomers;
__opiirnsse eftectlveness of segich’ englnea, understond on-

website presen%mlcn. content ond functlon; attract: more

||ne Dcwmenf process, Gnd {eracv Issues PEERERE Rt

19Nk - an Thiiredmy 2R My L

_Ron Wldman, E ‘S OrﬂcerNGlN '

.Ho_w to Irm Iement

your busines

‘willreduce

p _

managers wifhy the skllls, _nowledge and’ prc:cﬁccll 1ools to
Implement an’ Enwronr‘nenml Manogemenf Systern {EMS)
In their business; 1t Is lndushy-speclllc ool 1o ‘assist owners In
Identifying risks cnd cregling. g ‘a ﬂon plan to fmplement
an EMS. As a voluuble mao ke1lng 1oDI with retall customers,
Features a rmx of fheory crnd practlcal i cose srudles

8. DDurn 3 DUpi Wednesdoy 271h Mc:y
Nursery industry House

$60pp NGINA; NexTGen & CNP rnembers .
$40pp for additional oﬁendees cmd studemsﬂ_: :
$90pp for non membe j_ :

Incudes GST Iight Iunch reffeshments
ond work book::

6 CNP polnis

'successful compleﬁo “of.

Medixcare (other approve

This course will ensure you
emergencies needlng fir:
nurser[es, WorkCove

care; or the uneonsclous
many other_medlcc:l em
8.000m - 4.30pm Wed
Mtttagong RSL e

$70 PP for NGiNA membeﬁ

‘handbook) '

6 CNP pmn!s

' Rouse Hill

4 CNP points per day

Technical courses to ¢
23rd June Garden Desl

Watch for pr'omoiioncji_'-_-f
courses coming up;. .-

For further informailon |-
or Bob Wynyard on 041
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Onward and

Upward |

By Mike Mehigan, President, NGINA

Have some mongay in ihe bank and youw're ready {or a recotd

nreaking spring! On a peisonal noie | have baen busy with
renavations In the garden centre which | am desperaiely trying
to finish before spring officially storls, This season always brings
wilh I repewed enthusiasm and opllmism and alleody | am
seeing customer numbers increasing and o new cenildence in
spending habils. Thankfully the global financlal crlsls oppears
fa ba o distant mernory.

So Much To Choose From

In early August I vlslied the GIH Fale In Melbourne, It appeaied
{o be a much larger event than In pravious years - there wele
hundreds of stands in 7 huge halls located on 2 slites, For those
who have never been to:a gitf fair you would be amazed by
ihe huge omount and varlety of goods on olfer (although
much of 1. jo ba somewhat pollte, 15 less Thon tastefull), Moes!
of the exhiblios were very upbeae! and reponied ihat they hod
taken record ordess over the 5 day fal | also manoged 1o get
to the Victoron trode day. The stoek looked very good and
rading was biisk. [ ran into reiallers from cround the couniry
buying up blg and again, all were oplimistic that we had
wealhered ihe worst of the starm and were looking forward to
a bumpes sping. By the fime you read this 1 would have also
vislted both Dubbo ond Kempsey trade doys and GES will hova
conciuded. These evenis glve me g great oppoitunily 1o meet
yvou and discuss Induslry Issues.

Up and Running

| had ihe honowr of chaling the first meetlng of the newly
formed Central Coast Hunter Regional Group. The tuinout
by members was again excellent, thank you 1o all those thas
oftended. The commitiee was elecled unopposed and
we look forward {o randing the news tiom Ihis reglion In the
magozne over the caoming months, | wish the group, chalrmaon
and his commities all the bes! 1or the future.

l] hope you oll suvived winter without any slgnllicant drornaos,

6 2 September 2009

Garden Centre Accreditation
Restructure

Mike Skegg. Bob Wynyaid and | recently met with colieogues
fromn Victorin, Queensland and South Ausitofia to plan major
changes o the Australion Gorden Centie Accredited Schema,
We heope fo be able lo eshucture the scheme so that all
ratailers aore able 1o parlicipate In some form or othel AGCAS
is an under-used 1ol for the develapment and improvemeant
af garden centes. In the post Ihe scheme has been seen as
elitist, ambracing only those perceived as cut best etailers
and sold os a markeling too! to diive customers info your slore,
These chonges are aimed ol helplng reidilers Improve thelr
businesses and equip them with the toois they wiil require 1o
successiully compele against the hardware chains. Withoul
strong Independent retaberis ocur growers will be saversly
restricted In the cholce of where they con sell thelr product
and the pices these buyars will be prepared 1o pay. 1o moke
this scheme successful we will need the support of ol relallers.
The advantages for you are polenitally enormeus and could
ensure your survival. tMore detalls will follow over the coming
menihs - be prepared to gel Involvad.

Grumpy Old Man

On a less posttive nole, the attendance at the Neads Analysls
meeting held In Sydney 1ecenlly was appaiing wiih only 4
growets jurning up. Your apathy will resulf in the Nationai Offlce
laling 1o undersiand your requilements and issuss. Il of soms
polat duting 1he next few years you disagree wilh the dieciion
{hey are taking you will know who to blome.

Awards Enthusicasm

| undarsiand thai enifles In the awards have Increosed
natllonally by 70%, wlih New Souih Wales’ Involverment
Inciecsing by over 24 %. Regiettably to date | haven't won
on oward bul Just geoing through the entry process 15 very
stimulating, It concentrotes my mind on areas of my business
that are under performing and shows me where Improvemenis
need to be mode. Best of fuck 1o all those who have enleiad.




Building a Career Pl

Through Apprenticeships
and Support

Written by David Parlby - Proteafora

ame ermployers belleve apprentices are only cheap unskilted labour; however I
think apprentices are much maore.

[f you look outside the box, apprentices are a long term investment for the business.

Apprentices are typically with the business for four years. During this time they
are taught the theary and limited practical knowledge at TAFE and they work at
the nursery for 4-5 days a week. During this 4 year pericd you have the opportunity
to mould your apprentice to suit what type of worker you want at the nursery.

[f they are nurtured correctly, at the end of their 4 years of schoal they will know
the nursery backwards and potentially be moving up the hierarchy.

Apprentices shouldn't be hidden away during their schooling. It would benefit the
business to send their apprentice on nursery tours & extra training (all available
through NGIV). They can gather different ideas from other nurseries which could
benefit your nursery, NextGen meetings are an ideal and less intimidating way to
get your apprentice to netwark in the industry; since there is a room of like minded
and similar age horticulturists every one is more relaxed. NextGen is a goed way
to have your veice heard in the industry and develop into an inspirational leader.

Nextgen is not the anly way te introduce your apprentice to the industry; the
International Plant Propagators’ Suciety (IPPS) offers many programs for young
peaple.

| myself have done my time as an apprentice at Proteaflora, where | was encouraged
to utilise everything available to help with my career development, Over the past

six years [ have worked my way up though the business, I started as an apprentice,

and now hold the position as Propagation Supervisor at Proteaflora Nursery.

With the support of Proteaflora [ am now part of the NextGen committee, through
which [ have met lots of interesting people and learned more about the industry
than  would have done in any cther way.

8 l 85 AlGon

The high levels of readily available {fron Chelate and the balanced ratic of N:K
provide deep green leaf without excessive soft growth. As a slow release fertiliser
(up to 12 weeks), Osmoform® Topdress doesn't allow excessive Nitragen teaching
when watered, and is therefore more effective and enviranmentally friendly.

When topdressed and watered, Osmoform® Topdress will stick to the soil surface
and not roll off {even if the pot blows aver) making it mare efficient and economical.

NURSERY GROUP

Joining Nextgen
is FREE

To become a NextGen
mernber sirmply log on to
www.ngiv.com.au/NextGen
Signup and enter your
details, once completed the
Nextgen group can keep you
up to date with all the latest
developments, and best of
all... it's free.

Upcoming
Nextgen Function

The next function for the
Nextgen group will be at
Oasis on the 24th of
September. Keep your eyes
on the website for furiher
details and a registration
flier to attend.
www.ngiv.com.au/nextgen




NIASA - it's your
guaraniee of quality

:Industry:~ Accreditation

“Scheme. of Australia (NIASAY: helps. you
~maoke’ smart: blslness’decisions because
_-;_-It h"_ ps you deai wlth smcm busines"es. ;

5_---ihey prodljce,' nd
:;ish:md tehind. 1he'

The pick of the
crop in the nursery
industry

Why choc—)se a
NIASA
Accredited
business?

Way to grow!

The NIASA logo is
your guoron’ree of




NGIA Clippings

Excearpls from lhe lolest NGIA e-newsleliar
Read more on oll these loples of www.nala.com.ou

This month's

Nursery Paper...

Grow Me Instead
- How the
nursery industry

is addressing the
spread of invasive gl

plants
Q 5§ srwllonmental owareness armong the Austrollon

communily escaiates, 1he need for Nursary & Garden

indusiry (NGIA) 1o promote is anvlionmenlal credentials
hos never been mote vilol in racent years, NGIA hos token
significon! steps lo oddiess key environmentcl Issues. In this
monih's Nursary Paper, Robert Chin, Nallonal Developmend
Officet - Invasive Plonis ond Delwyn Thomas, Grow Me Instead
Project Monager, provide an overview of tha nolionat Grow Me
Instead (GM!) program developed by NGIA In conlunctlon with
lhe Austrollan Government to comba? the spread of Invaslve
planis. Reod more anline

New Awards, Simplified Entry
Process, Greater Winner Benefifs

Presenied by Nusary & Galden Industty Auslralia, The Awards
tecognie and reward excellence within lhe nwsery and
gorden Indushy ond acknowledge Industty Isadels as they
strlve to achleve besl business piaciice.

Eoch yeor the Industy sesks [eedback on the Awards plrocess
from entranis, as well as recommendations rom judgas 1o
ensura Jhe Awards cre progressive ond ralevont 1o [hdusiry.
For 2010 we hava made some changes lo the Awards and
ihe enlry piocess to make enterng easler for you, Read more
online

Industry Tralning Package update

NGIA hos beaen working with Indusliry stokeholders tor o number
of yaars an lhe merger ond review of the Indushiy's Tialning
Packoge AHCO?. Unfortunolely the curreni drafi documents,
refeased In Aprl 2009, have not Incorporaied mony of the
oraas of concerm to aur Induslry which -have been previously
braughi lo Agilfood Industry Skllis Councll's (AFISCs) oftenlion.

We hove been conlacted by o loige number of Industy
slakehelders rom ground Australio who do not suppor the
cunent draft documents and as NGIA apresent Thase Indushy
slokeholdars, we are Iheielore unable 1o support the package
In I's curani draifl formol and hove odvised AFISC of this.

NGIA hos 1equested the AFISC fomally reply 1o our concerns,
addressing ali 1he oreas we have broughi 1o 1helr attention.
thelr response wlill be disseminated fo Industry stokeholders for
lurlher discusslon, As the ladus!ry nofional body we will conilnue
o work wilh all partles towards an oceceplable outcome. Read
rmoie anline

Far furfher Infomaotion on this project you can comloci Flona
Kally af Ihe NGIA office an (02} 9676 5200 or lona.kellv@nala,
com.oy

16 JJuly 2009

&l Nursery& Garden Industry
Austra ia

National Invosive
Plants survey

- we need your assistance

l]n racent yeors, Nuisely B Gorden indushy Austrello

I INGIA) has taken signlilcan) steps forward in tackling he
spraad af Invasive plants, The launch of the Grow Me

Instead siote baoklels In Aprll was just one of the inllictives

designed |o educata Industry and the wider communlty.

NGIA Is now conducting o natlonol invasive plants suvey |
to address 1he gopss In knowladge and help us eslablish
the devel of owcreness growers ond ralcliers have
regarding the plants they sall.

Naltonal Enviranmental and Technlcol Pollcy Monager
Anlhony Kachenko says; "For many years now, our Indusiry
has been proaclive in tespanding to the threat of Invasive
plonts 1o our noturat environment. However, Ihe quesiion
remaolns, how can we conlinue o place Indusiy In the
forefrent when f comes o lnvosive plant lssues?™

This survey will occur in two
stages:

Sloge one Is cutrenlly undatway. |t will examine cnnual
produciion flsts nation-wide for recognisad invasive planis,

As part of stoge two, 0 survey will be conducied 1o collact
dala hom produciion and retall nurserles natlon-wide. This
survey will gouge how lamliar businesses are with Invasive
plonis- and delermine If these are stiil offered for sole.

All Informallon gathered dunng this project will be kept
private ond used cnly for ressarch purposes, Businass
details wil nol be disclosed I the linal report,

Wiih an Incrieosing focus on enviionrmeanially sound
business practice, It is viial for Industry o participoie In this
pioject.

Delwyn Thomaos has been engoged fo lead the piojecl.
Del Is o well known ond dedicated honiculturdst with
more thon 40 years expetlence In the nuisery and cut
flower Industiies.  Anthony Kachenko, NGIA Naolonal
Enviranmental ond Technlcal Policy Manager will be
working wilh Del In coardinoling the fingl evaluolion ond
dellvery ol the project.

With an Increosing focus on envienmenjally sound
bustness procilce, It s viial {for Industry o porlclpota.

I you would ke lo know more aboul thls project

o 1o forward youwr list, contoct Del Thomas Ph/Faox

(02) 6557 2727 Mob: 0414 678 B840 or emall: delwvn,
5 1 a

Note: NGIA Is-qwea thal 1ha lisls ol gaiden plonis known
io be Invaslve vary conzlderably Trom eglan to region.
Howevel, we will address this when avalualing psoduclion
lIsts ond make |he iinal reporl. If you wish lo moke spaclol
note of certaln species on your lisl, please do 5o,
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Nursery & Garden Industry Australla (NGIA) in partnership with Horileulture

Australia Limited (MAL) have developed a set of guldelines ihat provide a =
systematic approach for production nurseries o assess their environmental:

and natural resource management responsibilities, EcoHort™ Is the industry -
speclﬂc sefr of gwdelmes or Envlronmen’ral Manogemenf Systemn (EMS). .

WhGT is EcoHorTTM’?

coHorf"" Is @ sef ot guldellnes 1hc|| have been developed, .
Eunder ihe principlas of on Environmental Monagement

System geared to nursery praduciion In Australia, EcoHort™
Is @ method by whi ch a grower can demonstrals to industry,.
governmeant and ‘the community thelr sound enviionmentol .

and natural resaurce stewardship. Adopling 1he piocess of -

EcoHort“" will cllow you io show thot your business:

' 1. Hcs umlsed a racugnlsed sysiem tor cssesslng Ilkelv )
" anvironmental and naturat resource impacts, ond-,

L manner. -

) For busingsses ihc:!‘ hcwe ]nvesled 1Ime und rncmsy Inlo svslemsf. :
and- techno! ogy jhot enhance environmenial and notural
tesource outcomes, EcoHarf atfers o practical means of gaining
iecognition for these afforts, i s a voluniorv progrurn avalloble -

10 ihe Indusirv 05 .
’ eliher

e A slund Glane gulde opplled io the buulne 5 Qs cm ]n’ramol
piocess, o’

A process cdopted formcﬂly under 1he Nursery Induslrv
~ = Accreditation Scheme Ausirclia {NIASA) wlth recognlmd
Econrt'" cerﬂllcoﬂon ’

'\Nho do ‘fhe EcoHor’r Guldehnes
Gpply To’)

EcoHorl"-‘ Is: relevcnt ro ptoducrlon nurserles gruwlng In'.-;
contalngrs dnd In- -giound, and growing' media manufocturers_ N

' Ac'kribwlé’dgements"E'xéér'pi's"frdm NG]A Nurserv Pc:per.;
wrmen bv John McDonuld NGIQ 2006 .

The En\/lronmenml
I\/Iomo;gemenf SysTem For
Australian Nursery Producﬂoni

G,

Getti rm@ ‘ﬁ‘}%m
Qﬁ’awdarﬁdg

écoH@r g" >
S Cernﬁed

Why is EcoHort™ lmpor’rc}nf?

EceHon™ . suppors production ¢ nuseles’ and’ media

- monufacturers in implemeniing good sustainable pracnce and
’ Improvlng Droduc!IOn.

It alsg holp.. poslilon the mduslry io pra ccilvelv dermonsirale s

. 1ofe In malnfaining and enhoncing the brocder landscape in :

whlch wa lives, work nnd pluv

Who’r information WI|| ! flnd in The

EcoHort Guidelines? -

‘2 Is munaglng 1hese lmpc:cls In a respons ible and uustalncbta

The EcaHon™ Guidetlnes plovfde Idenhncuilon o{envtfonrncntol

" ond nu’rurcsl resource risks, infoimation on managing mpacis.'

15k cssessment fools and menitoring ‘and recording femplales,

“'A quality reference secllon s featred ai the end of each -
chople: thatl guides growers to ralevant Informaiion fo assist In -
E addresslng porenllci Impacis and fmproving envizonmmntol ond
ncﬂum[ fesource manoger‘nent

‘ An EMS osks blsnesses TD Iook cn !nlernul pru:esses and svslems

s und_ technology lse. 1F c’so looks oulslde the poperty noundary

- ond af tha likely adverse impacts the business could deliver, In - -
* pthet words, an EMS asks the question, ‘Whot are the possible

' ndverse outputs defiveied downstrearn from The business thal

" could Impact on the erwvitanmental value of the mmedlate -

"t surrolinglings ond on' a lorger reglondl scale?’ Caonsiderations .
- wodld include waler, adour, nolse bim:ilverslty nnd the cesihenc _

" vulue of the communlty. ' o

o The guldellnes aisG offer a slmple ﬂow chc:rt (Declslon Gulde) ai

: Tha beginning of eoch chapter thot allows o business fo briefly

*‘review the Ekely risks ossoclated with thelr presant activilles.
‘Based on the outcorme of reviewing the Declslon Gulde, a

" business may take the cpportunity fo recd thot chopter in more:

detail to lnveﬂigofe the Dppoﬂumﬁas mr further rezemch :

For mare Infcrmctlan, comoci Mlchoel Danelon, NIDo' Lo
Nu:se:y & Gcrden Induslly Nswaacr .

Telephone 02 9679 1472 -

. _E_rnal]' michael@nglna.com,ay




Ecohort For The
Nursery And
Garden Industry
Is Growing

By Michael Danelan, CNP. NIDO, NGINA

he NGINA Siale NIASA Commitiee met In March o discuss

the operation and developmant of the NGIA NIASA, EcoHor

and Blosacure HACCP programs.  Thee were 3 existing
MIASA businesses who have demonskaofed a commiltment
la wundertaking the joutney of becorming on  EcoHorl
certilied business o devaiop ond maintaln an Environmental
Management Jystern (EMS).

The process [s to [irst ba a NIASA cecrediied business and then
undertake an audit of the business ond site Taclifies to assess
the environmental credeniiols of the business. An Invaluable
set of Guidelines ate gvollable which offer manogement tips to
improving oreas of environmeniol management under water,
peslicide, nutients, dust omongst othets fo allow businesses 1o
review their prociices ond optimise thalr efflclency.

A key cren s In the perception of the additional woik required
and wheiher an EM$ Is really necessary. I vou conslder most
businesses set about maoking Improvements and already
managea thel inputs, however de not vaidale this by records
iheie s unfikely to be malor actlans required o be recognlsed
and rewarded for good enviionmental stewardship.

Watar Is a key Input for our Industry and 1he secently EcoHorl
Cerliied businesses hove achleved high standards in woier use
efllciency ond sustalnabllty. It s net only about water inpuls bul
haw they can Improve iotal response by reviewlng thelr growing
media properties to be more efficient tao.

Congiaiulolions to tha following businesses who join Jomberoo
Natlve Nursery as EcoHorl Certifled businesses:

«  Advantage Pland Production

»  Grange Growing Soluilons and

+  Ramm Botanlcals

In the coming monihs there wiii be more businesses who gain
EcoHord ond ihls will osslst In demonstraling a sustainable
way for our businesses to manage and sel hlgh standaords 1
environmenial monagement.

‘Haoppy Growing
Michael Danelon, CNP, NIDO

Setling |||c Setting the Belting the  Know-now o Sctiing ihe
Standards Slapdards  Stomdards  prepeyppram _Standarde
decHer g2 thl[?rl;:'/,?’

———
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Composling area, Gronge Growing Solullons

Inside main sawlcoth greenhouse, Ramm
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:"'Ec‘oi'wor'i'TM

GT |S EcoHort™?

under the principles of an Environmental Management
L=sSystemn geared to nursery production in Australia. EcoHoi™
5:a:method by which o grower can demonstrate to indushry,

wIlI allow you to show that your business

Hos Gtilsed o reccgnlsed sysfem for Ussesslng ilkeiy
:wlronmemm and natural resource Impacls. and

C!FIFIE(

ecodnillon for.ihese effons It |s a volumory progrcm cvollable
he lndustry Qs ' : i .

'sfond olone gulde Gpplled fc fhe busfness crs art Intemcl
rocess, o - : S

A process Uciopied forrnolly under the Nu rsery lndustry
‘Accreditation Scheme Austialia {NIASA) wnh recognlsed
EcoHorf"“‘ ceriil’lcution

_-Who do The EcoHorT Gu;de[mes

v

The Envwonmen‘i'al

serv & Garden Industry Australia (NGIA) in por’rnership wn‘h Hor’ncul’rure
Aus’rrdllo Limited (HAL) have devetoped a se’r of gwdehnes ‘ma’f prowde a

oHDrI“‘ Is a set of guidelines that hcxve been developed_t e

ant and .the community thelr sound environmental | j
cﬂural ‘resource . stewardship. Adopling the' process of v

cmuglng these lrnpc:cis [n a responslble cmd suslcxinob!e i

of: buslnesses hat have: mvested ﬂme cmd monev o systems:
ji'rechnologv that -enhance envlronrnemcll and “natural -
BAUTGE: ‘outcomes,; EcaHorl offers & pmctlcul means of gcnn]ng‘_‘. :

... valué of the communlty, .
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* dndnaiuial respurce  risks; information 'on mcnuglng impdcts; througt
sk ossessmem tools ond monltorlng clnd recordlng 1emplate5 Nationt
) i ' schermr
-~ chapter thot guides growers to relevant’ mformchonio ossist In our Inc
- aoddressing potentlal impacis and lmprcving enwrcnmenfa! and scherm

jnoiurcl resouce monogemem &

sl | hope -
- ,An EMS asks businesses to [ook at. lmerno] pro 5 contrib

: ‘and technology use. it also looks autside the ploperty. baundury roomil

S -Und at the likely adverse Impactsthe: business’ coliddelivet: .

: “oother words, on EMS asks the: quesﬂon “Whot ore: 1he possnt:le Fm e
L odverse outputs delivered downsirgarm from the’ bslness that:: manac
. '; ‘could impact on fhe-envionmentat. valug':of the Immediote Planiing
: 'surroundlngs and on & larger regloncl scalg?’ Conslderoilons ;eec‘i'i’b;?r

“would Include wales, odour, nolse blodlversuy und 1he cxe:stheilc




NGIA Conference, Exhibition & Urban
Greenscape Symposium 2009

Highlights and Snapshots

Bob Wynyard, CNPR, 8SDO

he NGIA confsience committes would have fell jusiiflobly
pleased when they sat down last year and came up
; wilh Ihe theme of 'Ingredlenis for a Brighter Futuia’ tor
" the 2009 nafional conterence In Canbera, However, few (I
any) could have anticipated ihe glhomy economic forecasts

“i+ which would suround the event when it iinglly arlved. In spite

of this, cround 300 delegotes were prasendt to hear organising
cominlitee chaimon Jelf Cooke axpicin how the conference
Iheme was never mose relevont than now.

2 He ohﬂined now the dismal economic auflcak, |ob losses and:
: dlmxnlshed ‘consumer spendlng had been pcri[y bolonced

How? By undersionding ihe needs of our customers, betler
promotion of the benatits of our products, focusing an the
key faciors In our businesses ond working together with a
COMIMON couse.

The keys to rmaking 1hls work would revolve oiound -
understonding our cuslorners and thelrneeds, taking acllon to &
neulralise ihreats and most Importantly filing and suneunding -
tha Industry with sklled professionals whose copablities can '
vastly Improve the way we do things.

Naow, you mighi think that this all sounds o bl heavy for a -
conference warm-up and I'm the firsl to admit that this”
conference wos busyl i may hove only lasted two doys but

BDI[V starls. and |ate- [inlshes’ ond a very: full, progiom; made -




Lt AT

o R D

Conference
Delivers Key
Messages

Bob Wynyard, CNP, BSDO

wound 300 delegoles were presen] fo heor NGIA
’! x confarence organking commitiee chalman, Jeff Cooke,
explaln how the conference theme, 'Ingiedients for a
Brighier future’ wos never more ielevani than now, He oullined
how the dismol econcmic oullock, Job losses and diminished
consumer spending, had been partly balonced out by lower
Inferast rates, lower petrol prices and two government financial
stimulus packages.

He wenl on 10 50y how, more Imporiontly, our Industry s destiny
Is lotgely in our hands -~ and yes we can Influence the future,

Mow you mighi think 1hat this oll sounds @ blt heavy for a
conference warm-up, But for ma and rmore Imparionily, woven
ihrough the Jabiric of this event, for thosa interested in taking
It alt in, thera were some valuable messagas which resolutely
suppored ihe lheme. ! have picked out four af them, which
ale heodlined below but which will be reploduced in full in the
Iitt-out i Ihis manth's magazine,

Medsurements redlly do matter

We constantly maasure things in our personal lives. welghl, car
speed, alhletic performonce, cash In the bank, elc, So why
don’'t wa meosure the one Ihing which can afford us to cory
out many of those other functions - our business, While running
a businass should be enfoyattle, without toking some of the key
aspacis sellously there'll be no fun for anyone and worse siill
no buslness. Figures were quoted to show that benchmarked
businesses hove 48% laster growth and 45% graoler productivily
than thase which don'h

Profit is not a dirty word

Yates Ausiralia CEQ, Richard Hansen. gave & run dawn on
Yates priclng strategles.

A coupig of palnts frorm ihls presentalion mode really good
58N5E:

»  Algcate gll your overheads (o praducts - If you can't
recovar ihem like any other monufacturer, you shouldn’t
be producing that ine,

= Set up g value based piicing system - in olher wards
dlfferentiate your pramlum products from commeodity Ineg
and ad)ust the margin accordingly.

‘Cundalisation’ - have your
carbon and eat it too!

Josh Bymne set the scene by cullining how ‘rnarkeling spin’ had
loundered pollufing industles to respeciabifty with so colled
‘corbon affsels’. Which rolses the guestlon: when you sign up
with an aifline o cenirlbufe o few dollais 1o their affset scheme,
how do you know you are getling whal you poy for? Accoiding
to Josh the Jndustry needs to respend by promaiing gardening
o hame owners as THE woy to create thelr own carbon ofisets,
Or as Josh described it “Cundallse 1" (relerence fo Pelar
Cundall, in case you're wondaiing) Or pul more simply “have
your carbon and eat It tol”

Efficiencies in handling and
distribution of plants will pay
dividends

One of the major costs In green Me production Is frelght,
coming In al anywhere between 15-30% of the Jonded cost of
a plont. Last year NGIA commissionad a siudy Into materials
handfing on the eastemn seabocrd of Ausiraiio ond delegales
weare glven a brood summary of thelr findings. [t was hardly
surprlsing to hear that the enliie green life Industry's material
handling ls inelllclent.

There was howevar one opporunlly which could be
implamented in a maller of menths.

Thot Is fo develop and Implement anIndustry fralning program
on materals handing. It will make for cost efiiciencles, improeve

ioading effllclency and deliver plants In |he best possible

condition.




Congratulations!!

Tim’s Garden Centre the Best Large Garden
Cenitre in Australia

To win this just once Is on amazing feat because the standards are so high, bul for
Tim’s this was the third year In a row - a simply oufstanding achlevemeni! And by
winnlng, Tim's becomes the st NSW business In 1o enier the NGIA Hall of Fame and
one of orly a handfui of garden centres across Ausirallo to do so.

Simon Reid wins National Young Leader
Award

Celebrating double suctass of Tim's wos Garden Centre Manageyr, Simon Reld. For
his win Simon ieceived 1he Inauguicl Heather Rumsey Perpelunl Awaid, presenied
by Gary Eyles on behall of the Rase & Fruid Tree Growers. This conslsted of a trophy
ond a sizable cheque.

Congrotulations to Tim. Simon and feamil

Stuart Swaddling NGIA Life Member

In the meantime, congratulotions go to former NGINA and NGIA piesident Stuart
Swaddling who was honoured with LHe Membership of NGIA, Stuort and his wife
Sue run Tropicol Plont Rentals and Stuart has played an acilve role in both state
ond nallenat atials for many yeors.

Ramm Botanicals Win National Export Award

Coengratulations also to Jeff Cooke and stalf of Ramm Hofanlcals, who o1 the
sacond year running won Ihe natonol Expor! Aword.

Moke sure fo read the full report and see all the plctures In this month's lill-ouf.

Bab Wynyard CNP
BSDO

Know-now lor Hortloullue '™

: ;_of poslllve_micmhlnl cchvzty
Al all; Yates Dvnmmlc Lrter Advonced |
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. thelawnis lush ful ond WEIE prepmed io f

" Lovifs comes In 1.5 kg c:nd r kg buckeh
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- Horton (02) 9794 948111
- ludy.horton@vates corm.au
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“ Dyriamic Lmer Advanced for Lawns
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'._'hemllhy grossi- Thi: nI!rogen promotes
Jlealyrgrowth: and ihe: phosphorus ond:
'pofa sium: Irnprave “plant. health: and.
: vlgour wllhout c:c:uslng unwunted un:
. Off: ol 'excess  nuirlents:: The. orgunlc' :
dnent of Dynamic Lilter Advadncad: |
* for'Lawns arisures: hidithy:soll that’s fuil : |

“far® ‘Lawns: s perfeclly:; blendad for

-soll In-top candilion. And; al this fime: of

Dyno c' Llﬂer .Advctncad for
_'wnh dlsﬁncﬂve _grass-giéen; fesealable
. lids;: W can'be applled: 1o all grdss lawns
“and; eoch nack:ls; complare with eday:

'3' to-foliow application: nsiiucHons = Plus :

.i_"grcnules fiter | rough' the grass blcde

.'Lawns wil be_cvclluble In mid: Aprll

s ol vislt www.vates.com au.
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Be a part of the 2010
Nursery & Garden
Industry Awards

Entries close
July 26th 2009

o \35" ;
e

10 3 July 2009

Nursery &
Garden
Industry
Awards

Award Categories

Best Smalil, Medium and Large Garden Centre Award
Best Small, Medium and Large Production Nursery Award
Best Government Nursery Avard (NEW FOR 2010}
Best Propagation Nursery Award (NEW FOR 2010)
Young Leader Award

NGI Community Award

NGl Environment Award

NGI Training Award

NGI Export Award

NG| Supplier Award {Changad entry cenditions for 2010)

Be A Winner -

Enter The Awards Now!

niering ths ghnuot NGIA Awaords olfers mony benellls 1o
you and your inam. Wilhout any roference 1o 1he winnet's
pilze, If's a unigue way lo:

+ Demonslicte yow pralessionat excellance

+  Add axciemant 1o your markeling program
+  Molivale your siail

- Exemaly evoluate your business.

Just entering is of immense value

However post winners and enhants clmost ol say thal just
enlerng 1s of Immense value. Fstly It's a great leam projecl,
but more imporlantly the Judge’s leedback pravides a piciue
of whera yaur busingss s of andg whol con be impioved.

t's hard for any business fo know exaclly how they siack up
agaoinst iheir competilors, ol any given time. This is especlialy
Irue for production nwiserles or gaiden cenfies, many of wham
opatole trom relatively remois locallons ot who simply may not
have lime 1o go thiough ihe exeiclse. One of the easest woys
lo overcome Ihis hurdle. and receive some qually. down 1o
earlh leedback s la enfer the NGIA Awords” :

While ovar induigence in "‘compeiitar watching' 5 something
which should be avolded of alt cosls {he easiesl way 1o
exlinguish The ‘reme fies'), 1 s neverheles of Immense value
o receive o qualiled, exiemol opproal tom an outsider’s
poin? of view L BRI T : L

2010 Nursery & Garden Indusiry
Awards — entries open now

Reduced submission requiternants, sirnplifled enlry ciileda ond
gizaler winner benedits make this yeo!’s owards easle? o entér
and belter than ever, D : : .
By enleiing the Awards you aie Inspling olhers 1o sidve for
axcailence ond am maoking a shiong staterment obout your
arganisallon’s commiimenii to the polessionglism of 1he nurseary
and garden ingustry, . © o e SR
The Categailes far 2010 ae:;

Best Small, Medium ond Lorge Gaiden Cenlie

Bes! Srnall, Medium and Laige Production Nuisery
Best Government Nuisery (NEVW for 2010)

Gest Fropagalion Huisery (NEW far 2010)

HNE! Communily Award

NGI Environmant Aweict

NGl Tralning Award

NGl £xpan Awaid

NGlindustry Suppliar Award (MEW FORIAT far 2010)
Young Lecder Aword

Enteringisnow aseasy as 1,2, 3
The enlry criteria has been simplified figm pravious yeais with
each colagary Jjeguires a iwo lo fouwr page submisson plus
suppol matedals depending on the calegory you ehlat.

It your busingss is o gaiden ¢enlie. praducion nuisery or afied
koder you should have received o brochure and entry foim

" far she 2010 Awards Program, The new progass is;

Slep 1: Simply complele the eniry loim Indlcaling the colegory
you would like ta enter and providing you contact delails.

Slép 2! Post, lox or email your entry larm hack to NGIA and we
will send you the simplifted crilerio for ench calegory you wont
lo antey, :

Step 3. Complele your submission, include your support
ialendls and enlry feas. and refum it by post ;1 ematl pridr 1a
July 26, 2009,.25 0

NGIA Natlonol Morkeling & Communicollons Manages Jocqul
Glbbs says: “The Numsery & Garden Induslry Awards provide
on unporallel. opporfunity ta work 'on” your business. The
piocess enatles you o focus on vour sliengths and Identilics
fne oppodunllies for business Imprevement. This coupied wlih
onsite vislts, judges' leedback and Indusiry tecognifion moke
entaiing the owords an (nvoluctble investmenl.”

Enter NOW — closing date is 26th -
i .

All gnbles will be judged on o Siote ievel with Ihe winners In
eoch cofegory moving. thiough te become Nalional Finalisls.
N5W ond ACT: winners wil be ennounced atf ihe Annucl
Awards Dinner an ihe 14In November 2009. All Slate Winnets fn
the nallehnl award coiggodes wil become National Finolisls.
The Nationol Winneis wit ba announced al ine Aweords Gala
Dinnsi by 2010 in conjunclion with the NGt Nalional Conletence
n Dofwln.'-_Nullonul winners will receive a liophy, maikeling
support matadols and o $1000 towards talning hrough Ihelr
Slate Assoclation,

Enidas close July 36, 2009, Moke sure you gel your enhy
fonms in ond loke up Ihis invaluahle oppaorfuniily 10 showoose
your busfness. far mare infomcfion aobout the 2080 Nursery &
Garden indushy Awards, o lar an eniry farm conjoct Notglio
Watker gl NGIA on 9876 5200, email natclie.walkerngio.com,
oy lalk to Bob Wynyard an 9679 1472.

July 2009 5 44




Wanted - NSW & ACT
State Young Leader
20101

here |5 little doubf that ghving young leaders the recognitlon they deseive nol
Tuniy keaps them molivaled, it also encourages others 1o grow. This yeor's State

Young teodar Award s part of the process to find the NGIA Nalional Young
Leader, again sponsored by OAMPS Insurance Brokers. It demonstiaies what 1t tokes
to succeed as wel as enthusing peopie at all levels 10 Improve thelr skils. The entry
process alone provides the petfect opportunity 10 assess wheie you are golng now
and In the fulure,

Winners receive

The Stcte Young Leoder winner recelves. A trophy and fromed cerillicole; an
opportunlty to represent the NSW/ACT in the Nallonol Fingls of the Young Leader
Award 2009 ai the NGIA Awards In Darwin In Aprl 2010; on expenses pold fip fo
the 2010 NGIA Canfarence in Darwin, Including conlerence reglstration, iravel and
occammadaiion; attendance gs a speclol guaest ai tha NGINA Siate Awards Dinner
I Sydney on 14th November 2009.

Up 1o 2 unners up recalve: A isamed certllicata; o §300 approved Industy standard
ealining course (courtesy of NextGen); aitendance os 1 speclal gues! gi the NGINA
State Awards Dinner ot Sydney In Novermnber 2009. All 2nirants recelve o conflidential
judge's report fokowing Siate judging.

ENTER NOWH!

Jpen to employees and employers In $he NSW & ACT nursery and gorden indusiry,
entrants must be under 35 years of age at the time the awards eniry closes
(26/7/09}. Entty [oims are avoilabla onling ot www.nalg.com.au or 1o recelve your
enlry kit contact N&GIA on 02 9876 5200,

Bob Wynyard CNP
BSDO

know-how lor Horlfouttuie ™

e Acrlﬁolé mnge. ‘contoct Judv Hortcn'_ ?

' ..__(02) 9794 94511 gm g[ion@_ votes,coma
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s dirty work but somebody's gotta do it.” recently the N1

group the Free & Shrub Growers spent a week in the Northern Territory visiting nursery and other
icultural businesses, did sorme serious ‘'networking’ and enjoyed a bit of serious R&R. The trip was
nised in conjunction with the NGINT. This was the latest in a long line of overseas, interstate and
state tours organised by the group and follows last year’s trip to Canberra and Southern NSW, We
led off on the Sunday night when it was wet, cold and windy (the coldest April day in years!) and
ed 4 1/2 hours later where it was hat and beautiful. The group was led by Steve Day who is the

anit chair of the T&S group and counted 26 people in total.

1 {Monday} saw us visit three well-known Darwin nurseries and a couple of other places of interest.
day started at Allora Gardens Nursery (hosted by Estelle Cornell), followed by [ronstone Lagoon
ery {Helmut Schimmel) and Finlay's Stonemasonry {Landscape Supplies) and the Greening Australia
win) Nursery. The serious work part of the day ended with a visit to an excellent Jandscape
suniding the Bunning’s Warehouse near the Darwin Airport using indigenous plants. Day 1 finished
.an industry dinner at Pee Wees on the Point where we were joined by our "Darwin Hosts for a

t enjoyablé evening. A thank-you to Van Schaiks Bio-Gro for sponsoring the industry dinner.

2 (Tuesday) saw the group venture fo the Litchfield National Park and the fascinating local plants,
s fermite mounds, some beautiful waterfalls and some pleasant swimming at the Florence Falls.

3 {Wednesday) Back at work and visiting again. The day started at Howard Springs Nursery {Vicki
;) thent ventured to The Plantsmith Nursery (Simon Smith) and then to Darwin Plant Wholesalers
ryl South & Tezna Sandford). An excellent lunch provided by Darryl and Teena and the day finished

with a tour of Lambells Lagoon and a shortish trip to the Top
End landmark - the Humpty Doo Hotel. Another fine dinner
at the Buzz Café on Wednesday night.

Day 4 (Thursday) was an R&R day with the majority of the
graup (the blokes and Jane Wilkins} poing fishing and the rest
having a day shopping and visiting some of Darwin’s touristy
zites. Some goad and some lucky fishing! Thursday night saw
many of the group enjoy the famous Mindil Markets and one
of the best sunsets in Australia.

Day s (Friday) The last day and the group are tiring. The day
started at Darwin'’s George Brown Botanic Gardens (Mick
O'Neil} then a tour of the horticulture and aguaculture facilities
at Charles Darwin University (Liz Hagan) and then to Hennessey
tlowers where [rene and [an Hennessy showed us their cut-
flower business specialising in Heliconia and Ginger flowers.

Soall-in-allitwasa’
was some fun had, s
some new friendshi-
renewed and a good
industry. The T&S g1
for her organisation
Dellow and the sup;.

Reported by Robert :

CLOCKWISE FR(

Timt West (NGIN
Nael Mansfield -
Howard Springs
NGINT - Combi.
Alloro Gardens .-
Arthur Thorpe, |

renam® and Deacida® . hrand actinn far tha nacte that b vnor n



Tree and Sheub Growers

EILDCKWISE FROM TOP LEFT:

The [ragon and the Dinariur
af Finlay ¢ jtonemasonny

Fobaet Maetiron and Noel
Mersfigld iopiing ot 'efm
Tress

HGIV CED Seven Fottz and
terite mound at tichfizid
Hationul Fark

The TS Tour fraug

22| 1 jubeos

“It's dirty work but sernebody’s gotta do it seceatly the NGIv
sub-group the Tree & Shrub Growers spent 3 week in the Northemn Termitory vislting nursery and other
horticulturat businesses, did some serious ‘networking' and enjoyed 3 bit of serious RBK. The trip was
arganised in cenjunction with the NGINT. This was the latest in a long line of overseas, interstite and
intrastate tours organised by the group and follows last year's trip 1o Canberra and Southern NSW. We
headed off on the Sunday nighl when it was wel, cold and windy {the coldest April day in yearsl) and
tanded 4 1/2 hours later where it was hat and beautiful. The group was led by Steve Day who is the
current chair of the T&S group and counted 26 prople in total,

Day 1 (Manday) saw us visit three well-known Darwin nurseries and a couple of cther places of interest.
The day started at Aliom Gardens Mursery (hosted by Estelle Comnell), foliowed by fronstone Lagoon
Nursery {Helmut Schimmimel) and Finlay's Stonemasonry {landscape Supplies) and the Gresning Austratia
(Daiwin} Nursery. The serious work part of the day ended with a visit to an exceilent landscape
surounding the Bunning’s Warehouse near the Darwin Alrport using indigenous plants, Day 1 fintshed
with an industry dinner at Pee Wees on the Paint where we were joined by sur ‘Darwin Hosts' fir a
mast enjoyable evering A thank-you ta Van Schalks Bio-Gro for sponsoring the industry dinner.

Day 1 {Tuesday) saw the group venture to the Litchfield National Park and the fascinating local plants,
huge termite mounds, some beautiful waterfalls and some pleasant swimming at the Forence Falls,

Day 3 (Wednesday) Back at work and visiting again The day started at Howard Springs Nursery (Yicki
Potts) then ventured to The Flanismith Nussery (Simon Smith} and then lo Darwin Plant Wholesalers
{Darry) South B Teena Sandford). An excellent lunch provided by Darsyl and Teena and the day finished

with a tour of Lambells Lagoon and a shortish trip ta the Top
End landmark ~ the Humpty Doo Hotel Another fine dinner
at the Burz Café on Wednesday night.

Day 4 {Thursday) was an R&R day with the majority of the
group (the blokes and Jane Wilkins] going fishing and the rest
having a day shopping and visiting some of Darwin's touristy
sites. Some goad and some lucky fishing! Thurzday night saw
many of the group enjoy the famous Mindil Markets and one
of the best sunsets jn Australia.

Day § (Friday) The last day and the group are tirlog. The day
started at Darwin's Gearge Brown Botanic Gardens (Mick
O'Mell} then a tour of the horticulture tnd aguaculture facilities
ut Charles Darwin Universily (Liz Hagan) and then to Hennessey
flowers where Irene and lan Hennessy showed us their cut-
flawer business specizlising in Heticonla and Ginger flowers.

Soall-in-alt it was a very educational and enjoyable trip. Theee
was some fun had, some lies Leld {esperiaily about the fishing)
spme new friendships and business relationships made and
renewed and a good deal of support for the Top End's hospitality
industry. The T&S group wauld fike to thank Marjorie Mclalng
[ar her arganisatian of the tour with the assistance of Jane
Dellow and the support of the NGINT.

Reported by Robert Chin

ELOCKNWISE FROM TOR LEFT:

Tirm West (NGIHT - Peesidend) and Steve Day — Chaw of TES Group

NMeel Mansfizld - the champicn fuherman

Howard Sptingz Mursery

NGIHT - Cornbingd industry dinner

Altars Gardlens Rursery

Arthus Tharpe, Feter Witking and Dareyl South (Danvin Fant Whalesalers)

Contact Scots or yaur local Scotts Distributar —

Crown®and Procide®— broad actien for the pests that bug your ornamentals

The recegnised names in controlling a wide range of pests.
Crown waorks on contact and systemically ihrough reot and leaf uptake. Soft on beneficial insects.
Procide gives fast knockdewn during peak insect activity.

Freecall 1800 789 338 or visit www.scottsaustralia.caom.

Awsrided el brenlatgeT
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SCchool visit

raises the
guestion

By Noel Deakin, Chalg, Shrub & Treegrowers Group, NSW
Swanes Nurseries

acantly aur nursery had a visll from year 12 who oitend
Pa local high school. They were visiting the nuisety as pori

of thelt agricultural sludies, The [deo behind the visit was
to get a much belter undetstanding of how the production
process worked from the lime we (irst declde to grow o ciop
through o when Il reaches the retall stage and Is ready tor sale,
They also came o get a better undarstanding of the blalogy of
plants and thelr interaction with the enviionrment.

It was duiing the preporatlon for fhis tour that It became
vary opparent Just how much s Involved in hariculture, whilst
explalning to the group afl the precedures ond research thot
had to be done o preduce a piont thal not only looks good
bul is cost elfllciznt,

The students’ Interest wos very bioad. Some wele Interestad
In propagalion and the varlous methods that are used; others
In cutiings, budding, grafiing, ilssue culture ond aven plant
bieeding.

The general produciion processes ol planting,  pruning.
weeding, slaking and feeding also took their Interest anct how
stock, thiough these and other processes, are made ready for
certain events or iimes of 1he yeor

The group learned Ihaf waler that has to be meonitored 365doys
a yvear and were shown how il wos applled.  They discussed
the spray and cultutal contrals used fo stop or restict pest and
diseases ond aven the stop at ihe label room caused a large
amount of discusslon,

It was in the label oom that the group come to gel on Ides of
the number of vareties of plants that ore avallable ond, once

Allied Nursery Trades Group

ALLIED SUSERY TRANERS GROUIMIE XSw

Thanks ANTS!

By Doug Shelton, Chairmean, ANTS
Brunnings/Gardman

Ith the economic fimes aghead facing us all | would
like 1o take this opportunlty o thank all the exisiing
members of the Alled Mursery Traders Gioup for jhelr

participolion In halping impiove tha quallly of many lccets of
our nuisery -ond garden Indusiry.

Come along and catch up!

With this in mind | would ke fo exiend an Invitation io all alied
traders who are not cunrently participailng In the ANTS Group
lo come along and Joln us for cur nexi meeillng to be held
ot Mursery Industry House ot the next Rouse Hill Trade Day on
Tuasday, 2nd June at 10am.

30 2June 2009

Swane's, Dural

we finished the jounsy ol the 1etall area, they were somawhnal
surprlsed ot how Involved the process wos.

Where are the Hort sfudents?

Furlher discusslons wiih the teachers showed that althaugh -our
Industry was on thelr door step, .most ol the sludenis had no
idea thot it wos so extensive. Many of the cgricultural students
who wanisd to puisue same sort of agricullure once they lalt
schoot saw farming as thelr only option.

SO what is the point of all this?

| wonder how many good pecple we have lost beloe they
have even begun In hostleuliure, This experizence was with g
schoo! that is sunrounded by horticultutel endeavours. What
obout all ihose who aren’t?  The potentiat to get good staff
appears 1o be therse; we hove to find the best way 1o top into
ihis resource and promote nurserias os being part of any well
rounded education In hodlculiure, regardiess of where many of
them end up belore thay etiral

The Shrubbles next meeling wiit be on Wednesday 3rd June at
Nursery Incdustry House, 7.30pm.

These meellngs are o good way to caltch up with you lallow
members and fo discuss relevan] issues facing our Industry with
the view to adding value far all our cusiamels in such areos as
promotional achivilles, indusiry lraining, workshops ond soclcl
fluncHons te just mentlen o few. I'm sure all porllcipants that
atlend weuld leave ihe meetlng with the vlew to |olning our
group and continuing the elfarts of our existling members.

Secondly thanks to all Gardrnon customeds for heir suppoarl
thraughout the 2008 season which has mode tt our most
successiul y2ar yet and, In refumn. experiencing double digit
growlt In this product segment in the majotlly of cases,

we al Brunnings/Gardman feel thal Spring 2009, with all that
we have puf In ploce, wil be as successful If not beler than
our previous season and we Invite all our customers to toke
advantage of our representatives ta discuss the 2009 ronge. For
further inlormation or asslstance please contact our ollice on 02
9756 1144,

Congraiulations 1o Broawyn from Dracoena Farm Mursery who
was the winner of last manth’'s AMTS Trade Day 1affle




New Joint R&
Venture

8y Noel Deakln, Chaolr, Shrub & Tree Growers Group, NSW/ACT

Swane's Nursetles

he lirst meeting of the new Shrub B Tres Growers/Alied

Muesery Traders group wlll be hefd on Wednesday 2nd

Seplember,7.30pm: -l Nuwrsery Industry House. We wlill be
elecling the seven commities posiilons. These elecled people
will be entrusted with moving the group forward and improving
banefits for the members. Whilst bath groups have served thelr
members weall il Is hoped through cur camblned effarls ihal we
will be able to build on iks and epable the group to grow.

Shrubs of the Year 2010

The shrubs of the yeor for 2010 wil be Lours noblis, Felloa
sellowiana and Rosmarinus Tuscan Blue. The pink ond whiie
flosemary labels wil be revamped, These will be released as a
collection of plants thot are adible. Relalieis are clieady using
1his theme wall and 1his will help add 1o ihelr prametlons,

Anyone for Bowls?

Arangemenis lor the soclal bowling night In Oclober ae
coming tagether A dale s yet to be fingllsed. Tralning 1s well
underway for what should be a night of tough competilion, o
good lough and pleasurable compeny. Hope to see you there.

Hunsery & Ganden industry

Prowd supporters of the
Nursery & Garden Tndustry

28 ¢ September 2009




/NN Alied Nursery Trades Group

ALLIED NUSEBY TILABENS GHOUT OF NSy

Trading at Rouse
Hill

8y Frank Munda, ANTS Group

Yates Commercial

fter a miid starnt o winler, early July brought with it some
A porticularly caold nighls and mornings. July rade Day saw

qulle cool temps all meming aond the colfee siand doing
a raarning jrade.

The ANIS r1offle was run by Rob MocMaster fiom C-Mac
lndustrias, wiih the winner of ihe piize belng Leeamne Neal of
Newcaslle Wild Flower Nursery, Thank you aif for your ongolng
support of the Trade Day Ralfle.

Recycled Pots
= Recycled
Customers

By Mike Mehlgan, Presldent, NGINA

arden Clty Plastlcs, NSW, has agaln conflimed ihat they

are keen Jo assist In the recycling of plostic pots from

bolh growets and retallers - more detalls of this initlative
wlll be gvaliable soon. Thisfs o pregram that the assoclation fully
supports and we will do whatever we can fo assisi,

28 3 August 2009

Wilt or Wilt Not?

with winler well ond tuly underway ond moming frosis
becomning more frequent, one meaihod ol proteciing your
stock Is with Yates WiltNot. One applicatlon (24nrs prios to frosh)
piavides protectlon tor up o 21days. WiliNoi s g non-toxlc
glaslic palymer, which Is easy to apply and provides proteciion
o all leat and siem surfaces.

In early Augus! Yates Commerclal will be releasing two naw
praducts to thelr range, Yates Blood & Bone Premium 20kg
and Yales Blood & Bona based 20kg. For any Infomatlon on
the Yales Commercial range or our nearest distibutor plaase
contaci me on #4417 166 735 or fronk.mundo@orca.com

On a personal noie, my garden cenlie commissloned a
recycling bin-about o year ongo. We encourage our cusiomets
o retumn used pols to the tin. If gnyone wanls o reuse them
we ask for o donation to our chasen charity, CateFlighl, via the
collecilon iin at our sales counter. When the bin is full the pols
aie taken to Rouse Hill and dumped in the recyciing cage. Thare
are several positives that come from this scheme, especially for
us retailess. It glves your custormers somawhers to easlly recycle
ihe pots you originally sold fo them. When they refun ihem far
recycling they are back In your garden centre, which presents
an ideal opportunity to sell them mere producis
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1 Nursery & Garden Industry

| Australia

State Association Quarterly Repoit Summary
Victoria: July to September 2009

I, Steven Potts, confirm that the detail contained within this report and the attachments
is true and correct. The report has consideration for the Conditions pursuant to
contracts set between the State Associations and NGIA, NIASA Heads of Agreement,
AGCAS Heads of }?reem?-»t and National Training Funding Guidelines

Signed: i Date: ‘E’,Z"//g.ﬁ 0 J.

T Accreditation & Certification

| NIASA — Production Nursery & Growing Media Accreditation .~ oo : o ]

. Name the person conducting accreditation audits.
o Anthony Curnow
s State Associations confirm that this person is suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement
o Yes
J Provide an overview of the activities held for NIASA and the outcomes and benefits to industry
accruing and measured.
o Refer to table below and attached Spreadsheet.
" Minutes of the SNAC meetings, a list of accredited businesses including audit date according to your
records at the reporting date, as well as copies promotional activities detailed in the table below.
This includes copies of articles, emails, faxes, photos of events, invoices etc.
o No SNAC meetings were held during this period covered by this report,

NIASA Promotional Activity | Audience Reach
NIASA Newsletters NIASA businesses and
. @ September 2009 others = 70 businesses
| Promotion of NIASA to new Members New NGIV members Approx 6 new
i members aver 3
months
Promotion of NIASA to non-NIASA NGIV members | Non-NIASA members Approx 30 NGIV
members over 3
months

State Reporting requirements version?: October 2008
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EcoHort Certification

u Name the person conducting certification audits.
¢ Anthony Curnow.

| State Associations confirm that this person is suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement and the certifier has undertaken the EcoHort workshop.

o Yes

. Provide an overview of the activities held for EcoHort and the outcomes and benefits to industry

accruing and measured.
o Refer to table below.

s A list of certified businesses including audit date according to your records at the reporting date, as
well as coples promotional activities detailed in the table below. This includes copies of articles,

emails, faxes, photos of events, invoices etc.

EcoHort Promotional Activity

Audience

Reach

Promotion of ECOHORT to new Members

New NGIV members

Approx 6 new
members over
3 months

Promotion of ECOHORT to non-NIASA NGIV members

| Non-NIASA members

1 Approx 30
i members over

3 months

{Promotion of ECOHORT to NIASA members — not_

currently ECOHORT

Non Ecohort NIASA

10

BioSecure HACCP Centification .

a Name the person conducting certification audits.
o Robert Chin.

. State Associations confirm that this person is suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement and the certifier has undertaken the BioSecure HACCP workshop.
o Yes, took part in the NGIA Biosecure training provided in Queensland 2-3 years ago.
" Provide an overview of the activities held for BioSecure HACCP and the outcomes and benefits to

industry accruing and measured.

o Refer to table below and attached Spreadsheet,
" A list of certified businesses inciuding audit date according to your records at the reporting date, as
well as copies promotional activities detailed in the table below. This includes copies of articles,

emails, faxes, photos of events, invoices etc.
o None Certified at this stage

BioSecure HACCP Promotional Activity Audience Reach
Actively working with a Business to become certified. 1 1 Business 1
Promotion at July Tree & Shrub Growers meeting. Tree & Shrub Growers 100
Groundswell article — July 2009 — Robert Chin | Whole of Industry, 1,200 :
o BloSecure HACCP, What the? including member and non- | businesses in 3 |
member businesses states, '
Vic/Tas/SA.
Readership

estimated at
6,000.

Groundswell article — September 2009 — Robert Chin

Whole of Industry,

1,200

State Reporting requirements version2: October 2008
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Interstate Plant Movement & Biosecurity, why is | including member and non- | businesses in 3

it so hard? member businesses states,

Vic/Tas/SA.

Readership

estimated at
6,000.

| AGCAS - Retail Accreditation - | | 1

Name the person conducting accreditation audits.

o Antheny Curnow :
State Associations confirm that this person is suitably skilled as specified in Appendix 1, AGCAS
Heads of Agreement

o Yes
Provide an overview of the activities held for AGCAS and the outcomes and benefits to industry
accruing and measured.

o Refer to table below and attached Spreadsheet.
Minutes of the SAAC meetings, a list of accredited businesses including audit date according to your
records at the reporting date, as well as copies promaotional activities detailed in the table below
should be provided here. This includes copies of articles, emails, faxes, photos of events, invoices
ete.

o No SAAC meetings were held during the period covered by this report.

AGCAS Promotional Activity Audience - Reach
Promotion to new members Retailers Approx. 4
Promotion of AGCAS to NGIV members but non AGCAS | Non AGCAS members Approx 20
members | businesses
Promotion of AGCAS to nan AGCAS to non NGIV ; ' Approx 15
members | businesses
Formation of Retail special interest group and meeting Key stakeholder meetingto | 7
establish SIG. :
Groundswell Article - September 2009 Whole of Industry, including | 1,200
- o Retail Garden Centre Accreditation — Back in the member and non-member businesses
spotlight. businesses in 3 states,
Vic/Tas/SA.
Readership
estimated at
6,000,

| General Accreditation Promotion _ : : 2 . |

General Promotional Activity _ Audience Reach
Groundswell Article — July 2009 Whole of Industry, including 1,200
Accreditation, Alive & well in Tasmania _ member and non-member businesses

State Repaorting requirements version2: Cctober 2008
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businesses ' in 3 states,
Vic/Tas/SA.
Readership
| estimated at
6,000.
Groundswell Article — August 2009 ' Whole of Industry, including 1,200
e Industry initiative that you should be involved in. member and non-member businesses
businesses in 3 states,
Vic/Tas/SA.
Readership
estimated at
| 6,000.
Groundswell Article - September 2009 Whole of Industry, including 1,200
e Accreditation, Alive & well in Tasmania member and hon-member businesses
businesses in 3 states,
Vic/Tas/SA.
Readership
estimated at
6,000.
Landscape Expo 2009 Council’s and fandscapers Approx 2000
e Design, construction and maned the display
e Interest in association activities was positive with
numerous enquiries from councils and
landscapers.

State Reporting reguirements version2: Octaber 2008
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Trai_ning

u Provide an overview of the training activities and the outcomes and benefits to industry accruing

and measured.

o See attached file for surnmary of workshops held

u In order to avoid duplication, figures provided to the Training Coordinator in their regular contact
with you will be forwarded to HAL. State Associations are required to advise of all warkshops in

accordance with the Training Plan submitted.

o Noted,

Y Funding for training will be allocated in accordance with the Training Funding Guidelines as

amended from time to time.,

o Funding requests are up to date
o In the table below, please list ALL workshops delivered by the State Association in the quarter.
Also, please list details of other training activities such as field days, seminars etc.

Training Workshop/Activity | Audience | Dates | Attendees
Grow Your People | Nursery Industry July 157 15—
Managers/Owners July 28t Maximum
August 5 allowed
Followed by 3 x
Mentoring sessions
with individual
_ business owners,
Selling For Growers & Allied Traders Nursery July 29th 21
Owners/Managers and
Staff
Pest & Diseases Workshop for VIP Home | Garden care franchise | August 15" 2009 15 -
Services holders Maximum
Tissue Culture Program September 107 & | 13
_ _ 17th
Other Training Initiatives _ '
Skills for Growth Program: in partnership { Owners and Managers | Ongoing from Uncapped ~
with Department of Industry, Innovation September 2009 aiming to
and Regicnal Development enlist 40
businesses
Skills Recognition Program: in partnership | Experienced staff Ongoing from Uncapped —
with Chisholm TAFE | lacking formal September 2009 target is 100
_ qualifications i participants.
Proposed Workshops and Training ;
John Stanley and Bill Bown Marketing | Senior Managers and October 22nd 30
Workshop | Owners, Retail,
| Production and Allied
_ Trade _
| Workshop for Assisted Employment Government Assisted November 11th 25
' Workshop managers
and senior staff
I What Buyers Want Senior Production November 18th | 35
Nursery staff
Introduction to Supervision Nursery Managers and | December 9th 15

State Reporting regquirements version2: October 2008
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Nursery & Garden Industry

L2 Australia
Supervisors
John Stanley — Retail Intervention Pt II Four recognized Mid December Date | The owners
Victorian retailers. TBC and senlor
Follow up visit from managers of
May. Gardenworld,
| Bat Rd,
Poynton's
and Rivers
Garden Design Basics VIP Franchisees February 2010 20

| CNP Extension

u Provide an overview of the activities held for CNP and the outcomes and benefits to industry

accruing and measured.

o CNP AD appears in each edition of Groundswell, typically page 4, under the President’s

message

o CNP is actively promoted by the Accreditation officers during their industry visits
u Promotional activities should relate to the benefits of being a CNP and encourage participation in
the program. Promotional activities in this section do not relate to the inclusion of CNP points on

workshop materials.

. Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

o See attached

CNP Promotional Activity | Audience Reach
| Groundswell advertisement Whaole of Industry, including 1,200
member and non-member businesses
businesses in 3 states,
Vic/Tas/SA.
Readership

estimated at |
6,000.

| CNP logo and points recognition on all training flyers Wider industry 1,200
businesses
across 3
_ states
On the road promaotion to business owners Business Owner Direct
“Tree and Shrub Growers Group — verbal presentation Staff and Business Owners Attendees
Nextgen Events — stand up banner and promotion on Young People in Horticulture 30
fliers attendees
Retail Special Interest Group — CNP points logo on flier | Distributed at Trade Day 100

| Career Pathways

State Reporting requirements version2: October 2008
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s Provide an overview of the activities held to promote the Nursery & Garden Industry as a career
option and the reaction to this activity eg, phone enquiries, industry businesses allowing work

experience for students etc

. Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

Career Pathways Promotional Activity

Audience

Reach

Careers section on NGIV Website

Potential students and their

| Worldwide web

Expo.

People interested in pursuing
a careers in horticulture,

parents audlence
Your Victaria Career Guide 2009/10 Advert | Secondary College Career All Secondary
| Teachers colleges in
: Victoria
Other Career Development Activity
NGIV representative on Swinburne University of Potential students of
Technology TAFE Division TAFE Horticulture Careers Horticulture studies at Cert II
and Education Advisory Committee: August 13 to Diploma Level
August 1%. Meeting with representatives from | This will lead to a major 1,200+
Department of Innovation, Industry and Regional article for QOctober Businesses,
Development regarding a joint promotion of Skills for Groundswell and '
Growth management training program. representation at November
Trade Day.
| August 29", Meeting with Mary-Ann Hall from Chisholm | Major Display site at 1,200+
| TAFE to cooperate on program of Skills Recognition for | September Trade Day. Businesses
| the Horticulture sector Upcoming promotions include
Skilts Recognition article in
Groundsweli for October. ]
| Promotion, including fiyer, for |
QOctober Tree & Shrub
Grawers meeting and display
at November Trade Day
Education Expo.
August 26™ -28™, Careers Stand at 2009 Landscape Employers and employees. 2,000+

attendees and
their immediate
contacts.

This Inctuded
TAFE
representatives.

State Reporting requirements verslon2: October 2008




1 Nursery & Garden Industry
d Australia

r Nursery & Garden Industry Awards

. Provide an overview of the activities held for the Nursery & Garden Industry Awards and the
outcomes and benefits to industry accruing and measured,

v Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

Awards Promotional Activity Audience _ | Reach
Groundswell = July 2009 Whole of Industry, including 1,200
« Full Page Advertisement | member and non-member businesses.
| businesses Approx
6,000
readers
Distribution of 2010 Award nominations Whole of Industry 1,200
»  Groundswell businesses.
o Trade Day
o IDO Visits

| National Conference & Exhibition

v Provide an overview of the activities held for the National Conference & Exhibition and the
outcomes and benefits to industry accruing and measured..

. Provide support material for promotional activities detailed in the table below. This incfudes copies
of articles, emails, faxes, phatos of events, invoices etc.

Conference Promotional Activity ' Audience | Reach
Promation at Tree & Shrub Growers meeting | Production Nurseries Approx 100
Promotion on NGIV Website Whole of Industry Unlimited

| Special Interest Group (SIG) Facilitation .~~~ o L]

a Provide an overview of the Special Interest Group (SIG) meetings/workshops facilitated by the State
Association including: 7ree & Shrub, Retaif Groups, Allied Trade, Women in Horticulture, NextGen,
efcand the outcomes and benefits to industry accruing and measured.. You should include the
number of attendees, speakers, venues, details on how the success of these functions was
promoted and any cross promotion of national industry initiatives.

. Provide a table for each meeting facilitated and the promotional activity conducted. This includes
copfes of articles, emails, faxes, photos of events, invoices etc.

Special Interest Group: | Audience Reach

Tree & Shrub Growers: | Growers and allied traders
o 28 July 2009 - Debco | Education providers = 70 attendees
o 18 August 2009 — Facey's ; ¢ 92 attendees
o 15 September 2009 — Landscapelink 76 attendees

State Reporting requirements version2: October 2008




| NextGen Group:
Committee Meetings

¢ 16 July 2009

« 27 August 2009

e 17 September 2009

Groundswell Articles

« Building a Career through apprenticeships &
support - August 2009

¢ Getting the nextgen involved in your business ~
September 2009

o Industry update — September 2009

NextGen Survey — September 2009

Green World Article
s September 2009

Events

e 17 July 2009

» 24 September 2009
o 24 September 2009

Committee Members

Whaole of Industry, including
member and nen-member
businesses

Nextgen attendees at Oasis
Function, Sept 24"

Whole of Industry, including
member and non-member
businesses

e Function ~ Hawthorn Hotel
e Strategic Planning Day

| ® Function - OASIS

Approx 8

1,200
businesses in 3
states,
Vic/Tas/SA.

| Readership

“estimated at
6,000,

NextGen
members,
Committee and

| Industry

e 33
e 8
e 35

Women in Hort group:
Committee Meeting
o 29 July 2009
e 26 August 2009 - AGM

Encouraging Women in Hort
group meeting

6 women in at

| meeting. 113

on data base

Schools’ Garden Awards:
Committee Meeting
o 11 September 2009

NGILV, sponsors incl. Vic
Education Department, Plant
Plus and others

10 people.
Program
reaches 2200
schools in
Victoria and
has 200 entries |
each year.

Retail Special Interest Group:
e 1 September 2009 — Meeting of Key
Stakeholders.
» Construction and Distribution of a flier
pramoting the first event
+ Promotion of the first event through Trade
Day, members and stakehalder networks.

Key Stakeholder Groups

Trade day attendees

o 9 attendees

o Approx 600

Gtate Reporting requirements version2: October 2008
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Environmental Extension

. Provide an overview of the activities held for CNP and the outcomes and benefits to industry
accruing and measured, This could include initiatives such as:

o Grow me Instead
o Our Environment Your Backyard

n Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

September 2009

Environmental Promotional Activity Audience Reach
| Hort Journal Article Whaole of industry { Hort Journal
o Poisonous Plants & why does it matter - | Readership

Groundswell Article

Whole of Industry, including

1,200 businesses |

o National Invasive Plants Survey — we need member and non-member in 3 states,
your assistance- July 2009 businesses Vic/Tas/SA.
Readership
estimated at
_ | 6,000
Promotion of Grow me Instead booklet in Trade Day Trade Day attendees | Approx 600
Newslelter _ _
1% Milestone for Garden City Plastics and Natlonal Whole of industry including Major production
Packaging Covenant Polypropylene pot recycling end user/consumer nurseries.
program: 200+ tones, Six municipal
Waste Transfer

Stations. Four
larger retailers.

Evolution Awards

1% prize Household Packaging Award - Garden City
Plastics and National Packaging Cavenant
Polypropylene pot recycling program.

1% prize Retail Packaging Action Award - Garden City
Plastics and National Packaging Covenant
Polypropylene pot recycling program

Whole of both horticulture
industry and the wider
packaging industry

Household
consumers,
industrial users
and the wider
packaging
industry.

['Life is a Garden promotion

a Provide an overview of the activities held for Life is a Garden and the outcomes and benefits to
industry accruing and measured.. This could include initiatives such as Newspoll research
promotion, support of seasonal campaigns such as Christmas, Mother's Day and Spring.

B Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

| Life is a Garden Promotional Activity ____{ Audience Reach
| 10 - 20 'Life is a Garden’ weekly adverts on 3AW and Radio audience 300,000
Magic Radio stations. Valued at $84,000 per annum.,
1 Your Victoria Career Guide 2009/10 Advert Secondary College Career All
] Teachers Secondary
colleges in
Victoria

State Reporting requirements version2: October 2008
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~ Indushy Engagement

| BSDO & IDO Accessibility .~ e | | ]

Please detail how the State Association communicated the availability of support from Business
Skills Development Officers and Industry Development Officers for the whole industry — members
and non-members.

App 2 — State Quarterly Reporting Template requires the State Association to report on the
number of individual contacts made with businesses to support their development. This type of
contact is this regard is personalised and could include: phone calls, face to face meetings, onsite
visits, letter, email or fax communications. It does not include broadcast emalls or mailing list
communications.

Summary Record Sheets of each ‘cantact’ should be provided in support of your figures. This
sheet should identify member and non-member contacts.

Promotional Activity Audience | Reach
The NGIV visitation plan is functiening very well. Whole of industry Approx 250
This includes CEQ, Deputy CEC, IDO and BSDO. businesses
across the
state.
Attendance at monthly trade day ' 1 Whole of industry Approx 600
- 800 per
month

IDO National Policy Role L o _ ]

Detail the National Policy Role and name the person who is the State representatjve for this role.
In your summary detail how industry, naticnally, has benefited from the participation of this
person In the relevant policy meetings.

Using the table below provide detalls of meetings, conferences and workshops attended and
attach copies of the IDO meeting reports and minutes.

Using the table below provide details of communication activities undertaken to inform and
benefit the industry nationally in relation to your national policy role.

National Policy & Promotional Activity Date

Robert Chin: DO with responsibility for Invasive Plants

Assisting NGIQ with their booklets.

Vic booklet distribution is on-going. Also in other states

Two additional articles on invasive plants for Hort Journal Magazine.

GMI Nursery Paper finished and published

Working with a small sub-committee on issues to do with weeds within Victoria
following the Mexican Feather Grass incursion

Drafted a Victorian Voluntary Code of Conduct for Invasive plants following the
Mexican Feather Grass incursion. This will be distributed for comment in the near
future,

Attended national Willows Weeds Working Group representing NGIA

BIOSECURITY:

State Reporting reguirements version2: October 2008
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» Potting Mix into Tasmania — assisted with blockage at Davenport, in conjunction
with NGIT.

= South Australia Biosecurity Changes — Distribution to industry.

o Vine Industry BioSecurity Group - attending meeting and drafted response for
the protocols requested

o New Victorian Biosecurity Strategy — attended launch for new strategy at
Flemington Racecourse

o  FruitFly Review - attended and presented at DPI review representing NGIV and
industry generally

[ Other national levy initiatives _

= Please detail here any other activities undertaken by the State Association to promote other
national levy initiatives not specifically mentioned in the above section.
Advacacy work with Victorian Government regarding amenity horticulture and water restrictions.
Advocacy work with Victorian Government regarding Cooling the Planet One Backyard at a Time.
Advocacy work with Victorian Government regarding revegatation following the Vic bushfires,
Work with IMG regarding the operation of the Melbourne International Flower & Garden Show.

State Reporting requirements version2; October 2008
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State Association Quarterly Report
Victoria

Accreditalion & Cerdification::

INIASA - Production & Growlng Media Accrodiallon
# NIASA Businesses {start of quarter)

{# NIASA Businesses {end of quarter)

[Nat increase/decrease

Busi s engaged wilh NIASA not ys! accredited

Number of sudits conducted

Manuals Sold

Number of SNAC Mestings

olojojo|olo|ol: .

EcoHort Cartiication o s iy

“lolololo|a|ole]
s loloje|a|a|ojo] ]

| Audits conductled

A.'Ilhc

of
(=% X
3
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# NIASA Businesses EcoHorl Cerlified (slarl of quarier)

# NIASA Businesses EcoHesa Cerifled (end of quarter)

Net Increase/decrease

Businesses engaged with EcoHort notyet certified but are NIASA

{Businessas engaged with EcoHort not cenlifiable (is not NIASA)

=3 L=3 [=2[=1[=]

Number of certification audils conducted

Manuals Sold

i o
o ofm||en

=

IBloSecirs HACCP Certification ..

“lolole|olalotela |+

kM =] [=]{=][=] [=]{=]{=]

Audits conducted by: {insert nltials}

ﬁobart Ch

# NIASA Businesses Blosacurs HACCP Ceriified (start of quarter)

# NIASA Businesses Biosecure HACCP Cerlified {end of quarter)

Netlncrease/decreasa

Businesses engaged wilh BioSecure HACCP not yei certified bul are NIASA

Buslnesses engaged with BioSecure HACCP nat-cerilfiabile {ie not NIASA}

Number of cerlification audits

Manuals Sold

[=1[=1[=1=1{=1=1{-1Es &

AGCAS - Retnll Accroditatlon i
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s 1 =10=10=10=1{=]{=]
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Audits conducled by: (insart Initals}

O
= |
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|# AGCAS Rusinesses {start of guarter)

Ig AGCAS Businesses (end of quarier)

Nel increase/decrease

|Businesses engaged wilh AGCAS not yet accredited
Number af audils conducted

Manuals Sald

Number of SAAC Meelings

Training & Recognition -

Ho|ololojololalz

(=ll=ll=ll=1[=]{=]{=]

R =1 =11=] [=}[=]]=][=]

Int &t .efort {o avoid doubfing up nhnronnalfun. the Tm.'n!ng Coardinator wilf contact sach State

regufady seek iing tha figurea be.'ow These ﬁgures mJ.' be usad .Furmparﬁng fo HAL
Tralnlng o SRR ;

# orWorkshn'g's mnduct

Tola! workshop allendance

# planned for nexi reporiing period

# planned workshops where funding will be requesled

# af workshops where CNP points were allocated

# of other raining activilles

ololojo|o|of:

(=ll=]l=1{=1{=]1=155

olo|ololo|of

Tralning plan provided

CNP.Extenslon

|| o] en| B o]

in an effort fo avoid daubnng up or mfnﬂnarron rha CNP Cocrdmal‘cr wnu pruvrde rhesa
figuras for mparting o HAL

‘1#.of CNP's In Slals {starl of quarter}

i of CNP's In Slate {and of quarter)

enjen

1 of CNP's due for renewal this quarier
% of CNP's renewed this quarter

R of premotional aclivities conducted

(=i =gi=]l=}=]

[=1L=][=2[=]1=]

[=1[=]l=}[=1[=]

Career Pathways

# of premabional adivilles conducted .

#-0f employment opportuniies cn Mational Career PaU'rways‘ bl
National levy initiatives:: i A

olol:

Nursery & Garden Industry Awards

# of promational activilles conducted

# of attendees Stala Awards Night

Nat

tional Confarance & Exhibltion s sni i i i s i v i o [

# of promotional activiies conducied

# of delegates from Slate

NIA

Special Interest Group (SIG) Facilitation i i
# of premetional activities eonducled

Q cuntat!wllh engaged ralailcr —

O contact wilh non-enganed retaller

DSQ contact wilh engaped praduction nr grmving media business

o|o|olafi:

slolololol:

o ololele i

10Q conlac! with nen-enpaged retaller

I:DO contaet with engaged production or growing media business
I

DO contact with non-engaged producuan or gromng medla busln ss .

DO = Natianal Pollcy Roles

s =) [=] =] L=

io|olala

AEIREEE

Thase activilies are contracied for 08/08, in 09/10 thase aclivities will be oulcome funded

# of meelings atlended
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State Association Quarterly Report Summary
Tasmania

I, Karen Brock confirm that the detail contained within this report and the attachments
is true and correct. The report has consideration for the Conditions pursuant to
contracts set between the State Associations and NGIA, NIASA Heads of Agreement,
AGCAS Heads of Agreement and National Training Funding Guidelines

Signed: M\W Date: \’\\P"\\U’\

Mursery &.Gardendndastry~- -

- Accreditation & Certification. .

[NIASA — Production Nursery & Growing Media Accreditation. |

B Name the person conducting accreditation audits,

a State Associations confirm that this person is suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement

] Provide an overview of the activities held for NIASA and the outcomes and benefits to industry
accruing and measured..

o Minutes of the SNAC meetings, a list of accredited businesses including audit date according to your
records at the reporting date, as well as copies promotional activities detailed in the table below.
This includes copies of articles, emails, faxes, photos of events, invoices etc.

NIASA Promotional Activity Audience Reach
Visitation for one on one sessions from Anthony Curnow | Non members and members 10
Cloverlea Working on Accrecitation 2
Allans Garden Supplies Owner and Manager {12
Hobart City Council Manager 1
Rovyal Botanic Gardens Manager 1

Hills Transplants Owners 2
Truffles Australis New Accreditation 1
Brocklands Owners |2
Woodiea Owner/Manager 12
Greenbhill _ Working on Accreditation 1

!' EcoHort Certification - . - o0 T e J

=~ Name the person conducting certification audits.

o State Associations confirm that this person is suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement and the certifier has undertaken the EcoHort workshop.

= Provide an overview of the activities held for EcoHort and the outcomes and benefits to industry
accruing and measured..

. A Tist of certified businesses including audit date according to your records at the reporting date, as
well as copies promotional activities detailed in the table below. This includes copies of articles,
emails, faxes, photos of events, invoices etc.

EcoHort Promotional Activity Audience Reach
Royal Botanic Gardens Manager 1
Hills Transplants Owners 2
Truffles Australis Owner _ 1
Allans Garden Supplies Owner & Manager 2

State Reporting requirements version2: Qctober 2008
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Brocklands
1 Woodlea

Near completion
Working towards

NN

Visits were conducted by Anthony Curnow

State Reporting requirements version2: October 2008
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ot Australia

| BioSecure HACCP Certification = -~~~ . -~ . o o]

& Name the person conducting certification audits,

] State Associations confirm that this person is suitably skilied as specified in Appendix 1, NIASA
Heads of Agreement and the certifier has undertaken the BioSecure HACCP workshop.

o Provide an overview of the activities held for BioSecure HACCP and the outcornes and benefits to
industry accruing and measured..

" A list of certified businesses including audit date accerding to your records at the reporting date, as
wel! as copies promotional activities detalled in the table below. This includes copies of articles,
emails, faxes, photos of events, invoices etc,

BioSecure HACCP Promotional Activity Audience Reach

| AGCAS - Retail Accreditation

o Name the person conducting accreditation audits,

" State Associations confirm that this person is suitably skilied as specified in Appendix 1, AGCAS
Heads of Agreement

o Provide an overview of the activities held for AGCAS and the outcomes and benefits to industry
accruing and measured..

u Minutes of the SAAC meetings, a list of accredited businesses including audit date according to your
records at the reporting date, as well as copies promotional activities detailed in the table below
should be provided here. This includes copies of articles, emails, faxes, photos of events, invoices

etc,

AGCAS Promotional Activity Audience Reach
Nurseries were audited by Anthony Curmow

Lifestyles Considering 2
Clennetts both stores Opting out 4
Becks home Garden Opting out 1
Lindisfarne Garden Opting out 1
Allans Rocherlea Opting out 1
Allans Prospect Reaccredited 2
Cloveriea Reaccredited 2
Chandlers Reaccredited 1
Growmaster Howrah Reaccredited 1
Harmony Nursery Reaccredited |
Newtown Station Nursery Reaccredited 11
Westlands Reaccredited P

State Reporting requirements version2: October 2008
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(¥raining______________ T ]

Provide an overview of the training activities and the outcomes and benefits to industry accruing
and measured..

In order to avoid duplication, figures provided to the Training Coordinator in their regular contact
with you, will be forwarded to HAL. State Associations are required to advise of all workshops in
accordance with the Training Plan submitted.

Funding for training will be allocated in accordance with the Training Funding Guidelines as
amended from time to thme.

In the table below, please list ALL workshops delivered by the State Association in the quarter.
Also, please list details of other training activities such as field days, seminars etc.

Training Workshop/Activity Audience | Dates Attendees

[CNP Extension

Provide an overview of the activities held for CNP and the outcomes and benefits to industry
accruing and measured..

Promotional activities should relate to the benefits of being a CNP and encourage participation in
the program. Promoticnal activities in this section do not relate to the inclusion of CNP points on
workshop materials.

Provide support materiat for promotional activities detailed in the table below. This includes copies
of articles, emalls, faxes, photos of events, invoices etc,

CNP Promotional Activity Audience Reach

Provide an overview of the activities held to promote the Nursery & Garden Industry as a career
option and the reaction to this activity eg, phone enquiries, industry businesses allowing work
experience for students etc

Provide support material for promoticnal activities detailed in the table befow. This includes copies
of articles, emails, faxes, photos of events, invoices etc,

Career Pathways Promotional Activity Audience _ Reach

Extensive negotiations with states NAC's and Skills statewide
Institute were conducted to enable the Cert 3 to have
part time training available to employers. This affects
the training pathway allowing students to improve their
{ skills and bridge the gap between Cert 2 and Cert 4

State Reporting requirements version2: October 2008
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Nursery & Garden Industry

| Nursery & Garden Industry Awards

u Provide an overview of the activities held for the Nursery & Garden Industry Awards and the
outcomes and benefits to industry accruing and measured.,

u Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc,

| Awards Promotional Activity | Audience Reach
Entrants were contacted by telephone to encourage entry '
to this years
Growmaster Howrah Owner 1
Woodlea Nursery Owner & Manger 2
Newtown Station Nursery Owner 1
Jubilee Nursery Owner 1

| Allans Garden Centre Owner |1

I 'National Conference & Exhibition

o Provide an overview of the activities held for the National Conference & Exhibition and the
outcomes and benefits to industry accruing and measured,,

8 Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

Conference Promotional Activity Audience Reach

[Special Interest Group (SIG) Fadilitation ]

=  Provide an overview of the Special Interest Group (SIG) meetings/workshops facilitated by the State
Association including: Tree & Shrub, Retall Groups, Allied Trade, Women in Horticuiture, NextGen,
efc and the outcomes and benefits to industry accruing and measured.. You should include the
number of attendees, speakers, venues, details on how the success of these functions was
promoted and any cross promotion of national industry initlatives,

o Provide a table for each meeting facilitated and the promotional activity conducted. This includes
copies of articles, emails, faxes, photos of events, invoices etc.

Special Interest Group: Audience Reach

Three schools were attended to by NGIT encouraging Primary students 31
children to plant vegetables, this was also supported with
i donations from altied trade and nurseries

Westerway Primary School

Newtown Primary School

State Reporting requirements version2: October 2008
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Huonviile Primary School
| Contact with the foliowing was made in regards to _ 122
distribution of information relating to Biosecurity and NGI
programs
Woodbridge Nursery Non member
Highland Herbs Non member
| Heirloom Seeds Non member
Maple Grove Non member
Tamar Herbs Non member
| Shane Hawthorn Non member

State Reporting requirements version2: October 2008
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Environmental Extension -

b Pravide an overview of the activities held for CNP and the outcomes and benefits to industry
accruing and measured.. This could include initiatives such as:
o Grow me Instead
o Qur Environment Your Backyard
o Provide support material for promotional activities detailed in the table below. This includes copies
of articles, ernails, faxes, photos of events, invaices etc.

Environmental Promotional Activity Audience Reach
Booklets posted to 3 Regional groups to assist with their '
tatks on weed and plant awareness in local council

regions
1 Smithton Council Local landcare groups 16
SGA Niche gardening group | 11

| Fernview Nursery

[Life is a Garden promotion

= Provide an overview of the activities held for Life is a Garden and the outcomes and benefits to
industry accruing and measured.. This could include initiatives such as Newspoll research
promotion, support of seasonal campaigns such as Christmas, Mother's Day and Spring.

u Provide support matertal for promotional activities detailed in the tabfe below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

Life is a Garden Promotional Activity Audience ' Reach

State Reporting requirements version2: October 2008
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[BSDO & IDO Accessibiliyy - . ]

Please detail how the State Association communicated the availability of support from Business
Skills Development Officers and Industry Development Officers for the whole industry -~ members
and non-members,

App 2 ~ State Quarterly Reporting Template requires the State Association to report on the
number of individual contacts made with businesses to support their development. This type of
contact is this regard is personalised and could include: phone calls, face to face meetings, onsite
visits, letter, erail or fax communications. It does not include broadcast emails or mailing list
communications.

Summary Record Sheets of each ‘contact’ should be provided in support of your figures. This
sheet should identify member and non-member contacts.

| Ball

Promotional Activity Audience Reach
Telecommunications for ' '
1 Collection of plant samples for lab analysis Biosecurity 23
Surveying retail and production nurseries for what type of | Members and non members 32
skills that require training All members and non
| Contact with interstate members and non members on members 48
the impact of state regulations and trade _
Survey on trade impact within state due to Biosecurity All members
regulations

Telecommunications and meetings with the foliowing
Wrights Seed

Royston Petrie

Austra Hort

| Nindethana Seeds

Syngenta

Diggers

| Australian Seed Federation President
Spoke at National Hort Training Providers and how NGI 38
programs are working hand in hand with RTO programs | All major coordinators for
Contact with Biosecurity for two issues, Seed importation | Natural Resources from each
and Plant quarantine manual state

[1IDO National PolicyRole -~~~ T

Detail the National Policy Role and name the person who Is the State representative for this role.
In your summary detail how industry, nationally, has benefited from the participation of this
person in the relevant policy meetings.

Using the table below provide details of meetings, conferences and workshops attended and
attach copies of the IDO meeting reports and minutes.

Using the table below provide details of cornmunication activities undertaken to inform and
benefit the industry nationally in relation to your naticnal policy rofe.

[ National Policy Activity ' _ I Date

State Reporting requirements version2: October 2008
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National Promotional Activity for Policy Role Audience Reach

| Other national levy initiatives. - . 0 0 i

v Please detail here any other activities undertaken by the State Association to promote other
national levy initiatives not specifically mentioned in the above section.

State Reporting requirements versionZ: October 2008
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Victoria WorkSafe Approved Initial Five-Day Course for Health & Safety
Represenatives

Are you able to measure your workplace level of risk?

Sound Occupational Health & Safety environment management practices amount to good
regulations, which leads to a better “bottom ling” for your business,

Designed for Owners, Managers, Supervisors,

Occupational Safety Officers and Representatives, | 1© €Onfirm your place, please fill in this farm

and fax it by Tuesday 9™ June, 2009

Course Content: to: NGIV.
Fax: (03) 9576 0431
+ Introduction to OH&S Business Name:
o OH&S Law :
e« OHA&S Management Systems | Tel:
» Functions & Powers of WorkSafe Inspectors | Email:

s OH&S Consultation & Issue Resolution

o Powers, Entitlements & Protection Rights
o Effective Communication & Negotiation

o Health & Safety Commitiees

¢ Risk Management

«  Workplace Hazards =
s Hazardous Substances Armount of payment:
= Assessment & course review

| Names of people attending:

Method of payment (please tick)

Where: NGIV Office, 3/307 Waltletree Rd, | g Account Dl Cheque [ Card
Malvern East, Melway Ref, 59 E10

Card type: O M/Card [ BfCard O Visa

When: 8:30 am to 4;30 pm ,
. Thursday 25™ June, 2009 Name on Card:

Thursday 2"”:’ July, 2009 Card#: DY NS SN SE
Thursday 97 July, 2009 Exp Date: /
Thursday 16" July,2009 ] P -
Thursday 23™ July, 2009 Signature:

Cost:  $395.00 per person NGIV Member | [2en esiaten confmaton vl b st vl 2
$525.00 per person non NGIV confirmation please call NGIV on (03) 9576 0589 to ensure
Member - (Cost includes gst, lunch you are booked in.

& refreshments)
(Restricted to 16 participants)

Further information can be obtained from: Marjorie McLalne at NGIV, Tel; 9576 0599 or emall:
mmclaine@ngiv,.com.au
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Sweeping new work laws to hit all Australian businesses

ON'T PUT YOUR BUSINESS AT RISK

|

FEIENE
e

The Government's *Falr Work’ legislation has now passed through Parliament. The changes ta
workplace law will begin to hit Australian businesses from 1% July, 2009,

Every Australian employer needs to know what these
changes mean and how they will impact.

The changes are significant and include :

o Al businesses exposed to new unfair dismissal laws
Increased Union entitlements

New Natienal Employment Standards ta apply to
every Australian employee

Mandated Collective Bargaining

New compliance requirements

New Federal Awards

L]
[ ]

Your NGI has been negotiating on your behalf with the
relevant unions and the Industrial Relatlons Commission
and have succesded in obtalning a Nursery Award
which will cover our Industry.

You will be provided with an understanding of the “Falr
Woerk" Legislation, what it means for your business and
what you need to do to protect your business and what
we will be supplying to members in the next few months.
Where: The Auditorium,
Swinburne University of Technology —
TAFE Division,
368 Siud Road, Wantirna, Mel Ref: 63 J12
When:  Monday 1™ June, 2009
500 pm to 7.00 pm
Registration from 4.30 pm
Cost: No charge for NGIV Members
$35.00 per person non NGIV Member (this
includes Trade Day Registrants)

Further information can be obtalned from: Marjorle McLalne at NGIV, Tel: 9576 0559 or email;

mmclaine@nglv.com.au

QutRef: Industral Relations/Awards/Nursery Award/Briefing 05 06 ¢1

To confirm your pface, please fill In this form
and fax It by Thursday, 28" May,2009 to:
NGIV,

Fax: (03) 9576 0431

Business Name.
Tel;

Email:

Names of people attending:

Amount of payment:

Method of payment (please tick)

O Account [ Cheque O Card

Card type: [0 M/Card O B/Card [J Visa
Name on Card: _
Card#: SN SR SR S

Exp Date: [

Signature:

Upen reglstratlon — Confirmatien will ba sent wilhin 24
heurs of recelpt of booking. 1f you do not racelve a
confirmatlon please call NGIV on {03) 9576 0599 to enslre
you are booked in.

R R S e g e L
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NGIV and IPPS invite you for a 1-day bus tour of sormme of our industry's best propagators to
showcase their propagation practices. The day will include visits to nurseries and businesses
that lead the industry in the way they produce plants. You are also invited to join the NGIV's

Tree & Shrub Growers group dinner that night at
Suregro. Visits include:

GREENHIILLS PROPAGATION NURSERY (TYNONG) —
One of the best and most innovative in the business. Join
industry legend Robert Harrison for an educational walk
around an excellent propagation nursery. Very good water
management and stock plant beds.

FACEYS NURSERY (CRANBOURNE) - Great nursery
with excellent propagation facilities. Faceys show us that
you don't need new, state-of-the-art facilities to be good at

prop. Good systems, great planning, maintenance and
record keeping. An industry icon that has benefitted from

it's years in the industry and family management.

POWERPLANTS AUSTRALIA (HALLAM} - Powerplants
are the pre-eminent greenhouse and climate control

company in Australia. Industry expert, Carl Van Loon will

talk to the group on how to optimise your propagation
using correct climate control. There will also be a display of
the latest and greatest greenhouse equipment.

MAJESTIC SOLUTIONS - Tissue Culture laboratory.
One of the best propagators in the business. A relatively
new site showcasing excellent propagation, climate contral
and stock plant management. Also a new wetland and
water recycling system,

Date: Tuesday, 16 June, 2009

Cost: $77.00 per person - NGIV member and IPPS
$66.00 per person for additional staff
$89.00 per person for non-NGIV member.
(Cost includes GST, lunch, refreshments and
information pack and bus travel.)

*Optional T&S dinner at SureGro - $37.00

Time: 8:00 am —5.00 pm.
Dinner with T&S Group begins @ 5:30 pm.

| Amount of payment: §

To canfirm your place, please fill in this form
and fax it by Thursday 11" June 2008 to
NGIV

& (3) 9576 0431

Business Name:
2
&
Names of people attending Tour:

*Names of people attending T&S Dinner

Meathod of payment {please tick)

{ O Account O Cheque O Card

Card type: O M/Card [ Visa
Name on Card:

Card#:_ o ___
Exp Date:__ /.
Signature:

Upan registration — a tax invoice wlll be forwarded
with booking confirmation

Knave-kore for Harticultoe™

COMMENTS: Bus tour starting and returning at Suregro (Dingley).You can leave your car at Suregro.
This tour is being organised in conjunction with the IPPS, Victaria.

e
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INDUSTRY UPDATE

BREAKFAST

row Your People

Get the best out of yourself, and
develop and retain your talented staff

Friday 19" June 2009
7.30am-8.30am

Tudor Hotel

1107 Whitehorse Rd, Box Hill

Come along and listen to a proven
performer in this area.

Business owners and managers will be
introduced to innovative ways to develop the
peaple management and self-management skills
needed to increase productivity and staff
engagement. Take a fresh look at your people
management strategies using this novel
approach,

Presenter: Cecile Riddle

Principal Consultant of Prime Performance,
Cecile is a leading business coach and learning
facilitator of business development programs.
She has a successful record in providing
organisations with the skills and knowledge to
achieve optimal business and people
performance.

Cost: $60.00 (inc. GST) for first person and
$55.00 (inc. GST) per person for additional staff
from your business. Non members $66.00 (inc
GST) This includes a full, cooked breakfast.

Also hear the latest industry news from
NGIV President — John Van der Horst.
What's new and news. Industry updates.

Sefﬁngﬂm
Standards
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A general vizw across one of MIFGS 2009% most interesting dispiays,

‘Imagine’ - A joint garden by Humphris Nursery,
Dirtscape Dreaming, Austraflora, Arbor Canstructions
and Swinburne

The 'Imagine’ garden was a joint initistive between Humphris
Nurseries and Swinburne University. Barry pointed out that
grafted natives were incredibly popular, and that the public
who know their natives, generally know their plants. The
result of this is that there {5 a knowing expectation that a
‘grafted plant is a better plant. With these plants increasingly
being used within designs, they are being ingrained in the
consumers psyche, With this in mind and demand high at
the show, we will no doubt see this trend continue within
garden centres post MIFGS — it seerns evaryone is going to
want a grafted Eremophilla or Corymbia cv.,

Another plant featured in the garden includes the newly
released Fucalyptus cladocalyx 'Vintage Red’ which has deep
red juvenile folizge, potentially an ideal ptant for coppicing
- an increasingly popular horticultural practice here in
Austraiia.

A wide range of other plants were featured including the
'King in the Garden’ Range such as Acmena "Moonlight
Fiame' and the increasingly popular flufiy pink heads of
Ptilotis exaltatus ‘Phoenix’. Some other more unusual plants
included in the large planting scheme were Pimelea physodes
'Qualup Bells' and the silver fotiape of Marieana oppasitifolia
‘Dwarf Silver Shadow' and the Acacia cognata cultivars with
their graceful weeping time green foliage are proven winners.

For more infgrenation en sume of the gardeas please visil:
hitp./hwvew.austemgroup. com.auf
hup:flwweplillipjohnson.cam au/

NIJASERY " GROUPR

The Melbcurne International Flower and Garden Show saw the
meating place of our latast NextGen gathering. Daspita the storms
early in the day, the weather turned -on our arrival, and we were met
by blug skies and exhihits glistening with min drops. The tour, led by
Robert Chin, was an excellent insight into the history of the show
prasenting 1o us some very Interesting facts and figures about what
goes inta buitding the largest and most speciacular garden show in
tha Southern Hemisphere. Fallowing on from the tour, we headed
over to the Pumphouse for a few beers and a fantastic meat. Al in
all, & great start to this year's NextGen Calendar of Events,

The committee is currently in the process of developiag and planning
this year's events which will no doubt be loads of fun and a graat
apportunity Lo netwark and learn a bit more about this exciting
industry we all work in. 50 get your mates along, and keep checking
your emails, the website and this magazine for updates| If you or
someone you know would like to join the group {t's frea to anyone
18-35 and in the industry), make sure they contact us at the ermail
below,

See you all at the next
function]

Ben Scoble
Chairman -

Nextgen Committee
nextgen@ngiv.com.au

No prisoners taken, no mercy given,
The Nex(Gen crew live it up.

LIFE MEMBERS LUNCH
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© CHIEF EXECUTIVE OFFICER'S DESK

ADVOCACY -~ AND A TRIP TO DARWIN

%, UIiNg these challenging times it is important
that our industry is represented strongly to all

s stakeholders, However, the NGIV can only da this
with the continual support of Its members.

As you would be aware, the NGIV have been working
hard on the lobbying front and [ am pleased to report
that we are continuing to receive a very positive response
and a commitment from the Government, and just as
impertantly the Opposition, to work together in the
Future. We will continue to work with the Government

to expand on the issues facing our industry and | would
encourage any husiness who is not a member to join the
family and help add their weight to our discussions.

I have just returned from a very educational trip to Darwin
with the Tree and Shrub growers. This highlighted to me
how important these trips are in order to improve your
business. The oppertunity these tours provide to increase
your professional netwark, learn from your peers and
generally have a good time.

A full report is included later in the magazine but [ would
encourage you to get invalved in these opporturities and
if the report sparks your interest, attend next year's NGIA
conference in Darwin,

Membership and Trade Day renewal notices will be
distributed to all members and trade day delegates in the
coming weeks. I would ask you to support the erganisation
that supports you in your personal and business endeavours.

Far further information please visit NGIV's website
(www.ngiv.com.au) or contact the office on {03) 9576 0599.

Enjoy the magazine.

7

Steven Potts
Chief Executive Officer

Nursery &
Garden 7
Inchustry
Awards

Grow Master Howrah has been voted the Best
Medium Garden Centre in Australia, at the 2009
Nursery and Garden Industry Awards Dinner
held at Parliament House in Canberra.

Grow Master Howrah won the acclaimed award above
entries received frorm nurseries and garden retailers
Australia wide, for their exceptional commitment and
innovation to the horiiculiure industry in terms of
business performance and quality of service and product.

Owned by husband and wife team Greg Belbin and
Carolyn Thompson, Grow Master Howrah, the only
Grow Master Garden Centre in Tasmania, places a
strong emphasis on supplying semi-advanced indoor
and outdoor plants and large pot sizes that cater to
the ever-increasing popular ‘instant rmarket’,

Greg explained 'In today's economy, houses are getting -+
bigger while gardens are getting smaller. Many of our
customers don't have the time or space to grow their
own plants from scrateh, so they opt for semi-advanced,
mature green-life,

Greg and Carolyn took the plunge to buy ar existing
leasehold nursery over nine years ago. Over many
years an extensive amount of time and investment
was made in a complete overhaul of the site and
today, the garden centre has never looked better.

‘It'’s nice to receive acclaimed industry recogniticn for
the hardwark myself, my wife and our great team
have put into Grow Master Howrah over the past few
years; it assures us that we are on the right track,’
Greg said.

Commenting on the awards, Robert Prince, Nursery
and Garden [ndustry Australia CEO notes, “The future
of the Australian nursery and garden industry is in
great hands if the range and quality of award entries
is any indication.”

ABOUT GROW MASTER HOWRAH

Grow Master Howrah is a multi-award winnihg
garden centre that has been in operation since
Decemnber 1999. The garden centre stocks a large
range of advanced trees and shrubs, pots and water
features, unique to the area and recently completed
the building of a new showroom which stocks a wide
range of giftware, indeor plants and home wares.
Visit www.growmaster.com.au/hobart.htm

5 UNap | 9




Indljstry employment job Board grows in popularity
<Insert Green-life Careers logo>

The Employment page of the Green-Life Careers website has seen remarkable
growth in not only site *hits’ but also the number and range of positions
vacant being listed.
http://www.greenlifecareers.com.au/Category?Action=View&Category id=21
5

There are currently 25 great jobs looking to be filled around the country,
ranging from first year apprenticeships through to senior management
positions.

The www.dreenlifecareers.com.au website has received around 5,800 hits
(1,000 in the last month alone), with the Careers and Employment pages
being the most visited.

We have received positive feedback from many employers who have received
applications for their listed positions resulting in finding new staff members
(and all for freet),

There have been 34 Educators (TAFE and University) so far who have asked
to be listed on the Educator page, which includes their logos, links to their
website and the contact details of a dedicated Horticulture staff member to
answer any student inquiries.

For further information, questions or suggestions about the Green-Life
Careers project, please contact Fiona Kelly on 02 9876 5200, or via
careers@ngia.com.au
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 Nursery & Garden Industry
i Australia

State Association Quarterly Report Summary
Northern Territory — 1 July — 30 September 2009

I, Jane Dellow, confirm that the detail contained within this report and the attachments
is true and correct. The report has consideration for the Conditions pursuant to
contracts set between the State Associations and NGIA, NIASA Heads of Agreement,
AGCAS Heads of Agreement and Nationa! Training Funding Guidelines

Signed: Date: 12 October 2009
d,,, Jdetioa)

“Accreditation & Certification

[ NXASA — Production Nu_rse'ry&(;mwing Media Accreditation © © =~ ]

5 Name the person conducting accreditation audits: John McDonald (NGIQ NIDO)

o State Associations confirm that this persen is suitably skilled as specified in Appendix 1, NIASA
Heacds of Agreement: Yes

] Provide an overview of the activities held for NIASA and the outcomes and benefits to industry
accruing and measured: please see below

8 Minutes of the SNAC meetings, a list of accredited businesses including audit date according to your
records at the reporting daie, as well as copies promotional activities detailed in the table below.
This includes copies of articles, emails, faxes, photos of events, invoices etc: enclosed.

NIASA is widely promoted in the NT through various events, worlishops meetings and the

Nursery Notes ail to raise the profile of the program within industry, to key stakeholders and

the wider industry and community. The logo is displayed on business cards, newsletter, and

promotional banners which are displayed and distributed regularly. Banners have been

displayed at RGINT & NTHA meetings, workshops and general industry meetings.

NIASA has been promoted at all recent Workshops along with EcoHort as a tool to achieve

greater water efficiency and waste & air management within nurseries and business,

NIASA has been promoted to key industry stakeholders and paritners as part of the NGINT's

partnership promotional program with the assistance of the recently released NGIA

Environmental Sustainability Position document.

NGINT has 9 NIASA Accredited businesses and the program is well known within the

industry providing assistance with local, interstate and export plant sales and opportunities.

NGINT has received inquiries about the program resuiting in further engagement with the

program overall. There is some potential for additional NIASA businesses within the NT

{Alice Springs region) however the majority of nurseries are now engaged with the program.

Audience Reach

NGINT Managing Air Quality & Waste Workshop All of industry 14

NGINT Pull-up banners displayed in NTHA meeting room | Members - all, non-members - | 90

and workshops all

NGINT EO Business Cards General ' 20

NGINT Nursery Notes — logo and articles All of industry 100 per
fortnight +
avg 95 hits
each issue
(NTHA
website)

State Reporting requirements version2: October 2008



Nursery & Garden Industry
2l Australia

NGIA Website referral All of Industry 20
NTHA website ~ NGINT page All of industry 188 hits
NGINT General Meetings * | All of industry — members/non | 12
members
NextGen Nursery Group Meeting — Darwin All (Member & non member 12
Retail, Production, Allied,
Student)
Darwin Show All of industry/general public 60{industry)
Sustainable Water Use in the Top End Workshop — All of industry 56
Darwin & Katherine

EcoHort Certification

Name the person conducting certification audits: John McDonald (NGIQ N1DO)

. State Associations confirm that this persen is suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement and the certifier has undertaken the EcoHort workshop: Yes

8 Provide an overview of the activities held for EcoHort and the outcomes and benefits to industry
accruing and measured.

u A list of certified businesses including audit date accarding to your records at the reporting date, as
well as copies promotional activities detailed in the table below. This includes copies of articles,
emails, Faxes, photos of events, invoices elc.

EcoHort is promoted in the NT alongside NIASA at various events, workshops and meetings

to raise the profile of the program within industry, to key stakeholders and the wider

industry and community. EcoHort was promoted at the recent Managing Waste & Air Quality

Workshop and Sustainable Water Use in the Top End Workshop along with NIASA as a tool to

establish efficient water use and waste and air management programs within nurseries and

business.

EcoHort has been promoted to key industry stakeholders and partners as part of the NGINT's

partnership promotional program with the assistance of the recently released NGIA

Environmental Sustainability Position document.

NGINT currently has 4 EcoHort Accredited businesses and the program is gaining more

interest with NT's NIASA businesses providing assistance with local, interstate and export

plant sales and government regulations. NGINT has received inquiries about the program
resulting in further engagement with the program overall.

EcoHort is promoted in the NGINT Nursery Notes.

Audience Reach
Managing Waste & Air Quality Workshop All of industry 14
| NGINT Nursery Notes — logo and articles All of industry 100 per
fortnight +
avg 95 hits
each Issue
(NTHA
_ _ website)
NTHA website — NGINT page All of industry 188 hits
NGINT General Meetings All of industry — member/non 12
members
NextGen Nursery Group Meeting — Darwin All (Member & non member 12
| Retall, Production, Allied,
| Student)
Darwin Show All of industry/general public 60(industry)
Sustainable Water Use in the Top End Workshop — Darwin | All of industry B 56
| & Katherine

State Reparting requirements version2: October 2008



Nursery & Garden Industry
dd Australia

| BioSecure HACCP Cettification -

. Mame the person conducting certification audits: John McDonald (NGIQ NIDO)

e State Associations confirm that this person s suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement and the certifier has undertaken the BioSecure HACCP workshop: Yes

u Provide an overview of the activities held for BioSecure HACCP and the outcomes and benefits to
industry accruing and measured.

a A list of certified businesses including audit date according to your records at the reperting date, as
well as copies promotional activities detailed in the table below. This includes copies of articles,
emails, faxes, photos of events, invoices etc.

NGINT has no BioSecure HACCP Accredited businesses currently however the program is

being promoted to NT's NIASA businesses as an additional business development and risk

management tool which will provide further assistance with local, interstate and export plant
sales and government regulations.

Biosecure HACCP has been promoted to key industry stakeholders and partners as part of the

NGINT's partnership promotional program with the assistance of the recently released NGIA

Environmental Sustainability Position document.

['BioSecure HACCP Promotional Activity Audience ' Reach
NTHA website — NGINT page All of industry 188 hits

I NGINT General Meeting & R&D Forum All of industry 12
Darwin Show All of industry/ general public | 60{industry)

AGCAS - Retail Accreditation -~ . - = oo oo o

s Name the person conducting accreditation audits: Jane Dellow (NGINT BSDO)

B State Associations confirm that this person is suitably skilled as specified in Appendix 1, AGCAS
Heads of Agreement: Yes

" Provide an overview of the activities held for AGCAS and the outcomes and benefits to industry
accruing and measured.

u Minutes of the SAAC meetings, a list of accredited businesses including audit date according to your
records at the reporting date, as well as copies promotional activities detailed in the table below
should be provided here. This includes copies of articles, emails, faxes, photos of events, invoices
aetc.

AGCAS continues to be widely promoted throughout the NT to both industry and the

community generally through events, meetings, workshops, logo display on newsletters,

business cards and banners, advertising and newspaper features and articles. There are
currently 2 AGCAS Garden Centres in the NT.

The potential for AGCAS is limited due to the smali number of retail garden centres in

Darwin, many that are not open 7 days and are regionally located. In Alice $prings there is

one AGCAS Accredited Garden Centre with one other garden centre working towards

accreditation. Limited opportunity to visit Alice Springs makes it difficult to progress the
program to its potential, There could potentially be another 2 AGCAS Garden Centres in Alice

Springs.

The profile of AGCAS in the NT is very high with exceptional promotion from both of the

accredited businesses,

AGCAS Promotional Activity Audience Reach
NGINT Managing Waste & Air Quality Workshop All of industry — member & 14
nen member

State Reporting requirements version2: Octeber 2008



f Nursery & Garden industry

- YAustralia
NGINT Pull-up banners displayed in NTHA meeting room | Members - all, non-members - | 90
& workshops all
NGINT EQ Business Cards General 20
NGINT Nursery Notes — logo and articles Al of Industry 100 per
fortnight +
avg 95 hits
each jssue
{NTHA
website)
NextGen Nursery Group Meeting — Darwin NextGen (Member & non 12
member Retail, Production &
Aflied)
NTHA website — NGINT page All of industry 188 hits
NGINT General Meeting & R&D Forum — Darwin All = Members & non-member | 12
Darwin Show All of industry/general public 60(industry) -
Sustainable Water Use Workshop - Darwin All of industry 25

State Reporting requirements version2: Octeber 2008



Nursery & Garden Industry
| Australia

[Training. — )

@ Provide an overview of the training activities and the outcomes and benefits to industry accruing
and measured.

= In order to avoid duplication, figures provided to the Training Coordinator in their reqular contact
with you will be forwarded to HAL. State Associations are required to advise of all workshops in
accordance with the Training Plan submitted.

3 Funding for training will be allocated in accordance with khe Training Funding Guidelines as
amended from time to time,

m In the table below, please list ALL workshops delivered by the State Assaciation in the gquarter.
Also, please list details of ather training activities such as field days, seminars etc.

NGINT has conducted three workshops for members and industry. The workshops have been

well attended and received favourably.

2 of the workshops were held in both Darwin & Katherine to ensure participation by regional

members and non-members of the industry.

NGINT also conducted St John First Aid training for members on their request, it was held in

our training room which is centrally located and ensured ease of participation,.

MNGINT also promotes other relevant training and industry knowledge seminars to its

members and wider audience including the Hort Courses available at Charles Darwin

University. These opportunities are generally taken up and are well attended by industry

participants.

Training Workshop/Activity Audience Dates Attendees

Managing Waste & Air Quality — Darwin, All members, all industry 7 & 14 July | 23

Katherine non-members inc allied, hort

_ students, local govt. depts

Sustainable Water-Use in the Top End ~ All members, all industry 22 & 24 56

Darwin & Katherine non-members inc allied, hort | Sept
students, local govt. depts

St John Applied First Aid All industry — member & non- | 9 Sept 09 10
member, retail & growers

( CNP Extension -

. Provide an overview of the activities held for CNP and the outcomes and benefits to industry

‘ accruing and measured.

" Promotional activities should relate to the benefits of being a CNP and encourage participation in
the program. Promotional activities in this section do not relate te the inclusion of CNP points on
workshop materials.

= Provide support material for promotional activities detaiied in the table below. This includes capies
of articles, emails, faxes, photos of events, invoices etc.

NGINT promotes CNP on a regular and on-going basis. The logo is promoted on the Nursery

Notes newsletter with promotional articles included periodically. The logo is also on

promotional signage, posters and banners displayed permanently in the NTHA (NGINT)

Office and meeting room.

Banners are also on display at all industry events including workshops and meetings. There

are currently 11 CNP’s in the NT, including 1 new member. The potential to increase CNP

membership in the RT is strong; however the main concern of employers is the high turnover
of staff due to the transient nature of casual employees in the NT.

State Reporting requirements version2: Cctober 2008



] E:g$g’§ Garden Industry
Audience Reach
NGINT Nursery Notes - loge and articles All of industry 100 per
fortnight +
avg 95 hits
each issue
(NTHA
website)
NGINT pull up banners displayed in NTHA meeting room | All of industry 90
& workshops
NGINT General Meeting — Darwin All of Industry 12
Managing Waste & Air Quality Workshop - Darwin | All members, all industry non- | 25
members inc retail, allied, hort
students, production
NTHA website — NGINT page Al of industry 188 hits
NextGen Nursery Group Meeting — Darwin NextGen (Member & non 12
member Retail, Production &
Allied)
Darwin Show All of industry/general public 60(industry)
Sustainable Water Use Workshop - Darwin 25

Career Pathways

& Provide an overview of the activities held to promote the Nursery & Garden Industry as a career
option and the reaction to this activity eg, phone enquiries, industry businesses allowing work

experience for students etc

» Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.
In partnership with Charles Darwin University, NGINT promotes career opportunities in the
nursery & garden industry. Inquiries are referred to the University. There is a student
placement and work experience program in place between the University and NGINT
members. NGINT and CDU work together wherever possible to promote training, inspiration

and career opportunities in Horticulture.

NGINT and Girraween Nursery made a presentation to a forum of school and education dept
reps about career opportunities in the nursery and garden industry and work experience

placement opportunities.

The NGINT and CDU Industry/Student Study Tour to Singapore was very successful with 24
participants including 4 student who are all motivated and inspired to work in the industry.

Career Pathways Promotional Activity Audience Reach
NGINT Nursery Notes — CDU Horticulture Courses All of industry 100 per
fortnight +
avg 95 hits
each issue
(NTHA
website)
YouthWorx - presentation Secondary Schools & 50
| education depts
Singapore, City in a Garden Industry/Student Study Tour | Hort and Landscape Students | 20

State Reporting requirements versionZ: October 2008




Nursery & Garden Industry
4 Australia

| Nursery & Garden Industry Awards

B Provide an overview of the activities held for the Nursery & Garden Industry Awards and the
outcomes and benefits to industry accruing and measured.
o Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.
NGINT has promoted the NGI Awards to industry and members through the Nursery Notes

and at industry meetings.

Estelle and the BSDO have encouraged participation and provided support as requested for

entrants.

Greater participation is achievable and businesses would like to participate however struggle
with the timing for submissions due to it being pealk season in the Darwin region of the NT.

member

Awards Promotional Activity Audience Reach
NGINT Nursery Notes — logo and articles All of industry, members, non- ; 100 per
members fortnight +
avyg 95 hits
each issue
(NTHA
website)
) NTHA — NGINT page (referral to NGIA website)) All of industry, member, non 100
member
NGINT Committee Meeting ~ Darwin All of Industry, member, non 8
member
Site visits All of industry, member, non 4

National Conference & Exhibition

s Provide an overview of the activities held for the National Conference & Exhibition and the
outcomes and benefits to industry accruing and measured.
u Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc,
NGINT is actively involved with the planning and promotion of the 2010 National Conference
being held in Darwin. There are 5 businesses represented on the organizing committee
which is meeting on a regular basis and consulting with many other industry partners and
members for constructive in-put for the program content and sessions.
Visits to members participating in the tours took place during September,

member

Conference Promotional Activity Audience Reach
NGINT Nursery Notes All of industry, members, non- | 160 per
members fortnight +
avg 95 hits
each issue
(NTHA
website)
NTHA — NGINT page (referral to NGIA website) All of industry, member, non- | 100
member
NGINT Meetings — Committee & General All of industry, member, non | 30

State Reporting requirements version2: October 2008
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| Mursery & Garden Industry

Australia

NextGen Nursery Group - Darwin
NextGen Function — planning
_Poster presentations - planning

All of industry, member, non
member

12

| Special Interest Group (S1G) Facilitation

B Provide an overview of the Spedial Interest Group {5IG) meetings/worksheops facifitated by the State
Association including: Tree & Shrub, Retall Groups, Allied Trade, Women in Horticulture, NextGen,
etfr and the outcomes and benefits to industry accruing and measured. You should include the
number of attendees, speakers, venues, details an how the success of these functions was
promoted and any cross promotion of national industry initiatives,

" Provide a table for each meeting facilitated and the promoticnal activity conducted. This includes
copies of articles, emails, faxes, photos of events, invoices etc.

NGINT has encouraged a group of enthusiastic Landscape Designers and Contractors to form

a Special Interest Group. The group is keen to meet regularly to promote the industry and

network with a wider industry group.

The NGINT has worked with Charles Darwin University to facilitate a study our to Singapore
Sept/Oct to offer inspiration to our landscapers, students and industry in general in the
potential of Jandscaping Darwin based on the development of Singapore.
The Landscape Group forms an integral part of the industry promotion, Tropical Garden
Spectacular, and have met to plan promotional displays using the Our Environment, Your
Backyard theme for the 2010 event. Marisa Fontes will be providing an overview of her visit
and the inspiration experienced at MIFGS to contribute to the TGS in 2010.

Special Interest Group: _ Audience Reach
NGINT Landscape Design & Construction Group (TGS) All of industry 10
| Singapore, City in a Garden Tour
NextGen Nursery Group — Darwin All of industry, member non- 12
member

NGINT Nursery Notes - promotion | All of industry 100 per
fortnight +
avg 95 hits
each issue
(NTHA
website)

State Reporting requirements version2: October 2008
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1 Nursery & Garden Industry
Australia

| Environmental Extension

g Provide an overview of the activities held for Environmental Extension and the outcomes and

benefits to industry accruing and measured. This could include initiatives such as:

e Grow me Instead
o Our Environment Your Backyard

g Provide support material for promotional activities detailed in the table below. This includes copies

of arficles, emails, faxes, photos of events, invoices etc,
NGINT has been proactive in ali issues relating to the environment. We have strong
representation with the NT Government in areas of weeds (including the NT Govi. NT Weed
Management Committee), water & biosecurity. We also have a strong partnership with
Power & Water Corporation, cooperatively delivering "Wise about Water” messages tailored
to the NT's dijverse regions.
Flora for Fauna and Wise about Water are promoted on an ongoing basis along with Our
Environment, Your Backyard through loge display on industry banners and the Nursery Notes
and promotional materials being distributed to members for use in their businesses.
Our Environment, Your Backyard promotional materials have been distributed to all retail
nurseries.
The up-take of promotional materials available for the programs through industry and NGINT
has been strong from the retail sector.
Industry and the cornmunity are very interested in learning how to be more environmentally
friendly in their nursery/garden practices.
Grow me instead booklets have been distributed through retail gardening outlets, NT Open
Garden Scheme Gardens, NT City Councils, Botanic Gardens, ABC and local community events
including Alice Springs, Katherine & Darwin Shows.
NGINT is currently working with the Environment Centre NT on the feasibility of
incorporating a Sustainable Living Festival with the NGINT's annual Tropical Garden
Spectacular,
NGINT has presented the recently launched NGIA Environmental Sustainability Position
document to key stakeholders and partners.

Environmental Promotional Activity Audience Reach

Sunday Territorian — various articles General

Managing Waste & Air Quality Workshop All of industry 14

Alice Springs, Katherine & Darwin Shows General

NT Open Garden Scheme x 3 gardens General Approx 1000

NGINT Nursery Notes Al of Industry 100 per
fortnight +
avg 95 hits
each issue
(NTHA
website)

NTHA website — NT Grow me instead booklet All of industry, general 588 hits

Environment Centre/ Chamber of Commerce Industry partners/stakehalders | 25

ABC Local Radio — Grow me instead ' General

NGINT pull up banners displayed in NTHA meeting rcom | All of industry 90

& workshops.

Sustainable Water Use in the Top End Workshops 56

NGINT Profile & NGIA Environmental Sustainability i Partners & stakeholders 6

Position

[_Life is a Garden promotion

State Reporting retuirements version2: October 2008
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Nursery & Garden Industry
Australia

5 Provide an overview of the activities held for Life is a Garden and the outcomes and benefits to
industry accruing and measured. This could include initiatives such as Newspoll research
promotion, support of seasonal campaigns such as Christmas, Mother’s Day and Spring.

Provide support materiat for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

Life is a garden has been adopted by NGINT for its Sunday Territorian Gardening editorial

and the website is promoted as a reference for further information.

Various seasonal promotions have been included in the Sunday Territorian and garden

centres are advised of the promotional activity by group email.

The Nursery Notes provides the opportunity to promote the Life is a garden campaigns and

Kewspoll research to industry. Life is a garden has provided proactive industry participants

with the oppeortunity to creatively promote gardening,

Life is a Garden Promotional Activity Audience Reach
Sunday Territorian Garden Column All of industry & general
NGINT Nursery Notes General 500
Darwin Show ' All of Industry 100 per
fortnight +
avg 95 hits
each issue
(NTHA
| website)
NGINT Profile Partners & stakeholders 6

State Reporting requirements version2: Octcber 2008
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Nursery & Garden Industry

BSDO & IDO Accessibility. S B

e Please detail how the State Association communicated the availability of support from Business
Skifts Developmient Officers and Industry Development Officers for the whale industry — members
and non-members.

= App 2 — State Quarterly Reparting Template requires the State Association to report on the
number of individual contacts made with businesses to support their development. This type of
contact is this regard is personalised and could include: phone calls, face to face meetings, onsite
visits, letter, email or fax communications. It does not include broadcast emails or mailing list
comrunications.

= Summary Record Sheets of each ‘contact’ should be provided in support of your figures. This
sheet should identify member and non-member contacts.

NGINT promotes the availability of NIDO and BSDO availability through site visits,
attendance at meetings, workshops, training and events. Referrals are made by NTHA
and the industry network. Information about the development officers is in the
NGINT membership information pack and on the NTHA (NGINT page)} website, The
industry network within the NT is very strong so word of mouth is a strong form of
communication/promotion. Both the BSDO and NIDO represent the industry on
committees and at various industry forums with a high profile within DRDPIFR and
-other key groups and organisations. The Nursery Notes asks for people to contact the
NGINT Office for further information on any industry initiative so that the inquiry can
be directed to the appropriate person.

Promotional Activity Audience Reach
NGINT Meetings Al of industry, member, non 24
. . | member
NGINT Membership Information Pack Non Member Nursery, Non 4
: Member retail
NTHA Office All of industry, member, non 15
members
NGIA website referral Al of industry, member, non 15
member

NTHA website — NGINT page All of industry 188 hits

NGINT Workshops All of industry 89

Alice Springs, Katherine & Alice Springs Shows All of industry 150

NGINT Nursery Notes All of Industry 100 per
fortnight +
avg 95 hits
each issue
(NTHA
website)

Singapore, City in a Garden Industry/Student Study Tour | All of industry 24

| Site visits Al of industry 36

[ IDO National Policy Role _

= Detail the National Policy Role and name the person who is the State representative for this role.
s In your summary detail how industry, nationally, has benefited from the participation of this
person in the relevant policy meetings.

State Reporting requirements version2; October 2008
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Using the table below provide details of meetings, conferences and workshops attended and
attach copies of the IDO meeting reports and minutes.

= Using the table below provide details of communication activities undertaken to inform and
benefit the industry nationally in relation to your national policy role.

National Policy Activity Date

iNational Promotional Activity for Policy Role Audience Reach

| Other national levy initiatives

= Please detail here any other activities undertaken by the State Association to promote other
national levy initiatives not specifically mentioned in the above section.
Kidsgrow — NGINT has been proactive with promoting KidsGrow through industry events
and planning for the 2010 Tropical Garden Spectacular. The logo is displayed on the
Nursery Notes newsletter and promotional banners. There are many schools that have
taken up garden/land care projects as a result of this promotion. NGINT has and
continues to support school projects and assist garden centres in developing
relationships with schools through the KidsGrow program, NGINT has met withand/or
had discussions about KidsGrow with 3 schools in the past V.

State Reporting requirements version2: October 2008
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NGI Gala Din

; P b
The NT Crew Congratulations to Estelle on NT Young Leader Michelle Megan ConneIEy & Tim Wasl
Allora's Training Award Lindhout with her sister Kalina  enjoy lhe evening

Government House — Yarralumia Canberra
77 i

Coniarenca delagales enjoy a luur of the gardens am:l the views|

NGIA Conference and Urban GreenScapes Symposium 2009

A small contingent of Territorians hsaded south lo Ganberra to participate in the Urban GreenScapes Symposium and
National Conference.

The program was interasting and relevant and provided valuable informalion about the industry in this current climate of both
enviranmentat sustainability and financial/sconomical unceralnty,

Some of the key messages include:

The way we deslgn and manage our urban landscapes can make a major contribution lo pressing environmental challenges.
Measuring and undarstanding the value of trees and other organic malerials in urban landscapes can enhance our ability 1o
malke a differance and reduce our carben footprint.

Trees in urban landscapes can help o reduce energy consumplion, improve alr quality, have positive impacts for health and
wall belng, and assist with storm water management.

Measuring and comparing business metrlcs makes us think about mare efficlent ways o run our business - you can't manage
what you don't measural

Thera Is room to improve profits through Improved efficiencies and business analysis.

There is a significant amount of kay and relevant industry supply chaln and logistics research available to all of Induslry &
asslst with all aspects of current business and induslry develepment.

Understanding the Y Generation — how 1o keep them as employeas and how to attract them as a customer.

Further infermation on the various conference presentations will be made al NGINT General Meetings caming up in March.
Jane Dellow (BSDO) and Megan Connelly {NIDQ) are available o provide more detailed information and assistance wilh
business or industry development.
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Drawing Prolessional Planting & Garden Designs - Workshop March 17

This workshop analyses the theory of design composilion, provides the sleps for undertaking the design process ard equips
participants to manually draw garden design presentations,

The desired outcoma of the workshap is the ability to create a scalfed plan which can be Interpreted and installed by
professional landscape contractors or DIY home gardeners.

This workshap Is for garden centre operators and staff who wish to get started on the process ol developing an effective
garden design plan. ltis a prelude to fully competency-based coursss for Individuals who may be interesled in furthering thelr
career as garden deslgners.

Further detalls and registration forms will be distributed soon.
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Also canslder an Inspection to ensure that your bore meels government requiraments, for exarmple water melers are correctly
instafled and ferllliser injeclors mesl future standards. if you want more information or want o arrange an inspection, contact
ihe Water Management Branch on 89894455 or emall water.nrela@nt.gov.au. Audits and licensing will occur in the next few
years so you have an opportunity 1o be ona step ahead of the game.

It Is expected that water allocations will use up alf available water, meaning that there Is no further capacity for development
as 100% of watsr resourcaes are allocated. It is hard to imagine at this end of a Top End wel seasan that we might have
[imited water resources, but in the longer term poor waler use by rural residents and farmers will Impact on future
development. In the short term this is not good news for farmers, but the Inconveniencs of planning now will have major pay
offs in the years to come.

Sate & Effective Chemical Use Workshop — Alice Springs - Last chance to register!

Gain a greater understanding of appropriate chemizal managemant, chemical use records and slorage. Find oul the
eppropriate personal protection equipment you shoul!d have and firsl ald requirements. Learn how to handle and apply
chemicals safely; manage equipment including maintenance and callbration. Find out how to dispose of chemicals, about the
potenlial for contamination and environmental considerations 1o keep in mind when using chemicals.

And finally find out how the NGI accreditation programs NIASA, Ecolort and AGCAS can assist you in managing your
chemical use safaly & effectively.

This workshop will be held at Arid Zone Raesearch Institute Wednesday June 10. Please advise of your intention to panicipale
ASAP,

The Darwin Workshop was welt attended and enjoyed by all...

] e 55 1 i ¢ :
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World Envlronmenl Day
Commemorated yearly on & June, WED is ane of The principal vehicles through which the United Nations slimulates worldwide
awareness of the environmant and enhancas poillical altention and action. The day's agenda ls to:

= (ive a human face to environmental Issues;

» Empower people lo become active agents of sustainable and equitable development;

* Promete an underslanding that communilies are pivotal to changing attitudes towards environmantal issues;

* Advocate partnership which wlill ensure all natlons and peoples enjoy a safer and more prosperous future,
NGINT has a range of promotional poslers available to assist with promoting World Envirenment Day with how plants and
gardening can contribute from everyone's backyard. Please contact Jane ASAP lo receive yours.

Drawing Professional Planting & Garden Designs Workshop ~ Allce Springs — June 16

This workshop analyses the theory of design composltion, provides the sleps for undertaking the design process and equips
participants to manually draw garden design prasentations,

The desired putcome of the workshop is the abilily to create a scaled plan which can be inlerpreted and instafled by
professional landscape contractors or DIY home gardeners,

This warkshop is for garden centre operators and stalf who wish to get started on the process of davelaping an eflective
garden design plan. itis a prelude {o fully competency-based courses for individuals who may be interested in furthering their
career as garden designers.

Michele Shugg {in-Scape-Cul/CDU) will be delivering this workshop. Pleese canfirm your registration ASAP

Recesslon Buster - Customlse your merchandising — John Stanley

Consumers become more price aware as the economy tightens up and therefore more likely lo compare prices. | recommend
offering the customer packages that they cannot get anywhere else so that you bus! price comparisor. This may mean
combining products in a different way or providing a differant sized product to other paople. For example an indoor plant in a
caramic pot is difficull to price comparison shop with ceramic containers en their own cr planis on their own. Cuslomised
marchandising that is uniqus 1o you will offer that polnt of diference and move the customer away for price shopping habils,

Singapore Industry Study Tour

The dates have been sel for the industry sludy tour to Singapore: Seplember 26" - October 1%, Registration forms will be
distributed next week and available at the NGINT General Meeting next Thursday. While the final itinerary is still being
finalised, the tour will Include the many gardens and public "green space” in Singapore, Gardens by the Bay development,
HortPark Gardening Hub and much more. Flight and accommodation packages are available ex-Darwin from $1137.256*. For
further Information please come along ta the general mesting or conlact Jane at the NGINT office.

* JetStar fight prices as al 30 May & subjecl to change.
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New Awards, Simplified Entry Process, Greater Winner Benefits
The Nursery & Garden Industry Awards give businesses the opportunity to promote themselves as leaders in the Industry. By entering
the Awards you are Insplring others to strive for excellence and are making a strong statement about your organlsation’s commitment to
the professlenallsm of the Industry.

An invaluable beneflt of the Awards for Garden Centres and Production Nurserlas is feedback you receive from the onsite judges visits
and thelr written assessment about your opportunities for Improvement.

This year the entry criterla have been simplified and new awards developed to make entering mare equitable and accessible for you and
your business.

‘New awards for 2010 inciude Best Government Nursery and Best Propagation Nursery. As well as this, the NG| Industry Supplier Award
has been changed to an Industry nominated award recognlsing the contributions of our suppliers.

Cateporles are: ¢ Best Small, Medlum and Large Garden Centre 0 Best Small, Medlum and Large Production Nursery

¢ Best Government Nursery ¢ Best Propagation Nursery

0 NG| Community Award 0 NGI Environment Award ¢ NG! Tralning Award ¢ NGI Export Award 0 NGI Industry Supplier Award -

0 Young Leader Award

Entrles are now open and close July 26™ 2009

There’s everything to galn for yau, your staff and your business so give It a go and enter the 2010 Nursery & Garden Industry Awards,

Controlling Your Stock by Debra Templar

From a store’s perspective, stock management means controlling the stock that Is being bought so that custemer needs are continually
satisfled and maximum praofitability Is achieved.

Remember: Merchandlse Is typleally the largest single asset In a retail business and, as such, its productivity is a critical determinant
of any retaller’s profitability.

Effective Stock Management Is vitally important because:

Stock s Meney - Stock is money Invested and the profitability and financlal viabllity of the retailer depends an the return obtalned from
that Investment, No stock or the wrong stack means no sales and no incame. Since stock Is the prime generator of revenug, having the
right stock in the right quantitles at the right time for the customer Is fundamental,

Stock Defines the Store - The amount and nature of the stock In a retall business |s central to the way cansumers relate to the business.
It1s the stock In a store which largely deflnes the pasitioning of the business In the minds of jts custnmers; that is, how they see the
buslness and whether they would consider it as a first cholce stare or ane they would not bother golng ta.

Successful stock management leading to maximised profitability starts with the right buying plan. The buying plan is set by the buyerin
conjunction with Input from the storels} and reflects tha market In which the retaller operates and the desired market pasitioning that
the retaller has established. Sometimes, of course, the role of buyer, owner and store manager Is one and the same persan,

Although managers In retall stores may have only limited responsibility for buying or replenishing stock, it is important that they
understand how they can contribute to retall profitability through better stock management within thetr Influence or area of
responsibillty,

Profit and a healthy cash flow come from having the stock that customers want, where and when they want it.

The fundamentals are the same today as they were 200 years ago. The skill required of the store manager Is to achleva the right balance
of stock that will meet customer demand while keeplng stock levels at the minlmum necessary to do that,

(This excerpt Is from the e-Book, Stork Management ... cantrolling your stocl levels The Templar Group www. thetempjarareup.com.ou }

Alice Springs visit

Jane will be In Alice Springs from fuly 2 visiting members and promoting industry programs and Initiatives before attending the Allce

Springs Show on Friday and Saturday July 3 B 4.

NGINT Is pleased be supporting Power & Water at the Show by promoting waterwise gardening messages and the ‘How to Create a
_Waterwise Garden In Central Australla’ booklet as well as the NT's ‘Grow me instead’ booklet from the Power & Water display site.

Business Improvement Opportunities

The nursery and garden Industry has several accreditation schemes which, while alming to reach these benchmark standards, help you to
improve your business,

Accreditation programs provide businesses with a benchmark to become recognised providers of a standardlsed level of quality,
Businesses and business practices are Independently assessed to ensure they meet the standards,

Acereditation provides consumers and the industry with assurance that the business they are dealing with is committad to the highest
guality business practices, consistency and reliability in dellvering service, professional standards and dedieation to continuous
{mpravement,

The Acereditation Schemas including NIASA, EcoHort, Blosecure HACCP and AGCAS are developed and supported by the nursery products
levy and the Commonwealth Government via Horticulture Australta Limited {HAL). Business Skills and Industry Development Officers are
availahle to provide you with on-golng assistance and suppart.
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Dates to Note g
2010 Nursery & Garden Industry Awards Entries Now Open
Katherine Show July 17-18
Managing Waste and Air Quality Workshop = Alice Springs July 21
Darwin Show July 23 - 25
2010 Nursery & Garden Industry Awards — Entries Close luly 26
NGINT Committee Meeting August 4
St John First Aid Training September 9
Singapore — Industry Study Tour Sept 29-0ct 1
NGI Awards Presentations & Christmas Dinner December 4

Water Allpcation Planning in the Darwin Rural Area —~ meeting overview by Kate Peake

Growers from the Darwin region met last week to hear the Northern Territory Government explain the proposed water alfocation
planning process. Evidence suggests that water resources are already under pressure. There are a ot of bores in the Darwin rural area
and the rural population is still increasing steadily. Water use is having a significant impact on groundwater levels and while a good wet
causes full recharge paor wet seasons do not. The cencern, therefore, is that several poor wet seasons may result in bores running dry
and real problems for growers and other residents of the rurzl area.

Overall people seemed comfortable with the need for water allocation planning. There may be a cost for growers in terms of installing a
meter, the incanvenience of having to get a license, and possibly a reduction in water use. However, the cost of not having water in the
future due to misuse of the resource is much greater.

Growers are encauraged ta get involved In the water allocation planning process given that you will be impacted.

For further information, please contact NTHA ar NGINT.

NIDO News

New Technology: ]

At the NIASA Meeting helfd in South Australia last month, fohn McDonald presented the “Packet Diagnostic” kit which was designed for

use by the nursery owner, consultant or inspectar to ascertain the presence of Phytophthora spp. in plant material,

Sampling and testing can be carried out in a few minutes in the field or glasshouse situation but placing the sample in a bottle with 3 ball
which is vigorously shaken to separate the pathogen from the plant material, Results appear in the viewing window of the test device in
a very shart time.

For more information visit, www.pocketdiagnostic.com.

What does the SA Plant Health Act mean for you??

s If you are importing plants into South Australia make sure your contact has an Import Verification Compliance Agreement (IVCA)
or the shipment of plants will nat be allowed into the state, In other wards these importing nurseries or Garden Centres must
ba registered as an importer.

_ & Trucking companies must send a copy of the manifest ta PIRSA via email: pirsa.planthealthmanifest@sa.gov.au or fax: 08 8124
1467 prior to leaving the Territory.
e You still use what ever ICA system is relevant to your nursery situation.

Managing Waste and Air Quality Workshop — Alice Springs — July 21
s Gain a greater understanding about your responsibilities with air quality management.
¢+ Find out what air pollutants are commanly found within horticultural businesses,
* Learn how to identify and manage waste materials within your business effectively.
* ‘Understand how common practices within you business can contribute to air and waste pollutants in the environment.
This workshop s particularly important for anyone wishing to demonstrate environmental stewardship, is working towards EcoHort or
other EMS accreditation including AGCAS.
The Darwin workshop was very informative and generated healthy discussion and
Please confirm your attendance by faxing or emailing your registration form ASAP,
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5t John First Aid Training — Darwin — September 9

Atthe request of several NGINT members, NGINT has organised 5t John First Aid Training for members to be held at the NTHA
meeting/training roarm on Wednesday September 9", There are alimited number of places avaitable. Cast is $170 per person, Pigase
register with Jane or Cathy ASAP if you would like to participate.

Katherine visit

Jane will be in Katherine an July 17 visiting members and promoting industry programs and initiatives before attending the Katherina
Show on Saturday and Sunday July 18 & 19,

NGINT is pleased be supparting Power & Water at the Show by promating waterwise gardening messages and the ‘How to Create a
Waterwise Garden in The Top End' booklet as well as the NT's ‘Grow me instead’ booklet from the Power & Water display site.

Recruitment Services far the Horticulture Industry

The Australian Federal Government funds Labour Recruitment Services for the horticulture industry in areas where there are
demonstrated labour shortages.

Ready Workforce delivers the Recruitment Services on behalf of the Federal Government.

Ready Warkforce is a division of Chandler Macleed with a National Network of 70 offices across Australia, including 4 Horticulture
Recruitment Service sites located in Bundaberg, Darwin, Katherine and Stanthorpe.

The service is free for registered horticulture businesses f you would like ta discuss your labour requirements or you have vacancies to
fill now cantact our Horticulture Industry consultant:

Tracey Leo Ph 89 23 9222 or email tracev.lea@readyworkforce.com.au

Opportunity to Assist in Climate Change Research

The National Centre for Sustainability (NCS) requires your support by completing a short survey used to gather national data to

map responses and readiness of different industries to operate and adapt to a low carbon future,

Information you provide will:

* identify the key skills and knowledge which industry sectors associate with operating in 2 carbon constrained economy

* demonstrate current tevels of industry-by-industry engagement with greenhouse gas guantification and carbon management strategies
* identify emerging industry neads in relation to carban management, measurement and reparting skills

* be collated with other responses and be made publicly availzbfe via the NCS website

How you can be involved:

1. Take part in the online survey (6-7 minutes) by clicking on this link: http://opinja.online.swin.edu.au/s?s=6250

2. Send this email on ta your networks - our aim is to reach as many Australian businesses, from as many different sectors and lecations
as possible.

For more information, please visit here: http://www.swinburne.edu.au/nes/Innovation/climate _change survey.html

or contact Scott McKenry on smckenry@swin.edu.au

New NGINT Member
NGINT is pleased to welcome East Kimberley Tropicai Gardens, Kununurra as valued members. Tony White & Trish Purchase are great
supporters of the industry in the NT as they buy a lat of their plant stock from the Top End region.
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New Awards, Simplified Entry Process, Greater Winner Benefits

The Nursery & Garden Industry Awards give businesses the opportunity to promote themselves as leaders in the industry. By entering
the Awards you are inspiring others to strive for excellence and are making a strong statement about your organisation's commitment to
the professionalism -of the industry.

An invaluable benefit of the Awards for Garden Centres and Production Nurseries is feedback you receive from the onsite judges visits
and their written assessment about your apportunities for improvement.

This year the entry criteria have been simplified and new awards developed to make entering more equitable and accessible for you and
your business.

New awards for 2010 include Best Government Nursery and Best Propagation Nursery, As well as this, the NG Industry Supplier Award
has been changed te an industry neminated award recognising the contributions of our suppliars.

Categories are: 0 Best Smal, Medium snd Large Garden Centre 0 Best Small, Medium and Large Production Nursery

0 Best Government Nursery 0 Best Propagation Nursery

0 NG| Community Award 0 NGl Environment Award 0 NG| Training Award ¢ NGI Export Award 0 NGI Industry Supplier Award

¢ Young Leader Award

Entries are now open and clase July 26" 2009

There's everything to gain for you, your staff and your business so give it a go and enter the 2010 Nursery & Garden Industry Awards.
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2010 Nursery & Garden Industry Awards ' ' Entries Close July 26
Darwin Show July 23 - 25
Darwin Show Holiday July 24
Government to Business Expo July 28
NGINT Committee Meeting August 4
St Iohn First Aid Training September 9
Singapore — Industry Study Tour Sept29-0Oct 1
NG! Awards Presentations & Christmas Dinner December 4

NGI Awards - Last chance to Enter On-line only

The Nursery & Garden Industry Awards give businesses the opportunity to promote themselves as leaders in the industry. By entering
the Awards you are inspiring others to strive for excellence and are making a strong statement about your organisation's commitment to
the professionalism of the industry.

An invaluable benefit of the Awards for Garden Centres and Production Nurseries is feedback you receive from the onsite judges visits
and their written assessment about your opportunities for improvement,

This year the entry criteria have been simplified and new awards developed to make entering more equitable and accessible for you and
your business.

New awards for 2010 include Best Government Nursery and Best Propagation Nursery, As well as this, the NGI Industry Supplier Award
hias been changed to an industry nominated award recognising the cantributions of our suppliers.

Categories are: ¢ Best Small, Medium and Large Garden Centre 0 Best Small, Medium and Large Production Nursery

0 Best Government Nursery O Best Propagation Nursery

0 NG| Community Award 0 NGI Environment Award 0 NG| Training Award 0 NG| Export Award 0 NGl Industry Suppiier Award

0 Young Leader Award

On-line Entries close July 26" 2009

There's everything to gatn for you, your staff and your business so give it a go and enter the 2010 Nursery & Garden industry Awards,

Is your husiness looking for staff?

The newly launched Green-Life Careers project includes a dedicated website www.greenlifecareers.com.au designed to assist those
thinking about a career AND to those already warking in the industry.

Are you looking for staff or wanting to advertise a position? The website is an ideal place to advertise a job vacancy or for a listing of
those wanting a position within the industry. Listings are free and aim to bring together various staleholders in the one place — everyone
working together — that's got to be useful!

Go to the Employment page of the Green-Life careers website:

http: /fwww.greenlifecareers com.au/Category? Action=View&Catepory id=215

For further information and feedback contact Fiona Kelly, National Training & Recognition Manager an (02) 3876 5200 or
careers@ngia.com.au.

St John First Aid Training = Darwin - September 9

At tha request of several NGINT members, NGINT has organised St fohn First Aid Training for members to be held at the NTHA
meeting/training room on Wednesday September g™ There are a limited number of places available. Cost is $170 per person. Please
register with Jane or Cathy ASAP if you would like to participate,
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Government to Business Expo
Cut Through Red Tape - Cannect Your Business with Government
As a Territory first, the Northern Territory Government will host @ Government to Business Expo in Darwin and Alice Springs, to connect
business with Government support programs, service providers and gquoting/tendering opportunities,
The Government to Business Expo is designed to connect business with Government, by bringing tagether all levels of Government
agencies and associated industry support providers in the ane tocation. It will assist business to:

o  Discover and access government business support programs, services and grants

*  Network with all levels of government to obtain licence and regulatory information to assist your business

* dentify opportunities to supply goods, works and services to the Northern Territory Government

* Attend serninars an current issues affecting businesses, run concurrently with the exhibition.

rarwin Alice Springs

When: 28 uly, 2009 When: 5 August, 2009

Where: Darwin Convention Centre, Exhibition Halt Where: Alice 5prings Convention Centre
Time: Open alt day between 12-8pm Time: Open all day between 12-8pm
Entry. Free Entry: Free

For further Information: Free Call 1800 163 111, email info.dbe@nt.gov.au or visit www.nt.gov.au/g2be

NGI Publications Survey

NGIA is in the process of reviewing our publications. To help is with this, we are conducting a publications survey.

You shoultd have already received this survey via fax ar email, but if nat you can take part via this fink
htip://www.surveymonkey.com/s.aspx?sm=NtBh 2bCmhBB 2fdQrweniMTMw 3d 3d

Please assist us by participating, this way we can ensure we are delivering the information you require in the publications we provide for
you,

For queries, please contact Sarah McMahon at NGIA ph (02) 9876 5200, email sarah.memaban@ngia.com.au

Solar Water Pumping

Bonlec Solar Pumps is an Austratian owned company who have been in the business of supplying and installing salar submersible water
pumps and solar dam pumps on properties in the Northern and Western regions of Queensland for the fast eight years.

They can offer solutions for unique solar powered water pumping systems designed to suit the individuals needs here in the NT,

For further information visit www.bonlec,com.au

Singapore, City in a Garden Inﬂustryls-tudent Study Tour — September 29 - October 1 - now just a few places available!

The Nursery & Garden Industry NT in conjunction with Charles Darwin University {Horticufture Aquaculture Group) is organising an
industry/student study taur ta Singapore, City in a Garden September 27" — October 1% 2009.

The purpase of the Study Tour is to provide industry and students with a “snap shot” of the potential future for the industry and
potential urban developments, in particular in tropical regions such as Darwin and other Northern Australian regional centres, Singoapore
provides a working example of innavation and technology in an expanding green environment amidst rapid economic development.
Other effarts in finding new dimensions for urban greening include skyrise and rooftop greenery enhancing Singapore’s capacity to
provide a regional tesi-bed for further experimentation and development. This experience and exposure to such innovation and
technology will inspire and provide valuable information and knowledge to those who participate, taking our industry forward.

Thanks to the support of the Singapore National Parks Board, COU {Horticulture/Aquaculture Group) and NGINT.

There are a limited number of places available on the tour, so please register ASAP. The full itinerary and registration forms are available

fram NGINT or an the NT section of the NGIA website.
Flight and arrommedatian packages from 51232.82* {subject to availability at the time of booking),
*As at June 26 hased an JetStar flights ex-Darwin, twin share accommodation.

When Times Get Tough...Start Marketing!

Market Lacolly and Get Results

With times getting tougher, small businesses are finding it harder and harder to compete. Many smali business owners are asking
themselves "How do | tough-times-proof’ my business?" The answer is: Make marketing your first priorityl

1s customer service important? Absolutely,

Are keeping your finances important? Absolutely,

Is developing your employees impartant? Absalutaly,

All these processes are very important, but during tough times NONE are more important than your marketing efforts.

Marketing drives your business. During tough times, it can be the difference between closing down or weathering the storm and being a
super success. Your best business years could be during tough times|

It's during the difficult times that you learn how to stretch your marketing dollar, to make the most of your marketing investment. It's
during times like these that you learn new and innavative marketing techniques that help your business thrive,

The Templor Group www.thetemplargroup.com.au ).
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2010 Nursery & Garden Industry Awards ' Entries Close July 26
Darwin Show July 23-25
Darwin Show Holiday July 24
Government to Business Expo July 28
NGINT Committee Meeting August 4
St John First Aid Training September9
Singapore — Industry Study Tour Sept29-0ct1

NG| Awards Presentations & Christmas Dinner December 4
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NGI Awards - Last chance to Enter On-line only

The Nursery & Garden Industry Awards give businesses the opportunity to promote themselves as leaders in the industry. By entering
the Awards you are inspiring others to strive for excellence and are making a strong statement about your organisation's commitment to
the professionalism of the industry. .
An invaluable benefit of the Awards for Garden Centres and Production Nurseries is feedback you receive from the onsite judges visits
and their written assessment abaut your opportunities for improvement.

This year the entry criteria have been simplified and new awards developed to make entering more equitable and accessible for you and
your business.

New awards for 2010 include Best Government Nursery and Best Propagation Nursery. As well as this, the NGI Industry Supplier Award
has been changed to an industry nominated award recognising the contributions of our suppliers.

Categories are: ¢ Best Small, Medium and Large Garden Centre ¢ Best Small, Medium and Large Production Nursery

0 Best Government Nursery 0 Best Propagation Nursery

0 NGI Community Award ¢ NGI Environment Award 0 NG| Training Award 0 NG! Export Award ¢ NG| Industry Supplier Award .

¢ Young Leader Award

On-line Entries close July 26" 2009

There's everything to gain for you, your staff and your business so give it a go and enter the 2010 Nursery & Garden Industry Awards.

B Is your business looking for staff? .

The newly launched Green-Life Careers project includes a dedicated website www.greenlifecareers.com.au designed to assist those
thinking about a career AND to those already working in the industry,

Are you looking for staff or wanting to advertise a position? The website is an ideal place to advertise a job vacancy or for a listing of
those wanting a position within the industry. Listings are free and aim to bring together various stakeholders in the one place — everyone
working together — that’s got to be usefull

Go to the Employment page of the Green-Life careers website:

htto://www.greenlifecarears.com.au/Category?Action=View&Catepory id=215

For further information and feedback contact Fiona Kelly, National Training & Recognition Manager on {02} 9876 5200 or
careers@ngia.com.au,

St John First Aid Tralning — Darwin — September 9

At the request of several NGINT members, NGINT has organised St John First Aid Training for members to be held at the NTHA
meeting/training room on Wednesday September 9™ There are a limited number of places available. Cost is $170 per person. Please
register with Jane or Cathy ASAP if you would like to participate.

Wise
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NGINT Conference Committee Meeting August 10
NGINT General Meeting August 25
St John First Aid Training September 9
NGINT NextGen Nursery Group Meeting September 15
NIDO visit — John McDonald Sept 21-25
Biosecure HACCP — workshop : Sept 22 - TBC
Singapore ~ Industry Study Tour — Fully Bookedi Sept29-Cct 1
Tropical Garden Spectacular - planning meeting October - TBC
NGINT AGM October - TBC
Kununurra visit November
NGI Awards Presentations & Christmas Dinner (Darwin) December 4

Nursery & Garden industry Australia - News Poll Key Findings*- August 2009
Australian Garden of Today
e B6Y% have a lawn; highest state is Queensland with 95% having a lawn
e §57% grow vegetables, herb and fruit plants; 62% of married couples ‘grow their own’
e 32% have a balcany with potted plants; skewed toward male aver female
@ 85%‘ have trees in their yard; 88% of Victorians have a tree in the yard
s 24% have an outdoor water features; 35% of homes in WA have a water feature
Australian Garden of Yesteryear—Australians remember thelr gardens growing up
e 92% had a lawn, 6% higher than today
e 77% had a dedicated plot of land for growing vegetable, herb and fruit plants, 20% higher than today, but this trend is on the
rise and growing in popularity in recent years
e £9% had trees in their yard
s 13% had a water feature, 10% down from the garden of today
Families in the Garden
s 71% believe that children today spend less time in the garden than they did when thev were young; higher response for
Australians with children
e 75% of married respondents believe that plants have a positive impact on their health
*  75% of respondents with children agreed that plants add value to their home and lifestyle
e 74% of married couples intend to purchase plants in spring for planting in their garden
Grow Your Own/Edible Garden )
e 72% of Australians plan to purchase plants for their garden this spring; 76% of young Australians intend to plant in spring
- reinforcing gardening trends in younger demographics
42% of those surveyed grow fruits and vegetables to provide healthy food and allow for self-sufficiency
46% of Australians grow herbs
44% grow fruit trees
63% grow vegetables such as lettuce, tomatoes, carrots and corn
The 50+ demographic leads the ‘grow your own’ movement with 59% of respondents in this group saying that they currently
grow edible plants
Benefits of having a garden {multiple answers permitted)
s 61% enjoy the aesthetic benefits of their garden, with over half saying it adds to the Jask of their home
®  44%believe that their garden adds to their overall health and enjoyment of their home

®  40% associate their garden with doing their bit for the environment
* Based on research commissioned for the Life is a Garden initiotive, by Nursery & Garden industry Australio (NGIA) that surveyed over 1,200 Austroliun respondents in late-
July 2009

Please use this information to assist in building your business opportunities.
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NGINT General Meeting/R & D Forum August 25

St John First Aid Training September 9

NGINT NextGen Nursery Group & Singapore Study Tour pet together September 15

NIDO visit ~ John McDenald Sept21-25

Sustainable Water Use ~ Darwin workshop Sept 22

Sustainable Water Use — Katherine Workshop Sept24-

Singapore - Industry Study Tour — Fully Booked! Sept 29-0ct 1

Sustainable Water Use & Solls Workshop — Alice Springs October 6th

Tropical Garden Spectacular — planning meeting October - TBC

NGINT AGM October - TBC

Kununurra visit November

NGINT Awards Presentations & Christmas Dinner (Darwin) December 4

NGINT General Meeting

The NGINT will be holding 2 General Meeting - R & D Forum next Tuesday August 25" at Berrimah Farm (Bark Hut Social Club}) at
5.30pm

This meeting will provide the opportunity for members to discuss R & D priorities for the industry with the outcomes to be forwarded to
DRDPIFR and NGIA for consideration for future funding.

At the recent NGI Nationat Environment Committee meeting it was noted that there was a clear need for each state/territory association
to communicate technical and environmental research issues to NGIA. This would ensure that each state/territory association had an
opportunity to forward NGIA key technical and environmental issues for possible HAL funding (or funding by other means).

DROPIFR are also interested in providing R & D opportunities for the industry,

It is important that, as valuéd industry participants, you come along or for our regional members, contact Megan or Jane and provide in-
put. Your issues and opinions are important and we want to ensure they are noted so that we can provide this information to NGIA and
DRDPIFR and ensure R & D opportunities are made available for the NT.

For catering purposes, please advise if you will be attending, by COB Monday August 24",

Online national invasive plants questionnaire - where does your business stand
Following part one of the national invasive plants survey, Nursery & Garden Industry Australia (NGIA) is requesting vital Industry
participation in an online questionnaire to gauge how familiar Industry businesses are with invasive plant issues.
National Environmental and Technical Policy Manager Anthony Kachenko says: "The response to part one of the survey saw NGIA receive
an astounding 350 production/availability lists from nurseries across Australia. NGIA sincerely thanks all participating nurseries who are
clearly focusing on the future of invasive plant management by removing those plants currently deemed invasive or potentially invasive
from their lists,"
The online questionnaire is open to all retail and production nurseries across Australia, To complete the survey, visit www.ngia.com.au
and follow the link to the survey. There are four parts to the survey which cover invasive plants:

* 3wareness s resources ¢ extension  * management
The survey takes no more than 10 minutes to answer and all completed surveys will remain confidential and used only for research
purposes. Business details will not be disclesed in the final repert, to be released in December 2009.
"Mursery & Garden Industry Australia is committed to protecting Australia's rich biodiversity,” says Anthony. This questionnaire will
provide NGIA with important and relevant data that will assist us to establish the level of awareness growers and retailers have regarding
the plants they sell. It continues to build on the success of the Grow Me Instead campaign, nationally launched in April this year to
further educate Industry and consumers regarding the prevention and spread of environmental weeds,
With an increasing facus on environmentally sound business practice, it is vital for industry to participate.
If you would like to know more about this project, contact Del Thomas ph/fax (02) 6557 2727 or email: delwyn. thomas@ngla com.al.
Del Thomas has been engaged by NGIA to lead this project.
Note: NGIA js-aware that the lists of garden plants known to be invasive vary considerably from region to region. However, we will address this when
evaluating production fists and writing the final report.
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St Jahn First Aid Training September 9

NGINT Conference Committee Meeting September 9 & 10

NGINT NextGen Nursery Group & Singapore Study Tour get together September 15

NIDO visit — John McDonald Sept 21 - 25

Sustainable Water Use — Darwin workshop Sept 22

Sustainable Water Use — Katherine Workshop Sept 24

Singapore ~ Industry Study Tour - Fully Booked! Sept 29 —-0Oct 1

Sustainable Water Use B Soils Workshop —~ Alice Springs October 6th

Tropical Garden Spectacular ~ planning meeting October - TBC

NGINT Committee Meeting October 13

NGINT AGM Octoher - TBC

Kununurra visit November

NGINT Awards Presentations & Christmas Dinner {Darwin) December 4

Sustainable Water Use Worlshop ~Darwin & Katherine

Water is a hot tapic here in the Top End and horticulture is a major consumer of this valuable resource. As the region continues to
develop and our population grows, sustainable practices with water usage will become an essential aspect of nursery industry
businesses. This workshop will inform you about your water supply and quality, assist you with irrigation planning, systems and
scheduling as well as address environmental considerations.

Please register with Jane or Cathy by phone on 8983 3233 or send in your registration form by reply email or fax (detaifs on the form).

NGINT General Meeting / R&D Forum
Thanks to all who attended and participated in last weeks meeting and forum, It was a very worthwhile opportunity to discuss current

Issues within the industry and prioritise key areas for potential R & D projects and funding opportunities.
The outcomes have been forwarded to NGINT members, NGIA and DRDPIFR,

NGIA R & D projects currently underway or completed are*:
o Plant growth impacts from water contaminates
The aim of this project is to reconsider existing literature and generate a comprehensive literature review to determine how
recycled water effects plant growth, evaluate existing {and current) recycled water disinfestation technologies and identify
any gaps for future investment.
o Evaluating response of plants grown in blends of potting mix & ameliorants under restricted irrigation _
The aim of this project is to evaluate the effect of a variety of water holding products intended to improve the performance
of a potting mix meeting Australian Standard 3743-2003 and to determine the veracity of their manufacturer’s claims.
o Nursery specific carbon footprinting & cost benefit analysis tool
The aim of this project is to expand the ‘Hortcarboninfo' toal to pravide a full carbon lifecycle analysis footprinting tool that
is tallored to the specific needs of production nurseries. This tool will also enable cost benefit analysis resulting from
changing farming practices e.g. plastic container to biodegradable container.
o Develop pest contingency plans for high risk biosecurity pests
Detailed contingency plans will be developed for Guava rust, Glassy winged sharp shooter, Sudden Oak Death and
Longicorn beetles to ensure preparedness in case of possible incursion of these high risk pests, These plans will provide
detailed information an the pest life cycles, potential distributian, survival strategies and methods for surveillance and
sampling.
*Full project outcome reports will be published and available soon.
Investment in research & development creates innovation, expertise and knowledge, promotes a sustainable future and positions the
industry as an environmental steward,

For further information about the industry’s R & D key achievements to date, please visit www.ngia.com.au or contact Jane at NGINT.

Wise
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NIDO visit - John McDonald Sept 21-25
Sustalnable Water Use — Darwin workshop Sept 22
Sustalnable Water Use - Katherine Worlshop Sept 29
Singapore - Industry Study Tour ~ Fully Boolked!] Sept29-0ct 1
Sustainable Water Use & Solls Warltshop ~ Alice Springs October 6th
Tropical Garden Spectacular - planning meeting October - TBC
NGINT Committee Mesting Cetober 13
NGINT AGM . ' October - TBC
‘ Hupunurra visit ] L ] November
NGINT Awards Presentations & Christmas Dinner {Darwin) December 4

Sustainable Water Use Workshop ~ Darwin & Katherine — Registration remindert

Water Is a hot topic here in the Top End and herticulture is a major consumer of this valuable resource. As the reglon continues to
develop and aur populatien grows, sustainable practices with water usage will become an essential aspect of nursery industry
businesses. This worlkshop will infarm you about your water supply and quality, assist you with rrigation planning, systems and
schedufing as well as address environmental constderations.

Please register with Jane or Cathy by phone on 8983 3233 or send In your registration form by reply emall or fax {details on the form}.

Combined Sustainable Water Use and Solf Management Workshap — Alice Springs reglon [Ti-Tree Research Statlon)

This workshop will Include the same toplcs as the Darwin and Katherine Sustainable Water Use workshops (please see above) as well as
delving Inta the finer aspects of understanding soils. This workshop will include soll testing and mapping, conslder the chemical, physical
and blological propertles of soll, soil conservation and interpretatlon of soil test results; alt very important when advising about growing
plants In the ground.

This workshop will be held at the TI-Tree Research Statlon, Stuart Highway. Transport options for particlpants are belng considered.
Registration forms will be distrbuted soon. Please register your participation ASAP so that detalls can be confirmed,

The 2009 CNP Student Scholarship Is open for submissionst

The industry's Certlfted Nursery Professtonal (CNP) prograim offers twe lucky horticultural students the chance of an expense pald trip to
attend the Nursery & Garden Industry Natlonal Conference In Darwin on 19-22 Aprll 2010,

Proudly supported by Australlan Hortloulture magazine and Green-Life Careers, this scholarship offers students an early understanding of
the benefits of ongoing professional development. Some students may in fact already qualify as a CNP if they have been working and
studying simultaneously,

All education Institutions are encouraged to nominate a student for cansideration by Nursery & Garden Industry Austrzlia‘s panel of
judges. The panel Identiflas a finallst for both Metropolitan and Reglonal areas in each State, From the State Flnallsts two scholarshlps
were awarded - one for Metropolitan Natlonal Winner and the other for Regional Natlonal Winner.

For more Informatlon, please contact the Trainlng Department of NGIA on 02 9876 5200 or via emall at careers@ngla.com.au
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lohn First Ald Training

At the request of members, 5t John First Aid was crganfsed and held in the NTHA training room. Ten people attended, and achieved the
Natlonally Accredited “Apply first ald" [previously Senior Flrst Ald) credential through the flexible learning option, This allowed
participants to complete some study, using a Learner Gulde Workbook, in their own time and pace, The one day Interactlve workshop
covered the practical aspects of the course and assessment, All those |n attendance agreed that learning with the workbook and
reviewing it as a group was a great way to reduce the time taken out of busy schedules, Paul, our Instructar, dellvered an interesting and
enjayable workshop, which reinforced key areas and zddressed any questions. Everybody who attended passed the assessment and can
look forward to receiving thelr St John "Apply first ald” certlficates in the mall

NextGen Nursery Group and Singapore Study Tour Get Together

The NextGen Nursery Group and Singapore Study Tour particlpants met at the Darwin Ski Club Tuesday evening, While enjoying the
sunset, Group members had the opportunity to meet with fallow industry folk and get to know those who are taking part In the tour to
Singapore,

Qutcomes from the Study Tour will be made avallabla following the trip and wili be presented at the NGINT Natlonal Conference being
held in Darwin in April, 2010.

- NG| Natlanal Conference, Darwin, 2010

Ea:h year the Nursery & Garden industry Australia hosts a natlonal conference as part of our commitment to developing the skills of
Industry and providing an opportunity to network. The conference is a levy funded project and alms to provide a platform for the
dissemination of information for the banefit of whole of Industry.

AIM OF THE NGIA CONFERENCE

« To provide a forum for delivery and exchange of Information particularly relevant to the development and prosperity of the industry.
OUTCOMES TO BE ACHIEVED

« Facllitate the adoption of R&D and marketing outcomes through the presentation and transfer of findings and new ideas from the
ahove programs

= |ncrease industry profile to Internal and external stakeholders

« Bulld petworks and relationships with partners within and outside the Industry

# Present the Industry's strategic direction and future direction potential by Identifying future [ssues and challenges and possible
solutions

= Develop skills and knowledge base through werkshops and other such forums to address conference topics.

The conference [s held in a different state each year so that the nursery industry within that sate can showcase itself to the rest of the
country.

Darwln is the venue in 2010 and the Conference Organlsing Committee would like to welcome you all herel

A taste of what you can expect to experlence...

NGINT Membership Subscriptions Due

Just a reminder that the annual membership subscription Is now due. We would appreciate your prompt payment. @

Welcome new member

NGINT s pleased to welcome back Howard Springs Nursery as a valued member. We lack forward to your invalvement and participation|

|
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Singapore — Industry Study Tour ~ fully Booled| Sept29-0ctl
Sustainable Water Use & Soils Warkshop ~ Alice Springs October 6th
Tropleal Garden Spectacular - planning meeting October —~ TBC
NGINT Committee Meeting October 13
NGIA AGM - Brishane October 21
NGINT AGA October-TBC
Kununurra visit November
NGINT Awards Presentations & Christinas Dinner {Darwin) December 4

Cycad International recelve award at the Chief Minister's NT Export & Industry Awards 2009

The 2008 Chief Minlster's NT Export & Industry Awards were presented at a function held at Crown Plaza last night,

These awards recognise the outstanding achlevements of the N¥'s succassful exparters. Exports contribute to the NT economy, now and
into the Torseeable future and as our exports grow, so too will all the businesses that support them.

Congratulations to Cycad International on being recognised for their export achlevements. Joe and Karen Perner received an award of
encauragement In the Emerging Exporter Category with their cycads belng exported to vatious International ¢lients,

Wayne Fan, Manager Trade Suppart, Chlef Minlster’s Department, with Karen & los Perner B Jane Dellow followlng the awards presentations.

Combined Sustalnable Water Use and Soll Management Warkshop — Allce Springs reglon (Ti-Tree Research Statlon)
This workshop will Include the same toplcs as the Darwin and Katherine Sustalnable Water Use workshops {please see above) as well as
delving inta the finer aspects of understanding solls. This workshop will Include soil testing and mappling, consider the chemical, physical
and hlologlcal properties of safl, soll conservation and interpretation of soll test results; all very Impartant when advising about growing
plants In the ground,
This workshop will be held at the Ti-Tree Research Station, Stuart Highway. Transport optlons for particlpants are being considered.
Registration forms have been dlskrlhuted Please reg]ster your partlclpatlon ASAP 50 that transport can be confirmed.

A 05
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The workshops held in Darwin and Kathnrhu: thls week were well attended ang had plenty of thought nrovaklng Information and demanstrations presented. lohn
MecDonaid was extremely well recefved with his presentatian on water auditing, the water planring process and the realltles of water use, efficlencies and availabillty for
the Nursery Industry, based on the ‘Queensiond experience’,

Nursery & Garden Industry releases Environmental Sustainability Position

Nursery & Garden industry Australla [NGIA) Is pleased to announce the release of the Industry’s Environmental Sustainability Positlon,
This document firmly cements our Industry as a true, green Industry and provides us with added cred(bility in moving forward with
government bodles, private sector entitles, academla as well as other peak Industry bodies.

It eaptures the nursery and garden Industry's many environmental achievements and reaffirms that we are mindful of the environment
and committed to the sustainable development of Industry.

NGIA’s National Environmental & Technical Pollcy Manager Dr Anthony Kachenko says: "NGIA's Envlronmental Sustalnabllity Positian
demonstrates NGIA's commitment to envirenmental sustainabllity, the appropriate management of the assoclation and its operations,
the engagement of businesses In principles and applications of sustainability, and the engagement of, and collaboration with, the
broader community.”

Dr Kachenko tontinues: “1 would like to thank all those whe contributed to the development of this document.”

Please contact Jane at NGINT if you would [ike a copy or go to www.ngia.com.au to download a PDF copy of the document,
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Nursery & Garden Industry
Australia

State Association Quarterly Report Summary
South Australia July 1% 30" September 2008

1, Geoffrey Fuller confirm that the detail contained within this report and the attachments is true and correct. The
report has consideration for the Conditions pursuant to contracts set between the State Associations and NGIA, NIASA
Heads of Agreement, AGCAS Heads of Agreement and Natlonal Training Funding Guidelines

Si ned Geoffre Fuiler

= Name the péli"SOH co“r;ductlng accredlfat-lor'n' audits. Grant Dalwood — Geoffrey Fuller

] State Associations confirm that this person is suitably skilled as specified in Appendix 1, NIASA Heads of

Agreement. Yes

| NIASA Promotional Activity Audience Reach

. 2ekly Nursery Notes Member-Non member-Al| | 150

| Mursery Visits Member-Non member-All 17

| _FESA lectures Students 28
Industry Development Committee meeting Aug 12th Committee members plus IDO-BDO 7
Plant Health Act 09 Production-Retail 25

. 4Name the p person conducting certification audits. Grant Dalwood — Geoffrey Fuller
= State Associations confirm that this person is suitably skilled as specified in Appendix 1, NIASA Heads of
Agreement. Yes and the certifier has undertaken the EcoHort workshop. TBA

EcoHort Promotional Activity Audience Reach
Weekly Nursery Notes Member-Nen member-All 150
Production Nursery visits Member-non member 17

" Néme the person conducting certification audits. Grant Dalwood-Geoffrey Fuller
" State Associations confirm that this person is suitably skilled as specified in Appendix 1, NIASA Heads of
Agreement. YES and the certifler has undertaken the BioSecure HACCP workshop. To be advised

BioSecure HACCP Promotional Activity Audience Reach
| ekly Nursery Notes Member-Non member-All 150
rroduction Nursery visits Member-non member 17

= Name the person éon&d&ing accreditation audits. Geoffrey Fuller State Assodiations confirm that this person is
suitably skilled as specified in Appendix 1, AGCAS Heads of Agreement. YES

AGCAS Promotional Activity Audience Reach
Weekly Nursery Notes Member-non member-all 150
AGCAS meeting August 11th Commlttee-IDO’S 7

Tralmrﬂlng Program July -Sept Nil. Unable to fill courses, time limitation on NGISA Office also affected the

program.

One Plant Health Act meeting Barossa 18 attended no claim submitted. Other courses re-scheduled.
Training Workshop/Activity Audience Dates Attendees
Weekly Nursery Notes | Member-non member-all 150

Industry mail out | Member-non member-all 290

Phone calls, emails, faxes | Member-non member-all NUMerous _

NGISA-HAL-NGIA Quarterly Report July 1st-Sept 30th 09

11/9/2009




State Association Quarterly Report
South Australia
Accred Itatlony& Certification

Hohi & Growing Media Accreditztion’ ] _
{2 niasa Businesses (star (slan of quarter] 14 14
Iﬂ MIASA Businesses (end of quarter) ) 16 16
Nat increase/decrease 2 2
Businesses engaged wilh NIASA not yet accrediled 17 17
Number of audits conducied B8 ] 6
Manuals Sold ' 1 1 1

[Number of IDC iealings 1 ; 1

Audils conducled by:
# NIASA Businesses EcoHorl Cerlified (start of quarier)
# NIASA Businesses EcoHor Cerlified {end of quarer)

Nel increase/decrease

Businesses engaged wilh EcoHort noi yel cedified bul ars NIASA
Businesses engagad wilh EcoHort not cerlifiable (ie not NIASA)
Number of cerdificalion audits conducled

Manuals Soldm _

= | i [N
]k (DN f-2 | {MD

Audits conducted by:
# NIASA Businesses Blosecure HACCP Cerlified {start of quarter)

F NIASA Businesses Biosecure HACCP Cerified {end of quarier)
Net increase/decrease

Businesses engaged with BloSecure HACCP not ye! cerified by are NIASA
IB i angaged with BloSecure HACCP not cerifiabite (ie not NIASA)
lNumber-uf cedification audits
‘Manuals Sold

wiolo|lwio (oo
(5] [er] [ [ ] {mn] {un ] [wr]

e

Audits cenducted .hy. ;

I# AGCAS Buslnesses {siart of quarter} 11 11
| AGcAS Businesses (end f quarter) {12 12
Net increase/decrease 11 i i
Businesses engaged with AGCAS not yel accredited a
Numker of audits eoncutied 3
Manuals Sold ) ) j 2
Number of SAAC Meetings L1
Tra[nlrs;; & Recoghilon:
in an effort fo avoid doubling ug of information, the Tralning Coardfna{ar wilf contact each
State regularly seeking the figures balow. Thase figures will bes used for reporting to

HAL

: e =

# of Workshops conducted 1 1

Tolal workshop atiendanca ) 18 18

# planned for naxt reporling period 7 7
7
6
0

In an sffart fo avmd dnuhrmg up of rnfmnar:un, rhs CNP Coordinator will pmwde thase
figuras for reporting o HAL
I# of CNP's in State {start of quarier) 17 17
# of CNP’s in State {end of quarier) 17 17
4 of CNP's due for renewal this quarter i 1]
#.of CNP's renewed 1his quarler 2 2
4 4

# of promotional ar.lwiiies cnnducted j
# of employment opporiunites on Nauonel_Career Pathways websile

BOSO conlact with engaged refaiter 18 18
BOSO contact with non-engaged relaifer ' ' i 3 3
BOSO contact with engaged produclion or grawing media businass 5] ] 3]
BDSO cunlal:t wilh nnn-erlgaged produclion or growing media business 0 1]

IDO contact wilh engaged retailer 30 30
IDC contect wilh npn-engaged retailer 5] B
IDC contact wilth engaged preduction or-growing media business 38 i 38

production-or growing media business 8 8

IDO cnniacl wnlh non-enaad

Thasa aclivilies are contractsd for 08709, In 09/10 these aclivities will be oulcome fundad 0
1# of mestings atlanded 0

MHGISA-NGIA-HAL Cuarterly Report July 15¢ « Sept 30th 0g Gr11/2000
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NGISA 101 Years O1d!
Van Scii ,u“ South Australian Reservoir Levels — 65%

mm

Use this link to check SA’s Water levels
http:/fwww.sawater.com.aw/'SA Water/ WhatsNew/WaterDataUpdate/ReservoirData/State+Details.him

Diary Notes: Gardening Australia. This weekend - March 7™ - 9%
NGISA Board meeting March 1 1" 2009

NGIA Conference and Urban GreenScapes Symposium 2009

15 South Australians attended the Urban GreenScapes Symposium, the NGIA Conference and at a series of
President, Business Development Officer, IDO and CEO meetings held recently in Canberra.

T symposium program was interesting and provided valuable information about our industry in this current climat
of both environmental sustainability and economic uncertainty. The major point would be that the Nursery Industry ¢
this stage is not a major player in the carbon issue, only plants in forests above a certain height and size counts.
Keynote speaker was Dr Adam Schwerner, Director of Department of Natural Resources, City of Chicago and he
highlighted how Chicago had changed from a dirty industrial city to one where greenscapes are developed and
encouraged.

The NGIA National Conference and Exhibition had the theme “Ingredients for a Brighter Future” and provided a
number of interesting and entertaining speakers.

Robert Prince — NGIQ-CEQ provided an update on a number of national projects relating to marketing, research and
development.

Angus Stewart and Josh Byrne — ABC TV Presenters outlined ways in which the value of plants could be enhanced i
landscaping and how plants could be used to overcome a number of environmental issues.

Richard Hansen — ORICA-Business Manager suggested that “profit” should not be seen as a dirty word and was
fundamental to the viability of all of our businesses.

Gerard McEvilly and Tom Rafferty — Horticulture Supply Chain Services-Consultants delivered a long awaited repo:
which in essence advised that our industry has already undertaken the necessary research, but has failed to implemen
or ke the tough decisions. Again there will be more of this reported over the next few months.

AND the usual Retail and Production nursery tours, albeit a bit limited with not a lot on offer in the National Capital
The collection and growing of endangered species at the National Botanic Gardens Nursery was of real interest.

Dr Greg McPherson — US Department of Agriculture and Adam Schwerner finalised the program with a summary ol
outcomes and projections for the future.

Regulator Warns of the Risks of Unregistered Imports

‘Consumers need to exercise caution in buying low price chemical products through discount variety stores as they
may not be registered for sale and use in Australia ,* says Mr Neville Matthew, Program Manager (Regulatory
Strategy and Compliance) with the Australian Pesticides and Veterinary Medicines Authority (APVMA).
‘Compliance officers from the APVMA seized around 15,000 cans of unregistered insect sprays in Sydney recently
that had been imported into Australia. These products had not been registered by the APVMA and had therefore not
been subject to the rigorous scientific evaluations that ensure compliance with Australian standards of quality and
safety,” he said. As a consequence, these products lacked appropriate labelling for the Australian market, including
warnings and safety and use directions.” Although certain products may be available for supply in overseas markets,
every product sold in Australia must first be assessed to ensure Australian consumers are appropriately protected.
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~ People cannot be assured of safety or efficacy when a product developed for one market is imported into another
market as regulatory standards may differ.

Products registered for use in Australia have the acronym NRA or APVMA followed by a series of numbers on the
product label. The presence of these letters and numbers assures consumers that the product has been assessed and is
safe to use if used according to label instructions.

Consumers can search for registered products on the APVMA website (www.apvma.gov.au).

Use of Atropine for Treatment of Organophosphorus (OP) Poisoning - Amendments
to First Aid and Safety Directions (FAISDs) on Labels for OPs and Carbamate

Atropine tablets are no longer available for sale in Australia. Therefore the Department of Health and Ageing will
amend the FAISDs to remove the requirement to obtain an emergency supply of atropine tablets before using OP
and carbamate products. Registrants will need to amend their labels to match the FAISD handbook.

Users of these products should be aware that these changes do not indicate that there is any decrease in health
hazards from OP and carbamate pesticides and should continue to use products with care, following all safety
directions.

Background: Labels for many products containing OP and carbamate pesticides include FAISDs referring to the
need to obtain an emergency supply of atropine tablets. Atroping has a range of uses including the treatment of
poisoning with OP and carbamate pesticides.

C =ntly, labels for OP and carbamate pesticide products registered for use in Australia must display a statement
dirccting the user to obtain an emergency supply of atropine tablets as an antidote in case of poisoning (Statement
373 — *Obtain an emergency supply of atropine tablets 0.6 mg’). Compliance with label requirements is
mandatory under legislation in the various States and Territories. Atropine sulfate tablets with the recommended
strength of 0.6 mg were previously manufactured by Fawns & McAllan Pty Ltd but this oral dosage form is no
longer available in Australia.

Because this product was also required under a First Aid Instruction (statement “m” - “give atropine if
instructed™) in case of poisoning, its lack of availability in prescribed tablet form suggested that the current and
future product users would be in breach of workplace health and safety legislation. The First Aid Instruction
statement, however, did not specify the form of the product or dose levels to be administered. The First Aid
Instruction would provide sufficient flexibility to allow for alternative dose forms of atropine if they became
available.In order to address the lack of availability of a supply of atropine sulfate tablets, the Office of Chemical
Safety (OCS) within the Department of Health and Ageing formed a Working Group and prepared a document
titled Review of Emergency First-Aid Treatment of Anticholinesterase Pesticide Poisoning in Australia (2008)
(external website). The findings and recommendations of this review have been considered and endorsed by the
NDPSC and are published in the NDPSC June 2008 Record of Reasons (PDF. 392kb) (external website).

Actions: The OCS will update the FAISD handbook to reflect the recommendations of the Working Group
Report. This will occur after the *Record of Reasons’ for the October 2008 meeting of the National Drugs and
Poisons Scheduling Committee (NDPSC) has been published in November. This update will involve deleting
Safety Direction ‘373" from more than 100 FAISD entries --*Obtain an emegency supply of atropine tablets
0.6mg’. The corresponding First-Aid statement ‘m” will be retained — ‘If swallowed, splashed on skin or in eyes,
or inhaled, contact a Poisons Information Centre [Phone eg. Australia 131126; New Zealand 0800 764 766] or a
doctor at once. Remove any contaminated clothing and wash skin thoroughly. If swallowed, activated charcoal
may be advised. Give atropine if instructed.’
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Use this link to check SA’s Water levels
hitp://www. sawater.com.au/SA Water/ WhatsNew/WaterDataUpdate/ReservoirData/State+Details.him

Home Lending Lifts Further in January
ousing loans increased for the fourth consecutive month in
nuary 2009, driven by the on-going surge in first home buyer
ans,

IA Senior Economist, Ben Phillips, said that for the month of
nuary total loans increased by 3.5 per cent on December last
ar, bue that still left cthe number of loans down by 16 per cent
i, :d to January 2008,
ans for construction rose by 2.5 per cent but loans for the
irchase of new dwellings eased by [.4 per cent following four
msecutive rises. Lending for established dwellings, net of
financing, was up by 5.6 per cent, the fifth straight rise.
.ending for both construction and for established dwellings is scill
ell down on where it was at the start of 2008, but amidst so
any negative updates on the Australian economy of late it is
wcouraging to see owner occupier home lending wending
gher,”" Mr Phillips said.
irst home buyers are still the key driver of the momentum in
sme lending and disguise the fact that we have a long way to go
 see the trade-up buyer market back at healthy levels, Over the
ree months to January 2009 the number of first home buyer
ans was up by over || per cent on the same period a year
rlier, but non-first home buyer loans were down by 27 per
nt,” Mr Phillips said.
asidential investment is weakening at an alarming rate, both for
aw construction and existing property. Over the three months
v I© ary 2009 the value of lending for construction of new
Nta. Jwellings dropped by 46 per cent compared to the same
wriod through to fanuary 2008.
he rapid decline in residential investment indicates a further
thtening ahead in private rental market conditions and highlights
e importance of stimulating new construction to avoid further
‘gssure on the public and community housing sectors,” added
:n Phillips.
seasanally adjusted terms the number of loans for existing and
»w dwellings by state increased by: 2.4 per cent in Victoria; 5.3
w cent in Queensland; 6.4 per cent in South Australia; 4.2 per
nt in Western Auseralia; 5.9 per cent in Tasmania; and 6.3 per
nt in the Northern Territory. The number of loans fell by 0.4
:r cent in New South Wales and by 7 per cent in the Austrafian
apital Territory (to a level that was still the second highest in |18
onths},

The Federal governments $2billion grants to schools for
lilding gyms is seen as a huge off set however, and will drive the
snstruction market for a minimum of 2 years!

This week in Bio Security
This months meeting for the Horticultural Plant Heall
Consultative Committee (HPHCC) was held at TAFE SA Urrbr:
Campus on Wednesday 18",

The two main points of discussion were 1) the draftir
instructions for the Plant Health Act regulations and 2) o
implementation targets for the Act.

Before the Act is put in practice the drafting of the Act mu
happen so that the wording is correct in legal terms, this is :

important time to make sure that all of the intents of the Act at

drafted into Legislation so that things run smoothly in the future.
The Act must also fit in to corresponding law from othier state
also, Another of the areas of discussion was outer labeling ar
packaging, an area more important to fruit and vegetab
wholesalers but one that will be looked at more closely whe
inspections are ramped up for our industry in 2010, It may L
worth while for each nursery sending stock over a state border 1
look at how they label each delivery, be it a pallet or troliey load.
PIRSA will have more inspectors ultimately trained to inspect
manifest and have that paper work correspond ro the markings ¢
the fork loading side of pallets, just another small area whet
growers will have to smarten up and become more profession
with logistics.

PIRSA will also place adverts in all of our Scate ar
National trade magazines later this year in order to proper
inform interstate growers of their legal obligations with regard t
sending stock to SA.
it is expected that before July this year will be the time f
PIRSA to commence registrations of Importing businesses fc
IVCA, however our Industry is seen as one that requires a greate
deal of work to 'get it right’ so inspections and regulatol
controls will NOT be enforced until a later time. We will keep :
informed and alerted to happenings!

Ilt

Neutrog Visit

Geoffrey and Grant visited the Neutrog Factory at Kanmantoo o
the | 1™ of March as the guest of Vince Davey who is their
National Sales Manager. The factory sits as part of the old
Kanmantoo mines with many new sheds and procedures installec
since, there are plans afoot to expand the storage capacity at the
site also. Neutrog have some exciting plans for expansion in bott
Australia & overseas over the next few years and we trust that w
can work with them in their plans,
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Members supporting NGISA at the ABC Gardening Expo
We would like to extend a hearty thanks to Brunnings Garden Products Managing Director David Kirk and Sales Manager
Darren Adey for their support at the recent ABC Gardening Expo. Brunnings supplied sample product for the various
ABC personalities to speak about during their presentations to a record crowd of gardening enthusiast. Products included
the Johnsons range of soil conditioners and pea straw mulch as well as the Brunnings range of wetting agents, Also two of
our top seedling growers, Plummers & United Nurseries all the way from Renmark and Living Colour Plants at Penfield
were again most generous with their donation of ‘SA Grown colour’ that was also used and promoted on stage by the
ABC gardening crew. Without the support of great SA member companies such as these it would be impossible for us to
adequately promote the industry at events such as these where many thousands of avid SA gardeners are looking for
advire and help. We were very heartened to see that nearly 20 nurseries were selling stock (13 were NGISA members)
th. |uest for knowledge from the public was fantastic and it was never difficult to be caught up with full on discussion
from 9 — 5. Areas that were of most interest ranged from alternative plant selection to survive the drier weather to drip
irrigation methods, most especially the proper selection of drippers or emitters to enhance the correct plant selection. |
can only recommend to all retailers that you set up a mini display (use a pond pump to return the water} of various types
of legal and sensible irrigation within your store to clearly guide your customers in how easy it is to install a DIY system,
with advice on soil preparation and mulching being equally as vital to round it off.
River Murray Update - 19.03.09
We have just received the latest River Murray Water Resources Report from the Department of Water, Land and
Biodiversity Conservation. Main points to consider are,
o The volume of water in upstream storages is currently 1469 GL (16% capacity}, compared to about 1894 GL (20%
capacity) at the same time last year.
e Below Lock | water levels remain low and salinity levels remain high due to reduced flows inte South Australia.
e Current EC Levels at Goolwa are 28676, Lake Albert (Meningie) 1089, Lake Alexandrina {Milang) 5483, Lock |
(Blanchetown) 482
o The very high salinity of the lakes and with no end to the drought, the weir at Pomanda Island (Wellington) will
probably have to be built to preserve the quality of water at the main pumping stations at Tailem Bend, Murray
Bridge and Mannum. The pumping station for the Morgan to Whyalla pipeline is above Lock I.
The SA Government has water allocated for critical usage. This does not apply to the Nursery and Garden
[ndustry.
¢  On going discussions with the Minister suggests no change to the current water restrictions. This will change if we
have a bad autumn and winter, regardless of the election.
e SA Water is conducting audits of the metropolitan high water users with a significant increase in the number of
fines to householders cheating the system.
‘Horticultural Crop Monitors & Consultants’
Ar last weeks Plant Health Consultative meeting a list of Professionals with the potential to become the eyes and ears of the
Horticuleural Industry in SA was mooted, area freedom is a very important part of our International standing in regard to exports.
The aims of the select group of Industry folk is to;
e Ensure ‘Market Access’ for our valuable Horticultural products Industry is maintained
o Be the eyes and ears of the Industry to spot insect, pest or disease potential problems early on
o  Assist PIRSA and Industry in general in maintaining Industry standards
| would ask thar anyone interested please contact me by email (gdalwood@ngisa.com.au) and | will pass on your details to the relevant
PIRSA representatives. This is entirely voluntary and simply will become a data base of people who can in all good faich supply
information to PIRSA as well as be a point of contact in SA for early information sharing with regard to serious Bio Security threats! |t
may be that you are not actively engaged day to day in crop monitoring however your expertise is regarded highly and needs to be
lknown!
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2009 'N'u"'r'sér'y & Garden =l'nldustry Award winners

Supplier Award « AQIS (Knoxfield Centre)

AQIS has been protecting Australia for [00 years by facilitating the safe importation of high and medium risk plant material. In 2008,
the Knoxfield Centre became one of only three accredited suppliers worldwide to supply high-health and disease-tested Prunus to
New Zealand. The team also initiated development of the Post Entry Plant Quarantine Best Practice Manual, which is now used
Australia-wide.

Training Award — Allora Gardens Nursery

Allora Gardens believe that there's no such thing as too much training to ensure that staff provide the maost informed advice to their
customers. This progressive approach has recently seen staff recognised by a national Small Business Award. Over the last four years,
Allora Gardens has trained and supported three NGI Young Leader State Winners, including the current Young Leader for South Australi
Michelle Lindhout.

Export Award - Ramm Botanicals

Ramm Botanicals is at the forefront of the Australian plant material export market. They are especially well-known for their Kangaroo Pav
breeding program, which is the largest of its kind in the world. Currently exporting across five continents, Ramm Botanicals will commenc
y shipments from their new Sri Lankan-based laboratory this year

Environmental Award ~ Mansfield’s Propagation Nursery. Mansfield 's Propagation Nursery is taclling environmental issues
head-on. In 2008, they reduced their fresh water consumption by 80 percent through their on-site wetlands water catchment and
treatment system, They also invested in researching environmentally-friendly potting options and aim to be using only 100 percent
biodegradable pots within three years.

Young Leader Award ~ Simon Reid

Simon Reid has been with Tim's for more than a decade. From a shy teenager to now managing one of Australia's largest garden
centres, Siman has worked his way through the ranks. His contributions to the industry have also been significant — Simon was a
founding member of the New Scurh Wales NEXTGEN group - and he now plans to put the ‘sexy’ back into gardening for the younger
ge  ations

Best Small Garden Centre — Gisborne Nursery

When Chris Doyle volunteered to assist disabled employees at a local nursery, little did he know that it would sparl a passion for
plants, Since then, in partnership with Gary Wright, he's gone from unemployed, to selling pfants at markets, to co-owning this well-
loved garden centre, Nestled at the foethills of Mount Macedon , north-west of Melbourne , the national judge found Gisborne
Nursery to be ‘perfectly maintained'.

Best Medium Garden Centre - Grow Master Howrah

The team at Grow Master Howrah take a service-oriented approach, Staff greet every person who enters the centre, and always carry
customer purchases to their car, Now in their tenth year of operation, the team's greatest achievement in the judging period was the
completion of a six year renovation program to redesign and rebuild the centre,

Best Small Production Nursery - Won by Coastal Nursery

tn 2008, Ross Wilson was named Young Leader. This year he and his wife Tracey, owners of Coastal Nursery on Queensland Gold Coast,
toock away the trophy for Australia’s leading Small Production Nursery. The pair has worked hard during the last 12 months to achieve
their highest sales on record — a milestone accomplished by improving marleting activities, rebranding and renovatiens, and increasing the
profile at expos and in the media.

Best Medium Production Nursery - Dracaena Farm Nursery

Dracaena Farm Nursery specialises in drought tolerant species — predominantly Dracaenas and Yuccas — for the landscape market. In
2008, Bryan and Sharon Hillier celebrated 20 years in business and recard sales. They also tock the significant step of branding all
stock, and in doing so, raised awareness for their products in the industry, gardening sector and in the general community,

B- " Large Garden Centre ~Tim's Garden Centre

Do .ribed by the national judge as a centre which is 'full of character from the moment you enter the premises', Tim's underseands the
importance of thinking ‘outside the box' to excel at every aspect of business. From exclusive releases such as their new ‘Goodbye
Sunshine' tree, to regular columns in the local paper, eye-catching signs and friendly advice; the team at Tim's has it covered.

Having won this Award for the third year in a row, NGIA congratulates Tim's Garden Centre on being inducted into the Halt of Fame,
Best Large Production Nursery — Mansfield 's Propagation Nursery

Not just an industry leader in environmental practices but also in providing top quality green-life, Mansfield's Propagation Nursery
supplies more than 1,000 plant varieties. They also work with local and international plant marketing companies to bring exciting new
varieties to the Australian market. In this way, they are meeting their mission to 'be the Grower's Grower'.

Community Award - Bulleen Art & Garden

More than just a Garden Centre, Bulleen Art & Garden bring gardening, the environment and the arts to their local community. Last
year they donated products and services valued ac $50,000, with a focus on educating children through initiatives such as their giant
“Water Wizard' and ‘Compost Queen' puppets, educational chock pen, work experience program, art workshops, and school holiday
gardening program.

A fun bit for the week)
I had a rose named after me, | was very flatlered. But | was not pleased to read the description in the catalogue: 'Nc

good in a bed, but fine against a wall.' - Eleanor Roosevelt —
Comet potting machine. Has anybody got an old Comet they wish to sell? If so, contact the cffice on 8372 6822
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Diary Notes. NGISA Board meeting Wed April 8"

The Newman Nursery dynasty continues! Dianne and Jon are very proud grandparents of a beautiful little girl,
Amelia Pearl, born to Dan and Kate. Mum and Dad doing well, Jon is coping and Dianne bound to use Amelia as
an excuse to spend less time at the Topiary.

Situations Vacant. We have had a number of requests from retailers and wholesalers looking for qualified nursery
staff to work casual. If you have any body looking for work, please contact me. Craig Norman is also looking for a
nurseryperson to help at WPP, contact Craig on 0412 698 881

V.  al of the Order of Australia (OAM). The visionary David Stanley Lawry, ex Lawry’s Nursery and the
founder of Tree Net has been recognised for his contribution to arboriculture and the environment, David has
devoted his life to the horticulture industry and has been responsible for much of the research into sustainable
plantings in the urban landscape. Iis role in setting up the independent not for profit organisation Tree Net was-
based upon the lack of research and real knowledge about street tree plantings and to act as a facilitator of that
relevant information to the various government institutions, councils and other organisations. He has been
instrumental in developing the “Avenues of Honour” at the Waite to honour all Australians who died fighting for
their country and also propagating the “Gallipoli Rosemary” for fund raising. David is a remarkable individual and
has been able to maintain his wonderfully irreverent sense of humour on life during his illness and his work.

The Nursery Industry congratulates you David, on being award the Medal of the Order of Australia.

Minister for Climate Change and Water, Senator the Hon Penny Wong has announced the Definition of
Emission Intensive Industries under the Carbon Pollution Reduction Scheme (CPRS).
Seven of the emissions activities that may be eligible for free permits under the Carbon Pollution Reduction
Scheme have had their activity defined to allow for the next stage of data collection. The definitions detail the
specific industrial activities that will be taken into account in providing free permits.
“I" Aer the Carbon Pollution Reduction Scheme, free permits are provided to industry on the basis of the activity
they undertake,” Senator Wong said. Firms will receive free permits in relation to their production levels and
calculated by reference to the average emissions of their particular industry activity. The first set of activity
definitions approved for data collection are: Silicon, Carbon black, Glass containers, Fused alumina, Synthetic
rutile (Rutile is a major ore of titanium, a metal used for high tech alloys) Methanol and Zinc smelting
Senator Wong said the definitions were based on extensive and productive engagement with industry and drew on
advice from the expert advisory committee chaired by Mr Dick Warburton. “The Government is committed to
providing certainty to firms that may be eligible for free permits under the CPRS, Senator Wong said. This
assistance has been designed to ensure these emissions intensive industries understand the transition to a low
pollution future while supporting today’s jobs. The Department of Climate Change is continuing to engage with
industry on further definitions through intensive workshops. Guidance on further activity definitions will be
progressively provided. Activities for which the required data is received by 1st May 2009 will be included in draft
regulations due mid-year. Senator Wong commended the efforts of industry to date in providing information to the
department. The earlier industry can provide the required information, the earlier firms will know how much
assistance they will receive,” Senator Wong said.
Comment..The only benefit the Nursery Industry may get is well into the future. It is hard to understand that the
Industry with the most opportunity to reduce carbon emission is not part of the process.
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Daylight Saving and Water Restrictions.
Back to normal hours this weekend with daylight saving finishing for another year. Watering times
also change from Sunday April 5
Dripper systems and hand-held hoses fitted with a trigger nozzle can be used for a maximum of 3 hours a week
during the following times:
o Even numbered houses. Tuesday and Saturday ~ 7.00am-10.00am or 4.00pm-7.00pm
o Odd numbered houses, Wednesday and Sunday 7.00am-10.00am or 4.00pm -7.00pm
Watering cans and buckets can be used on any day/time. Sprinklers and other watering systems remain banned

Dr Greg McPherson, project leader for the United States Department of Agriculture (USDA), Centre for Urban
I‘'orest Research spoke at the recent NGIA Symposium and Conference about putting a dollar value on trees and
green-life in terms of the environmental benefits they provide. He reflects about his recent experience in Australia.
“It is diverse and beautiful,” Dr McPherson says of the Australian landscape. “From eucalyptus forests studded with
tree ferns to rolling pasture land, coral reefs and sparkling cities, | was taken by all that I saw.” The American sees
the Australian nursery and garden industry as vital and healthy. “Although water restrictions have adversely
impacted on the health of some landscapes, the industry seems to be using this crisis to increase its profile and
malke itself more relevant to its customers.” However, he says given the magnitude of the industry it appears 1o him
that educational opportunities are lacking, particularly at university level. “I sensed widespread interest in
gardening and urban greening, but under investment in horticultural research and development.” The ‘tree-hugger’
believes urban forests in Canberra and Melbourne seem poised for transformation. “Trees that have nurtured

ge rations of residents are ending their life cycle. Frequently, drought stress is hastening their demise. Managing
thi» wansition is a challenge that has economic, social and ecological dimensions.” While this may seem (o be a
crisis, he says it can also be a touchstone for increasing public awareness in green infrastructure. “Efficient
harvestmg of rainfall, improving soil resources, optimising shade eftects, maximising carbon sequestration, zmd
increasing age and species diversity will be hallmarks of the future of urban forest. Ultimately, increased
investment in urban greening will make Australian cities healthier, safer, and better place to live." The Symposium
was a unique experience for Dr McPherson, and he says it opened his eyes to the potential for influencing policy
through a well-planned symposium and media events. “It looks like the Australian nursery and garden industry is
positioned to realise important gains from this effort. It is definitely something we in the U.S can learn from.”

Government Investment Allowance.

The National Bank Australia (NAB) is urging customers to take advantage of Government Investment Allowance
and act quickly to take advantage of the Federal Government vehicle and equipment investment allowance for
business before the 30" June deadline. The tax break, in the form of an investment allowance, will provide:

« An additional tax deduction of 30% of the cost of eligible new, depreciating assets acquired under a contract, or
started to be constructed, 13" December 2008 and before the 30" June 2009 and installed ready for use by the end
of June 30" 2010; or

» additional tax deduction of 10% of the cost of eligible new depreciating assets acquired under a contract, or
started to be constructed, between 1% July 2009 and 31* December 2009 and installed ready for use by the end of
31% December 2010.

“The Government’s investment allowance offers businesses a great incentive to purchase new assets effectively at a
discount,” says NAB State GM, NAB business, Jacqui Colwell. “The investment allowance should give businesses
confidence to continue to plan positively and invest for the future, providing crucial support to growth and jobs
during these difficult economic times. By boosting business confidence and encouraging business investment, this
measure will provide an important short term stimulus to the Australian economy in the face of the global financial
crisis. In order to claim the investment allowance businesses can either pay cash or fund assets by way of an
Equipment Loan or Hire Purchase. Following the acquisition, the business as the owner of the asset is eligible to
claim the Investment Allowance as a deduction in their tax return equal to 30% or 10% of the depreciable cost (i.e.
net of any GST credits and/or on road costs if the purchase relates to the acquisition of a Motor Vehicle). For leased
assets, banks can claim the investment allowance and pass on the discount to businesses through reduced interest
rates. This means a business can receive an additional 30 (or 10)% tax deduction for investments brought forward
and in place by 30" June 2010 (or 31™ December 2010), says Jacqui. In practical terms, this is an added incentive
for businesses to proceed with their vehicle and equipment purchases in this difficult environment.”
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Anzac Day Saturday April 25"
Please respect the Anzac tradition and not open until 12.00 noon on Anzac Day.

Interactive web site for the Murray Darling Basin.

A new interactive website will be updated weekly to show water availability in public water storages across the
Murray-Darling Basin. The Minister for Climate Change and Water, Senator Penny Wong said, “The new website
provides easily-accessible information on water held in public storages right across the Murray-Darling Basin.
Water managers, irrigators, community and environment groups, students, and anyone else with an interest can just
click on an interactive map of the Basin for the latest data on water held in public storage anywhere in the Basin.
S« tor Wong said the quarterly spreadsheet builds on a version that first went online in September last vear, and
was most recently updated to February 2009.

The “Water in Storages” site is available at www.mdba.gov.au/water/waterinstorage

Plastic Bags. :
From May the 4" 2009, you can no longer supply single use polyethylene carry bags of less than 35microns. Bags
must meet the Australian Standards (AS 4736-2006) and be biodegradable or compostable. These bags are NOT
banned. There is a manufacturer in Australia who makes bio-degradable or compostable bags. Unfortunately they
cost about 30cents! All others have to be imported from overseas and prices vary in cost from 17cents each to 22
cents each. Be careful; under the regulations the new <35Um bag must breakdown within a period of about 6
weeks! Also not suitable: epi bags marked 100% degradable. “Protect our Environment” or “We Care for our
Environment” We can use the tear off produce bags designed for fruit and vegetables, or go to an above 35Um
(micron) reusable plastic bag similar to those previously used but stronger for multiple use. We have sourced two
suppliers,

Southern region. Sudden Paper and Plastic Bag Supplies, Unit 5 45 Hales Drive Lonsdale SA Ph 8326 1100, fax
8382 5058 email; suddpap(@adam.com.au .

Northern regions. Shepherd Enterprises Pty Ltd. 113 Frederick St, Welland. SA 5007 Ph. 08 3408077, fax. 08

87 1 8099. email. shepent@bigpond.com

We would encourage the businesses that have to encompass the new regulations to look at the positives that the
Government is trying to introduce by way of this legislation and *Be Seen to Be Green” in the eyes of your
customers. The new bags are ‘Very Green’ and the cost of the bags will most certainly be passed on by the food
chain store cash register at the end of the bill. So do the same! It’s not a shame!

1f, as time passes members feel it would be advantageous to produce a “Nursery green bag” over seas and have it
custom printed (cost .22¢c+ ea) then let us know and we can co-ordinate a bulk order!

Don’t overlook your OHS & W Responsibilities:

NGISA will be convening a very pertinent OH&S workshop on Wednesday 29™ April 2000 at the TAFESA
Urrbrae Campus. Simone Wirkus a senior TAFE lecturer has a strong background in Horticulture and will run the
full day course (9.00am ~ 4.00pm). The difference in this course is that you will leave with a sound knowledge of
the subject as well as with a disc with 20+ Microsoft files that you can ‘create’ a series of your own Policy, SOP,
information handbook, statements and signage documents. These documents when combined in a folder form a
large part of your companies obligations to OH&S.

So if your OH&S manuals aren’t up to scratch please register by Monday next 27" 2009.
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NGISA - Grown in SA Stickers.
A new batch is hot off the press from the printers so please call or collect. Also note that you can use the logo on
your stationery! Contact the office for the logo

City of Salisbury Nursery:

Congratulations to Nataleigh Mottau at the City of Salisbury Nursery at Foti Dve. Salisbury Pk. Nataleigh with the
support of Bob Green from the council has achieved NIASA Accreditation after a number of years of work with
both Cameron and myself. Nataleigh runs a really great and tidy work place and makes certain the nursery
conforms to all of the OH&S compliances that any Council facility is required to do, whilst being constantly under
the gaze of the Council auditors. The nursery specialises in aquatic plants as well as growing for both Salisbury and
other local government instrumentalities many of the local provenance species that are SA natives.

Salisbury Council Nursery - Job Advert!

Bob Green from the City of Salisbury Council Nursery has advised that he put a job advert. In the Advertiser a
month ago but has received little joy in finding anyone. Certificate HI essential to work within a great little Nursery
recently NIASA Accredited. If you know of anyone let Bob know by early next week please
bereent@salisbury.sa.cov.au

G--den City Plastics Pty Ltd are now the new owners of Masrac Plastics
Gi.g Carrick is the new South Australian representative and can be contacted on 0417 332 260

Plant Health Bill NEWS:
PIRSA have made it clear that:
1. Every business that imports commercial quantities of plant stock into SA must be registered as an importer
o This also includes landscapers, developers & plant hire companies
2. NIASA & AGCAS accredited members of NGISA-NGIA will, if they follow procedures laid down in the Bio
Secure HACCP certification be able to import stock without [VCA certification as long as
o stock is contained within a soil less potting medium and
o stock is purchased from a location designated as an ‘area freedom’ zone and
o stock is not on the PIRSA banned list eg vines etc (see PIRSA web site)
http://www.pir.sa.gov.au/planthealth
o They will also be allowed to import stock purchased from NIASA accredited Nurseries interstate
without question if conforming! Whereas stock from non-NIASA nurseries must be quarantined
according to Bio Secure HACCP procedures by Accredited Nurseries & Garden Centre’s,
3. Otherwise, non NIASA & AGCAS accredited businesses will be required to either;
o Have every import shipment of commiercial quantity inspected by PIRSA or
o be IVCA (Import Verification Compliance Agreement) registered on a yearly basis and audited on a
- basis to be determined by PIRSA depending on the deemed risk

The Global Financial Crisis

The global {inancial crisis (GFC) is creating new challenges for business everywhere and Australia is beginning to
feel the impact. Private equity has the potential to play a key role in strengthening your business in 2009. Venture
Capital SA, part of the Departinent of Trade and Economic Development is providing a full day forum on Tuesday
12" May 2009. The forum is a must for businesses and their advisors to learn more about this type of funding and
hear interesting Australian success stories. Debt has become hard to access during this difficult period and private
equity could be an attractive option.

If you want to attend contact Genesia Mandica Venture Capital SA 8303 2498 sabizevents@@state.sa.gov.au

Have a Great Week!

Ps. Don’t wait to see the light at the end of the tunnel! Go and turn it on!
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®i¥ﬁﬁ® Diary Notes.

Grant Dalwood.

Grant had his prostate operation last night and the prognosis is extremely good with all problem cells removed.
Spoke with him today and he sounds great. He will be in Calvary Hospital until Sunday and then convalescing at
home.

Note from Grant.

Tust a short note to alert all of the males in the Industry and those who are the wives/partners of men to keep a
regular check up on their men’s health issues. I am out of the office for a few weeks for removal of my prostate
gland, which T am glad to say because of early detection (I’m just 53) that [ and my urologist are confident of a full,
complete rapid recovery! [ am grateful to the other guys out there who have talked to me about the processes

it ved and the outcomes, and guys remember that this disease is a product of living in the 21" Century, no
amount of money and pills can alter your chances, especially if you have a close relative with the problem.

Get it checked out by blood test and digital examination and act on it early, it won’t go away!

Check out these two web sites to get some good back ground information.
http://www.prostate.org.aw/articleLive/ http://www.prostatehealth.org.aw/v3/html/sheet 2. htm

Another NGISA baby update!

Adam and Jenny Heyne are nearly as proud as Grandpa Gary on the birth of a beautiful little girl Lilly McKenzie
on the 11" April. She arrived a little early but Adam has advised that Lilly is gaining weight and all are in great
health. Can’t get the smile off Grandpa Gary’s face tho!

Also, Ex NGISA Board member and Nursery Industry identity Jenny Zekov proudly announced the arrival of
Alexander Peter into the world. He weighed 3.48 kilos, measured 53cm long and both mother and son are healthy
and happy. Well done Jen.

Garden City Plastics

Greg Carrick has stated that there will be minimal disruption of production and service during the takeover of

i vac. All enquiries are to go through Greg, who can be contacted on the numbers listed. Whislt it is very
disappointing that a number of long serving staff lost their jobs (John Baker, Peter Carcas, Paul Denton etc)
Graham Brown has been retained a sthe production mamanger. It is important that South Australia keeps some form
of a manufacturing base and I’'m certain Garden City Plastics will maintain the excellent “masrac™ service.

GCP Details. 53 — 73 Churchill Road Dry Creek SA 5094. Ph. 08 8168 4100. Fax. 08 8168 4188

Sth Australian representative. Greg Carrick. Mobile. 0417 332 260.

Email orders to. sa@gardencityplastics.com

GCP web Address is: www.gardencityplastics.com

Choosing the Chemical that is Right for You.

Phillip Smoult has reminded of the importance of understanding the labels on chemicals. He has suggested that for
people using or selling chemicals to have a look at website: http://www.apvma.gov.au/safety/chemicals/index.shiml
This website shows you where to look and what to look for on the label and will help you make an informed choice.
Other related Information include,

¢ How the label 1s developed and choosing the right chemical.

» Fact sheets on Understanding Product Labels and Responsible Use and Handling of Farm Chemicals.
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Grant Dalwood
I have made an excellent recovery from my operation and I started back at work on Thursday May 21st. [ would
like to sincerely thank all who have sent their best wishes to me.

Fairview Plant Wholesalers

Apologies to David Obst from Fairview Plant Wholesalers for not including him as a Garden City Plastics distributor, David
has been a stockist of GCP’s products for a number of years now and has a large range at his Coglin Street Elizabeth South
business. Contact David or Sharyne on 8257 1055 and arrange to pick up some GCP product when next you call,

NuiSA Workshops

A very successful Garden Design Workshop facilitated by Pam Gurner-Hall was held recently. The attendees from all over the
State were able to understand the key principles of garden design and the different themes and styles. The only criticism was
that they needed more time for the fundamentals of drawing up the desugn

NGISA activities

The NGISA was represented at the Dept of Environment and Heritage’s community forum “Stirring the Possum™ recently.
Over 700 filled the Hilton baliroom to hear the DEH Chief Executive Officer Allan Holmes introduce speakers Sophie
Thomson, Sheryn Pitman, Chris Daniels and Josh Zeuneret. An interesting night but I think apart from Sophie and Sheryn, the
other speakers failed to give the audience practical ideas instead concentrated on unrealistic solutions. By contrast the
Campbelltown City Council and Newton’s Building and Landscape Suppliers community “Garden Wise” forum was a very
successful night with Minister Maywald opening proceedings with an update on the water issues in SA. Local MP Lindsay
Simmons spoke about other local issues, MC Michael Keelan delivered a passionate plea for more understanding of watering
and urged Minister Maywald to keep up the “good fight”. David Chester presented his thoughts on irrigation, Peter Brunt,
Toro’s Marketing Manager talked about what home irrigators can do from a manufactures point of view and Kim Syrus
summed up the night with his very succinct thoughts on gardening. Daniel Phillips, Newton’s very energetic Business
Manager is to be congratulated for organising a very successful night.

Plant Health Act. Adeclaide Airport upgrades Fruit Fly prevention.

PIRSA and Adelaide Airport are joining forces in a fresh approach to protect South Australia from the scourge of fruit fly.
Signage is now on display in the Airport’s air-bridges warning travelers arriving in Adelaide to dispose of any fresh fruit and
vegetables they are carrying or risk being penalised. Agriculture Minister Paul Caica says the hio-security initiative is an
Australtan first. “It’s all about protecting our $1.5 billion fresh fruit produce sector and the livelihood of thousands of South
Australians,” Minister Caica said. “The brightly designed signs are an important way of educating people in the lead-up to
South Australia’s tougher new penalties coming into effect on July the first. “The State’s new Plant Health Act will increase
penalties and introduce on the spot fines for people found illegally trafficking fruit into South Australia and into the Riverland.
The new measures will also require all importers of plant and plant-related material into SA to be registered. “At Adelaide
Airport, all domestic and international passengers, flight crews and airport staff will pass our new signs between the terminal
and aircraft. “The posters will be the first thing people see on arrival, and will reinforce the audio messages they hear in flight,
about not bringing fresh produce into South Australia. “That’s about seven million people each year at our Airport getting the
message to “bin’ any fresh produce they are carrying when they arrive in Adelaide — even if it’s just an apple they intended to
eat during the flight. “We have clearly labeled quarantine bins located in the ground floor of the airport, and we are asking
incoming travelers to drop any fruit, vegetables or grapevine material they may be carrying into the bins, rather than risk a
fine. The following web siles also provide access to key information: www.pir.sa.gov.au/ica and
http:/Awww . pir.sa.gov.au/planthealth/legislation.
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Federal Government’s new Superannuation guidelines

Concessional contribution limits lowered: Concessional Tip: Between now and 30 June 2009 may be your
contributions can provide significant tax savings both now  iast chance to make substantial concessional super

and in the future for many Australians. They include contributions before the introduction of lower limits.
Superannuation Guarantee and salary sacrifice

contributions paid by your employer, as well as personal Tip: If you are currently salary sacrificing to super (or
contributions on which you claim a tax deduction. making other concessional contributions), it is

important to review your strategy prior to 30 June
Concessional contribution limits are currently $50,000 if you 2008 to ensure you stay within the new contribution
are under 50 or $100,000 if you are over 50. However, from caps. Substantial tax penalties apply for breaching

1 July 2009, these limits will be halved to $25,000 and your concessional contribution cap.

$50,000 respectively,

Minimum payments from account based Tip: If you don't require the payments from your
superannuation pensions halved for 2008/09 and account based pension, this is a perfect opportunity

2009/10: An account based pension requires you to draw a to temporarily reduce these payments, and retain
certain percentage of your super balance in each financial more money in the concessionally taxed

year. While under 65, this percentage is a low 4%, but superannuation environment.

gradually increases as your age increases.

Fe. .his financial year and next financial year, only half of
the normal minimum pension payment will need to be
withdrawn (although you can continue receiving the normal
minimum should you wish).

Government Co-contribution temporarily reduced: Tip: While the temporary lowering of the Government

Under the Government Co-contribution initiative, the Co-contribution does make it relatively less attractive,
Government generally contributes 150% of your after tax it is important to bear in mind that the Government is
contributions to super, up to a certain limit. still giving those who are eligible an immediate 100%

return on their after tax contributions up to certain
However, from 1 July 2009, this will reduce to 100%. On 1 limits. Certainly this is still one of the most attractive
July 2012, it will increase to 125%, and will then return to its retirement savings options available.
original 150% from 1 July 2014.

Changes to personal income tax

30 - §6,000 0% $0 - $6,000 0%
$6,001 - $34,000 15% $6,001 - $35,000 15%
“$34,001 - $80,000 30% $35,001 - $80,000 30%
$80,001 - $180,000 40% $80,001 - $180,000 38%
$180,001 + 45% $180,001 + 45%

While most earning income over $34,000 will benefit from these changes, it will be those earning over $80,000
who will particularly benefit from a reduction of the rate of tax paid on any income between $80,000 and $180,000.
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A@R@ Diary Notes. NGIA 2010 Awards entries now open
NIASA National meeting Adelaide June 23".25"
Landscape Association Awards night Saturday 27" June. HIA Home Show October 16™-18"

Notes from the meeting with Water Minister Maywald -Tuesday June 16th

Garden Rebates. $638,530 has been paid to 63,159 claimants for products listed for a rebate in the garden.

This compares with $1,2630, 917 paid out for washing machines and $3,404,136 paid for rain water tanks,

The rebates continue until November 2011 and we must, as an Industry, urge our customer to lodge claims with SA Water.
Murray-Darling Basin storages: The volume of water in storage in Hume and Dartmouth Reservoirs, Lake Victoria and
Menindee Lakes is currently 1,414 GL (15% capacity), compared to about 1,914 GL (20% capacity} at the same time last
year. The long-term average for this time of year is about 5,270 GL (56% capacity). The Murray-Darling Basin Authority
in*~ates the whole of basin storage capacity is 22,611 GL but only 3,938 GL (17% capacity) is currently in storage.

Ri..c Murray system inflows during 2008-09 were the third driest in 118 years of records. The 2007-08 water year was the
seventh driest, and the lowest on record was 2006-07. Salinity levels above Lock 1 (Blanchetown) remain fairly low.
However, downstream of Lock 1 salinity levels remain high due to low water levels. Salinity in Lake Alexandrina (at Milang)
is currently 5,881 EC, Lake Albert (at Meningie) is currently 10,190 EC, Goolwa is currently 26,787 EC,

Local storage. Approx 84% of the current water being held in our reservoir system has been pumped from the Murray!
Intakes from the Mt Lofty ranges have decreased from 153.4 gigs in 2000 to 45.9 gigs in 2008. So far this year only 3.6 gigs!
Desalination . Due to start producing of 50gig of water from December 2010. This will increase to 100gigs in 2012. The
Minister assured the meeting that the impact of the brine extract on the Gulf system will be minimal to nil. The EPA has
enacted very stringent legislation that must be adhered to.

Recycled Water. The “purple” pipes are being laid throughout the parklands for recycled water to be available for parks and
gardens.

Water Infringement. 10,869 friendly reminders, 3,709 warning notices and 366 expiation notices (§315.00)have been sent
out since Level 2 was introduced in 2006. Not a lot of notices if you take into account we have approx 700k homes on SA
Water and everyone has a story about some one watering outside the restriction hours!

The Minister recognised the commitment of the Nursery and Garden Industry in promoting water efficiencies and for the
ongoing education of the home gardener in being responsible with water usages.

National Invasive Plants Survey

The Nursery & Garden Industry Australia (NGIA) produced the Grow Me Instead booklets in April. This was a major
initiative designed to educate industry and the wider community in tackling the spread of invasive plants,

NGIA is now conducting a national two part invasive plants survey to address the gaps in knowledge and help us establish the
level of awareness growers and retailers have regarding the plants they sell.

Stage one of the survey is currently underway. It will examine annual production lists nation-wide for recognised invasive
plants, The stage two part of the survey will be conducted to collect data from production and retail nurseries nation-wide.
This survey will gauge how familiar businesses are with invasive plants and determine if these are still offered for sale. All
information gathered during this project will be kept private and used only for research purposes. Business details will not be
disclosed in the final report. With an increasing focus on environmentally sound business practice, it is vital for industry to
participate in this project. Delwyn Thomas, the facilitator of the SA Grow Me Instead and a well known and dedicated
horticufturist with more than 40 years experience in the nursery and cut flower industries has been engaged to lead the project.
If you would like to know more about this project or to forward your list, contact Del Ph/Fax (02) 6557 2727 Mob: 0414
678840. email; delwyn.thomas{@ngia.com.au

New NGIA Web-site. The new Nursery & Garden Industry website www.ngia.com.au is now up and running. It is more
user-friendly, full of resources and clear and concise information and also provides the latest news and upcoming events
within the industry, and links off to the State Associations.
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Plant Health Bill 2009
Retailers! Have you thought about your course of action for the new year!

You are deemed to be an Importer — not the Nursery you are purchasing the stock from Interstate

Be aware that there is a compulsory requirement for all Importers to “Register” as an Importer with PIRSA
There is no hidden agenda from PIRSA — it is their aim to communicate directly with those who are registered.
Email PIRSA on pirsa.planthealthfsaupov.sa.gov.au to have the form sent to you or Grant Dalwood
gdalwood@ngisa.com.au at NGISA — this should be done ASAP.

Nursery & Garden Industry Awards! New Awards, Simplified Entry Process, Greater Winner Benefits

The annual Nursery & Garden Industry Australia Awards recognise and reward excellence within the nursery & garden
industry and acknowledge industry leaders as they strive to achieve best business practice.

Changes to the Awards and the entry process to make entering easier for you have been implemented along with

* Simplified Submission Requirements- The entry criteria has been simplified, there is now an average of eight (8) questions
to be answered and the size of the submission varies depending on the category you are entering.

« New Categories- For 2010 NGIA have introduced two new categories to the production sector g:,lvmg:, propagation nurseries
and government owned and operated nurseries their own categories.

» Modifications to the Supplier Category- This Award is about industry recognition, this year we are asking garden centers and
nurseries to nominate the supplier who has contributed the most to the development of their business and/or the nursery &
garden industry as a whole.

There are many benefits to entering the 2010 Nursery & Garden Industry Awards. By participating in the Awards you will
receive invaluable information from judges feedback, which will provide the opportunity to analyse where you are, where you
want to go and what you need to do to get there as a business. Participating in the Awards is a team effort for your business,

go  our staff involved! It will reward you with improved staff morale and a more positive and successful business.

In order to enter the 2010 Nursery & Garden Industry Awards, follow the steps outlined in the entry form sent to you by
NGIA. The entry form contains all the information needed to enter as well as contact details for any queries you might have.
There’s everything to gain for you, your staff and your business, so give it a go and enter the 2010 Nursery & Garden Industry
Awards. Entries are now open and close July 26th 2009

g &
Slat[en=Ye
This weeks NGISA Member Company Profile is Home & Garden Care
Heiniger - Home & Garden Care is a SA based subsidiary company of the famous international Swiss-based
Heiniger family group of companies. The company is a manufacturer and supplier of Home & Garden Care and
Animal Care products. The original company was established in South Australia in 1943 to treat by-products from
carbonated water and was called Chemical Recovery.
FOCUS: Our focus is on modern organic and environmentally friendly home and garden products.
The Heiniger - Home & Garden Care headquarters, production, manufacturing and main Agsate warchousing
sites are located at Lonsdale, SA. Production, packaging and warehousing sites are at Monbulk Victoria and
Heiniger support and warehousing facilities are located at Bibra Lake WA. Main lines cover household, laundry,
plumbing and horticultural needs, which include organic and enviro-style products, plus flower, fruit, potato and
v table bulbs, as well as garden and lawn products. The core business range of our products includes,
Fresh Flower Bulbs range - Australia's largest supplier of Spring and Summer customised fresh flower bulbs with
over 250 pack varieties available which are distributed throughout all states of’ Australia.
Enviro Range - a comprehensive range of natural and organic products
Supercharge Nutriments - New generation 100% organic nutriments for soils & plants containing no artificial
chemicals or fertilisers and no smell or animal waste.
Animal Care - world's largest supplier of Si-Ro-Mark the CSIRO developed animal identification product range
Home Care - a comprehensive range of laundry, plumbing and household products, including organics. Our new
laundry range is biodegradable and contains the new Garden Friendly washing powder.
Garden Care - our established, proven garden, lawn and horticulture product range
Debeo — the premium potting mix, water retention, controlled release, fertiliser, organic and mulch garden range
Ausgro — the environmentally safe product range specializing in treating insects and fungus in gardens
AgriSense - a new natural, non toxic, non pesticide home and garden pest range
ECO range - effective organic garden products safe for gardeners, plants, soils and beneficial insects.
Blooming Pots - a new range of beautiful potted flowers (ready to go)

We are a local SA business, growing strongly - with an exciting future,
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Landscaping Association of SA (LASA) Awards.

LASA President Wayne Kitschke, noted the increase in the number of talented young people in h]s Industry and stated that the
Landscaping Industry will survive the current economic downturn when he welcomed guests to LASA’s annual awards night.
MC, Nathan Syme controlled the proceedings that showcased the best of the best in landscaping with NGISA members, Ron
and Elaine Baker (Mr B’s Landscaping and Garden Care) and Craig Norman (Wholesale Plants and Products) receiving awards

Nursery and Garden Industry (NGEA) 2010 Awards. Contact the office for more information.

Water for Good. Ensures South Australia’s water future to 2050

The Water for Good plan was developed by Water Security Commissioner Robyn McLeod and the Government has accepted a
recommendation to extend the role of the Essential Services Commission to cover water costs. "The long-term interests of
consumers will be protected by independent pricing of water services," the State Government's response to the report states.
Under the current system for electricity, companies must apply to increase power prices and justify the increases according to a
number of factors. The monopoly of SA Water will also be broken down by the plan, which will open the system up to "third
party access” for some water products. By 2050, the report recommends the entire water system, which is controlled by SA
Water, be open to competition. Rebates for water-saving devices will be extended under the plan which recommended
consumers be paid money to help install swimming pool covers, garden goods and hot water saving devices. The plan rules out
the use of recycled sewerage for household purposes, finding "recycled water is not fit for drinking". It will ensure:

storm water recycling of 20 Gl by 2014 and wastewater recycling of 45 per cent by 2013 for agriculture, industry and parklands

“Coastal Gardens” A new planting guide booklet

The NGISA office attended the launch of the Natural Resources Management’s (NRM) new booklet for p[‘mtmﬂ coastal garder
by The Hon. Jay Weatherill, Minister for Environment and Conservation. The City of Holdfast Bay hosted the launch in their
“Carter House” native community garden on the foreshore at Kingston Park which provides an excellent example of using
native ‘provenance’ plants in extreme coastal conditions. The guide provides information on local native plants in various

la  caping styles, maintenance and purchasing tips. Copies of the guide are available for the NGISA office or downloading
from the Adelaide and Mount Lofty Ranges Natural Resources Management (NRM) reception(@adelaide.nrm.sa.gov.au

Update Award Modernisation The Australian Industrial Relations Commission (AIRC) is currently working to create
modern awards covering employers in the Federal workplace relations system. From 1st January 2010, the Horticulture Industr
Award 2010 will replace all Notional Agreements Preserving State Awards (NAPSA) and Pre-Reform Federal Awards - with
the exception of those industrial instruments (e.g. enterprise agreements) confined to a single business. The Minister for
Workplace Relations, Julia Gillard, instructed the AIRC to set up a process that would neither benefit employers or employees.
The Nursery and Garden Industry welcomes the news that the Workplace Relations Minister will review the proposed awards
modernisation process for other industries after restaurants and pharmacies were able to negotiate with the government for
concessions. All of Horticulture in particular, will be disadvantaged by the hours of work provisions, peace rates, and casual
loadings proposed for out of normal hours labour, The Horticulture Australia Council (HAC) initial submission on {ransitional
provisions was submitted on the 29" May 2009. Their primary position is that a transitional provision should be inciuded withis
the Award, which completely delays the operation of certain key provisions within the Award until after the completion of the
two-year review contemplated in the transitional legislation, HAC submits that the operation of the hours of work, weekend
penalty rates, peace work and casual loading provisions of the Award should be detayed until after the completion of the review
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NIDO’s Timely Tips for Winter!
Please be aware;

Further to our CEQ’s TV interview regarding Plant Health, one of our leading Garden Centre owners, gave a timely
warning to me yesterday about the quality of seasonal tree stock being sent into SA and the difficulties in getting some
satisfaction in treatment and or the returning of inferior stock. He noted Gummosis on incoming stock!

Please be aware that it is your responsibility (ie the person receiving the stock’s) responsibility to accept or reject stock
purchased from any source!

The new Plant Health Act 2009 and the NGI BioSecure HACCP guidelines allow provision for the registering in house
of a “*Responsible Person™. They should be trained by the owner to recognise problems with stock that should not be allawed to
enter your business. This is just good business sense!

GUMMOSIS/BLEEDING; refer to this general information that is pertinent to the problem,

Is the results of diseases, or insect attacks where liguid (sap) oozes from a plant.

It is regarded as a secondary problem and indicates that the plant is under attack from some other source.

Only by controlling the pest or disease will the gumming actually stop.

Removal of the gumming may be necessary in order to get to the problem pest.

In many cases the gumming is the plant's defence system where it aims to suffocate, or drown, lhe problem pest in the plan:
sap. Gummosis of conifers is also kmown as resinosis.

In apricots, excessive gumming with wilting and dieback is the result of "dead arm disease” (Eutypa sp.), which gains entry v,
pruning cuts. Control recommendations are usually to prune off infected material and burn. Spray pruning cuts with a benonr
mixture. It is recommended to contact local departments of agriculture for verification of this disease.

Botrptis s a fungus, This fungus can altack buds, Nowers, leaves, slems and fruit. Under fawvourstle
conditiaons,
Botrytis spores can fors in as little as 12 hours.,

A The key o control of this disease is lo control Lhe envirmnment. Keep plants

Mhealthry avoiding ony stresses, improve air circulation ang sunlighl Acoid
dowver hesd walaring.

Y

Sotrytiz mauay alltack the Mliage of the crop over winter due to the increase in
darnp condilions,

WWhen the temperature cools down, condensation forms, causing the phants
Lo become wel forlonger paeriods of Lime, which can lead Lo an increas s

i susceptibility o fungal diseases.

Botrytis may also altanck greenhouse crops whera burmidity iz high and 1hen
as temperastlures cool off as night falls, condensalion formys, Fres moisture
lallows Botrytis 1o grow mwen belier,

Cool emperastures may slow the diseass down bul as long oas itis moist e
disease continues o infecl and spread,. Solrnsdss s aclive rom 070 1o aboul
27 "C. Hot dry weathar shuts the diseasse down.

e . . .

HBotryiis olten lives on desd plant material and from
thare, spreads inlo weakened living plant roatsrisl,

It can also infect through wounds or henithy lissue
withoul going though desd or dying tissus, This flunguss
disenze can cause bewig blights on stems, buds, lowers,
fruit and leaves

B ocuan causa brown rol gunmosis, Truit rot and damping off. Spores spraad ffrom infecled lissue (o
non- infected Lissus win wind and waler, Spores are relessed with rapidly decrassing or rising
humidily levels @s well @s rain drops hiling the spore struclures,

Flaintaining an environment within the greenhouse that will nol pecrmit Lhe Tungus 1o slan growing is
esgenlial 1o control, By keeping the relative humidity below 85%., as well as raainlaining goozl air
circuiation angd adeguate plant spacing, excellent contral can be achisgved, “Whenever posyibile,
plants packed closely logether should be spread apart Lo allow beller sivrcirculation and 1o reduce
rexialive hurrddity we ithin the plant conopy. Circulalion fans are the best lool for fighling Soctoqdtis, as
lhey ensure gouod air mowvarmenl around the canopy, keeping the plhants doy

links 1o Circulation Fans or | can amail ywou soma additional informaation,

Circulation fans are the best value investment in the
greenhouse at qround 51.50/im2 of area (reated.
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Issue # 22 July 10" 2009
) NGISA 101 Years Old!
Van Schailes §$ South Australian Reservoir Levels ~ 59%
ﬁﬁ@l@ﬁ@ Diary Notes. NGISA Annual General Meeting August 217
: HIA Home Show October 16"-18"
Royal Adelaide Show Sept 4™ - 12"
Awards of Excellence November 14"
Plant Health Bill 2009, If you haven’t registered, do it now.
Greening Australia; James McGregor heads up the Vegetation Services of this mostly voluntary business at Panorama. |
have just completed an assessment of the facility and during our discussions James made mention of the NRMA Coastal
Planting guide that we sent to all members a week or two ago, he made special note of the fact that if our Production Nurseries
wish to grow any of the varieties listed in the book that seed, cuttings, tube stock or advice was available from Greening
Australia. They grow (in tubes only) all of the species listed in the booklet each year and this could well be an excellent source
for market growth.
N nal Invasive Plants Survey — we need your assistance
In recent years, Nursery & Garden Industry Australia (NGIA) has taken significant steps forward in tackling the spread of
invasive plants. The launch of the Grow Me Instead state booklets in April was just one of the initiatives designed to educate
industry and the wider community. NGIA is now conducting a national invasive plants survey to address the gaps in
knowledge and help us establish the level of awareness growers and retailers have regarding the plants they sell. National
Environmental and Technical Policy Manager Anthony Kachenko says: “For many years now, our industry has been proactive
in responding to the threat of invasive plants to our natural environment. However, the question remains, how can we continue
to place industry in the forefront when it comes to invasive plant issues?” This survey will occur in two stages:
Stage one is currently underway. It will examine annual production lists nation-wide for recognised invasive plants.
As part of stage two, a survey will be conducted to collect data from production and retail nurseries nation-wide. This survey
will gauge how familiar businesses are with invasive plants and determine if these are still offered for sale. All information
gathered during this project will be kept private and used only for research purposes. Business details will not be disclosed in
the final report. With an increasing focus on environmentally sound business practice, it is vital for industry to
participate in this project. If you would like to know more about this project contact Del Thomas Ph/Fax (02) 6557 2727
Mob: 0414 678840, email: delwyn.thomas@ngia.com.au

Trees for Life has been received $213,000 grant from the Board to continue restoration and protection of bushland in and
aronnd the Mt Lofty Ranges. Bush for Life teaches members of the community bush management with minimal disturbance
te  .iques and their work helps protect remnant vegetation from weeds that choke native plants and destroy habitat. Trees for
Life has grown more than 28 million trees to date and now looks set to continue this valuable work.

Eggplant re Queensland Fruit Fly.

South Australia has granted an extension to interstate growers regarding certification requirement for eggplant for Queensland
Fruit Fly, EGGPLANT (EggfruitAubergine - Solamum melongera) is a host of Queenstand Fruit Fly according to the revised
draft Code of Practice for the Management of Queensland Fruit Fly.

The South Australian PQS (Plant Quarantine Standard) Entry Requirements are still currently being updated and will include
Eggplant as a Queensland Fruit Fly host with the following certification options detailed in the PQS, (which are the same as
those for Tasmania and WA who already enforce Queensland Fruit Fly entry requirements for Eggplant).

. Condition 9 - Area Freedom

s Condition 11 - Cold Storage
° Condition 12 - Dipping / Flood Spraying
° Condition 13 - Methyl Bromide Fumigation  (Eggplant may be damaged under certain conditions).

SA does not accept ICA-26 pre-harvest treatment as an option at this stage and to avoid market access problems after this date
please ensure appropriate Entry Requirements are met and obtain/receive certification where necessary,
Enforcement of certification requirements for Eggplant will now commence after midnight Sunday the 16th of August, 2009.

By the time a man is wise enough to watch his step, he's too old to go anywhere. Billy Crystal
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Issue # 24 July 24" 2009

- NGISA 101 Years Old!
vanschiis 2 I South Australian Reservoir Levels —69%
RBIO A@ﬁ@ Diary Notes.  NGISA AGM Wednesday 19™ August
l Royal Show Friday 4th-Saturday-12" September
HIA Home Show Friday 16" Sunday-18" October
Plummer’s United Nurseries new staff member.
John and Deidre Plummer’s daughter Cassie has given birth to a healthy 7lb baby boy, Tate Gilbert Stoneham. Cassie and dad
Travis are doing well but grandparents are just coping.

Notice of Public meeting for an update on the River Murray

These meetings will provide River Murray communities with the latest information about the drought, the outlook for
irrigation allocations in 2009-10 and the unbundling of water licences. The Minister for the River Murray, Karlene Maywald,
and other speakers will be at the meetings to provide advice and information to answer questions

L.  horne Creek - Tuesday 28th July 1.00-3.00pm at the Football Clubroom

Murray Bridge - Tuesday 28th July 4:30-6.00pm Unity College Steeple Owl Drive

Waikerie - Wednesday 29th July 10.00-11:30am Waikerie Club Crush Terrace

Berri - Wednesday 29th July 2.00-4.00pm Berri Resort Fotel Riverview Drive,

Plant Health Bill 2009

Minister for Agriculture Paul Caica has advised the chairman of the Horticultural Industry Charges Panel (HICP) that he has
reached a determination on the fees and charges applicable under the Plant Health Act 2009. The HICP consisted of
representatives from more than 10 Horticultural Industry sectors in SA including Grant Dalwood from NGISA. Minister
Caica’s decision means that for the year ended 30" June 2010 the nominated fee structure will be charged at a rate of 75% of
the full fees and charges. From 1% August fees and charges will revert to 100%, it is deemed that the 25% reduction will both
provide PIRSA with a reasonable income stream and also not add undue hardship to the Horticultural Industry in SA.

Fruit Flies. There are no flies on us!
South Australia has managed to record ancther season with NO outbreaks of fruit fly. Our fruit fly free status gives
South Australia’s fruit and vegetable industry a considerable advantage over our competitors with savings of
approx $3.00 per crate by not needing to treat produce. Citrus industry experts estimate that the fruit fly free status
ir " e Riverland provides that region with valuable market access to overseas markets saves local producers around
$4.2 million per year by removing ‘cold treatment’ costs.
South Australia’s new Plant Health Act, which comes into effect this financial year, further strengthens the state’s biosecurity
levels and provides the tools for greater enforcement. From next month, anyone travelling into the Riverland with *fruit fly
host produce’ purchased elsewhere within SA, must carry with them an itemised shop receipt or Plant Health Certificate, or
risk an on-the-spot fine. The new fines for illegally carrying fruit, vegetables or plant material are:

71 3315 for an individual 13 $20,000 for a truck driver {0 $100,000 for a company
As part of the ongoing implementation and community awareness program, 600,000 brochures are due to be mailed out to
each South Australian home from August, in conjunction with the annual Emergency Services Levy renewal process,

Chemical Regulator acts on Unregistered Imports.
Two Australian companies have learnt the hard way that importing chemical products without checking their safety or
suitability to the Australian marketplace is against the law, These companies imported cans of fly spray that were not
registered in Australia and therefore had not been assessed to establish whether they were safe for people, animals or the
environment. As a consequence the products were seized with the companies concerned being required to pay around $75,000
for the recall of cans from discount stores, store them and then return them to their country of manufacture. “All agriculiural
and veterinary chemical products imported for sale in Australia must satisfy the Australian regulator that they can be used
safely” Mr Neville Matthew, spokesperson for the Australian Pesticides and Veterinary Medicines Authority (APVMA) said.
“The registration of a product in an overseas market is no assurance of its safety or suitability to the Australian marketplace™.
Nursery &Garden [ndustry SA Inc 503 Fullarton Road NETHERBY ABN 34 989 393 724
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Are you the best fisherman in the Industry?

The 2010 NGI Conference is to be held in Darwin from April 19th to 22" 2010 and what better way to kick it off than with a
fishing day?

1f you would like to take part in the fishing competition please email Natalie Walker on email natalie. walker@ngia.com.au by
August 14" 2009, )

The Darwin Convention Centre is the venue for the 2010 Nursery & Garden Industry National Conference

Insurance in the Nursery & Garden Industry
Relying on Mother Nature to earn a living can be unpredictable and risky, regardless of the size or location of your business.
Businesses in the Nursery Industry require robust risk management plants, tailored insurance products and services and the
support of their Industry Association to guide them through the myriad of issues. In the July 09 Nursery Paper, we take a
closer look at the insurance and risk management advice and benefits to your business.

The 2010 Nursery & Garden Industry Awards
Entries close on 5pm Friday July 24, 2009 for hardcopy submissions and midnight Sunday July 26, 2009 for submissions sent
via email. The countdown is on, so be in quick to take advantage of this invaluable opportunity.

Publications Survey

NGIA is in the process of reviewing our publications. To help with this, they are conducting a publications survey.
You should have already received this survey via fax or email, but if not you can take part via this link
http://www.surveymonkey.com/s.aspx?sm=NtBb_2bCmhBB _2fdQrwonIMTMw_3d_3d

Please assist them by participating, this way we can ensure we are delivering the relevant information you require.
For queries, please contact Sarah McMahon at NGIA ph (02) 9876 5200, email sarah.mcmahon@ngia.com.au

R s,
Probably the most recognised plant; even the worst ‘green thumb” can describe a rose! They are hardy and provide such a
continuous display of colour, every gardener should have at least one to enjoy.
July is the best month to prune and you must all be asked for advice so often that a few precise, simple steps may be useful to
pass on to customers.
1. For the major winter prune, take off half the height and thin out the remaining branches by half. Anything less than a
pencil thickness can be removed.
2. Fertilise in August for healthy growth and blooms in Spring. Half strength fertiliser in December to help the plants
through Summer, then fertilise again in late February for Autumn flowers.
3. Bush or landscape roses can be simply sheared, taking a third off the height.
Secateurs and gloves, even protective eye-wear can be merchandised with a rose display. If you stock compost bins and
shredders, place them into view too, because the customer didn’t walk in to consciously buy one. Clever marketing reminded
them that they need one!
Contact the NGISA Office for the Rose Societies “How to grow™ brochure
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Issue # 25 July 31* 2009

NGISA 101 Years Old!

von -;d. - ?ﬁ South Australian Reservoir Levels 71%
RIO @@R@ Diary Notes: RAHS NGISA display Sept 4" — 12"
HIA Home Show October 16"-18"

NGISA Awards of Excellence Saturday 14" November
Gift & Homewares Fair — Melbourne 1-5 Aug  www.agha.com.au

NGISA supports Water Aid.

WaterAid is an International charity with a mission to overcome poverty by enabling the world’s poorest people to gain access
to safe water, sanitation and hygiene education. They work with local partners, who understand local issues, and provide them
with the skills and support to help communities set up and manage practical and sustainable projects that meet their real needs
NGISA with the generous support of Malcolm Lewis (Lewis Horticulture), David Kirk and Darren Adey (Brunnings Garden
Products), Kathy Errey (Payneham Plant Wholesalers) and Geoff Doyle {Selleys) donated products to be auctioned. The
Dernty Chair of WaterAid Australia, SA Water’s Operation Manager John Ringham, thanked the Nursery Industry for their
ge  .ous support.

Caution needed when buying freshwater ornamental fish

With the increasing trend to include the sale of fresh water fish, Garden Centre’s must be aware of who they buy the product
from, AQIS, in Perth recently, has just intercepted a shipment of fish affected by an exotic virus that could cause serious
problems if it escaped and spread in Australia. This has prompted a review of Australia's quarantine policy for freshwater
ornamental finfish by Biosecurity Australia. The draft report recommended additional tighter quarantine measures for
ornamental finfish. These are: sourcing fish from populations demonstrated to be free of the iridoviruses of quarantine
concern, or batch-testing on arrival to show fish are free of iridoviruses of quarantine concern. The ornamental fish include
gouramis, cichlids (such as angelfish and oscars) and poeciliids (such as guppies and platys), which are sought after aquarium
species native to South East Asia and Africa. Existing quarantine measures for the millions of ornamental finfish imported
each year include pre-export quarantine, health certification and post-arrival quarantine.

A lot of wasted money on water purchases with little or no return to the Murray.

Minister for Climate Change and Water, Senator Penny Wong, and the Assistant Treasurer, Senator Nick Sherry, announced
on Monday 27" July a Productivity Commission study into alternative market mechanisms that the Australian Government
could use to diversify its purchase of water entitlements in the Murray-Darling Basin. As part of the Government’s

$17 9 billion Water for the Future plan, $3.1 billion over 10 years has been committed to buying back water entitlement so the
Bu..n’s rivers and wetlands get a greater share of water when it is available. To 30™ June 2009, the Government had bought
some 446 gigalitres of water entitlement worth just over $660 million.

The study was part of an agreement in February with South Australian Senator Nick Xenophon relating to the Government’s
$42 billion Nation Building Package.

The Productivity Commission is required to provide the final report within six months. To register an interest in the study or
for further information please visit www.pc.gov.au or phone 02 6240 3239,

Commercial Water Rating
Customers classified commercial for the purpose of the water rating system are broadly those with land use codes related to
the wholesale, retail, finance and other service sectors.
For 2009/2010 charges applied to commercial customers are:
Annual supply charge:
e 0.0768% of property value subject to a minimum of $174.60
o Quarterly this is 0.00192% of property value with a minimum of $43.65
Water use charges of:
o 0-120kL $0.97 perkl
e >[21kL  $1.88 perkl
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NGISA 101 Years Old!
v.,,m, i - South Australian Reservoir Levels — 73%
@A@E@ Diary Notes. NGISA AGM 19" August
RAHS NGISA display Sept 4" — 12"
HIA Home Show October 16%-18"
NGISA Awards of Excellence Saturday 14" November

Important Reminders!

NGISA AGM - No excuses —Put it in your Diary Now! - Just come along — Please!

Your Association’s AGM is set down for 6,30pm on Wednesday 19" August at the NGISA offices at TAFE
Urrbrae. We will have some refreshments available and if you let us know you are coming then that would be a
good thing!

NGISA Awards of Excellence-No excuses for short notice, Make no mistakes on the date
Bring your staft, Bring your wife, Bring your gir! friends, Bring your friends
The NGISA Awards of Excellence will be held on Saturday 14™ November (before the Xmas party rush!)

Craniofacial Dinner Dance — NGISA’s designated Charity

Last Saturday night NGISA President Malcolm Lewis and his partner Connie Dworski, along with Darren Adey
and Carrie Prettejohn from Brunnings Garden Products, Grant Dalwood and wife Deb and special guest Sophie
Thomson and her husband Richard Elston attended the yearly dinner dance at the Wayville Show grounds. It was a
great night with a masquerade theme, Malcolm and Connie (wearing her own home made design) looked
resplendent and easily were the best couple of the night. NGISA supplied a great package worth over $2,000,
including plants from Lewis Horticulture, Heynes Production Nursery (Garry), Living Colour (GeofT Pretiejohn), a
water feature from Jim Gencheff at Virginia Nursery and a host of garden essentials from David Kirk and his great
crew at Brunnings. To Di and Jon Hall, great thanks for a copy of Dianne’s beautiful book “High Tea in the
Garden” along with a voucher for high tea for 2 at Newman’s Garden Centre, the package was topped off with a
copy of Sophie Thomson’s best seller ‘From the Ground Up” and a two hour consultation with Sophie at the highest
b" ‘ers home. It was a great pleasure that one of the Surgeons from the Craniofacial team was indeed the highest
biader and having seen his garden he will need all of Sophie’s skill and our Industry best product to get things up to
scratch. We wish him and his wife luck and probably we should have included a package for dog obedience for
their very frisky border collie who seems to think he owns the yard!

5% Garden Guru’s Spring Release

“HE The NGISA and The Garden Guru’s have developed an exciting new initiative for retail garden
SARDEN  cenre’s designed to showease your garden centre and introduce your garden centre to new customers.
+URUS We are going to crank up the barbie at Heynes Garden Centre , 283 The Parade, Beulah Park on Friday
28™ August beginning at 7:30am so those needing to head off early can grab bite to eat and hear about what The
Gurus are up to this spring. We will also showing off our latest VIRTUAL GARDENING TOURS - taking garden
centres to the comfort of a customer’s lounge room. This new and exciting concept has been rolled out in Victoria
where many NIGV Garden Centres can already be seen on the web. See how these Virtual Tours work by logging
onto to our website www.thegardengurus.tv.

Come along and listen to a short presentation from Neville Passmore and local Guru Kim Syrus.

To help with catering, could you RSVP to Kim Syrus — 0417 814 232 or admin{@corporateroses.com.au.

The Garden Guru’s will also overview their television plans for Spring 09
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Van Schalis | 2 ﬁl"‘ South Australian Reservoir Levels - 73%

@E@j&@ﬁ@ Diary Notes. Green Expo in Sydney - next Tues & Wed

’ Royal Show NGISA display Sept 47 - 12"

HIA Home Show October 16%-18"
NGISA Awards of Excellence Saturday 14" November
Hortivations at Ball Australia, November 24 to December |
don’t miss out see www.ballaustralia.com

Happening this week

I was fortunate enough to spend a few relaxed hours with Garry Heyne on his own patch and in beautiful sunshine on
Thursday morning while he greeted customers, mulled over the past and looked confidently towards the future. Garry is a non
str~ hive of information, ideas and endeavour to continue to expand and make better his Nursery. His passion for his
cv umers, staff and 3 children who work with the firm is infectious and [ thank him for his time! One (and there is many
going on at once) of Garry’s current bees keeping him awake at night is staff training, especially moving towards increasing
the *multi tasking skills” of his staff. With the new award coming into effect early next year he believes it plausible to pay
above set levels to retain good people, especially those who are open and secure in their attitude to be able to assist in training
other less skilled staff, this cross training or multi skilling done on site (essential in the process) is very important to the
ongoing success of the Heyne’s production business. Key areas such as correct bar coding, labelling and order picking are
some of the areas that senior staff can easily teach to often younger (and more computer literate) staff. Sales over the recent
past have been ‘sensational’, a new accumulator is being commissioned with the normal teething problems, new areas are
being opened up to cater and further dollars are being spent on water security. The production facility is now almost
completely surrounded by residential and this brings its own problems especially during the construction phase of the sub-
division next door.
Grant Dalwood
AGM

This weeks AGM held at NGISA head quarters at Urrbrae was a good night, we welcone three new Board members,
namely, Robyn Powell (Tupelo Grove) — ex President returning to the board to help maintain the number of production
nursery people on the board, Tony Stanton (Living Pictures) — Tony runs a successful garden design business which includes a
fantastic garden lighting section, and also, replacing Simon Keller from Maxima is Glenn Porteous who comes to us with
gr +qualifications. Thanks also to all who attended, it was great to see Graham Dellow (life member) and we trust all
en,uyed the banter, beer and good SA red wine with supper.
Geoffrey will report next week on other outcomes of the meeting, he has taken a deserved few days holiday with Suzanne

Is your Business looking for some small way to reward key staff, who have been a great asset for the business
throughout the year? Why not offer them a free ticket to the Royal Show? All they would have to do is to help man the
NGISA stand for a few hours! Plenty of times available and they can get some time off from being on the stand to have a Jook
around! Weekend times are available but entrance tickets Limited!

7 Royal Adelaide Show 2009
Help appreciated to man the Associations display for a period during the event from September 4" to 12" inclusive,
it means free entry and a close up of Jenny Gillies wearable Blooms — this will be a great show!
Take a look; http:/fwww.theshow.com.au/showground/royal-adelaide-show/roval-adelaide-show-home.jsp

» Invasive plants survey, which is an online questionnaire, now available for industry to complete.
Please visit: http://www, surveymonkey.com/s.aspx?sm=D5V]Ja0iXBfMZwkm5mF8Bqw_3d_3d
Maximum participation is needed — All Businesses please delegate the task for someone to complete! 10 minutes max!

Nursery &Garden Industry SA Inc 503 Fullarton Road NETHERBY ABN 34 939 363 724
Ph: 08 8372 6822 {ax: 08 8372 6833 e-mail: alulleritngisa.com.au o
The preduction and distribution of this publication is funded jointly by your Nursery Levy and the Federal Government via Horticultural Australia Lid




PIRSA Conditions of Entry — Look this page up — Print it out, and read it — it gives the definitive PIRSA
entry requirements for Plants entering into SA

Plants, general (including household plants and potted plants)

http://www.pir.sa.gov.aw/__data/assets/pdf file/0005/8492/plants_general.pdf

# Green Expo Sydney 2009, August 25 & 26 — Next week
Don't miss out on this important trade-only prestigious horticultural event. Over 100 stands of 'must sec’
plants and products at Rosehill. www.ngina.com.aw/ereenexposvdney

A

NGIA have developed an advertising sign for the side of vans and trucks. It is a bright and colorful and easy to attach
to the side of the vehicle. Please contact the NGISA office for more info or view possibilities at;
http://www.ngia.com.au/Category? Action=View&Category _id=390

> Market Monitor

The Australian Garden Market Monitor report provides national statistics on the size of the industry, important growth
areas and market trends. These reports are commissioned by Horticulture Australia Limited (HAL) and NGIA and
undertaken by Freshlogic.

The Market Monitor works by pooling and then processing key data into outputs that profile market performance and
trends, and assesses the implications for those operating in the Australian Garden Market.

Data is obtained from all industry sectors including, growers, wholesalers, retailers, garden maintenance and landscapers.
Click here to view the latest Market Monitor Click here to view previous Market Monitors

» Nursery & Garden Industry Australia - News Poll Key Findings - August 2009

e  Australian Gardens of Today
» 86% have a lawn; Queensland with 95% is highest
* 57% grow vegelables, herb and fruit plants; 62% of married couples ‘grow their own’
* 32% have a balcony with potted plants; more males than females have potted plants
» 86% have trees in their yard; 88% of Victorians have a tree in the yard
« 24% have an outdoor water features; 35% of homes in WA have a water feature

e Australian Garden of Yesteryear——Australians remember their gardens growing up
» 02% had a lawn, 6% higher than today
*» 77% had a dedicated plot of land for growing vegetable, herb and fruit plants; 20% higher than today, but this trend is on the
rise and growing in popularity in recent years
+ 89% had trees in their yard
* 13% had a water feature, 10% down from the garden of today

» [amilies in the Garden
* % believe that children today spend less time in the garden than they did when they were young; higher response for
Australians with children
* 75% of married respondents believe that plants have a positive impact on their health
+ 75% of respondents with children agreed that plants add value to their home and lifestyle
» 74% of married couples intend to purchase plants in spring for planting in their garden

e Grow Your Qwn/Edible Garden
+ 72% of Australians plan to purchase plants for their garden this spring; 76% of young Australians intend to plant in spring
Reinforcing gardening trends in younger demographics
+ 42% of those surveyed grow fruits and vegetables to provide healthy food and allow for self-sufficiency
« 46% of Australians grow herbs - » 44% grow fruit trees - « 63% grow vegetables eg lettuce, tomatoes, carrots and corn
* The 50+ demographic leads the *grow your own’ movement with 59% of respondents in this group saying that they currently
grow edible plants

¢ Benefits of having a garden {multiple answers permitted)
* 61% enjoy the aesthetic benefits of their garden, with over half saying it adds to the look of their home
* 44% believe that their garden adds to their overall health and enjoyment of their home

+ 40% associate their garden with doing their bit for the environment
RBased on research for the Life is a Garden mitiative, by Nursery & Garden Industry Austratia (NGIA) that surveyed over [,200 Australian respondents in late - July 2009

Nursery &Garden industry SA kne 505 Fullarton Rood NETHERBY ABN 34 989 393 724
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Bﬂ@agﬁﬁ@ Diary Notes. Irrigation Assoc of SA - Trade Day [pm - 9pm on 1% Sept at Urrbrae

- NGISA display Royal Show Sept 4" 12% gt Wayville

National Landscaping Conference & Awards Oct 15" -17
HIA Home Show October 16™-18"
Australian Horticultural Media Awards Dinner Adelaide, 29" October
NGISA Awards of Excellence Saturday 14" November
Hortivations at Ball Australia, November 24" to December 1¥

th

Landscape Association of SA.

Congratulations to Phillip Green who was elected as the President of the Landscape Association of SA at their
recent AGM. Phillip takes over the reins from Wayne Kitschke who played an important role with the NGISA in
representations to the Government on watering issues.

PF"* is well know to all within the Nursery & Garden Industry of SA and with the National Landscape Conference
anu awards happening in Adelaide from 15% to 17" October 2009, he will have his time cut out over the next few

months. NGISA looks forward to even closer ties with the LASA.

Chemical Usage in Public Places.
“Another Chemical update provided by Phillip Smoult CNP (Smoult Mobile Horticultural Supplies)
and AGSAFE accredited chemical reseller focussed on ornamental and amenity use of pesticides”

Phillip has been advising the Australian Pesticides and Veterinary Medicines Authority (APVMA) on behalf of the
NGISA on issues relating to the safe usage of chemicals. He states that many people have concerns about using
chemicals in public spaces including Schools and he advises that APVMA has just released an updated guide to
pesticide usage in those areas. Download the booklet from, http://www.apvma.eov.au/users/chemicalsafety.shtmlfschools

Training, Careers & Employment in Horticulture. Is there a skills shortage?

Skill Shortages research is undertaken by the Department of Education, Employment and Workplace Relations

(DEEWR) on an ongoing basis. DEEWR’s skill shortages research underpins a number of programs designed to

address skill shortages, including:

» . Migration Occupations in Demand List (MODL), which is used by the Department of Immigration and

Citizenship to target the skill stream of the Migration program to occupations which are in shortage and which have

good longer term prospects.

« the National Skills Needs List (NSNL), which is used by DEEWR for determining the eligibility of employers and
their Australian Apprentices for a range of Australian Government training incentives and initiatives.

* the Productivity Places Program, which is part of the Government’s Skilling Australia for the Future initiative,
providing 701,000 new training places over five years to address skills shortages, increase workforce
participation, and drive productivity growth.

Skill shortage research also addresses a need for information about skill needs in each State and Territory to

underpin policy, planning and resource allocation. Additional information supplied by the Labour Economics

Office of DEEWR states: ‘In the year to November 2008, employment of Gardeners (which includes general and

landscape gardeners and arborists) decreased slightly, down 3 per cent, while employment of Greenkeepers

increased by 3 per cent. Employment of Nurserypersons decreased by 26 per cent!.’

‘DEEWR research shows there to be no shortages of Greenkeepers and General Gardeners, with both occupations

filling more than 60 per cent of vacancies within four weeks of advertising. Employers advertising for

Nurserypersons had mixed results with recruitment difficulties evident in regional areas but no shortages in

Nursery &Garden Industry SA Inc 503 Fullarton Read NETHERBY ABN 34 989 393 724
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Vi chalics S0 South Australian Reservoir Levels — 54%

S
ﬁﬂ@i @R@ Diary Notes. Occ Health and Safety Workshop Wednesday 20% April (9am-4pm)
Garden Design Tuesday May 12" 2009 (9am-4pm)

AEHE

NURSERY GROUP

Anzac Day Saturday April 25™
Please respect the Anzac tradition and not open until 12.00 noon on Anzac Day.

Interactive web site for the Murray Darling Basin. :
A new interactive website will be updated weekly to show water availability in public water storages across the
Murray-Darling Basin. The Minister for Climate Change and Water, Senator Penny Wong said, “The new website
provides easily-accessible information on water held in public storages right across the Mumay-Darling Basin.
Water managers, irrigators, commurity and environment gronps, students, and anyone else with an interest can just
~li  on an interactive map of the Basin for the latest data on water held in public storage anywhere in the Basin,
nator Wong said the quarterly spreadsheet builds on a version that first went online in September last year, and
was most recently updated to February 2009.
The “Water in Storages” site is available at www.mdba.gov.aw/water/waterinstorage
Plastic Bags.
From May the 4™ 2009, you can no longer supply single use polyethylene carry bags of less than 35microns. Bags
must meet the Australian Standards (AS 4736-2006) and be biodegradable or compostable. These bags are NOT
banned. There is a manufacturer in Australia who makes bio-degradable or compostable bags. Unfortunately they
cost about 30cents! All others have to be imported from overseas and prices vary in cost from 17cents each to 22
cents each. Be careful; under the regulations the new <35Um bag must breakdown within a period of about 6
weeks! Also not suitable: epi bags marked 100% degradable. “Protect our Environment” or “We Care for our
Environment” We can use the tear off produce bags designed for fruit and vegetables, or go to an above 35Um
(micron) reusable plastic bag similar to those previously used but stronger for multiple use. We have sourced two
suppliers,
Southern region. Sudden Paper and Plastic Bag Supplies, Unit 5 45 Hales Drive Lonsdale SA Ph 8326 1100, fax
8382 5058 email; suddpap@adam.com.au .
Northern regions. Shepherd Enterprises Pty Ltd. 113 Frederick St, Welland. SA 5007 Ph. 08 3408077. fax. 08
83  8099. email. shepent(@bigpond.com
e would encourage the businesses that have to encompass the new regulations to look at the positives that the
uovernment is trying to introduce by way of this legislation and “Be Scen to Be Green” in the eyes of your
customers. The new bags are ‘Very Green’ and the cost of the bags will most certainly be passed on by the food
chain store cash register at the end of the bill. So do the same! It’s not a shame! ‘
If, as time passes members feel it would be advantageous to produce a “Nursery green bag” over seas and have it
custom printed {cost .22c+ ea) then let us know and we can co-ordinate a bulk order!

Don’t overlook your OHS & W Responsibilities:

NGISA will be convening a very pertinent OH&S workshop on Wednesday 29" April 2009 at the TAFESA
Urrbrae Campus. Simone Wirkus a senior TAFE lecturer has a strong background in Horticulture and will run the
full day course (9.00am — 4.00pm). The difference in this course is that you will leave with a sound knowledge of
the subject as well as with a disc with 20+ Microsoft files that you can ‘create’ a series of your own Policy, SOP,
information handbook, statements and signage documents. These documents when combined in a folder form a
larpe part of your companies obligations to OH&S.

So if your OH&S manuals aren’t up to scratch please register by Monday next 27" 2009.

Nursery &Garden Industry SA Inc 505 Fullarion Road NETHERBY ABN 34 989 393 724
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Australian Horticultural Media Awards Dinner Adelaide, 29" October 2009
NGISA Awards of Excellence Friday 13" November.
Hortivations at Ball Australia, November 24" to December 1*

ChemCert — (Re) Accreditation — it is a must to let us know immediately!

G dsGrow

MURESERAY GRGUP

& September Nursery Paper
In this Nursery Paper Grant Dalwood, Nursery & Garden Industry South Australia (NGISA) Industry Development
Officer (IDO) discusses plant health in Australia and the newly implemented South Australia Plant Health Act 2009
and how it affects those who are both exporting to and importing into South Australia,

"% The CNP Student Scholarship aims to educate students on the importance of industry relationships and on-
going education, and to inspire them to continue within the industry once graduated. The scholarship also
assists in furthering the industry’s involvement in formal education and strengthening relationships with
industry educators.

Quick Facts:

» The CNP Student Scholarship program is in its second year after a great start in 2008.

« This scholarship rewards twe successful students (one from a regional area; one from a metro area) with an
expense paid trip to the NGIA national conference in Darwin in April next year.

» Certificates of Merit are awarded to one regional and one metro student from each state (State Winners).
State winners are antomatically National Finalists. National Finalists get great coverage (as per last year) in
multi-page spreads in Australian Horticulture magazine.

« The students need to be in their final year of study of a Cert III qualification or above.

» The students need to be studying in the Retail Nursery, Production/Wholesale Nursery, Arboriculture, Parks
& Gardens or the general Horticulture qualification.

« A letter and info pack was sent out from NGIA in mid August to all Tafesa and private colleges around
Australia
Submissions close at 4pm (EST), 12 November 2009.

+ Submissions from students need to be supported by their educator and employer (if applicable).

« Submission involves answering a few industry questions; enclosing their academic record to date; submitting
a brief document stating what they would do with the opportunity.

» National Winners are determined by the National Training & Recognition Committee using a formal judging
process.

» This year the scholarship is being supported by Australian Horticulture Magazine and Green-Life Careers.

There is a page on the NGIA website {and also via a link from the Green-Life Careers website) that contains all the
details, application forms, info on last year’s national finalists ete. You can find the page here;
http://www.ngia.com.au/Category? Action=View&Category id=332

- Horticulture Australia Limited (HAL) has announced the appointment of Mr. John Lloyd as its new chief
executive officer. Mr. Lloyd has, up until recently, run a management consultancy specialising in operational and
strategic advice to agricultural clients. He has previously been the CEO/VP of CNH Australia/NZL, general
manager commercial at Incitec Pivot, and general manager marketing at Wesfarmers Dalgety. Mr. Lloyd will take
up the role on 2 November 2009. HAL chair, Dr Nigel Steele Scott, said the Board was extremely pleased Mr.

Lloyd had accepted the position. “John has extensive experience in agriculture with practical farmers as well as
Nursery &Garden Industry SA Inc 505 Fullorion Raad NETHERBY ABN 34 989 333 724 £
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Nursery & Garden Industry
hd Australia

State Association Quarterly Report Summary
Western Australia 1% April — 30™ June 2009

I, Dr Margaret Clema confirm that the detail contained within this report and the
attachments is true and correct. The report has consideration for the Conditions
pursuant to contracts set between the State Associations and NGIA, NIASA Heads of
Agreement, AGCAS Heads of Agreement and National Training Funding Guidelines

MW‘L Date: 13% October 2009

Signed:

Accreditation & Certification

NIASA - Production Nursery 8 Growing Media Accreditation - 00 0 1

" Name the person conducting accreditation audits.
Garry Hatcher
. State Associations confirm that this person is suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement NGIWA confirms
Garry Hatcher is qualified and skilled for his role in NIASA,
. Provide an overview of the activities held for NIASA and the outcomes and benefits to industry
accruing and measured...

NGIWA has 61 NIASA accredited nurseries one of the highest number of ali the states for the

population

Completed all 2008-2009 audits

NGIWA AGM

Western Australian Landscape Expo

Meetings with Government Departments (CSIRO, Schools, Department of Conservation,
Corrective Institutions) to increase awareness of NIASA:

CSIRC Climate Change Research using Accredited Nurseries

Department of Food and Agriculture country offices in the advantages of NIASA Nurseries

Royal Agricultural Society of Western Australia Show Launch

Presented NIASA at seminars and field days:

Compost Australia seminar

Turf Seminar

Irrigation Expo

Annuat NIASA field Trip

Fertilizer launch

NIASA displayed at conference of $tream flow Decline in South-west Western Australia:
Groundwater and Surface Water Threshold Respaonse in a Changing Climate presented by CCSIRO

State Reporting requirements version2: October 2008
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Australia

. Minutes of the SNAC meetings, a list of accredited businesses including audit date according to your
records at the reporting date, as well as copies promational activities detailed in the table below.
This includes copies of articles, emails, faxes, photos of events, invoices ete.

NIASA field Trip, visited 4 NIASA Accredited nurseries
and a media Supplier

Associated industry sectors,
Hort Students

NIASA Promotional Activity Audience Reach
NIASA promoted to whole of industry at WA Landscape Retailers, wholesalers, allied 1400
Expo 8-10™ July 2009 traders, members and non-
members associated industry
| sectors RTO's and students
CSIRO Ceonference, Groundwater and Surface Water Herticulturists, Growers, 260
Threshold Response in a Changing Climate conference Scientists, Students,
attended display and handouts on NIASA Government Departments
Department of Food and Agriculture country officas in the | Director General Ag Dept, 50
advantages of NIASA Nurseries researchers, Nursery People
NIASA promoted via Article in ‘Edible Gardening’ feature | All sectors of Industry, 200,000
in Sunday Titmes Newspaper {members and Non-members)
general public
1 NIASA Promotional material displayed at Nextgen Nursery wholesalers retailers, | 210 in total
Workshop (19/8/09), NGIWA Quiz Night (21/08/09), and | allied traders, members and
NGIWA AGM (19/9/09) | non-members associated
industry sectors., RTO's and
students
NIASA promaoted through use of logo on article on Mursery whaolesalers, retailers | 1000
Phytopthora in growWA publication (August 2009) - allied traders, members and
submitted by Giles Hardy & Garry Hatcher (IDQO/ NIASA) | non-members associated
industry sectors.
NIASA promoted through use of logo in growWA4 Nursery wholesaler’s retailers, | 1000 July
publication (July, August & September 2009} ~Emma allied traders, members and 1000 August
Iddison (IDO/ NIASA) as a contact. non-members associated 1000 Sept.
industry sectors,
NIASA promoted to businesses on IDQ visits Members and Non-members 58
Engaged/non-engaged
Wholesalers and retailers
Boronia women's early release remand center the Government Officers, 6
advantages of having a NIASA Nurseries Environmental Officers,
Horticulturist,
Hakea Corrective Institution the advantages of having a Government Officers, 5
NIASA Nursery Environmental Officers,
Horticulturist,
Rockingham Senior High Schoal the advantages of having | Principal, , Environmental 50
a NIASA Nursery Officer, Teachers,
Horticulturist, Students
Compost Australia seminar Nurserymen, suppliers, allied 150
Attended and Displayed NIASA information hand outs 1 Trades Government bodies
supplied
Annual Nurserymen, Media Suppliers 23

State Reporting requirements version2: October 2008
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: Australia
Fertilizer launch Nursery wholesaler’s retailers, | 150
Attended and Displayed NIASA information hand outs allied traders, members and
supplied nan-members associated

industry sectors,

| EcoHort Certification

. Name the person conducting certification audits.

. State Associations confirm that this person is suitably skilled as specified in Appendix 1, NIASA
Heads of Agreement and the certifier has undertaken the EcoHort workshop.

. Provide an overview of the activities held for EcoHort and the outcomes and benefits to industry
accruing and measured..

NGIWA has 2 ECO-HORT Accredited nurseries

Completed all 2008-2009 audits

NGIWA AGM

Western Australian Landscape Expo

Meetings with Government Departments (CSIRO, Schools, Department of Conservation,
Corrective Institutions) to increase awareness of ECO-HORT:

CSIRO Climate Change Research using Accredited ECO-HORT Nurseries

Department of Food and Agriculture country offices in the advantages of ECO-HORT Nurseries

Roval Agricultural Society of Western Australia Show Launch

Presented ECO-HORT at seminars and field days:

Compost Australia seminar

Turf Seminar

Irrigation Expo

Annual NIASA field Trip

Fertilizer launch

ECO-HORT displayed at conference of Stream flow Decline in South-west Western Australia:
Groundwater and Surface Water Threshold Response in a Changing Climate presented by CCSI

State Reporting requirements version2: Cctober 2008




emails, faxes, photos of events, invoices etc.

=1 Nursery & Garden Industry

L) Australia

" A list of certified businesses including audit date according to your recerds at the reporting date, as
well as copies promational activities detailed in the table below. This includes copies of articles,

NIASA field Trip, Eco-Hort information and hand outs
supplied

Associated industry sectors,
Hort Students

EcoHort Promotional Activity Audience Reach
Eco-Hort promoted to whole of industry at WA Landscape | Retallers, wholesalers, allied 1400
Expo 8-10'" July 2009 traders, members and non-
i members associated industry
sectors RTO's and students
CSIRO Conference, Groundwater and Surface Water Horticulturists, Growers, 260
Threshold Response in a Changing Climate conference Scientists, Students,
attended display and handouts on Eco-Hort Government Departments
1 Department of Food and Agriculture country offices in the | Director General Ag Dept, 50
advantages of Eco-Hort Nurseries researchers, Nursery People
Eco-Hert promoted via Article in *Edible Gardening’ All sectors of Industry, 200,000
feature in Sunday Times Newspaper (members and Non-members)
general public
Eco-Hort Promotional material displayed at Nextgen Nursery whalesalers retailers, | 210 in total
Workshop {19/8/09), NGIWA Quiz Night (21/08/09), and | allied traders, members and
NGIWA AGM (19/9/09) non-members associated
industry sectors., RTO's and
students
Eco-Hort promoted through use of logo on article on Nursery wholesalers, retailers | 1000
Phytopthora in grow WA publication {August 2009) -~ allied traders, members and
submitted by Giles Hardy & Garry Hatcher (IDO/ NIASA) | non-members associated
industry sectors.
Eco-Hort promoted through use of logo in grow W4 Nursery wholesaler's retailers, | 1000 July
publication {(July, August & September 2009) —-Emma ! allied traders, members and 1000 August
Iddison (IDO/ NIASA) as a contact. | non-members associated 1000 Sept.
_ industry sectors.
Eco-Hort promoted to businessas on IDO visits Members and Non-members 90
Engaged/non-engaged
Wholesalers and retailers
Boronia women's early release remand center the Government Officers, 120
| advantages of having a Eco-Hort Nurseries Environmental Officers,
Horticulturist,
Hakea Corrective Institution the advantages of having a Government Officers, 15
Eco-Hort Nursery Environmental Officers,
Horticulturist,
Rockingham Senior High School the advantages of having | Principal, , Environmental 50
a Eco-Hort Nursery Officer, Teachers,
Horticulturist, Students
Compost Australia seminar Nurserymen, suppliers, allied 150
Attended and Displayed Eco-Hort information hand outs | Trades Government bodies
supplied
Annual Nurserymen, Media Suppliers 23

State Reporting requirements version2: October 2008
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Fertilizer launch
| Attended and Displayed Eco-Hort information hand ouis
supplied

Nursery wholesaler’s retailers,
allied traders, members and
non-members associated
industry sectors.

150

State Reporting requirements version2: October 2008
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BioSecure HACCP Certification

- Name the person conducting certification audits.

" State Associations confirm that this person is suitably skifled as specified in Appendix 1, NIASA
Heads of Agreement and the certifier has undertaken the BioSecure HACCP workshop.

" Provide an overview of the activities held for BioSecure HACCP and the outcomes and benefits to
industry accruing and measured..

NGIWA AGM

Western Australian Landscape Expo

Meetings with Government Departments (CSIRO, Schools, Department of Conservation,
Corrective Institutions) to increase awareness of HACCP BioSecure:

CSIRO Climate Change Research using Accredited HACCP BioSecure Nurseries

Department of Food and Agriculture country offices in the advantages of HACCP BioSecure

Nurseries

Royal Agricultural Society of Western Australia Show Launch

Presented HACCP BioSecure at seminars and field days:

Compost Australia seminar

Turf Seminar

Irrigation Expo

Annual NIASA field Trip

Fertilizer launch

HACCP BioSecure displayed at conference for Stream flow Decline in South-west Western
Australia: Groundwater and Surface Water Threshold Response jn a Changing Climate presented by
CCs1

= A list of certified businesses including audit date according to your records at the reporting date, as
well as copies promaotional activities detailed in the table below. This includes copies of articles,
emails, faxes, photos of events, invoices etc.

BioSecure HACCP Promotional Activity Audience Reach
HACCP BioSecure promoted to whole of industry at WA Retailers, wholesalers, allied 1400
Landscape Expo 8-10" July 2009 i traders, members and non-
' ! members associated industry
sectors RTO's and students
CSIRO Conference, Groundwater and Surface Water Horticulturists, Growers, 260
Threshold Response in a Changing Climate conference Scientists, Students,
attended display and handouts on HACCP BigSecure Government Departments
Department of Food and Agricufture country offices in the | Director General Ag Dept, 50
| advantages of HACCP BioSecure Nurseries researchers, Nursery People
Eco-Hort promoted via Article in ‘Edible Gardening’ All sectors of Industry, 200,000
feature in Sunday Times Newspaper {members and Non-members)
general public
HACCP BioSecure Promotional material displayed at Nursery wholesalers retailers, : 210 in total
Nextgen Workshop (19/8/09), NGIWA Quiz Night allied traders, members and
{21/08/09), and NGIWA AGM (18/9/09) non-members associated
industry sectors., RTQ's and

State Repaorting requirements versionZ: October 2008
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Ld Australia
students
HACCP BioSecure promoted through use of logo on Nursery wholesalers, retailers | 1000
article on Phytopthora in grow WA publication {August allied traders, membars and
2009) — submitted by Giles Hardy & Garry Hatcher non-members associated
{IDC/ NIASA) industry sectars.
HACCP BioSecure promoted through use of logo in Nursery wholesaler's retailers, | 1000 July
growW4 publication (July, August & September 2009) — | allied traders, members and 1000 August
Emma Iddison {(IDO/ NIASA} as a contact. non-members associated 1000 Sept.,
_ industry sectors.
HACCP BioSecure promoted to businesses on IDO visits Members and Non-members 90
Engaged/non-engaged
Wholesalers and retailers
Boronia women's early release remand center the Government Officers, 20
advantages of having a HACCP BioSecure Nurseries Environmental Officers,
Horticulturist,
Hakea Corrective Institution the advantages of having a Government Officers, 15
HACCP BioSecure Nursery Environmental Officers,
Horticulturist,
Rockingham Senior High School the advantages of having | Principal, , Environmental 50
a HACCP BioSecure Nursery Officer, Teachers,
Horticulturist, Students
Compost Australia seminar Nurserymen, suppliers, allied 150
Attended and Displayed HACCP BioSecure information Trades Governiment bodies
hand outs supplied
Annual Nurserymen, Media Suppliers | 23
NIASA field Trip, HACCP BioSecure information and hand | Asscciated industry sectors,
| outs supplied Hort Students
Fertilizer launch Nursery wholesaler’s retailers, | 150
Attended and Displayed HACCP BioSecure information allied traders, members and
hand outs supplied non-members associated
industry sectors.

[ AGCAS - Retail Accreditation

: Name the person conducting accreditation audits. Emma Iddison
. State Associations confirm that this person is suitably skilled as specified in Appendix 1, AGCAS
Heads of Agreement, John Boonzaier (EQ NGIWA) confirms that Emma Iddison is suitably

skilled to conduct AGCAS audits,

* Provide an overview of the activities held for AGCAS and the cutcomes and benefits to industry

accruing and measured.

We currently have 13 AGCAS centres in WA.

AGCAS has been promoted through the BSDO on-site visits to Garden centres when
conducting reaccreditations. Through this one to one contact the BSDO has encouraged
all the AGCAS centres to maintain their accreditation and continue to raise and improve
their standards. Support is regularly given to AGCAS members via BSDO visits and

Contact {See attached visit reports).

New retailers that we have contact with receive information and a visit/ phone call
(depending on locality) regarding the benefits of AGCAS and how it can help facilitate
business improvement. The benefits of AGCAS are promoted to all new members and

State Reporting requirements version2: October 2008
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non-members via the NGIWA membership kit and BSDO and EO visits (See attached

AGCAS evidence)

There has been no direction or indication on the future of AGCAS from the Nursery and
Garden Industry Australia (NGIA) — except for the information that HAL funding has
now been withdrawn. AGCAS is now been administered and delivered from the state
NGIWA office with a severely reduced budget. Therefore limited promotion has occurred
to the wider industry, and to the public, however, the BSDO and the NGIWA staff
promote AGCAS on a direct basis to retailers whenever the opportunity arises, (as

detailed in the above paragraphs).

AGCAS is promoted at all NGIWA activities and events such as workshops and
information nights and Industry Functions (see attached AGCAS evidence)

Currently working with three businesses engaged with AGCAS but not yet accredited

s Minutes of the SAAC meetings, a list of accredited businesses including audit date according to your
records at the reporting date, as well as copies promotional activities detailed in the table below
should be provided here. This includes copies of articles, emails, faxes, photos of events, inveices

etc.

There was no SAAC meeting held in this period

List of AGCAS businesses including audit date included in AGCAS evidence

Evidence for Promotional activity included in AGCAS evidence

AGCAS Promotional Activity Audience Reach
AGCAS promoted to whole of industry at WA Landscape Retailers, wholesalers, allied 1400
Expo 8-10" July 2009 traders, members and non-

members associated industry

] sectors RTQ's and students

AGCAS Garden Centres promoted via Article in *Habitat’ All sectors of Industry, 200,000
feature in West Australian Newspaper {members and Non-members)

general public
AGCAS Promational material displayed at Nextoen Retailers, wholesalers, allied 210 in total
Workshop (19/8/09), NGIWA Quiz Night (21/08/09), and | traders, members and non-
NGIWA AGM (18/9/09) members associated industry

sectors., RTQ's and students
AGCAS promoted through use of logo on article on Lawn | Retailers, wholesalers, allied 1000
8 Garden Carbon Sequestration in growiWA publication | traders, members and non-
(August 2009) - submitted by Nick Bell & Emma Jddison | members associated industry
(BSDO/AGCAS) sectors.
AGCAS promoted through use of logo on article on The Retailers, wholesalers, allied | 1000
Bringing Excellence to the Industry article in grow WA traders, members and naon-
publication (July 2009) — submitted by Ross Hooper ~ members associated industry
Zanthorrea Nursery (AGCAS) sectors.
AGCAS promoted through use of loge on article on Retailers, wholesalers, allied 1000 July
NextGen article in growW4 publication (July, August & | traders, members and non- 1000 August
September 2009) ~Emma Iddison (BSDO/AGCAS) as a members associated industry | 1000 Sept.
contact. sectors.
AGCAS promoted to businesses on BSDO visits Members and Non-members 112
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Engaged/non-engaged r'tailers
BSDO business cards distributed ~AGCAS logo (by Retailers, whalesalers, allied 20
BSDO) traders, members and non-
members assaciated industry
sectors.
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Training & Recognition

Training .

Provide an overview of the training activities and the outcomes and benefits to industry accruing
and measured..,

During this reporting period some training activities were held - with a view to
improving the skills of the industry and encouraging learning through networking and
the encouragement of learning from industry peers, such as the NextGen events.

Notification of all training events are emailed and/or faxed to members and a database
of non-members. (See evidence)

Notification is also provided in the growWA magazine (distribution 1000/month),
which reaches a wide cross section of industry including non-members. (See evidence)

The workshops and events are posted on the NGIA National website

All training events are promoted by the NGIWA staff via phone calls, visits and contacts
with members/non-members. It must be stressed that a farge proportion of NGIWA
staff time is dedicated to promoting these workshops. (See evidence and visit report
sheets for details of this contact).

The industry Quiz Night was successful, with the objective of being a fun night that
encourages networking and cohesion in our industry. This quiz night was developed due
to feedback from Industry that the companionship and mentoring from previous years
was now missing in the industry, (See flyer in evidence)

In order to avoid duplication, figures provided to the Training Coordinator in their regular contact
with you will be forwarded to HAL, State Associations are required to advise of all workshops in
accordance with the Training Plan submitted.

Funding for training will be allocated in accordance with the Training Funding Guidelines as
amended from time to time.

In the table below, please list ALL workshops delivered by the State Association in the quarter.
Also, please list details of other training activities such as field days, seminars etc.

Training Workshop/Activity Audience Dates' Attendees
+ NextGen Innovations In Landscape and Retailers, wholesalers, allied | 19/8/09 45
Design Workshop traders, members and non-

members associated industry
sectors., RTO's and students

NIASA Field Day Retailers, wholesalers, allied 19/8/09 23

traders, members and non-
members associated industry
sectors.

NGIWA Industry Quiz Night Retailers, wholesalers, allied | 21/8/09 148

traders, members and non-
members associated industry
sectors., RTO's and students

NGIWA Annual General Meeting (AGM) i Retailers, wholesalers, allied | 29/9/09 17

traders, members and non-
members associated industry
sectors., RTO's and students
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Introduction to EcoHort Workshop Retailers, wholesalers, allied 1§ 30/9/09 Cancelled

traders, members and non- due to lack
members associated industry of attendees

sectors., RTO's and students

CNP Extension

Provide an averview of the activities held for CNP and the outcomes and benefits to industry
accruing and measured.

Assistance is given to industry queries regarding the CNP program (see evidence of
emails and BSDO & NIDO contact sheets). CNP members requiring assistance through
with their application/renewal are assisted by the BSDO and NIDO.

The CNP program is promoted through all of our day-to-day contacts with both
members and non-members, It is part of the NIDO, BSDO and EO visit protocols that we
have a stock of flyers to assist us in the promotion of the CNP program.

The BSDO, Emma Iddison is a CNP, which encourages some enquiries regarding the
program. The wearing of the CNP badge encourages questions from the industry
regarding the program.

CNP points are included on all workshop materials.

CNP is promoted at all workshops and events with promotional support being given by
the use of posters, banners and flyers.

CNP promotional material and banners are displayed at the NGIWA offices for visitors to
view and discuss with NGIWA staff.

There are currently 20 CNP members in WA, which has grown from just 10 over the
previous financial year.

Promotional activities should relate to the benefits of being a CNP and encourage participation in
the program. Promotional activities in this section do not relate to the inclusion of CNP points on
workshop materials,

Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

See evidence supplied under CNP Extension, copies of grow A supplied and BSDO and
NIDO visit reports.

CNP Promotional Activity Audience Reach

CNP Flyer Included in all NGIWA membership kits Potential new NGIWA |5
members

CNP promoted to whole of industry at WA Landscape Retailers, wholesalers, allied 1400

Expo 8-10" July 2009 traders, members and non-

members associated industry
sectors.

CNP Promotional material displayed at Nextgen Workshop | Retailers, wholesalers, allied 210 in total
{19/8/09), NGIWA Quiz Night (21/08/09), and NGIWA traders, members and non-
AGM (19/9/09). members associated industry

sectors., RTO’s and students
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| CNP promoted to whole of industry at WA Landscape Retailers, wholesalers, allied 1400
Expo 8-10" July 2009 traders, members and non-
members associated industry
sectors RTO's and students
CNP flyers given to members and non -~ members visits Retailers, wholesalers, allied 5
by NIDO, BSDO, EO. traders, members and non-
members associated industry
sectors.
CNP promated through use of lego on Presidents Report | Retailers, wholesalers, allied 1000 July
in growWA publication (July, August, September 2009) | traders, members and non- 1000 August
~Margy Clema — President. (CNP) members associated industry 1000 Sept
i sectors.
CNP promoted through use of logo on Workshops and Retailers, wholesalers, allied 1000 July
Events Page in growWA publication (July, August, and | traders, members and non- 1000 August
September 2009). members associated industry 1000 Sept
sectors.
CNP promoted through use of logo on NextGen Page in | Retailers, wholesalers, allied 1000 July
growWA publication (July, August, and September traders, members and non- 1000 August
2009). members associated industry 1000 Sept
sectors.
CNP promoted through distribution of CNP student Retailers, wholesalers, allied 50
Scholarship program flyers and infa. traders, members and non-
members associated industry
sectors., RTO's and studenis
CNP promated through use of logo a total of 8 articles Retailers, wholesalers, allied 1000 July
written/submitted by Emma Iddison (BSDO & CNP) & traders, members and non- 1000 August
other CNP members in growWA4 publication ( July, members associated industry | 1000 Sept
August and September 2009) sectors.
CNP banner disptayed in NGIWA offices for promotion Retailers, wholesalers, allied 25
and discussion with visitors traders, members and non-
: members associated industry
sectors,
| BSDO business cards distributed ~CNP logo (by BSDO} | Retailers, wholesalers, allied 20
traders, members and non-
members associated industry
sectors.

Career Pathways . -

- Provide an overview of the activities held to promote the Nursery & Garden Industry as a career
option and the reaction to this activity eg, phone enguiries, industry businesses allowing work

experience for students etc

Whenever the opportunity arises, we continue to build relationships with RTO's such as

TAFE, Career Advisor and private RTQ's.

We have recently run several articles in the growWA publication that highlight the
careers that are available in the industry together with the greenlife careers website,

(See table below and evidence supplied).

The greenlife careers project continues to be supported and promoted by NGIWA with

various stakeholders including TAFES, private RTO’s, schools and industry.
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At NGIWA we encourage Tafe students and lecturers to attend all of our workshops and
functions to ensure that they are kept up to date and informed.

Distribution of growWA to potential industry participants promotes the industry as a
professional career choice, GrowWA is distributed to all TAFE's in WA so that students
can be kept informed with industry news and developments.

Contacting and liaising with RTO staff on career/training development and
opportunities in the industry and using this info. To assist with enquiries to NGIWA aon

careers in the industry.

In WA we have an active NextGen group. These functions and workshops are well
attended by students and lecturers, Regular contact is made with these people to
encourage their participation. These events promote our industry as a career pathway

to the young people in our industry,

A lecturer from a WA Tafe has been invited to judge the 2010 young leader awards
{NGI awards) with the objective being to promote the industry as a career and to give
some expose to possible successful careers through her involvement in judging.

a Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

Career Pathways Promotional Activity Audience Reach
Industry Careers promoted to whole of industry at WA Retailers, wholesalers, allied 1400
Landscape Expo 8-10" July 2009 traders, members and non-
mermbers associated industry
_ sectors RTO's and students
RTO's and students kept informed about NextGen RTO'S, NextGen, students, 7 RTO's
Functions Members and non- members. | All students
at RTQ's
Promotional material for Nextgen Workshop (19/8/09), RTO’S, NextGen, students, 7 RTCO's
NGIWA Quiz Night (21/08/09), and NGIWA AGM Members and non- members All students
(19/9/09) distributed and promoted to RTO's and at RTO's
students.
GrowWA distributed to all TAFE libraries RTQ'S, students, Members and | 7 RTO's
nan- members All students
at RTO's
Green-Life Careers — website promoted in growWA Members, Nonmembers, 1000
" August 2009 RTO's, Apprentices, associated
industry sectors, Retailers,
wholesalers, allied traders,
associated industry sectors,
RTO's, students.
| Green-Life Careers — project promoted in growWA Members, Nonmembers, 1000
August 2009 RTO’s, Apprentices, associated
industry sectors, Retailers,
wholesalers, allied traders,
associated industry sectors,
RTQ's, students,
The horticultural industry as a career pathway promoted | Retailers, wholesalers, allied 45
at NextGen Innovations in Landscape Design Workshop traders, members and non-
19/8/09 members associated industry
sectors., RTO's and students
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Program Support

1 Nursery & Garden Industry Awards. -

= Provide an overview of the activities held for the Nursery & Garden Industry Awards and the
outcomes and benefits to industry accruing and measured..

The activities that NGIWA conducts with regard to the NGI Awards are conducted to
support and increase the number of entries and encourage industry to realize the
benefits of entering the awards. The July growWA featured and double page spread
encompassing an article on the benefits of entering the awards and an advertisement
for entries into the 2010 awards.

The 2010 awards have been promoted at all NGIWA industry events since the opening
date of June 2010,

All of the NGIWA staff including the EO, NIDO and BSDO have distributed Awards
promational material during their visits and have made many phone calls to businesses
regarding their entry into the awards. (See email evidence and visit reports).

Close contact has been maintained with Natalie Walker regarding the entries into the
awards and Awards Absolute. {see email evidence)

Emma Iddison (BSDO) who is the Awards Primary Contact for WA continues to
administer the awards process including the assignment of category judges, Young
Leader judging, on site judging and ensuring timelines are adhered to.

. Provide support material for promotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc,

Awards Promotional Activity Audience Reach
Awards and Conference Promotional Advert and article Retailers, wholesalers, allied 1000
growWA publication July 2009 traders, members and nan-

members associated industry

sectors.
Awards Promoted via email to member and non- member | Retailers, wholesalers, allied 200
data bases — 16/7/09 traders, members and non- '

members associated industry
sectors., RTO's and students
“Award flyers displayed at NGIWA offices to be viewed by | Retailers, wholesaiers, allied 20

visitors traders, members and non-
members associated industry
sectors.

Personalised calls to businesses to encourage entry to Retailers, wholesalers, allied 14

awards by BSDO traders, members and non-

members associated industry
sectors., RTO's and students
Award flyers distributed during BSDO visits and meetings | Retailers, wholesalers, allied i0
traders, members and non-

members associated industry

sectors.
Personalised calls to businesses to encourage awards Retailers, wholesalers, allied Garry o put
entry by NIDO traders, members and non- in if any

members associated industry | done?
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sectors.

Award entry kits distributed during NIDO visits Retailers, wholesalers, ailied Garry to put
traders, members and non- | inif any
members assaciated industry | done?
sectors.

Awards and National Conference advertised in the Retailers, wholesalers, allied 1000 August

Warkshops and Events page of growWA — August and traders, members and nan-

September 2009. members associated industry 1000 Sept

_ sectors., RTO's and students

2010 Awards Entries promoted to whole of industry at Retailers, wholesalers, allied 1400

WA Landscape Expo 8-10" July 2009 traders, members and non-
mermbers associated industry
sectors RTO's and students

National Conference & Exhibition -

Provide an overview of the activities held for the National Conference & Exhibition and the
cutcomes and benefits to industry accruing and measured..

During this reporting period their has not been much activity due to the fact that the
national conference and exhibition 2010 in still in its planning stages and thera is not
much information to be publicised. Once more details become available, promotional
material and information will be publicised.

The 2010 National conference has received some publicity via the promotion of the
2010 awards, which are announced at the conference, therefore any promoticnal
material distributed under the *‘Awards Promotional Activity’ (as detailed above), would
also include promotional material for the dates and location of the conference.

Provide support material for promaotional activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

Conference Promotional Activity Audience Reach

National Conference advertised in the Workshops and Retailers, wholesalers, allied 1000 August
Events page of growWA — August and September 2009, | traders, members and non-

members associated industry 1000 Sept
sectors,, RTO’s and students

Special Interest Group (SIG) Facilitation ... ... o ]

Provide an overview of the Special Interest Group (SIG) meetings/workshops facilitated by the State
Association including: Tree & Shrub, Retail Groups, Alfied Trade, Women in Horticulture, NextGen,
efcand the outcomes and benefits to industry accruing and measured.. You should include the
number of attendees, speakers, venues, details on how the success of these functions was
promoted and any cross promotion of national industry initiatives,

Provide a table for each meeting facilitated and the promotional activity conducted. This includes
copies of articles, emails, faxes, photos of events, invoices etc.

During this reporting period our Nextgen group in WA has undergone a major revamp
and has been reinvigorated. The chairperson, new Ben Mitchell has worked closely with
the BSDO, Emma Iddison to further the NextGen group and to increase its membership
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and impact in WA, Several meetings, phone calls and industry contact have taken place

to re - establish and reinvigorate the group.

The NextGen Innovations in Landscape and Design Workshop (19/8/09) was an
outstanding success and more events are currently being planned. We received
excellent feedback from the industry on the event. The event was supported by Josh
Byrne and Giles Pickard and identified opportunities for the industry to link into and
benefit from current trends in both consumer and public space design.

Many industry programs such as CNP, the 2010 Awards, Young Leader Award, AGCAS,
MNIASA, Life is a Garden etc are cross promoted during the event. The BSDO is in
attendance at these events to promote and support industry programs and answer

queries from the industry,

Special Interest Group: NextGen

Audience

Reach

The 2010 Awards and the Young leader Award promoted
at NextGen & Horticultural Media Association Event on
| 29/6/09

Retailers, wholesalers, allied
traders, members and non-

members associated industry
sectors., RTO's and students

45

NexiGen article in grow WA Publication July, August and
September 2009

Retailers, wholesalers, allied
traders, members and non-

members associated industry
sectors., RTQ's and students

1000 July
1000 August
1000 Sept.

1 NextGen Landscape Design and Innovation
Advertised in Workshops and Events page in growiWA
August 2009

Retailers, wholesalers, allied

| traders, members and non-

members associated industry
sectors., RTO's and students

1040

Calls, personal contact and emails made by BSDO
regarding the NexiGen group

Retailers, wholesalers, allied
traders, members and non-

members associated industry
sectors,, RTO’s and students

15

Nextgen Database developed by BSDO — currently
updating

Retailers, wholesalers, allied
traders, members and nen-

members associated industry
sectors., RTQ’s and students

Currently 65

NextGen Landscape Design and Innovation Retailers, wholesalers, allied 200 each
Emailed to members and non- member database 28/7/09 | traders, members and non- email sent
& 10/8/09 members associated industry

sectors., RTO's and students
Nextgen benefits promoted to whole of industry at WA Retailers, wholesalers, allied 1400

Landscape Expo 8-10™ July 2009

traders, members and non-
members associated industry
sectors RTO's and students
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| Environmental Extension

. Provide an overview of the activities held for CNP and the outcomes and benefits to industry
accruing and measured.. This could include initiatives such as:
‘o Grow me Instead

The Grow Me Instead Booklet for WA continue to be distributed to industry and non —
industry and several activities have been held to support the role out of this resource
to both Industry and consumers.

This resource has received favourable feedbaclk and has been well received by
industry as an excellent resource to help contain the spread of potential weed
species.

EO, NIDO and BSDO have distributed the booklets to industry during visits. (See visit
report sheets)

Public and industry articles have been release to the press and to industry (see
evidence).

The booklets have been promoted at all industry functions and events attended by
NGIWA. The Grow booklet and Me Instead program was well received by the industry
at the WA Landscape Expo 8™ — 10" July 2009. NGIWA staff was on hand to talk to
the industry about the program and its resources,

The National Invasive Plants survey has also been promoted to industry {see Evidence
and table below)

o Our Environment Your Backyard

Promotional material for Our Environment, Your Backyard is disseminated to
industry during staff visits, It is also made available at industry events and
functions such as Nextgen functions. We have received some excess promotional
material from NGIA, which we are currently encouraging industry to utilize.

o Other Environmental Involvement

'NGIWA are very supportive of all environmental programs associated with NGIA, We

“support their implementation through various mediums such as articles, press releases,
exposure at industry events and workshops, and direct one to one contact via the
development officers.

We have development good relationships with the WA Water Corporation (WC), assisting in
implementing the Waterwise Garden Centre Program. NGIWA works closely with the WC to
ensure that Waterwise messages are developed. We also work closely in regard to the impact
on industry with increased water restrictions. (See email evidence}.

We alse have a good partnership with the Department of Food and Agriculture and
Quarantine who contribute regularly to our industry publication growWA, We have also
developed a relationship with the Department of the Environment and Conservation and
have worked closely with them on the development of the Grow Me Instead Project (see
Email evidence).
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The BSDO and NIDO regularly source articles concerned with environmental issues relevant
to the industry and disseminate this info via the growWA4 publication (See evidence and table

below).

. Provide support material for promotionat activities detailed in the table below. This includes copies
of articles, emails, faxes, photos of events, invoices etc.

Environmental Promotional Activity - Grow Me Audience Reach
Instead & National Invasive Plants Survey
Grow me Instead Booklet promoted via email to industry ;| Retailers, wholesalers, allied 200
via member and non-member email database, — 23/7/09. | traders, members and non-
members associated industry
sectors., RTO's and students
Grow Me Instead promoted to whaole of industry at WA Retailers, whalesalers, allied 1400
Landscape Expo 8-10" July 2009 traders, members and non-
members associated industry
. sectors RTO's and students
National Invasive Plants Survey promoted via article in Retailers, wholesalers, allied 1000 July
July growWA 2009 and September issue. traders, members and non- 1000 Sept
members associated industry
sectors.
Environmental Promotional Activity - Our Audience Reach
Environment Your Backyard
Our Environment your Backyard Promoticnal Materlal Members and Non-members, 5
distributed during BSDQ visits retailers and wholesalers. _
Our Environment/your Backyard Promotional material Retailers, wholesalers, allied 210 in totat
displayed at Nextgen Workshop (19/8/09), NGIWA Quiz traders, members and non-
Night (21/08/09), and NGIWA AGM (19/9/09) and members associated industry
promoted by NGIWA staff to attendees. Available for all sectors., RTO's and students
attendees to use in their businesses
Other Environmental Involvement Audience Reach
Articles in growWA July edition on Retailers, wholesalers, allied | 1000
Winter sprinkler bans traders, members and non-
Salinity members associated industry
Quarantine Update sectors,, RTO’s and students
Articles in growWA August edition on Retailers, wholesalers, allied 1000
Growing your own traders, members and rion-
Lawn and Home Garden Sequestration members associated industry
. Quarantine sectors., RTO's and students
Articles in growWA September edition on Retailers, wholesalers, allied 1000
Growing your own worldwide trends traders, members and non-
Phytophthora prevention and NIASA members asseciated industry
Quarantine seciors., RTO's and students
Life is a Garden promotion
= Provide an overview of the activities held for Life is a Garden and the outcomes and benefits to

industry accruing and measured.. This could include initiatives such as Newspoil research

promotion, support of seasonal campaigns such as Christmas, Mother's Day and spring.
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Life is a Garden promotional material is communicated and distributed to businesses
during visits, and advice given as to how this information may be used in marketing
and promotions, such as postcards, stickers and flyers.

Life is a Garden promotional banner and posters are displayed at workshops and

industry functions.

The recent results from the latest Newspoll research were disseminated to the
Industry via the September growWA publication.

A follow up article appeared in the Newspaper, the West Australian on the 6"
September 2009, which referred to the research done by NGIA and the Newspoll
results, Garry Hatcher (NIDO) and NGIWA president Margy Clema contributed
information for the article and provided comment.

# Provide support material for promotional activities detailed in the table below, This includes copies
of articles, emails, faxes, photos of events, invoices etc.

Life is a Garden Promotional Activity Audience Reach
Life is a Garden Promotional material distributed to Members and Non-members, 6
during member visits by BSDO. retailers and wholesalers,
Life is a Garden Promotional material displayed at Retailers, wholesalers, allied 210 in total
Nexitgen Workshop (19/8/09), NGIWA Quiz Night traders, members and non-
(21/08/09), and NGIWA AGM (19/9/09) and promated by | members associated industry
NGIWA staff to attendees. Avaifable for all attendees to sectors,, RTO's and students
use in their businesses :
Newspoll research results and implications to industry Retailers, wholesalers, allied 1000
{sales trends and marketing) article in September traders, members and non-
growlWA 2009, members associated industry

4 sectors., RTO's and students
Newspoll resutts and NGI promoted via Article in West All sectors of Industry, 200,000

Australian Newspaper

{members and Non-members)
general public
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Industry Engagement

BSDO & IDO Accessibility

Please detail how the State Association communicated the availability of support from Business
Skills Development Officers and Industry Development Officers for the whole industry — members
and non-members.

NGIWA ensures that its BSDO and NIDO are available to members and non-members
through many forms of communication that we supply to the industry.

The growWA publication has a regular page that outlines member benefits, but also
communicates that the publication and assistance from NGIWA is available to non-
members as well. The publication is free to increase the distribution and ensure that it
reaches as wide a cross section of the industry as possible,

Information is reqularly contained in growWA regarding programs and initiatives that
the BSDO and NIDO are involved in. Sections of this magazine also ask for feedback
from Industry on their opinions, again to involve the whole of Industry.

All of the flyers and information for workshops and training events contain
information for both members and non-member rates, so that it is clear that these
training events are open to all of industry.

The BSDO and the NIDO have regular contact (various mediums) with both members
and non- members. It is a regular part or our contact schedule to make contact with
non-member businesses (see contact record sheets). We also receive calls from non-
member businesses in the NGIWA office and we provide the same assistance and
advice as we do to members.

The NIDO and BSDO have regular contact with other associations and industry bodies,
which serves as a networking and development tool. Through these connections the
availability of the NIDO and the BSDO are communicated to the wider industry, as
more industry participants become aware of our roles.

Some of the other industries bodies that we have contact with are the Irrigators
Associaticn, the Turf Growers Association, Landscapers and Irrigators Assoc, WA
Landscape and designer Assoc. Some of these bodies contribute to our industry
publications. This also increases the awareness of the wider industry regarding
NGIWA, its development officers and the services that we offer, as people from the
wider industry are reading our publications and information.

The NGIWA board and development officers are currently engaged in investigating
areas in which the services of the BSDO and NIDO can be communicated and
extended further into all of industry. This includes the NIDO & BSDO forming alliances
with other industry associations and bodies. Including the opportunities to work
together at events to promote the services and support that the development officers
and the association offers to the industry. Many of the industry programs that could
be promoted and developed through this are AGCAS, NIASA, CNP and Grow Me
Instead etc {see evidence attached),

The NGIWA development officers promoted the industry and gardening and when
appropriate have done this via the horticultural media. As well as promoting
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gardening to the public — these press releases and article promote NGIWA and NGIA,
the services that they offer and their roles.

Two examples of these are the Newspoll article and the article promoting local
nurseriesf{garden centres and their areas of expertise. (See evidence attached),

= App 2 - State Quarterly Reporting Template requires the State Association to report on the
number of individual contacts made with businesses to support their development. This type of
contact is this regard is personalised and could include: phone calls, face to face meetings, onsite
visits, letter, email or fax communications. It does not include broadcast emails or mailing list

communications. (see attached evidence).

=« Summary Record Sheets of each *contact’ should be provided in support of your figures. This
sheet should identify member and non-member contacts. (see attached evidence)

Promotional Activity Audience Reach
GrowWA magazine Industry Information page ~ July, Retailers, wholesalers, allied 1000 July
| August, September 2009 traders, members and non- 1000 August
members associated industry 1000 Sept.
sectors.
Workshops Flyers details rates for members and non- Retailers, wholesalers, allied 200 flyers
members for Nextgen Workshop {19/8/09), NGIWA Quiz | traders, members and non- sent out for
Night (21/08/09), and NGIWA AGM (19/9/09), NIASA members associated industry | each
field day (20/9/09) sectars. workshop
Garden Week 2009 16" — 21 April BSDO and NIDO Retailers, wholesalers, allied 110
contact with members and non-members traders, members and non- exhibitors
members associated industry | 50 other
sectors, RTQ's, industry industry
associations. contacts
Newspoll results and NGI promoted via Article in West All sectors of Industry, { 200,000
Australian Newspaper (members and Non-members)
general public
Local Garden Centres promoted via Article in *Habitat’ All sectors of Industry, 200,000
feature in West Australian Newspaper (members and Non-members)
generat public )
Regular contact with non ~members phone and visits Non-members 26 BSDO
Phone Calls BSDQ Members and non-members 30
Onsite Visits BSDO Members and non-members 5
Emails BSDO Members and non- members 26

"IDO National Policy Role .~~~

= Detail the National Policy Role and name the person who is the State representative for this role.
» In your summary detail how industry, nationally, has benefited from the participation of this

person in the relevant policy meetings.

Limited activity due to reduction of funding

= Using the table below provide details of meetings, conferences and workshops attended and
attach copies of the IDO meeting reports and minukes.
= Using the table befow provide details of communication activities undertaken to inform and
benefit the industry nationally in relation to your national policy role.

National Policy Activity

Date

AQIS meetings re Quarantine station at Sth of Perth AG department

WARQIS meeting regarding Sth Perth Quarantine station

State Repaorting requirements version2: October 2008
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Nursery & Garden Industry
Australia

National Promotional Activity for Policy Role Audience Reach

| Other national levy initiatives

s Please detail here any other activities undertaken by the State Association to promote other
national levy initiatives not specifically mentioned in the above section.

State Reporting requirements version2: October 2008
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State Association Quarterly Report Western

Australia 2_009

# NIASA Buslnessas starl nf

# NIASA Businesses (end of quarler}

Nel increase/decrease

Businesses engaged with NIASA nol yet accredited

Nurnber of audits conducled

Manuals Seld

Number of SNAI

Audils condueled by:

# NIASA Businesses EcoHort Cerlified (starl of quarter)

# NIASA Businesses EcoHort Cerlified (end of quarter)

Net Increase/decrease

{Businesses engaged wilh EcoHort not yel certified but are NIASA

‘[Businesses engaged wilh EcoHort not certifiable {ie noi NIASA)

Number of cerlification audils conducled

Businesses engeged with BioSecure HACCP nol yet cerified by are NIASA

Busi es engeged with BioSecurs HACCP nol cerlifiabila (ie not NIASA)

Number of cartification audits

ManualsVSoId

Audlts cunduded by: [Insan Inilin!a)

tojojolsio|o|o

El

S

13

13

# AGCAS Businesses (start of quarier)
# AGCAS Businesses (end of quarier}
INat increase/decrease

|Businesses engaged with AGCAS nol yet accredited

INumber of acdils conducled
Manuals Sold )

Numbgr of SAAC Meelings

o|ojo]w|a

Trainirig:& Recognition

In an effort to avoid doubling up of rnfonnauon, the Training Conrdinslor will contaci each State

# of Workshogs conducied

Tolal workshop allendance

# planned for nexi reporting period

# planned workshops where funding will be requesled

# of workshops where CNP poinis were allocaled

i of olher iraining aclivities

Tralnin gplanp ruvlced

fnan a-'fud to avard daub.'rng up of mfnn-nalmn ths CNF' Coordmaror wﬂ.l pmwda these
|fTqures for reporting fo HAL

& of NP’ in Slale (starl of quartar)

of CNP's In State (end of quarter)

|# of CNP's due for renewal this quarter

i of CNP's renewed this quarer

cunduc!ed

L
# of Eromuhonal aclivilles conducled

#of empluymeni npponunlles on Nalional Carger Pathwa bsil

# of promotional aclivilies conducied

=

documents

BDSO‘cunlact wilh engeged relailsr

BDSO contact with non-engaged retaifer 3
BDSO conlact with engaged production or growing rnedla business 26

IDO conlact wilh engaged retaller

100G conlect with non-engaged retaller

100 conlact wilh engaged procuciion or growing media business

IDD comaci wnih non—enaed rpduchan ar ruwlrl media{ business

Thesa aclivitios are contracted far 0&09. in 09/10 these activities will be outcoms funded

[# of mestings atlended
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Samples of NGIWA 4™ Quarter Activities
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The much anticipated Grow Me Instead {WA) booklet has just arrived.

The booklet aims to provide relevant local information to production
nurseries, retail garden centres and other industry sectors, as well as
home gardeners, about plants that are potential weeds in their area.

It also suggests less invasive alternatives.

The Purpose

Weeds are one of Australia’s most serious environmental
problems. The Nursery and Garden Industry Australia (NGIA) has
joined with the Australian Government in the fight against invasive
garden plants, championing the Grow Me Instead campaign.

" The cooperation between the horticulture and nursery industries,
the Australian Govermment and weed management bodies will
help ensure that gardeners receive the information that they need
to help combat the spread of weeds,

The Invasive Plants

The Nursery and Garden Industry of Western Australia, in
conjunction with its members, State and Federal Govemments
and interested environmental groups has developed a list of 27
invasive garden plants.

There are several weed lists in existence provided by a variety of
enviranmental and conservation organisations that often include
species that are problems only in their local area, As such,
including all garden escapees in a national list was considered
inappropriate. Therefore, the ‘weediness' criteria for inclusion in
Grow Me Instead was determined as follows.

1. The plant must be shown to be invasive across more
than one area or part of the state.

2. It can be either an Australian native or imported
(exotic} species.

3. The plant must be shown to or have potential to damage
the environment, human or animal health or create stack
or crop losses.

4. The plant must be proven lo have naturalized in
bushland to the detriment of the natural environment.

The Alternatives

Not all of the altemnalives suggested would be suitable across the
broad range of soils and climates of Westem Australia. Therefore,
consideration of these differences and adaptation to your local
area will be necessary. Selection criteria for the suggested
alternative plants included:

1. The plant must be recognised as non- invasive.

2. Theplant must be readily available to the gardening public.

3. Suggested alternatives must be reliable garden plants.

| Story: Emma Iddison

Business Development
Officer, NGIWA

b Acan st fued Kt ne™

A Happy Medium

The Grow Me instead campaign is designed Io be a happy medium
between the horticuftural industry, home gardeners, Govemment and
envirenmental groups. Some species included in the booklet may be
controversial from some stakeholders' points of view.

Certainly the overall aim of the campaign is to educate people
about a plants’ invasive potential, not to encourage a certain plant
to be banned from sale. Education is the key, and this is why the
Grow Me Instead booklet contains information on how the invasive
plants spreads as well as some cultural notes and suggested
alternatives. The suggested altematives are not an exhaustive list
— you may know of local altematives that you can recommend.

The booklet aims to assist gardeners to select appropriate plants
and to ensure that their gardening practices do not encourage the
spread of invasive plants. The role of the industry (in particular
retail outlets), is to help and guide gardeners, supplying them with
the expertise to manage their gardens, helping to ensure that they
don’t become an environmental hazard.

Distribution

The Grow Me Instead Booklets will be distributed throughout
the industry by the team at the Nursery and Garden Industry

Acknowledgements

Many people generously donated their ime, expertise,
photographs and knowledge to the production of the Grow Me
Instead booklet, including the following:

* Members of the Weslemn Australian Grow Me Instead
Committee - Dr Margy Clema, Colin Groom, Emma
lddison, John Boonzaier and Amanda Shade.

+ MacBird Floraprint and Norwood Industries.

» Members aof the National Grow Me Instead Committee
- Delwyn Thomas, Robert Prince, Tracey Wigg,
Anthony Kachenko and Robert Chin.

» The team at the Nursery and Garden Industry Westemn
Australia (NGIWA).

S Y R -

If you would like further information on the

campaign, or would like copies of the booklet,
then please contact Caitlin at the NGIWA offices
on (08) 9358 4811 or receptiongngiwa.com.au

SEem



pests and disease of quarantine concem.

THE new Plant Health Act further protects SA's $1.5 billion fresh fruit, vegetable, grape and field crop industries from the introduction of

To ensure SA maintains its fruit fiy freedom status and favourable plant health reputation, it is critical to minimize the risk of introduced pests

or diseases. There has been extensive stakeholder consuitation including growers, produce importers, transporters, the nursery industry,
home gardeners and local govemment since 2007,

The new Act represents a significant step forward in improving the State’s ability to prevent, detect and respond swifly and effectively to
ncursions of pests and diseases. !t also brings South Australia into fine with other states, and hoisters our interstate biosecurity measures

Don ’t risk a fine. Fines and penalties will apply from July 1, 2009

$315 for an individua! caught illegally carrying fruit, vegetables or plant material.

$20,000 for a truck driver caught llegatly carying fruit, vegetables or plant material.

$100,000 for any company caught illegally trafficking fruit, vegetables or plant material into South Australia or the Riverland

aformation for Transport
‘ornpanies

e new legisialion enforces the current
juirement far transporlers carrying restricted
st produce into SA o provide @ manifest lo
18A indicating the impending arrival of host
duce/plant material inlo SA

:SA will contact transporters o explain changes :

1ore delail,

ler the new Plant Health Act 2069 there are

isions for fines and/ar penallies to apply for
«compllance.

Information for Importers

The new legistation improves ifhe impor certification
syslem, and provides enhanced protection for the
frash fruit. and vegelable indusiry in SA_ A register of
importers will be established.

This has the support of the Horticulture Plant Health
Consultative Committee representing key indusiry
groups and the Adelaide Produce Market.

it will be a legal requirement that you must be

registered if you impor fruit, vegetables or plant
malerial.

PIRSA will aversee an Import Verification
Compliance Assurance System {IVCA), which
will provide a cost-effective and efficient produce
clearance system for importers.

PIRSA will conlact importers {o explain changes in
more detail.

Far furlher information on registration as an
importer and IVCA accreditation please contact
PIRSA Plant Health Operalions on 1300 666 010 or
wwww.pir.sa.gov.au/planthealth

Story: Garry Hatcher,

‘Nursery Industry
Development Ofﬁcer

Zetting the

Setting the
Siancardg

Srandards

i for

/WA is distributed monthly free to'all NGIWA members If you would like a copy of growWA mailed directly to your doorslep and you are not a
ther please call Caiitiin at NGIWA on {08} 9358 4811,

WA rs also avallable through the forlowmg dastnbulron pornts

ling Trade Mar_ts
lichoison Road; -
Vanneroo Road, Wangara

2y Tree Farmi - .
ydney Road, Gnangara

Harmony West .
104 Gavour Road, Watﬂe Grove

Plantwo_rld Nur_s_ery Mart -

308 Landsdale Road, Landsdale.
Waldébk's' . .

173 Wannaroo Road, Kingsley

Yetna Farm Tree Nursery

2427 Chapman Valley Road, Yetna.
Dawsons Garden Center

160 Hale Read, Forrestiield

Benara Nursér‘res

Safari Place, Carabooda

4 would Irke to thank [he businesses listed above for their ongomg support and assistance in dlstnbunng the growWA magazine.

‘erial in growWA i copyright. No parit of growWA may be reproduced without the written penmission of the publisher, While every care is
o ensure that the contents of growWA are accurate, no responsibility or Iiabn_‘ffy will be accepted by NGIWA for the published information

her: Nursery & Garden industry of Western Australia.
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ne: {08) 9358 4811

President: Margy Clema

CEO: John Boonzaier
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Graphic Designer: Catalina Clema
Mailing Address: PO Box 589, Welshpool, WA 6986
Fax: (08) 9358 4822
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Garry Hatcher NGIWA
(08) 9358 4811
garmy{@ngiwa.com.au

To be advised. Venue {o be advised.

Setting the
Slandarde

Setting the
Standards

Emma lddison, NGIWA
(08) 9358 4811
emma@ngiwa.com.au

To be advised

June 2009 Venue to be advised.

Nﬁrsery and Garden

Industry State tDe|a¥3d due John Boonzaier
. to unforeseen Waters Edge Winery,
Conference - circumstances ey (08) 9358 4811

PSRN

@ john@ngiwa.com.au
Mursery & Garden Industry
Western Australla

Watch this space!

Wesformers Federation Insurance (WFI) is one
of Australia’s leading smofl business insurers,
We offer personal on-site service thot comes
directly 1o you.

For more information or an obligation-free
quote, cantact WFI.

1300 934 934 | www.whi.com.au

Nursery & Garden Industry
Krenv-how for Horbiculture™ Western Australia
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WALDA (Western Australian Landscape Designers Association)
will be starting this year with a new theme. We are going to try
some ongoing education for our members.

Thanks to everyone again for the tremendous effort put into Garden Week. From all
reports it was a great success.

WALDA will be starting this year with a new theme. We are going to try some ongoing
education for our members.

Our first education night will be on Monday the 1st June %% As we all know

at 7pm. We have invited Matt to speak to us about his When @he‘work
composite wood products and then have a question and 18 on; 11;5 heads
answer session - no doubt we'll all end up at the pub for a down...

drink afterwards, if not at the pub for the presentation {more to
come on that).

We are also able to confirm that Leycester from Country Earth will be giving a presentation
to our members on their preducts on Monday 22nd of June (more details to follow).

The idea of continuing education for WALDA members is that very quickly and easily we
can get out of touch with the new and fantastic products and services coming onto the
market. As we all know when the work is on; it's ‘heads down...".

So lo provide an incentive to members lo keep up to date and keep learning we are
proposing a points system to go with the program.

Each session will earn the members five (5) points. This will go towards the member
becoming a full or associate member.

At present only full members can use the WALDA logo, others can use the name. We
want to see our logo out there more and more, therefore offering incentives. If you can
collect 100 points and have three years experience in the industry, you will be able to use
the logo on all of your stationary etc.

If you would like to come to presentations please email ;
melissa@studiolandscape.com.au. I'm sure we can fit you a=he
in, and make you a member of WALDA at the same time. ﬁﬂmWA L D A

WESTERN & lTEALLAN [ AMDSCARE DESIGM ASS

{aTidsrd




23rd July

Landscape 8th — 10th
Australia Expo

oth—8th
August

If you have an event trade show or open day you
would like mcluded in growWA s event listing
contact Caitlin at the NGIWA office on (08) 9358
4811 or ema.ﬂ receptlon@ngiwa com.au.

Nursery & Garden industry
know-how for Horticulture™ Western Australia

Gairy Hatcher NGIWA

Venue to be advised. (08) 9358 4811

Claremont
Showgrounds.

 Perth Convention

ganmy@ngiwa.com.au
Stephanie Katague

(02) 9556 7994
Info@landscapeexpo.com.au

www.landscapeexpo.com.au

; Glenys Ernngton
(OB) 9213 2000

gemngton@walga asn au

Garry Hatcher NGIWA
(08) 9358 4811
gany@ngiwa.com.au

Wesfarmers Federation Insurance (WFI) is one
of Australia’s leoding small business insurers.
We offer personal on-site service that comes
direcily to you.

For more information or an obligotion-free
quole, contact WFIL.

1300 934 934 | www.wii.com.aqu




In my conference presentations, I often talk about the fact that what the customer
perceives is in their mind truth and that is what retailers and suppliers need to work

on.

IN February 2009 at the Australian National Nursery & Garden
Industry Conference, | had an unique opportunity to find out what
lhe Australian industry really thinks about itself and its customers.
At the conference, [ facititated a session for the Nursery &
Garden Industry Australia, where we carried out a survey with the
conference audience to obtain their views on the industry.

We used an Audience Response Systern software program called
TumingPoint which enables a speaker to receive instantaneous
feedback from the audience. A basic version of this technology has

scome commonplace on television game shows such as 'Who
Wants to Be a Millionaire' where the contestant "asks the audience”.
The result is instant caollective results from the audience displayed
on the screen.

My audience consisted of the top 250 retailers, growers and
suppliers in Australia. It was made up of 31% growers, 31%
retailers, 16% suppliers and the remainder were advisors to the
industry. The gender basis of the room was 35% women and 65%
men. 45% of the room were in the Jones Generation age group
profile, the 35 to 55 year olds.

What do we think of our industry?

The first question | asked was how effective the audience felt we
were as an industry at communicating along the supply chain line,
from propagator through to retailer and the consumer.

The first question | asked was how effeclive the audience felt we
were as an industry at communicating along the supply chain line,
-om propagator through to retailer and the consumer.

0% thought we were excellent
31% thought we were goad
53% thought we were average

16% thought we were poor

This indicates that when it comes to getting the message across
along the supply chain the audience generally considered the
industry to be weaker than is desirable and indicated it is an area
that needs to be addressed as an industry.

What do retailers Iook on as the main weaknesses in the supply
chain and whal do growers think are the weaknesses with retailers?
This is often a strongly debated issue in the industry. The results
come out as follows:

What is the biggest criticism of retailers?

44% Growers expect retailers lo buy from availability lists
without seeing the plant

38% Slack anives too late in the week for the retailer to build
effeclive displays for lhe weekend

The same is true of retailers’ perceptions of the industry and their consumers.

38% Plant quality luctuates

31% Growers do nat understand the complexities of retailing
their products

This indicates a major challenge and opportunity for growers, The
Availability list resistance probably occurs because of a lack of
confidence and trust, since quality fluctuation also comes up as a
major concern.

What are the concerns of growers?
43% Retailers are not loyal to suppliers

40% Retailers do not give enough forward notice of their
requirerments

2'7% Displays do not do justice to the plants supplied

Again the big issue is lhe supply chain managemenit that needs
to be addressed. |.am sure an open forum on supply chain
management would help to start resolving sorme of these issues.

How well do you understand the
industry?

We all get involved in our little piece of the supply chain and often
do not appreciate the full picture.

When growers were asked what was the their stock tumn targets

for their product in a retail situation, 47% said they know the larget,
but 89% said they had no idea what their product would generate

a square metre in the retail area. This is a major concem, in other
induslries the manufacture would have a clear strategy on how they
would expect their product to perform in the retail arena.

When it comes to retailers, 44% felt they understood the
manufacturing or growing process and 55% knew the cost of
manufacturing. Retailers believe they know the manufacturing
side better than the manufacturing side knows the retailing side of
the journey to the consumer. This may be because many retailers
started as growers in the industry.

Do we understand our consumer?

Having obtained a cross section of views on how delegaltes from
both sides of the industry understood the olher, we then moved
onto consumers and how well the industry understands the ultimate
coNsumer.

To get a mare precise understanding of industry views, | split the
consumer market into the generational groups that are often used
in marketing of lifestyle products.




ueneratlon Y

The 15 to 25 year old market. :

These guys will be our customers of the future, They wvlr buy what fcall
rinket plants now. In [taly | came across growers using glltier or sparkie

vaint en Afiican Violets to grow sales with cons#derable success in this
sarticular market niche.

'I‘he 25 to 35 year old market.

Genemuon X arethe lifestyle consumers who are defi initely within the market
' for nursery industry products and can be some of the highest spenders. The
+ research shows they are the last to feel the pinch when a recession hits.

'13% beliéve they do not Linderstand the market
56% believe they know this market well -

RN

RS

Jow well do we understand this market when it comes to green products?
38% believe they have no understandlng
49 % said they knew them well

pmatinte
A

PR

s

31% belleve they knaw it very well

%

T

o
2

5%

" Again retatlers in the room felt they did not know the Generation X sector very

13% believe they know them very well well and suppliers felt thiey knew It well.

nterestingly enough no relailers in the room believed _lhey' knew this market
rery well, but 86% of suppliers believed they knew the issue. | am sure this will
® debeted inthe weeks and months to corne

SR

| it became clear when | analysed lhe results [hat growers and retailers had

completely different views on the market. Refailers stated they did not

| understand the younger market, while growers and suppliers were saying they
| did and that the retailer was halding the mdustry back when it came lo these

! two segments of the mafket

e

ks
7

.:.‘rz‘..e'“

h\. Jones Generatlon
he 35 to 55 year old market.

Ty

hen it came to this age group there was agreement across the industry
29% of the room befieved they knéw Jones Generatian consumers well

71% believed they knew them very well. | This is the rnarke! seclor lhat created a buzz in the mduslry infhe 80's and

! g0's but now these individuals are mowng onio other activiies and maintaining :
their gardens.

an mdus{ry there was comfon selling to the Jones Generatron age
icket and belief across the |ndustry that lhe Jones Generanon was 4% responded they did not know th:s segment well
ng served well. :

i Lo Lo o 3% believes they know lhem wel!
::,_ywvw e S A S S it

1e Greying ’I‘:gers

e over 65 year old’ market.

3% befievied they knew them very well

No real surpnses here; the lnduslry has grown up w:th this market se
& resultitis to be expected that the industry would understand lhe m
. of thls age group.

" % of delega{es thought 1hey d|d not understand this gmup
48% beheved Ehey knew !hem weli :

1% belleved Ihey knew them very well

wverall observatton is, ihat lhe Jndustry understands the motivational
's and wants of the oldér consumers better than the younger market.
he yrnger market is where the fulure is and where the money is
18ph

ndustry needs to concenlrate 'o'n 'marke'ﬂn'g' fo the younger
-ations, the challenge is'that the mdustry has cunﬂicimg ideas on how
e mdustry knows thls market.

hat will drive the Industry over the next 12 months?
‘76% of the audience believe it will be the “cocooning” customer

24% believe it will be climate change issties

at did surprise me was that 66% of the audience believed that the use of plastic containers in our industry would not be an issue in the
sumers mind over the next twelve manths.

se are the thoughts of one group in Australia. After the session, a number of people approached me and said they did not agree with
indings. | can accept that, it was a confidential polling of the industry which, ! hope, will start debate on the main issues that need to
ddressed. It was a group of Austrafians, do other nations within the horticuitural industry feel the same way, | do not know. To my

vledge, this is the first lime this type of research has been carried out within our industry. The oniy thing | can stress is perception is
and this is the truth that came out of one session.

1g coming months | will be analysing the figures and adding comment to the debate.

Id like to acknowledge the involvement of the Nursery & Garden Industry Association of Australian
. . R Nursery & Garden Industry
ping to develop this research of the industry. Australia
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ENTRIES for the 2010 Nursery & Garden Industry Awards
open June 1, 2009 and close July 26, 2009.

The Nursery & Garden Industry Awards give businesses the
oppartunity to promaote themseives as leaders in the industry.

By entering the Awards you are inspinng others to strive for
excellence and are making a strong statement about your
organisation's commitment to the professionalism of the industry.

An invaluabie benefit of the Awards for Garden Centres and
Production Nurseries is the feedback you receive from the onsite
judo~= visits and their written assessment about your opportunities
‘or.  .ovement.

Yew awards

“his year the entry criteria has been simplified and new awards

'eveloped to make entering more equitable and accessible for you
nd your business.

'ew awards for 2010 include Best Government Nursery and Best
ropagation Nursery. As well as this, the NG| Industry Supplier
ward has been changed to an industry nominated award
cognising the contributions of our suppliers.

educed Submission Requirements

€ entry criteria for the 2010 Awards have been simplified. Each
tegory requires a two to six page submission plus support
iterials depending on the category you enter.

1e awards for 2010 will be:

» Best Small, Medium and Large Garden
Ceritre

* Best Small, Medium and Large
Production Nursery

» Best Government Nursery
* Best Propagation Nursery

* NGl Community
Award

» NGI Environment
Award

* NGl Training Award
+ NG| Export Award

* NGI Industry Supplier
Award

* Young Leader Award

New awards, reduced submission requirements,
simplified entry criteria, greater winner benefits.

Entering is now as easyas 1,2, 3

In coming weeks you will receive a brochure and entry form for the
2010 Awards Program. The revised entry process will be:

Step 1: Stmply complete the entfy form indicating
the category you would like to enter and providing
your contact details.

Step 2: Post, fax or email your entry form back to
NGIA and we will send you the simplified criteria for
each category you want to enter.

Step 3: Complete your submission, include your
support materials and entry feg, and retum it by
post or email prior to July 26, 2009.

NGIA National Marketing & Communications Manager Jacqui
Gibbs says: “The Nursery & Garden Industry Awards provide an
unparalle! opportunity to work on your business. The process
enables you to focus on your strengths and identifies the
opportunities for business improvement. This coupled with the
onsite visits, judges’ feedback and industry recognition make
entering the awards an invaluable investment.”

All entries will be judged on a State level with the winners in geach
category moving through to become National Finalists. State
winners of the 2010 Nursery & Garden Industry Awards will be
announced at State celebrations held between October 1 and
November 30, 2009,

Winner Benefits

Ail State Winners in the national award categories will become
National Finalists. The National Winners will be announced at the

Awards Gala Dinner in 2010 in conjunction with the NGI Natianai
Conference in Darwin.

Nationai winners will receive a trophy, marketing support materiais
and a $1000 towards training through their State Nursery & Garden
Industry Association.

" 'Entries closeJuly 26, 2009 e

: qu further i_r'_z'_fd_::'.x:_lfi.ation please email
" natalie.walker@ngia.com.an




Portuguese millipedes were first recorded in 1986 at Roleystone. By the late 1990s they
had been found in other areas of the south-west, but in the Perth metropolitan region they
were still considered to be concentrated in the Hills. In recent years, however, they have
spread into many subwrbs inciuding some on the coast.

TYPICALLY these exotic milipedes are mostly seen in late autumn and early winter. Eggs are laid in April and May, which explains
why populations explode after the autumn rains. In high populations, however, low numbers may be seen in any manth. Some can live for
over ftwo years,

in the garden millipedes play a useful role in breaking down organic matter in the soil. It is the Portuguese millipedes’ habit of invading
houses at night that accounts for them becoming a nuisance.

As they are attracted to light, it helps to tumn off extemnal lights such as the porch or backdoor lights. Other ways to stop fight beckoning are
the same measures we take to conserve energy, such as drawing curtains and using draught excluders. Effective door seals will prevent
the entry of the milipedes.

Physical barriers include fixing a galvanised half-round continuous plpe or a strip of plate glass against the foot of the house walls.
Millipedes cannot climb smooth vertical or convex surfaces.

Moat traps comprising a steel purlin with a return lip, buried flush with the soil, are efficient. The millipedes fall in and cannot escape
because of the overhanging edge. They die whether the moat is

dry or wet.

There are a couple of other barriers which require more detailed
description than is possible in this artice. If you would Iike our
free Portuguese millipedes Gardennote so that you can pass on
lhe tips to your customers ring Freecall 1800 084 881.

55 : ] i

Far custorners who want a quick chemical solution, products '
containing bendiotarb, carbary! and cyiluthrin are registered For alf YOur
against millipedes for treating the ground adjacent to the house. CONSery &ﬁﬁ o and

growing requirements

Story and Photograph:
‘Marc Widmer, entomologist, Contact ROD GINBEY at

Department of Agriculture and Food Choice Environmental Services
Propagation: pots, trays, heatmats,
soll additives, misting units elc.

Planting: Pottiputki Tree Planters,
Workwiser Shovels, Kidney
Trays,Tree Tablets.

Protection: Tree & Rabbit Guards,
Shadecloth, Bamboo Stakes,
Windbreak.

For all your Horticultural, Floricultural
& Revegetation Supplies

Make Choice Environmental
Services

Your one stop supplier

Ph: 0488 723 025
Fax: 9356 5897
Email oshie @ bigpond.com.au




Cefé'Nbel R _Caltlln Olson NGIWA
. Un1t3 4,7 Keams ' ~ (0B)93584811 o
' Crescent Ardross WA, ¢ r_ecephon@ngiwa.ebh};au

Wednesday 16th
September 2009

N.urxc'ry & Garden industry
L Wem!m Australia -

Colleen Mailey, NGIWA.
(08) 9358 4013

colleen@ngiwa.com.au

15th — 20th Perry Lakes,
April 2010 Floreat.

~Margy Clema.
0439 070553
_'margy@whisl!empe oom au

1ath-16th [ " Esplanade Hotel.
May2010 - Fremantle.

; e‘.‘e"&'&‘r i ; Wﬁ B
Nursery and Garden ¢ -
Industry Australia ‘ + Jacqui Gibbs, National

: . . Marketing & Communications
National Conference | April 19th — 22nd Manager, NGIA.

(02) 9876 5200
jacqui.gibbs@ngia.com.au

pear day of
registration

Reach out and get ' Good people to know when
more attendees -1 things go wrong.
If you have an event, trade show or open day you Insurance is a big dleal for smat business. If disaster strikes, its good

to know that there is someone out there that can help gst you back
on your feet quickly. Our locally based staff can provide you with
personalised, on site service,

would like included in growWA’s event listing
contact Caitlin at the NGIWA office on (08) 9358
4811 or email reception@ngiwa.com.au.

: : WFI, part of the Wesfarmers group, is a business insurance specialist.
Call 1300 934 934 or visit www.whi.com.au for a quote today.
WFI is a trading name of Wasfammers General Insurance Limiled ABN 24 000 036 279

AFSL 241461, tha issuer of our palicies, Contact WF for a Product Disclosure Stalement
(PDS) 10-help dacida If our policies are right far you,

Nursery & Garden Industry
Western Australia
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NGIA has coinmenced an industry
career project aptly named Green-Life
Careers.

As the industry continues to be identified as an area of skills
shortage, it is vital that we ensure Australian workers are made
aware of the issues, the opportunities and the career pathways
avalilable to them within the industry.

A broad range of methods will be used in the promotion of
careers within Amenity Horticulture, including the dedicated
website www.greenlifecareers.com.au, markeling material,
representation at career expos, and nalional print advertising
advertisenents. NGIA will also be partnering with various
organisations for greater exposure and coverage to a multitude
of stakeholders including every secondary school and TAFE in
Australia and the careers advisor networks.

The projects objectives are:

@ To raise the profile and to stimulate broader interest in
careers within our sector of industry;

@ To epcourage young people {years 10, 11, 12) and mature
age career changers to consider a career and pursue a
relevant vocalional course within the sector:

@ To find ways to encourage career counsellors and parents
to support the propositions of the Nursery and Garden
Industry;

& To assist in the retention of existing employees and
employers in the industry;

@ 7o forge new and strengthen existing relationships and
networking between industry and relevant educators and
educational intuitions;

@- To raise the profile and stimulate broader interest in the
Nursery and Garden Industry;

€  Toenhance and educale the broader community in respect
of NGIA and convey positive messages across all aspecls
from climate change and the environment, urban greening,
health and wellbeing, Life is a Garden, pest and diseases,
refail, interior plantscapers, and the diversity of career
possibilities;

@  Posilion the sector in such a way to overcome any negative
perceptions that may exist

Show and Tell.

The Green-Life Careers website www.greenlifecareers.com.au
contains 17 videos (with more to come) giving the viewer a candid
look at what is involved in day-to-day life within various sectors of
the industry, as well as career pathway information and education
options — and so much more. The website is now live and can
also be accessed via the new NGIA website www.ngia.com.au.

Green-Life for industry Employers.

The Green-Life Careers websile also includes important and -
useful elements for industry employers. A dedicated Employ‘ef
Assistance page includes information and links relating to
workplace relations, the new Federal Award, apprenticeships and
more,

Jobs Vacant and Jobs Wanted.

l.ooking for staff or wanting to advertise a position? The website
is an ideal place to advertise a job vacancy or for a listing of those
wanting a position within the industry. Listings are free and aim to
bring together various stakeholders in the one place - everyone
working together — that's got to be usefull

The Careers website will continue to be updated and improved.
Feedback and content suggestions are most welcome from
industry so that it remains useful and current. Let us know what
you think!

For further information and feedback contact
Fiona Kelly, National Training & Recognition
Manager on (02) 9876 5200 or
careers@ngia.com.au.




The recent NextGen function drew record numbers for the
second time in a row.

Alarge crowd attended thanks to the two dynamic keynote speakers Josh Byrne and Giles Pickard.

Josh's presentation illustrated the use of water budgeting in a domestic situation and then was expanded into water
strategies for commercial and community projects. Josh also talked about urban food production in both a domestic
and community capacity. His talk was directly aimed at the nursery and landscape industries in relevance to design,
supply, opportunities and niche markets.

Giles started off by talking about the heat factor of urban planning before moving into an extensive talk on some of the
most interesting green roof projects worldwide, As Landscape Architect for the City of Fremantle, his ability to relate
this o Western Australia (WA) was innovative and exciting. Giles also covered green walls and current Westemn
Australian projects that are exhibiting a high level of environmental accountability.

Both presentations directly addressed the future of our water use, plant use and design practices. This presentation
was relevant to all production, wholesale and retail nurseries. It also attracled many members from the Westem
Australian Landscape and Design Association {WALDA) and representatives from TAFE.

One key point from the night was need for designers and lecturers
to be in contact with growers and suppliers of all green life and
related producls.

A record turn out can be attributed to the support of some of WA's
leading nurseries. Both Dawson's Garden World and Zanthorrea
Nursery paid for their teams to be in attendance which reflected
their professional approach to team training and development. |
highly commend this and thank them for their dedication to our
industry,

Suppliers of allied products were also in attendance including
representatives from Yates, Stocktech and Richgro. This

provided suppliers with the opportunity to identify how they can
become corporate sponsors of Next Gen and provide informative
presentations of their own to educate olhers on how their products
work.

I wouid like to thank all who attended and contributed to making the
night a great success and look forward to seeing you all again plus

many new faces at our next event, Identifying opportunities for acheiving
water efficient, sustainable gardens.

Have a great month in your garden.

Story: Ben Mitchell
Chairman
h Maa T T NextGen
e TRt Images courtesy of

NUFRSERY GROUPR Michael Ward

Ben Mitchell Emma Iddison
growingfree@iinet.net.au Business Development
Ph: (08) 9336 7694 Officer, NGIWA
Mob: 0405 534 348 emma@ngiwa.corm.au

Ph: (08) 9358 4811
Mob: 0419 930 008




WHALT is it that helped you get into this fine industry of ours? Was it the fact that your parents were involved?
Could you have come from a farming or agriculture background? Was it the pure thrill of just being around plants
and accessories - (sounds more like the fashion industry), or was it because you didn't get enough in you Tertiary
Exams to get into Uni?

Whatever the reasan for not becoming an accountant, you made the right decision. Qur industry is rich in culture,
ideas, information and opportunities.

Whatever the

Take culture for example. Look at the rich history of Australian landscapers and é &

designers (whatever you want to call them), like Edna Walling. It was a great reason for not
pleasure to see Dame Elizabeth’s garden open in Melbourne recently. Apparently, becoming an

back in the day, Edna was a friend and close associale and made the garden. Dame accountant, you
Elizabeth refutes this and says that she made the garden. Whatever you think is fine made the right
by me, but where else in the world do you get cat fights about gardens? Especially decision.

between dead people. % %

Ideas and information are essential to our businesses and | mean whatever business you

are in within the industry. Networking with others is a great way to explore new ideas with people if you want

to run things by someone else before you try it. Networking is also great for students and new business owners as -
contacts are necessary...necessary...necessary.

Opportunities come and go and you often have to be there at the right time and place to take advantage of
opportunities. You can however, make your own opportunities by advertising a new or different product or service,
standing apart from others in ferms of quality and name, or even making the opportunity for people to meet you!

It's good to remember that it takes thirteen weeks of advertising before the public trust that you will be around for
the long haul (information sourced from the Small Business Centre). So, if you are

planning to make an opportunity for yourself in advertising your product or service,

make sure you're in it for the long haul. It's no good putting in four adverts and then 2

giving up because you've had no calls. Persistence brings rewards. %

WESTERN AUSTRALIAN LANDSCAPE DESIGN ASTULIATION

In closing my rant, the Western Australian Landscape and Design Association {(WALDA), is
. having some more education nights coming up.

Monday 31st August 2009 Mick Williams from Boundaries WA.
He will be talking about fencing.
Monday 14th August 2009 Arthur Brown will be talking to us about Zeolite and
Spongalite.

Monday 21st September 2009 Jason Chittleborough from NutraRich will be talking

about composts.

Monday 5th October 2009 Paul Officer from Netafim will talk to us about sub-
surface irrigation.

So come down to the {old) Melbou&rne Hote! on the corner of Hay and Milligan Streets, Perth an one of those
Mondays at 7pm and meet the members, or even become onel We'd love to have you. Any queries, please
get in touch with Melissa from WALDA an 0412 906 471 or melissa@studiolandscape.com.au

Thanks all...until next time, happy and healthy gardening.
Melissa Challenor-Bevis

President, WALDA
melissa@studiolandscape.com.au
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Online national invasive plants questionnaire

- where does your business stand?

FOLLOWING part one of the national invasive plants survey,

sery & Garden Industry Australia (NGIA) is requesting vital Industry
parlicipation in an online questionnaire to gauge how familiar Industry
businesses are with invasive plant issues.

" National Environmental and Technical Policy Manager Anthony
Kachenko says; “The response to part one of the survey saw NGIA
receive an astounding 350 producton/availabifity lists from nurseries
across Australia.

NGIA sincerely thanks all participating nurseries who are clearly
focusing on the future of invasive plant management by removing
those plants currently deemed invasive or potentially invasive from
their lists.”

The enline questionnaire is open to all retail and production nurseries
across Australia. To complete the survey, visit www.ngia.com.au and
follow the link to the survey.

There are four parts to the survey which cover
* vasive plants:

° awareness
° resources
e extension
] management

The survey takes no more than 10 minutes to answer and all
completed surveys will remain confidential and used only for research
purposes, Business details will not be disclosed in the final report, to be
released in December 2009,

“Nursery & Garden Industry Australia is commiited fo protecting

Awstralia’s rich biodiversity,” says Anthony. This questionnaire will
provide NGIA with important and relevant data that will assistus to
establish the fevel of awareness growers and retailers have regarding
the plants they sell.

It continues to buld on the success of the Grow Me Instead campaigr,
naticnally launched in April this year to further educate industry and
consurmers regarding the prevention and spread of environmentat
weeds.

With an increasing focus on environmentally sound business practice, it
is vital for industry to participate.

If you would like 1o know more about this project, contact Del
Thomas phifax (02) 6557 2727 or email: delwyn.thomas@ngia.

com.ad., :

Del Thomas has been engaged by NGIA to lead this project.

[

i Nursery; & Garden industry

Australia

Note: NGIA is aware that the lists of garden plants known to be
invasive vary considerably from region to region.

However, we will address this when evaluating production lists
and make the final report. If you wish to make special hote of
certain species on your list, please do so.




Phytophthora cinnamomi, commonly known in Western Australia as ‘Phytophthora
dieback’ or less appropriately as ‘jarrah dieback’ is widespread throughout Southern
Australia.

IN soulh-west Western Australia alone, over 41% of the approximately 6000 described native plant species are killed by this pathogen.

In Western Australia, there are over ten described Phylophthora species, with four species currently being described, and at least
another eight to be described. Many of these are associated with nurseres. They are all pathogens that can affect many commonly
-qrown exotic or native plant species,

Due to widespread occurrence of Phytophthora species in the landscape, the potential of
these Phytophthora species to enter and then be spread from nurseries is huge. Once in
a nursery, spread can occur through the following ways:

Via water runoff, groundwater flows and irrigation.
Poor quality container substrates.

Poor hygiene (e.g. poor drainage, pots not off the ground, people returning dead but
diseased plants to the nursery through growing areas, dirly vehicles or footwear, lack
of adequate quarantine facilities).

Purchasing stock from nurseries that are not NIASA accredited wholesale nurseries.

Interestingly, many fungicides do not kill Phytophthora but rather suppress the pathogen
which can result in nurseries selling putatively disease-free stock, that remain infested
and a threat once sold on.

Worldwide, nurseries are recognised as key threats to the spread of harmful Phytophthora
species into home gardens, horticulture and natural ecosystems. Phytophthora ramorum
the cause of 'Sudden Qak Death'in the USA is a good example. Many hundreds of
thousands of hectares are now infested by this pathogen due to its rapid spread through
diseased nursery stock.

Nurseries have been closed down and entire slock eradicated because of this pathogen.
Also, when more than one Phytophthora species come into contact with each otherin a
nursery, they can mate and produce viable hybrids that in turn can become major new
pathogens. A good example of such a hybrid is P. alni which is now widespread and killing
alders in natural ecosystems throughout Europe.

To limited the spread Phytophthora species good nursery practice involves:

Purchasing disease-free stock and disease-free container substrates with good air-
filled porosity (~30%).

Ensuring bulk substrate bins are well trained and free of standing water.
The use of clean water sources.

Where possible placing pots off the ground, or at least on 'blue metal' and not on
plastic sheeting or woven cloth surfaces (weed mat) where standing water can
accumulate

Use new pats ar well sterilised recycled pots.
Employ hygienic propagation praclices.

Reguiar nursery surveys that remove suspect or sickly plants and their appropriate
disposal.




The end of financial year statistics for Quarantine WA are a satisfying reminder of

the hundreds of thousands of ways in which our teams prevent items of concern from

entering the State.

AT the Kununurra road checkpoint, for example, almost 42,000 vehicles passed through during the year and inspectors seized

quarantine risk material from just over a quarter of them. This amounted to well over 14,000 kilograms of produce which could have
carried in pests, diseases and weeds.

Honey continues to be a significant presence, with 36 kilos being intercepted at Eucla and 60 kilos in a single vehicle at Kununurra.

This vehicle was also carrying 26 kilos of beeswax, as well as considerable quantilies of potatoes, apples and seed, plus 14 used
griculturat bags or boxes.

Large machinery can tum up some surprises. A crane frame passing through Eucla was sent under quarantine for further inspection,
Many birds' nests were found inside, together with other quarantine risk material,

Another interesting incident at Eucla was the arrival of a pet frog whose owner had found it four menths earlier near where he worked

in South Australia. When the frog was sent to the Depariment of Environment and Conservation (DEC) for identification it proved to be
an unknown species.

Passengers arriving at Perth Domestic Airport kept our detector dogs occupied, with close on 2,200 kilos of prohibited iterns being

seized. Nearly 11,000 kilos were placed in the amnesty bins and we believe it is the very presence of the beagles which makes so
many people comply with the regulaticns.

Significant intercepts included a wide variety of fruit and vegetables as well as packets of seeds, honey, beeswax and propolis. One
passenger attempted to camry in five kilos of potatoes while another had the sarme weight in cherries. Also at the airport, Quarantine
WA assisted DEC with preventing reptile smuggling when 34 live specimens were seized.

Plant material accounted for the vast majority of intercepts at the Parcels Centre. Our active detector dog screened 4000 cages of
Express Mall and, as a result, 562 items were intercepted.
Story: Bruce Hastings,

Manager, Checkpoints and Surveillance,
Department of Agriculture and Food.
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